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Advertising  to  raise  the  standard  of  living 
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What  new  advances  in  marketing  can  help 
bring  about  those  increases  in  the  standard  of 
living  which  are  needed  to  assure  a  continued 
strong  economy?  What  changes  are  needed  in 
the  organizational  setups  of  the  selling  and  ad¬ 
vertising  departments?  As  the  expanding  econ¬ 
omy  changes  the  complexion  of  the  mass  mar¬ 
ket,  how  can  business  improve  its  communica¬ 
tions  with  this  market? 

These  will  be  among  the  questions  to  be  dis¬ 
cussed  at  the  fifth  annual  Chicago  Tribune 
Forum  on  Distribution  and  Advertising,  May 
17  and  18  in  Chicago.  On  these  dates  this  news¬ 
paper  for  the  fifth  year  will  Ihj  host  to  leaders 
in  business  and  industry  gathered  for  the  pur¬ 


pose  of  exchanging  ideas  and  developing  l)etter 
ways  to  distribute,  advertise  and  sell  mer¬ 
chandise. 

Each  of  three  panel  discussion  sessions  will 
be  concerned  with  an  area  of  special  interest  to 
those  responsible  for  planning,  preparing  and 
placing  advertising.  Panel  members  are  leading 
executives  in  the  spheres  of  manufacturing,  re¬ 
tailing,  finance  and  advertising.  Panel  moder¬ 
ators  are  men  of  authoritative  pK)srtions  in  their 
areas  of  discussion. 

Because  of  the  limited  seating  capacity,  ad¬ 
mission  will  be  by  tickets  which  may  Ik?  ob¬ 
tained  by  addressing  the  Chicago  Tribune, 
Room  133.3,  Tribune  Square,  Chicago  11,  Ill. 


(Ehitugu  OTribune 

IMl  WOKID'S  CRtATlST  NtWSfAflR 


.  .  .enalDled  us  to  increase  our  Sunday 
circulation  rate  from  10^  to 


Growing 
every  day  and 
Going 
to  town~ 
to  home  towns 
all  over  America! 

BECKLEY(W.VA.)  REGISTER 
BERMUDA  ROYAL  GAZETTE 
CASPER  (WYOMING)  STAR 
CHAMPAIGN  (ILL.)  NEWS  GAZETTE 
COLORADO  SPRINGS  (COLO  ) 

FREE  PRESS 

CONCORD  (N.  C.)  TRIBUNE 
CORINTH  (MISS.)  CORINTHIAN 
COSHOCTON  (OHIO)  TRIBUNE 
COUNCIL  BLUFFS  (IOWA) 
NONPAREIL 

DANVILLE  (VA.)  REGISTER 

DAVENPORT  (IOWA)  DEMOCRAT- 
TIMES 

DENTON  (TEXAS)  RECORD 
CHRONICLE 

DUBUQUE  (IOWA)  TELEGRAPH- 
HERALD 

FARGO  (N.  D.)  FORUM 
GRAND  JUNCTION  (COLO.) 
SENTINEL 

HURON  (S.  0.)  DAILY 
LAREDO  (TEXAS)  TIMES 

LAS  VEGAS  (NEVADA)  REVIEW- 
JOURNAL 

LEWISTON  (MAINE) 

ANDROSCOGGIN  SUNDAY-NEWS 
LIMA  (OHIO)  NEWS 
LOWELL  (MASS.)  SUN 
LYNCHBURG  (VA.)  NEWS 
MERIDIAN  (MISS.)  STAR 
MONTROSE  (COLO.)  PRESS 
NEW  ALBANY  (IND.)  TRIBUNE 
NEW  BRUNSWICK  (N.  J.)  TIMES 
NEW  HAVEN  (CONN.)  REGISTER 
NEWPORT  NEWS  (VA.)  PRESS 
POCATELLO  (IDAHO)  STATE 
JOURNAL 

PROVO  (UTAH)  HERALD 
PUEBLO  (COLO.)  STAR-JOURNAL 
CHIEFTAIN 

RAPID  CITY  (S.  D.)  JOURNAL 
ROME  (GA.)  NEWS  TRIBUNE 
SALISBURY  (N.  C.)  POST 
SPRINGFIELD  (ILL.)  JOURNAL- 
REGISTER 

TRENTON  (N.  J.)  TIMES 
ADVERTISER 

TUSCALOOSA  (ALA.)  NEWS 
WATERLOO  (IOWA)  COURIER 
WENATCHEE  (WASH.)  DAILY 
WORLD 

ZANESVILLE  (OHIO)  SUNDAY  TIMES 
SIGNAL 


News 


*"The  addition  of  FAMILY  WEEKLY 
MAGAZINE  has  been  of  value  to  us  in 
several  ways.  It  has  increased  the 
prestige  of  The  News  by  having 
a  magazine  section.  It 
has  enabled  us  to  in- 
crease  our  Sunday  circula¬ 
tion  rate  from  100  to  150. 

Our  circulation  also  in-  • 

creased  moderately,  and 

the  use  of  the  magazine 

has  permitted  us  to  meet 

competition  in  our  trade 

area  much  better," 

lurites  Carter  Glass,  Jr. 


^ity  of  liospitality,  vital 
industrial  center,  and  home  to 
50,000  proud  Virginians,  Lynch¬ 
burg  has  a  long  history  of  culture 
and  tradition. 

Blessed  with  a  widely  diversified 
output,  ranging  from  shoes  to  bark 
extractions,  Lynchburg  boasts  an 
annual  payroll  in  excess  of 
$30,000,000. 

Serving  the  inhabitants  of  this 
warm  and  beautiful  city  is  The 
News,  under  the  forward-looking 
guidance  of  its  publisher.  Carter 
Glass,  Jr.  Ever-conscious  of  serv¬ 
ing  the  interests  of  Lynchburg,  The 
News  has  just  published  a  98-page 
Anniversary  Edition  honoring  the 
50th  Anniversary  of  Lynchburg’s 
Retail  Merchants’  Association. 

And  ever-conscious,  too,  of  serv¬ 
ing  its  subscribers.  The  News  intro¬ 
duced  FAMILY  WEEKLY— a  move 
which  added  color  and  features  of 
new  reader  interest  to  the  paper,  in¬ 
creased  circulation,  and  permitted 
an  important  price  increase. 

AMERICA’S  HOME  TOWN  SUNDAY  COLORGRAVURE  MAGAZINE 


-  -  ^e*?s»es 

:UI  MiilHf**  Cn**8*‘ 


Vorw  Sttrpltue* 
Cur** 


Why  not  bring  your  readers  an  inevitable  improve¬ 
ment  now — bright,  beautiful,  glorious  color .  .  .  ex¬ 
citing,  important  and  appealing  editorial  features  .  .  . 
top-night  reading  and  pictures?  What  family  weekly 
is  doing  for  scores  of  fine,  well-managed  home  town 
newspapers  all  over  America,  can  also  be  accom¬ 
plished  for  you — help  you  expand  and  keep  control 
of  your  advertising  market,  add  bulk  to  your  pack¬ 
age,  serve  to  cushion  the  shock  of  a  necessary  price 
increase,  help  you  build  and  hold  new  circulation, 
protect  your  market  and  your  circulation  from  out¬ 
side  invasion,  and  offer  you  a  profit  participation  on 
the  most  favorable  ’’Charter  Subscriber”  Terms. 

Nothing,  but  nothing  covers  the  Home  Town  Market  like  the  hometown  newspaper! 

I L Y  ^MfEEKLY,  1S3  North  MIchlsan  Avonuo,  Chicaso  1,  llllnola 


Just  added 
to  Americans 
fastest- growing 
colorgravure 
supplement: 
GALVESTON  (TEXAS)  NEWS 


Leonard  S.  Davidow,  Prmsithnt  ft  Publishur 


i 
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UNITED  FEATURES  PROUDLY  ANNOUNCES... 


a 


<2^y*HJc^  yd'l'Uyfa 


/ 


SAM 

CAIM* 

America's  top  cartoonist 
an  cl  Bob  Lubbers* 


Featuring  a  tall  and  slender  package  of 


pulchritude  who  will  delight  your  heart! 


UNITED  FEATURES 


220  EAST  42NO  STREET 
NEW  YORK  17.  N.  Y. 
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When  some  or^e  is  ivi  tm 
up  people  to  i^elp  you.  If  so 
can  ca//  the  Joctor.  Arc/  /f 
fire  you  ca//  t/ie  •fire  c/cp 


J^ome  of  the  most  interesting  illustrations 
of  the  value  of  the  telephone  come  from  children. 
Here  are  three,  selected  trom  manv  hundreds 


by  grade-school  pupils. 

They  show  imagination  and  a  characteristic  way 
of  telling  a  story  in  a  few  words. 

Take,  for  instance,  the  words  “Telephones  are 
very  useful.” 


We  couldn’t  sum  it  up  better  than  that  in 
a  hundred  years. 


Local  to  serve  the  communitr.  Nationwide  to  serve  the  nation. 


^lAJliai  Our  l^eaderd  •Sa 


United  Defense  Fund 

To  THE  Editor:  May  is  United 
Defen.se  Fund  Month.  I  realize 
that  editorial  desks  are  hit  almost 
every  hour  on  the  hour  by  an¬ 
nouncements  of  national  cookie 
month  and  apple  week  and  cotton 
month  and  so  on — ^but  may  I  in¬ 
terrupt  for  just  one  moment  to  tell 
you  something  about  UDF? 

President  Eisenhower  is  serving 
as  honorary  chairman  of  the 
United  Defense  Fund. 

And  I  am  serving  as  national 
campaign  chairman  of  UDF  be¬ 
cause  I  feel  that  this  organization 
is  a  vital  link  between  the  people 
of  this  country  and  our  servicemen 
and  women  stationed  throughout 
the  world. 

During  May  we  want  to  alert 
the  American  people  to  the  urgent 
need  for  USO  and  the  other  UDF 
services  designed  to  strengthen  our 
nation’s  defen.se  program.  We  know 
that,  once  that  need  is  understood, 
every  community  and  every  indi¬ 
vidual  will  accept  their  full  share 
of  responsibility  for  providing 
those  services. 

We  are  counting  heavily  on  ed¬ 
itors’  cooperation  to  enable  us  to 
present  our  story  to  all  the  people. 

Omar  N.  Bradley. 

General  of  the  Army 
345  E.  46th  St.,  N.Y.C. 

About  Louis  Weitzenkom 

To  the  Editor:  I  hasten  to 
agree  with  B.  A.  Bergman  (April 
17)  that  no  history  of  the  Graphic 
would  be  complete  without  suitable 
mention  of  Louis  Weitzenkom. 
Weitzenkom  definitely  appears  in 
a  chapter  of  my  book,  SAUCE 
FOR  THE  GANDER,  although 
his  name  was  omitted  in  the  release 
about  it.  I  think  Mr.  Bergman  will 
find  this  chapter  “one  of  the  most 
frustrating  chapters  in  the  history 
of  American  journalsim,”  as  he 
comments.  What  I  say  about  Weit- 
zenkorn  and  his  regime  on  the 
Graphic,  incidentally,  fits  in  per¬ 
fectly  in  many  respects  with  Mr. 
Bergman’s  observations. 

It  might  be  of  added  interest  to 
state  that  Weitzenkom  and  I  cov¬ 
ered  a  triple  execution  at  Sing  Sing. 
Weitzenkom  bore  up  well  until 
the  odor  of  burning  fiesh  filled  the 
death  house.  He  shuddered  and 
leaned  against  me.  Strangely 
enough  it  was  from  his  own  burn¬ 
ing  fiesh  that  he  died.  His  bath¬ 
robe  sleeve  caught  fire  over  a 
kitchen  range  while  reaching  for  a 
pot  of  coffee  and  the  flames  spread 
to  his  entire  body. 

Frank  Mallen 

2  Crawford  Drive 
Tuckahoe,  N.  Y. 


Auer's  Reinstatement 

To  the  Editor:  Corrcc^v 
please! 

In  your  article  on  “Auer  Rt  • 
stated  As  President  of  R.  Hoe  Co; 
(April  17)  you  wind  up  with*, 
and  also  brought  back  Charles’: 
Littleton,  who  had  resigned  . 
secretary  of  the  company  to  d  ' 
the  proxy  fight  in  Mr.  Auer’s ' 
half.”  ; 

Mr.  Littleton  provided  a 
tain  of  support  and  value  for 
campaign,  but  the  campaign 
managed  by  Julius  G.  Berens, 
Berens  Organization,  Inc.,  sik  I 
holder  relations  consultants. 

Julius  G.  Bfre 

New  York  City 

Plenty  to  Read 

To  the  Editor:  Your  wticsi 
ping-big  April  17  issue  came 
my  desk  .  .  .  and  Is  it  a  honey! 

E  &  P  is  always  read  .at  the  V* 
braska  Press  Association  ofF:j 
but  this  big  AP-ANPA  pre-co  ' 
vention  number  is  something 
cial-special.  Congratulations! 

VERN  ScoFI!.: 

Lincoln.  Nebr. 

{Continued  on  page  50) 
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Story  about  the  appointment  c 
a  new  Auxiliary  Bishop  of 
New  York  Archdiocese  by  Po:' 
Pius  XII  in  the  New  York  Tim 
“He  received  a  doctorate  in  a 
non  law.” 

■ 

Dog  story  in  the  Pulaski  (Vi 
Southwest  Times:  “We  have  inter 
viewed  senators,  thieves  and  hir 
officials  of  all  types,  but  neve 
before  a  dog.” 

■ 

The  Williamsport  (Pa.)  Js’ 
proclaims:  “National  WilJw;:: 

Week,  a  nationwide  education 
program  to  focus  public  attentkv 
on  problems  of  natural  resources 

■ 

Dairy  farm  story  in  the  Regr 
(Sask.)  Leader-Post:  “Mr.  v- 
Mrs.  Blank  do  most  of  the  wori| 
on  the  place  themselves,  Mrvi 
Blank  milking  and  driving  oneerj 
the  two  trucks  they  use.” 

■  1 

Society  column  item  in  tls! 
Muncie  (Ind.)  Star:  “Stock 
port:  Mr.  and  Mrs.  Blank  becamij 
the  parents  of  a  son  Saturday” 
Birth  announcement  in  the  Johnt  l 
town  (Pa.)  Tribune-Denuxrct] 
“Mr.  and  Mrs.  Blank,  AccWenti 
son,  March  13.” 
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No.  10  in  a  series  of  friendly  talks  about  the  movies 


Old  Friends— 

Not  New  Rivals 

As  we  have  said  before  in  this  space,  the 
theatre  does  this  by  attracting  people  to  the 
shopping  neighborhoods.  This  creates  more 
traffic,  and  traffic  in  turn  creates  custom¬ 
ers  for  other  retail  establishments  that  are 
the  theatre’s  neighbors. 

There  are  other  tie-ups,  too.  There  is  the 
promotion  of  contests  and  other  innocent 
didoes  that  theatres  and  papers  seem  to  be 
always  embarked  on  as  joint  efforts  to  swell 
circulation  and  brighten  box  offices.  (What 
are  newspaper  promotion  managers  but  re¬ 
formed  showmen?) 

And  instead  of  “fighting  for  the  reader’s 
time’’,  a  sin  against  the  newspaper  which 
Mr.  Diggers  attributes  to  TV,  movies  add 
to  reading  time,  because  millions  of  people 
are  keenly  interested  in  news  of  movies  and 
movie  personalities. 

Finally,  of  course,  the  theatre  by  its  ad¬ 
vertising  increases  the  paper’s  advertising 
dollar. 

Yes,  the  traditional  friendship  between 
newspapers  and  show  people  finds  constant 
renewal  in  the  movie  theatre. 

For  the  movie  theatre  is  the  paper’s  ally. 


We’ll  be  glad  to  ausiver  any  questions. 

The  Council  ofWlotion  Picture  Organisations,  Inc. 

1501  Broadway,  New  York  36,  N.  Y. 


(MORE  TO  COME  NEXT  WEEK) 

editor  (S  publisher  for  May  1.  1954 


George  Diggers  of  the  Atlanta  Journal  and 
Constitution  made  a  remark  the  other  day 
that  set  us  to  musing  on  theatres  and  news¬ 
papers,  on  the  interests  they  have  in  com¬ 
mon,  on  the  fine  friendship  that  has  al¬ 
ways  existed  between  newspaper  people 
and  show  folk. 

Speaking  at  the  annual  convention  of  the 
American  Newspaper  Publishers  Associa¬ 
tion  in  New  York,  Mr.  Diggers  said : 

“Television  is  competing  with  newspapers 
in  two  ways:  fighting  for  the  advertiser’s 
dollar  and  for  the  reader’s  time.” 

This  statement  made  us  realize  for  the  first 
time  that  it  is  only  the  existence  of  the  the¬ 
atre —  the  movie  theatre,  in  most  cases  — 
that  preserves  the  traditional  relationship 
of  warm  friendship  and  mutual  help  which 
has  always  exi.sted  between  the  newspaper 
and  show  people. 

For  the  movie  theatre  is  the  paper’s  ally, 
supporter,  helping  friend. 

Proofs  of  this  are  given  daily.  The  movie 
theatre,  for  instance,  helps  the  newspaper 
by  making  its  advertising  more  effective. 
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families  in  the  Newark 
Market  read  the  Newark 


evERy  MOR/vm/ 


^  The  LARGEST  morning 

/  Newspaper,  and  pnblishes  | 

(  The  LARGEST  Smday  y 

Newspaper,  ia  Hie  Stale  of  y 

New  Jersey 

194,822  Daily  Circulation 
303,203  Sunday  Circulation 

As  submitted  to  ABC,  March  31,  1954 

Hepresented  nationally  by  MOLONEY,  REGAN  A  SCHMITT 
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Js^EWSPAPERS  are  asked  by  the  Benevolent  and  Protective  OrJ 

of  Elks  to  display  Old  Glory  on  their  mastheads  June  14,  F!ijN 
Day,  the  177th  anniversary  of  the  birth  of  the  Stars  and  Strijttl 
An  old  friend  of  ship  news  days,  Wilbur  J.  Kelly,  now  withal 
Department  of  Public  Relations  of  the  Elks  National  Memori  I 
and  Publication  Commission,  reminds  that  the  National  Anthc.  I 
which  Francis  Scott  Key  was  inspired  to  write  on  seeing  ouriij 
flying  at  Fort  McHenry  after  the  British  attack,  was  first  printed  a  I 
handbill  form  in  the  offices  of  the  old  Baltimore  (Md.)  Amerim..^ 

— “What's  the  difference  in  the  Truman  and  Eisenhower  pra 
conferences?"  was  a  question  asl{ed  Doris  Flee  son.  United  Featutt. 
Syndicate  columnist,  when  she  spo/^e  to  the  Miami  Chapter,  Tka  : 
Sigma  Phi,  womens  honorary  journalism  sorority.  The  Wasiitj- 
ton  writer  replied:  "Truman  tallied  in  headlines — U{e  tall^s  hk 
a  New  York  Times  story." 

— The  ANPA  and  AP  conventions  brought  about  a  reunion « 
many  of  us  who  made  a  press  tour  of  Colombia,  South  Ameria 
last  August.  One,  John  P.  Harris,  Hutchinson  (Kan.)  IVenf 
Herald,  told  me  he  was  flying  to  the  Middle  East  this  week  wit 
Prescott  Low,  Quincy  (Mass.)  Patriot-Ledger,  and  James  Kernn 
Jr.,  Trenton  (N.  J.)  Times.  .  .  .  Another,  William  R.  Mathews. 
Tucson  (Ariz.)  Star,  was  proud  his  paper  first  disclosed  that  Seit 
ator  Joe  McCarthy  recently  was  vacationing  on  Westbrook  Pcgleri 
Tucson  ranch.  He  revealed  that  Col.  Hilton  U.  Brown,  hdm 
apolis  News,  who  at  95  was  the  convention’s  oldest  attendant,  ona 
taught  him  in  Sunday  school.  .  .  .  Spotted  three  other  Colombii 
alumni  greeting  friends  across  the  hall — Virgil  Pinklcy,  Los  Angdi: 
Mirror;  Dwight  Young,  Dayton  Journal-Herald,  and  C.  E.  Pabc. 
Texarkana  Gazette.  .  .  .  During  the  AP  business  meeting,  JobS. 
Knight,  Knight  Newspapers,  and  Wayne  C.  Smith,  Meriden  (Omn.! 
Record  and  Journal,  engaged  in  good  reading:  Pre-Convention  Edt 
tion,  E&P.  .  .  .  Always  enjoy  seeing  a  regular  conventioneer,  wod: 
traveler  and  ship  enthusiast,  H.  B.  Hostetter,  Hanover  (Pa.)  Sm 
. . .  Courageous,  challenging  convention  coverer  was  William  Fultoi 
Eastern  correspondent,  Chicago  Tribune,  briskly  swinging  arouE; 
on  aluminum  crutches  on  his  first  assignment  since  he  was  strickc 
with  polio  last  September. 

— The  London  Log  of  the  United  Press,  signed  by  Roger  Tstsrisn,  ftnen. 
Enropesn  news  manager,  carried  a  five-paragraph,  160-word  confus^  la 
confusing  purported  news  story  under  dateline  “Lesser  Wallop,  Eng."  cm: 
lug  Jack  and  Jill’s  legendary  accident  on  a  hill.  Mr.  Tatarian  add^:  "Tit 
story,  fortunately,  did  NOT  appear  in  the  report  this  week,  but  the  unfoitau!) 
technique  it  represents  appeared  too  frequently.  We’ve  got  to  stop  strss|lli| 
ourselves  with  unnecessary  words.  A  long  time  ago,  someone  told  the  sUl 
of  Jack  and  JiU  in  a  nursery  rhyme  of  four  crisp  lines  totalling  26  voiii 
The  exhibit  cited  shows  how  a  simple  set  of  facts,  when  badly  hudht 
snowball  into  something  confusing,  horribly  long,  repetitious  and  dull.’’ 

— Ambassador  Henry  Cabot  Lodge,  Jr.,  U.  S.  Representative  B 
the  U.N.  and  once  a  New  Yorf^  Herald  Tribune  reporter,  in  hi 
speech  at  the  AP  luncheon,  told  this  story:  President  Grover  Cleit 
land  secretly  was  away  fishing  on  a  Saturday  when  a  Reuters  nui 
called  at  the  White  House  and  told  the  President’s  pompous-sanen 
monious  secretary  that  Gladstone  had  died  and  asked  for  a  Pres 
dential  statement.  The  secretary  went  into  the  President’s  ofia 
walked  slowly  five  times  around  the  desk  and  came  out  and  said 
“The  President  was  deeply  moved  by  the  news  of  the  death  oi 
Mr.  Gladstone  and  he  feels  (not  says,  notice)  the  world  has  lost! 
great  and  good  man,”  and  so  on.  The  same  day  a  Raleigh  AP  mat 
tramped  up  a  trout  stream  in  the  hills  of  North  Carolina,  came  upoc 
a  corpulent,  middle-aged  man  and  asked  if  he  was  President  Cle« 
land.  Gaining  an  affirmative  reply,  he  asked  for  a  statement  abou: 
the  late  British  leader.  “No,  I  didn’t  know  him  and  I  don’t  belief 
in  public  men  making  statements  about  things  they  don’t  kno» 
about.  I  have  nothing  to  say.”  The  next  day  the  New  Yor^  Herdt 
ran  both  the  Reuters  and  AP  stories  side  by  side  under  a  headlb' 
“Gradually  Assuaged  Grief  Seen.” 
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No.  Seven  of  a  Series 

Chiropractic  Research 
and  Treatment  of  Polio 

POLIO,  the  great  crippler,  is  one  of  the  most  dreaded  dis¬ 
eases  of  our  times.  Chiropractic  research  into  the  primary 
causes  and  preventive  measures  of  polio  is  extensive. 
Years  of  investigation  in  thousands  of  polio  cases  lead  chiro¬ 
practic  researchers  to  concur  in  the  opinion  that  fatigue,  injury 
as  a  result  of  falls,  undue  exposure  to  heat  or  cold,  and  nutri¬ 
tional  deficiencies  all  are  contributing  factors. 

Correction  and  treatment  of  both  acute  and  chronic  polio 
by  chiropractic  methods  have  been  unusually  successful.  A 
national  survey  by  Science  Sidelights  reveals  startling  results  of 
chiropractic  methods  in  treating  polio  cases.  In  662  acute  cases, 
complete  recovery  in  445  (71.5%).  In  889  chronic  cases,  com¬ 
plete  recovery  in  257  (28.S)%),  marked  improvement  in  454 
(51.1%),  slight  or  no  improvement  in  178  (20%).  This  is 
documented  record  which  shows  the  polio  benefits  gained  by 
chiropractic  treatment.* 

The  National  Chiropractic  Association,  through  its  research 
program,  is  constantly  striving  for  more  effective  ways  to  cor¬ 
rect  the  after-effects  of  polio  and  thus  rehabilitate  those  who 
have  suffered  from  this  crippling  disease.  Not  content  with 
its  proven  ability  to  mitigate  the  crippling  effects  of  polio¬ 
myelitis,  the  chiropractic  profession  is  constantly  studying  new 
methods  of  prevention. 

Corrective  treatment  in  the  early  stages  of  polio  is  designed 
to  restore  spinal  and  neural  normality  and  usually  prevents,  in 
acute  cases,  any  crippling  after-effects,  whatsoever. 

Encouraging  reports  are  on  record  which 
indicate  that  through  the  physical  and  me¬ 
chanical  approach,  rather  than  the  chemical, 
the  future  holds  much  promise  for  the 
elimination  of  crippling  after-effects  of  polio 
under  competent  chiropractic  supervision. 

•Chiropractic  Research  Foundation 

Upon  request  we  will  be  pleased  to  furnish  further  infor¬ 
mation  about  any  phase  of  this  modern  science  of  healing. 


NATIONAL  CHIROPRACTIC  ASSOCIATION 

WEBSTER  CITY,  IOWA 
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The  man  who  stays  after  schools 


It  took  Benjamin  Fine  seven  long  and  hard  years  to  get 
through  high  school.  Today  he  strings  an  alphabet  of 
degrees,  earned  and  honorary,  after  his  name.  He  has  a 
college  building  named  for  him.  And,  as  education  editor 
of  The  New  York  Times,  he  is  acclaimed  by  educators 
everywhere  for  making  school  news  front  page  news. 

Ben  Fine’s  struggle  through  high  school  was  due  to  lack 
of  earning  power,  not  learning  power.  A  native  of  New 
York  City,  he  had  migrated  with  his  family  to  a  Massa¬ 
chusetts  farm.  He  farmed  a  year,  schooled  a  year.  He 
farmed  so  well,  indeed,  setting  a  State  record  with  his 
Jersey  herd,  that  his  first  ambition  was  to  remain  a 
farmer.  He  took  his  B.  S.  at  Rhode  Island  State  in  animal 
husbandry. 

But  at  college,  printer’s  ink  got  mixed  in  with  the  milk. 
He  became  editor  of  the  college  paper,  kissed  the  cows 
good-bye,  and  came  to  New  York  to  work  his  way,  by  doing 
various  reportorial  odd  jobs,  through  the  school  of  jour¬ 
nalism  at  Columbia.  One  of  his  odd  jobs  concerned  a 
public  school  survey.  This  aroused  his  interest  in  educa¬ 
tion.  After  taking  his  master’s  in  journalism,  he  stayed 
on  to  take  another  in  education. 

Ben  Fine  was  still  at  school,  handling  public  relations  for 


Teachers  College  at  Columbia,  when  he  came  to  work  for 
The  New  York  Times  in  1937.  His  first  assignment  was 
to  cover  school  news.  He  did  this  so  thoroughly  that  in 
1941  he  was  named  education  editor.  That  same  year  he 
got  his  doctorate,  his  thesis  on  educational  publicity  being 
now  the  standard  textbook  in  that  field. 

Working  with  Ben  Fine  are  two  reporters  who  specialize 
in  news  of  schools  and  education,  Leonard  Buder  and 
Gene  Currivan.  The  three  cover  the  country  to  keep  Times 
readers  informed  about  what  goes  on  in  the  classes  their 
children  attend.  They  supplement  their  personal  travels 
with  surveys,  as  many  as  25  a  year.  One  of  these,  reveal¬ 
ing  the  lack  of  teaching  of  American  history  in  the  public 
schools,  w’on  the  1944  Pulitzer  Prize  "for  meritorious 
public  service.’’ 

Ben  Fine  is  one  of  hundreds  of  news  specialists,  editors 
and  reporters,  who  make  up  The  New  York  Times  team. 
Working  together,  they  produce  each  day  a  newspaper 
that  is  vigorous  and  alert,  interesting  and  informative, 
different  from  any  other.  The  Times  has  the  biggest  staff. 
It  gives  readers  the  most  news. 

And  when  readers  get  more  out  of  a  newspaper,  so  do 
advertisers.  Ask  us  to  tell  you  the  whole  story. 
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‘Throw  Out  the  Hucksters’ 
Fax  Cone  Tells  4- A  Meeting 


Raps  Media  Ad  Practices; 
Brower  Chides  Research 

By  Robert  B.  McIntyre 


White  Sulphur  Springs,  W.  Va. 
The  hard-hitting  suggestion  to 
“throw  out”  the  “hucksters  in  our 
own  association”  as  well  as  “among 
our  advertisers”  was  made  here 
this  week  by  Fairfax  M.  Cone, 
president  of  Foote,  Cone  &  field¬ 
ing,  in  an  address  before  the  36th 
annual  meeting  of  the  American 
Association  of  Advertising  Agen¬ 
cies. 

Mr.  Cone,  whose  remarks  drew 
a  rousing  ovation  from  some  400 
assembled  agency  executives,  not 
only  blasted  hucksters,  but  also 
magazines  “that  fail  to  censor  copy 
for  the  mealy,  weasel  words  that 
make  it  at  once  both  legally  truth¬ 
ful  and  utterly  dishonest;”  news¬ 
papers  “whase  local  rates  are  half 
the  national  advertiser’s  when  his 
distribution  is  only  half  the  local 
chain’s;”  and  radio-TV  stations 
“that  make  a  mockery  of  allowed 
commercial  time  on  local  pro¬ 
grams.” 

Concerning  .some  newspaper’s 
rate  structures,  he  urged  the  4-A 
to  “reject  this  ancient,  unfair,  cost¬ 
ly  concept.” 

Vigorous  Housecleaning 
With  the  meeting  pegged  to  the 
theme,  “Keeping  fiusiness  Good — 
Making  Advertising  fietter,”  Mr. 
Cone,  a  former  4-A  chairman,  ap¬ 
parently  felt  that  the  best  way  to 
accomplish  this  was  to  indulge  in 
a  bit  of  vigorous  industry  wide 
housecleaning  first. 

“We  should  remember,”  he  de¬ 
clared,  “that  these  violations  are 
labeled  advertising  too,  and  they 
are  part  of  the  responsibility  of 
each  of  us.” 

He  pointed  out  that  these  same 
ntedia  also  carry  the  “great  cre¬ 
ative  advertising”  which  should  be 
Jh€  bench-marks  of  the  business, 
The  very  newspapers  that  carry 
ihe  most  irresponsible  of  the  beer 
and  cigaret  advertising  carry  the 
advertising  of  the  department  and 
specialty  stores  that  actually  make 
■  a  fact  that  women  shop  in  those 
wvertiscments.” 

Emphasizing  that  the  huckster 
has  been  a  part  of  the  advertising 


scene  through  the  ages,  and  that 
he  thrives  in  periods  of  intense 
competition,  Mr.  Cone  said:  “That 
is  why  we  need  to  watch  him  now 
and  point  him  out  for  what  he  is. 
and  see  that  no  one  Ls  confused.” 

Activities  Contaminate 
Advertising,  he  continued,  pays 
a  high  cost  for  the  huckster  be¬ 
cause  his  activities  contaminate  all 
advertising.  “Our  job  is  to  make 
advertising,  and  run  advertising, 
that  is  seen  and  read  and  heard — 
and  remembered,  for  its  reason¬ 
able  and  compelling  truth. 

“And  when  it  is — the  hucksters 
and  the  tricks  will  be  found  only 
in  default;  and  the  dearest  costs  of 
competition  now — will  be  down 
where  they  belong,”  Mr.  Cone  con¬ 
cluded. 

Chides  Ad  Research 
Current  advertising  research  was 
labeled  “semi-scientific  hindsight” 
by  Charles  H.  firower,  executive 
■icepresident  in  charge  of  creative 
services,  fiatten,  fiarton,  Durstine 
&  Osborn. 


He  said  that  research  at  present 
“looks  backward  to  security,  not 
ahead  to  adventure.  All  of  adver¬ 
tising  research  either  reports  how 
people  acted  in  the  past  under 
certain  conditions — or  it  gives  us 
the  opinions  of  those  people  as  to 
how  they  think  they  might  act  in 
the  future.  And  these  opinions 
must  themselves  be  based  on  past 
experience.” 

.Admitting  that  there  is  nothing 
wrong  with  experience  or  looking 
backward,  Mr.  firower  said  “It 
just  is  not  the  direction  from  which 
progress  comes.  Looking  back¬ 
ward,  playing  it  safe,  making  no 
move  until  its  success  Ls  guaran¬ 
teed,  can  reduce  advertising  to 
safe  impotency.” 

As  a  corrective,  Mr.  firower  sug¬ 
gested  that  “we  might  walk  more 
humbly  and  be  less  certain  that 
our  answers  are  final  until  we  all 
know  more  about  what  we  are  do¬ 
ing.  Then  1  think  we  ought  to 
seriously  try  for  real  research — 
there  must  be  someway  that  a 
seven  billion  dollar  industry  can 
get  research  without  relying  on 
outside  witch  doctors  and  head 
shrinkers.” 

ARF  Good  Start 

He  said  the  Advertising  Re¬ 
search  Foundation  offered  a  good 


Baker 


Bill  Baker  of  B&B 
New  4-A  Chairman 

White  Sulphur  Springs,  W.  Va. 

William  R.  fiaker,  Jr.,  chairman 
of  the  board  of  fienton  &  fiowles, 
Inc.,  New  York  City,  was  elected 
chairman  of  the 
board  of  the  Am- 
e  r  i  c  a  n  Associ¬ 
ation  of  Adver¬ 
tising  Agencies 
during  the  4-As 
36th  annual  meet¬ 
ing  here. 

Henry  G.  Lit¬ 
tle,  chairman  of 
the  board,  Camp¬ 
bell  -  Ewald  Co., 

Detroit,  was  elect¬ 
ed  vicechairman, 
and  Robert  E.  Grove,  executivt 
vicepresident,  Ketchum.  MacLeod 
&  Grove,  Inc.,  Pittsburgh,  was 
elected  secretary-treasurer. 

start  and  censored  the  ad  industry 
for  not  supporting  it  more  fully. 
“It  could  be  ideal,”  he  said,  “if 
people  in  advertising  really  want¬ 
ed  research.  Here  (the  .ARF)  the 
advertisers,  the  mcdiia.  and  the 
agencies,  combine  to  perfect  re¬ 
search.  .  .  .  fiut  of  the  3,(MK)  nation¬ 
al  ad  agencies,  only  67  support  it. 
Of  the  13,500  national  advertisers, 
only  59  support  it.  The  group  is 
working  hard  to  raise  $125,000  for 
a  special  project. 

“Here  is  the  place  to  start — with 
the  .ARF — unless  everyone  is  sal- 
(Continued  on  page  54) 


IN  CASE  YOU  COULDN’T  TELL,  “Keeping  Business  Good — Making  Advertising  Better”  was  the  theme 
of  the  36th  annual  meeting  of  the  4-A  held  Aprii  22-24  at  the  Greenbrier  Hotei  in  White  Sulphur  Springs, 
W.  Va.  Here  agency  executives  hear  a  panel  discussion  on  color  TV. 
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NNPA  Program  Holds 
Challenge  to  Promotion 


Promotion  men  will  be  chal¬ 
lenged  to  bring  their  programs  up 
to  date  when  they  meet  in  Nash¬ 
ville,  Tenn.,  May  10-12,  for  the 
24th  convention  of  the  National 
Newspaper  Promotion  Association. 

NNPA  President  Otto  A.  Silha, 
business  manager  of  the  Minnea¬ 
polis  (Minn.)  Star  &  Tribune,  has 
announced  the  convention’s  theme 
as  “Better  Promotion  for  Bigger 
Business.” 

Norman  Isaacs,  managing  editor 
of  the  Louisville  (Ky.)  Times,  will 
open  the  convention  with  a  key¬ 
note  speech  on  “Challenge  of  the 
Fifties.” 

Circulation  Session 

Exploring  the  general  topic  of 
bringing  promotion  abreast  of  re¬ 
cent  changes,  Coleman  A.  Harwell, 
editor  of  the  Nashville  Tennessean, 
will  talk  on  “Let’s  Promote  the 
Whole  Paper”  and  Cleve  Rumble, 
personnel  director  of  the  Louis¬ 
ville  Courier-Journal,  will  discuss 
“Promotion  With  People.” 

Circulation  will  be  explored 
Monday  afternoon  with  Charles 
W.  Staab,  circulation  director  of 
Cincinnati  (Ohio)  Enquirer, 
leading  the  session  on  “New  Front¬ 
iers  of  Circulation.” 

How  specific  papers  have  found 
their  own  circulation  frontiers  will 
be  di-scussed  by  Lester  H.  Barnhill, 
promotion  manager  of  the  Miami 
(Fla.)  Herald,  and  a  representative 
of  a  smaller  daily. 

Use  of  sound  film  strip  presenta¬ 
tions  will  be  demonstrated  by  Wil¬ 
liam  McK.  Spierer,  sales  promotion 
manager.  Metropolitan  Sunday 
Newspapers,  Inc. 

“The  Changing  American  Mar¬ 
ket”  i.s  the  general  theme  for  Tues¬ 
day  morning,  opening  with  a  show¬ 
ing  of  Fortune  Magazine’s  new 
film,  based  on  articles  charting 
market  changes.  “How  You  Sell 
a  Changing  Market”  will  be  dis¬ 
cussed  by  M.  S.  Wigginton,  vice- 
president  of  General  Shoe  Corpo¬ 
ration,  Nashville. 


Research  on  market  problems 
will  be  introduced  by  Jaseph  P. 
Lynch,  promotion  manager  of  the 
Grand  Rapids  (Mich.)  Press,  talk¬ 
ing  on  “How  Do  You  Know 
They’re  Reading?”  He  will  give 
the  first  public  report  on  a  recent 
readership  study  done  for  his 
paper. 

Fred  Russell,  sports  editor  of 
the  Nashville  Banner,  will  talk  on 
“Sports  Page — Readership  Bonan- 
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Advertising  Session 

.Advertising  gets  its  innings 
Tuesday  afternoon  under  the  gen¬ 
eral  theme  of  “Newspapers  Have  a 
Selling  Tool  for  Every  Selling 
Need.”  Classified  will  be  repre¬ 
sented  by  Carl  P.  Himmelman, 
promotion  manager  of  the  Cleve¬ 
land  Plain  Dealer,  talking  on  “Re¬ 
venue  and  Readership”;  general  ad¬ 
vertising,  by  Russell  C.  Harris, 
manager  of  general  advertising  for 
the  Buffalo  (N.  Y.)  Courier-Ex¬ 
press,  discussing  “Merchandising 
Services  and  How  They  Grow,” 
and  retail  advertising  by  Edward 
H.  Burgeson  of  the  Bureau  of 
Advertising.  A  panel  of  newspaper¬ 
men  will  discuss  “Sharper  Tools 
for  Keener  Competition.” 

“Color  of  the  Euture”  will  pre¬ 
sent  a  report  at  the  Wednesday 
morning  session  on  new  color  serv¬ 
ices  developed  by  the  Milwaukee 
Journal.  This  will  be  presented  by 
Norman  Saukerson,  manager  of 
ROP  color  advertising  for  the 
Journal,  and  representatives  of  pa¬ 
pers  now  active  in  the  use  of  col¬ 
or  ads. 

“Budget  With  a  Backbone,”  a 
roundtable  session  in  which  pro¬ 
motion  managers  will  swap  ideas 
on  profitable  promotions  that  have 
worked  for  them,  will  be  conducted 
by  Ed  Templin  of  the  Le.xington 
(Ky.)  Herald-Leader  for  nepre- 
sentatives  of  papers  under  75,000 
circulation  and  by  Bert  Stolpe  of 
the  Des  Moines  (Iowa)  Register 
<6  Tribune  for  papers  over  75,000. 

Interspersing  these  business  ses¬ 
sions  will  be  speakers  representing 
many  allied  fields.  Dr.  Kenneth 
McEarland,  educational  consultant 
for  General  Motors,  will  speak  at 
the  Monday  luncheon.  George  C. 
Biggers,  president  of  .Atlanta  (Ga.) 
Newspapers,  will  speak  at  the 
Monday  dinner. 

Social  Highlight 

Henry  G.  Little,  president  of 
Campbell-Ewald  Company,  De¬ 
troit,  will  be  the  luncheon  speaker 
on  Tuesday  and  U.  S.  Senator 
Estes  Kefauver  of  Tennessee  will 
be  a  special  guest.  At  the  Tuesday 
dinner.  Gov.  Frank  G.  Clement  of 
Tennessee  will  be  a  special  guest 
and  Robert  U.  Brown,  editor  of 
Editor  &  Publisher,  will  present 
awards  in  the  E.  &  P.  promotion 
contest. 


Fieibeigei  Given 
Cleveland  Award 

Cleveland 

1.  F.  Feiberger,  chairman  of  the 
board  of  the  Forest  City  Publish¬ 
ing  Company,  which  publishes  the 
Plain  Dealer  and  the  News,  was 
honored  April  21  with  the  Cleve¬ 
land  Chamber  of  Commerce’s 
Cleveland  Medal  for  Public  Serv¬ 
ice. 

Mr.  Freiberger,  who  also  is 
board  chairman  of  the  Cleveland 
Trust  Company,  was  honored  “for 
his  many  years  of  civic,  philan¬ 
thropic,  educational  and  humani¬ 
tarian  contributions  to  the  general 
welfare  of  the  citizens  of  Greater 
Cleveland.” 

The  citation  said:  “His  is  the 
kind  of  leadership  which  has  helped 
make  Cleveland’s  renown  as  a  city 
with  a  heart  and  outstanding  civic 
pride.” 


Canada  Paper 
Fined  $2,500 
For  Contempt 


Vancouver,  B,  t 
One  of  the  biggest  contempr 
fines  handed  down  in  yean  (a 
levied  against  the  Vancouver  h- 
vince  when  Justice  J.  V.  Qyj 
fined  the  paper  $2,500  and  autni 


one  of  its  columnists,  Eric  Nicoi  lexperier 


$250  on  the  same  charge 
In  finding  the  paper  guilty,  ik 
judge  said  he  would  have  impoti 
more  severe  penalties  if  it  wo; 
not  for  the  long  and  respects 
background  the  paper  enjoyed 
the  community,  and  that  an  apol¬ 
ogy,  “though  inept,”  had 
made.  There  is  no  appeal  in  coa 
tempt  proceedings  of  this  kind  af 
Canada.  < 

The  offense  came  about  as  tkt 
result  of  a  column  Mr.  Nico! 
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Tuesday  night’s  social  highlight 
will  be  the  annual  presentation  of 
the  NNPA  Gridiron,  a  show 
staged  by  Carl  P.  Himmelman 
and  a  cast  of  NNPA  members. 

A  new  feature  of  this  year’s 
program  will  be  a  “.southern  fried” 
breakfast  Wednesday  morning, 
when  Charles  Andrews,  Robert  H. 
Horsley  and  Jim  Elliott,  promotion 
managers  of  the  Newspaper  Print¬ 
ing  Corp.  (the  Tennessean  and  the 
Banner)  will  present  special 
awards  to  convention  guests. 

NNPA  expects  to  celebrate  a 
new  membership  record  of  more 
than  400  at  this  convention.  Mem¬ 
bership  Chairman  Edward  T. 
McClanahan  of  the  Omaha  (Nebr.) 
World  Herald  will  welcome  new 
members  and  celebrate  the  increase 
at  a  membership  breakfast  Tuesday. 

Seats  at  the  Iroquois  Steeple¬ 
chase,  famous  Nashville  racing 
event,  will  be  provided  for  NNPA 
members  and  their  wives  on  Satur¬ 
day  afternoon.  May  8.  Saturday 
evening  the  convention  will  be 
guests  at  the  “Grand  Old  Opry,” 
radio  show. 

Sunday  evening,  the  Tennessean 
will  be  host  at  a  cocktail  party 
and  pre-convention  buffet,  when 
Bob  Considine,  INS  columnist, 
will  speak  informally.  On  Mon¬ 
day,  wives  of  NNPA  membens  will 
be  entertained  by  the  host  papers 
at  the  Hermitage,  home  of  An¬ 
drew  Jackson.  On  Monday  night, 
the  Banner  will  be  host  at  dinner. 
Tuesday  evening  preceding  the  an¬ 
nual  dinner,  trade  papers  will  be 
host  to  the  convention  guests  at  a 
cocktail  party. 

Headquarters  for  the  convention 
will  be  the  Andrew  Jackson  Hotel. 

The  convention  program  has 
been  arranged  by  Clifford  A.  Shaw, 
first  vicepresident  of  NNPA  and 
promotion  manager  of  the  Provi¬ 
dence  (R.  1.)  Journal-Bulletin. 

Earl  R.  Truax,  Jr.,  of  the  St.  Paul 
(Minn.)  Dispatch  is  in  charge  of 
exhibits,  assisted  by  Jack  M.  Bo- 
zarth  of  the  Sioux  Falls  (S.  D.) 
Argus-Leader. 
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column,  the  judge  pointed  «r. 
was  derogatory  and  calculated  it 
bring  the  court  and  the  administn 
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tion  of  justice  into  contempt  ail  b®  Bfn 


disrepute. 

Mr.  Nicol’s  counsel  contendei 
the  column  was  “allegorical”  ani 
no  criticism  of  either  the  judge* 
jury  was  intended. 

The  court  cannot  permit  jnrie 
to  be  accorded  this  type  of  treat¬ 
ment.  said  Justice  Clyne. 

“Eor  this  reason,  this  type  of 
newspaper  comment  must  be  stof 
ped.”  he  warned. 

The  judge  advised  that  if  M: 
Nicoi  and  the  Province  wished  to 
change  the  taw,  their  broadsides 
should  be  directed  to  Parliamer. 
and  no  effort  should  be  made  to 
inflame  public  opinion  against  the 
courts.  The  fine  of  $2,500  to 
against  the  publisher  A.  W.  Mos 
caret  la,  and  the  newspaper. 
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$4,000  Jury  Verdict 
Against  Ex-Publisher 

Salem,  Ore. 

A  second  trial  in  a  damage  suh 
alleging  libel  in  the  Salem  Capitnl 
Journal  resulted  in  an  award  of 
$4,000  by  the  jury  in  favor  of  the 
plaintiffs,  John  E.  and  Rober: 
Marr,  local  radio  dealers. 

George  Putnam,  publisher  of 
the  Capital  Journal  prior  to  its 
sale  to  Bernard  Mainwaring  and 
subsequent  consolidation  with  the 
Oregon  Statesman,  and  Ray  Moort 
co-defendant,  indicated  they  would } 
appeal  the  verdict. 
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$6,000  for  Youths 

Syracuse,  N.  Y. 

Publisher  E.  A.  O’Hara  has  an¬ 
nounced  that  $6,000  from  the^yrn- 
case  Herald-Journal  Charity  Fund 
will  be  allocated  to  three  youth 
groups.  The  fund  was  established 
in  1940  from  the  proceeds  of  the 
Golden  Gloves  Boxing  Tourna¬ 
ments  sponsored  by  the’  newspaper 
until  1951. 
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Cost  Picture  Similar 
On  Small-Town  Doily 
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The  bugaboo  of  increasing  costs 
sets  small-town  dailies  to  about 
je  same  degree  as  their  bigger 
Lity  cousins,  as  evidenced  by  the 
jCxperience  of  the  12,400-circuia- 
l^n  daily  whose  figures  Editor  & 
^-blisher  presents  here. 

Because  1945,  the  last  year  of 
Iworld  War  11,  offered  a  proper 
starting  point,  just  as  was  done  in 
the  case  of  the  50,000-circulation 
daily,  the  publishers  of  the  small¬ 
town  paper  have  supplied  their 
figures  from  the  same  year.  (E&P, 
April  17,  page  19). 

In  1945,  operating  profit  was 
$37,239,  slightly  lower  than  in 
1944  but  indicative  of  what  might 
be  expected  from  a  newspaper  with 
a  then  circulation  of  9,983.  In 
1953,  with  a  circulation  of  12,400 
net,  operating  profit  reached  $67,- 
271,  up  80.64%  since  1945  but  by 
no  means  reaching  $82,046  which 
obtained  in  1948,  just  before  the 
real  pinch  of  increasing  costs  be- 
“j  gan  to  take  hold,  led  by  deprecia¬ 
tion.  due  to  war-delayed  machinery 
and  a  building  addition,  plant-wide 
;  yearly  increasing  wages,  newsprint’s 
I  continued  spiraling  costs  and  in¬ 
come  running  about  3%  less  than 
rising  expenditures. 

10.5%  Differential 

It  is  interesting  to  note  that  while 
operating  income  jumped  132.40% 
in  the  eight-year  period,  operating 
costs  advanced  142.93%,  a  differ¬ 
ential  of  10Vi%  and  gave  the  own¬ 
ers  only  79.5%  of  the  resultant 
revenue  profit  gain.  Payroll  which 
soared  13914%  practically  matched 
the  total  of  143%  of  the  entire 
operation,  but  in  percentage  of  en¬ 
tire  cost  wages  went  up  from 
50.3%  to  as  much  as  55%  and 
ended  at  53%. 

During  the  period,  wartime  wage 
and  salary  restrictions  were  re¬ 
moved,  workers  in  the  service  re¬ 
turned  and  the  pressure  for  in¬ 
creases  met.  Al.so,  in  the  eight 
years,  profit-sharing  was  instituted 
and  over  the  seven  years  of  its  is¬ 
suance  added  12.2%  to  payroll 
and  14.7%  to  the  wages  of  70% 
of  the  full-time  employe.s  who, 
through  service  tenure,  participated 
in  the  plan. 

As  might  be  expected  in  an  oper¬ 
ation  that  expanded  132%  sales- 
wisc,  business  taxes,  including  a 
^0%  unemployment  tax  rate  rise, 
jumped  223.7%,  followed  by  news¬ 
print,  up  192.8%;  composing, 
170.6%;  advertising,  155.6%;  de¬ 
preciation,  153.5%;  doubtful  ac¬ 
counts,  131.4%;  building,  124.9%; 
f*^c®lypo,  120.5%;  pressroom, 
120.2%;  editorial.  101.1%;  circu¬ 
lation,  99.7%;  administration  and 
general,  90.1%,  and  business  office, 
50.9%. 

While  photography  and  engrav- 
'ng  showed  the  biggest  increase  of 
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all,  579%,  it  was  not  until  1949 
that  the  department  was  set  i^)  as 
an  entity  and  the  photographer 
transferred  from  editorial.  Prior 
to  1949  the  expenses  allocated  to 
photos  and  engraving  consisted 
solely  of  outside-produced  engrav¬ 
ings.  Combining  editorial  and  en¬ 
graving  from  1945  on,  editorial  ac¬ 
tually  advanced  119.4%  instead  of 
101.1%  indicated. 

Editorial  Expense  Down 
In  the  matter  of  percentages  of 
expense,  new.sprint,  due  to  circula¬ 
tion  growth  of  24.3%  plus  its  rise 
in  price,  advanced  from  9.2  to 
14.9%;  composing,  19  to  21.1%; 
editorial,  19,  declined  to  14.2%; 
advertising  was  practically  static 
with  an  advance  of  only  0.45%; 
circulation  down  from  9.8  to 
8.1%;  administration  and  general 
less  by  1.1%  from  13.4  to  12.3%; 
building,  despite  an  increa.se  in  size 
of  plant  of  about  one-third,  down 
0.14%;  stereotype  down  from 
3.9  to  2.5%;  business  office  from 
4.6  downward  to  2.7%;  (one  well- 
paid  employe  was  transferred  to 
administration  from  business  of¬ 
fice);  pressroom  down  0.10  to 
2.77%:  photo  and  engraving  de¬ 
spite  its  dollar  jump  of  579%  used 
only  1.2%  more  expense  percent¬ 
age-wise  than  in  1945  when  the 
full  time  of  the  photographer  who 
now  does  the  engraving  on  a  Scan- 
a-graver,  was  in  editorial;  depreci¬ 
ation  which  formerly  utilized  3.6% 
has  advanced  only  0.16%;  business 
taxes  up  0.54%,  and  doubtful  ac¬ 
counts  down  0.07%. 

In  percentage  ratio  of  operating 
expense  to  operating  income,  a 
gain  of  3.77%  will  be  noted,  from 
83.09  to  86.86%.  However,  in 
1946  before  the  rush  of  wage  and 
commodity  hikes  began  in  earnest 
and  profits  began  climbing,  a  low 
of  77.8%  was  reached  but  ad¬ 
vanced  steadily  since  that  year  to 
the  present  all-time  high  of 
86.86%. 

Per  Copy  Yield  Increased 

The  gain  of  24.3%  in  circulation 
plus  continuing  rises  in  price  of 
the  delivered  copy  boo.sted  income 
in  that  category  88.6%  while  the 
per  copy  yield  went  up  from  .02817 
to  .04221  or  49.8%.  Cost  of  secur¬ 
ing  circulation  and  its  handling  and 
distribution  rose  from  21.1  to 
22.3%  in  eight  years. 

In  advertising,  a  futile  attempt 
to  keep  abreast  of  rising  costs  is 
apparent  since  profit  per  inch  de¬ 
clined  29.2%  since  the  high  point 
of  18.4c  reached  in  1948.  Aver¬ 
age  yield  per  inch  over  the  nine 
years  was  61.21c;  cost  44.97c  and 
profit  16.24c.  To  maintain  profits 
commensurate  with  increas^  re¬ 
ceipts,  the  newspaper  needs  a  rate 
lift  of  at  least  24.6%.  An  increase 
of  15.3%  has  already  been  put  in- 
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OPERATING  REVENUE  FOR  12,400-CIRCULATION  DAILY 


% 

% 

(Sn 

Tot 

Gain 

Tot 

Tot 

1953 

1953 

Oper. 

Over 

1952 

Oper. 

1945 

Oper. 

Over 

Rev. 

1952 

Rev. 

Rev. 

1945 

Locml  advertising. . . . 

9265,81138 

51.93 

6  55 

1249,462.16 

51.56 

$104,281.97 

77  34 

154.90 

National  advertising . 

50,432.09 

11.02 

13.77 

49,601.95 

10  25 

15,229.87 

6.91 

270.53 

Classified  advertising 

22.980.66 

4.49 

2.56 

22,41334 

4  63 

11,082.02 

5  03 

107  42 

Legal . 

5.41638 

1  06 

—1.26 

5,485.67 

1.13 

4,175.61 

1  90 

29.72 

TOT.  ADV.  REV. 

350,646.71 

68  50 

7  25 

326,90332 

67.57 

134.769.47 

61  18 

160  18 

Circulation . 

161,21231 

31  50 

2.79 

150.910.79 

32  43 

85.482.10 

38.82 

88.59 

TOT.OPER.REV. 
Miscell.  Income . 

511,85932 

3,09132 

5.78 

67.12 

483.874.11 

1,84935 

220,25137 

—471.90 

132  40 

Total  Income .  514,951.04 


Paper,  ink  and  cart. . 

Uompoainc  room _ 

Editorial  dept . 

.Adrertiaing  dept .... 

Circi^tion . 

Admin,  and  general 

Building . 

Stereotype  dept . 

Buainem  office . 

Prea  room . 

Photo,  and  engrar. . . 

Depreciation . 

Buaineaa  taxn  . 

Doubtful  accounta. . . 


663U.78 

93,905.01 

63.295Je 

39,951.33 

35.970.75 

54,811.50 

12,740.01 

11,043.73 

11,903.70 

12303.40 

8,202.13 

10,85233 

16,032.04 

1,03232 


0.01  485,723.90 

EXPENSES 

%  Expl 

14  92  8.10  01,351.07 

21.14  7.87  87.109.70 

14  24  8  52  58,32231 

8.99  7.22  37,200.01 

8  09  —0  07  35.995.07 

12  33  13.03  48,492.04 

3.87  10  01  11,58638 

2  48  —4  35  11.569.79 

2.69  10  26  10.850.01 

2.77  16.59  10,552.90 

1.86  —5.16  8.711.73 

3.79  17.17  14,383.29 


3.60  317 

23  24  94 


15.539.04 

82639 


219,779.07 


16,894.18 

34,725.12 

31,46631 

15,632.90 

18,009.99 

28.82938 

5,66737 

5,007.70 

7.929.64 

5.58631 

1,216.72 

6,647.96 

4.9.52.75 

446.72 


192.79 
170.60 
101.15 
155.56 
99.73 
90  12 
124.91 
120.53 
50  86 
120.24 
579  05 
153  50 
223  70 
131  44 


TOT.  OPER.  EXP. 

444,588.27 

7.77 

412,551.25 

183.01235 

142.93 

Operating  Profit . 

Nfiscell.  income . 

67,271.25 

3,09132 

13  15  —0  03 

71. .322.86 
1.849.85 

14  74 

37.23932 

471.90 

16  91 

80.64 

TOTAL  PROFIT. 
Income  Uxes  . 

70.362.77 

28,750.00 

13  66  —3  84 
5  58 

73.172.71 

35.200.00 

15  06 

7  25 

36.767.42 

15.500.00 

16  73 

7  05 

91  37 
85  48 

NET  INCOME  .. 
Exp.  to  Oper.  Rev. 

Payroll . 

Profit  sharing . 

41,612.77 

235,93236 

15,80438 

8.08  9  58 

86.86 

53  07  9  39 

3  55 

37.972.71 

215.''>82.64 

13.908.69 

7  82 
85  26 
52  28 

3  37 

21.267.42 

92.1X18.83 

9  78 

83  on 
50  27 

95  66 

156  42 

Net  payroll  . 

.Net  paid  circulation  .  12,400 

Yield  per  copy . 04221 

Yield  per  adv.  inch 
Coat  per  adv.  inch 


.......  K-. 

Coat  per  adv.  inch 
Profit  per  adv.  inch 
'"n  .Advertising 
Pages . 


.7381 

.6078 

.1.303 

49.17 

.5650 


9.10  201,773.95  48  91 

12,110 
.mnt)8 
.7046 
.5486 
.1560 
.4977 
5450 


92.008.83  .50  27  139.25 
9.983 
.02817 
.4606 
3412 
.1194 
.4807 
3552 


24  28 
49  84 
tiO  24 
78.14 


NOTE:  Data  for  intervening  years  (1952-1945)  is  availaHe  at  EDITOR  A  Pt  BI.ISHER. 


to  effect  on  all  local  business  and 
the  picture  should  show  a  definite 
improvement  profit-wise.  Of  course, 
space  purchased  will  show  a  de¬ 
cline  particularly  in  view  of  pres¬ 
ent  conditions  and  falling  retail 
prices.  Cost  of  selling  advertising 
declined  0.02%  from  11.6%  in 
194.S  to  11.4%  in  1953. 


and  stereotype  expense  per  inch 
.0174  per  inch  in  1945  went  up  to 
.0242  in  1953  or  39.08%. 

Photographs  and  engravings  were 
produced  for  .17664  per  inch  in 
1952  on  production  of  49,320  sq. 
inches,  but  were  reduced  to  .09730 
in  1953  on  86,146  inches. 


While  it  would  appear  that  the 
newspaper  is  extra  liberal  in  ac¬ 
cording  better  than  50%  of  its 
space  since  1951  to  editorial,  fea¬ 
tures  and  a  small  proportion  of 
promotion  copy,  the  step  was 
taken  deliberately  in  the  belief  that 
a  delivered  price  of  35c  weekly  de¬ 
mands  more  and  better  news  cov¬ 
erage  and  volume  than  during  the 
period  when  the  paper  sold  for  3c 
and  4c  per  copy.  Since  midway  of 
1950  when  the  additional  space 
was  allotted  to  the  reader,  circula¬ 
tion  rose  from  11,261  to  its  pres¬ 
ent  12,400  or  10.1%,  during  which 
span  of  time  two  major  circulation 
price  changes  took  place. 

Other  interesting  comparisons 
are  noted  in  editorial  cost  per  inch 
which  in  1945  was  .0997  and  is 
now  .1289,  up  28.3%.  Composing 
room  cost  per  inch  was  .0572  in 
1945  and  zoomed  to  .0972  in  1953; 
4  cents  higher  or  70%.  Circulation 
cost  per  sub  was  $1,804  in  1945 
and  $2,901  in  1953,  up  60.81%. 
Cost  per  inch  for  selling  advertis¬ 
ing  was  .0445  in  1945  and  .0841 
in  1953,  an  increase  of  89%.  Press 


Reporter's  Checkup 
Causes  IRS  Audit 

Buffalo,  N.  Y. 

The  Buffalo  Evening  News 
Washington  Bureau  challenged  the 
accuracy  of  the  Internal  Revenue 
Service’s  assertion  that  .some  1,149 
corporations — 46  of  them  in  the 
Buffalo  area — made  and  distrib¬ 
uted  more  than  $65,500,000  in 
questionable  “windfall  ’  profits  on 
the  Government’s  1  9  4  2-  1  9  5  2 
emergency  rental  housing  program. 

Informed  by  the  News  of  a 
serious  error.  Acting  Commission¬ 
er  of  Internal  Revenue  O.  Gordon 
Dfelk  in  Wa^ington  ordered  a 
new  audit  of  reports  from  the  dis¬ 
trict  offices. 

An  examination  by  Arthur  L. 
Davis,  Buffalo  Evening  News  re¬ 
porter,  of  photostatic  copies  of 
reports  submitted  to  IRS  head¬ 
quarters  by  its  Buffalo  district  of¬ 
fice  turned  up  only  three  “wind¬ 
fall”  cases  in  which  excess  mort¬ 
gage  proceeds  were  parceled  out 
to  stockholders,  instead  of  the  46 
reported  earlier  by  the  IRS. 
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Copley  Press 
Holds  Its  25th 


Annual  Meeting 


Highland  Park,  111. 

The  25th  annual  conference  of 
Copley  Press,  Inc.,  including  ex¬ 
ecutives,  publishers  and  associates 
of  Copley  Newspapers  in  Illinois 
and  California,  took  place  here  at 
the  Moraine  Hotel,  April  11-15. 

Roundtable  discussion.s,  cover¬ 
ing  employe  relations,  promotion 
and  selling,  operational  problems 
and  costs,  editorial  and  circula¬ 
tion  problems,  and  the  business 
outlook,  marked  the  four-day  ses¬ 
sion 


Hear  Top  Executives 

Iame,s  S.  Copley,  chairman  of 
the  Copley  Press  and  publisher  of 
the  San  Diego  (Calif.)  Union  and 
Evening  Tribune,  and  A.  W.  Ship- 
ton.  president  of  Copley  Press, 
addres.sed  the  opening  session  on 
Monday.  Meeting  with  Copley 
Newspapers  were  Southern  Cali¬ 
fornia  Associated  Newspapers  of 
which  Clark  F.  Waite  is  chairman 
and  Alden  C.  Waite,  president. 

Clark  Waite  served  as  presiding 
officer  of  the  conference  and  Alden 
Waite  was  chairman  of  the  round- 
fable  ses.sions.  Robert  Henderson, 
vicepresident  of  Southern  Califor¬ 
nia  Associated  Newspapers,  served 
as  conference  manager. 

Elected  as  a  new  director  of 
Copley  Press  is  Pressley  L.  Steven¬ 
son,  First  National  Bank  of  Chi¬ 
cago.  The  four-day  conference  in¬ 
cluded  annual  meetings  of  share¬ 
holders  and  directors  of  the  Cop¬ 
ley  Press. 

“The  Copley  Newspapers  are  op¬ 
erated  as  individual  publications, 
each  serving  its  own  community,” 
said  Mr.  Shipton.  “It  is  the  policy 
to  present  the  new.s  impartially. 
There  are  no  enemies  to  punish 
and  no  friends  to  reward.” 

Featured  at  the  roundtable  de¬ 
voted  to  promotion  and  selling  was 
a  presentation  by  Copley  Newspa¬ 
pers’  advertising  representatives,  in¬ 
cluding  Nelson  Roberts,  R.  S. 
Nicholson,  H.  E.  Deckert  and 
Malcolm  C.  Smith  of  West-Holli- 
day  Co.,  Inc. 

Copley  publishers  and  executives 
in  attendance  included  the  follow¬ 
ing: 

Lester  G.  Bradley,  chairman. 
Union -Tribune  Publishing  Co.; 
William  N.  Copley,  director,  Cop¬ 
ley  Press.  Inc.;  R.  L.  Curry,  pub¬ 
lisher,  Culver  City  (Calif.)  Star- 
News;  Alex  Dc.  Bakesy,  assi.stant 
to  general  manager,  Union-Trib¬ 
une  Publishing  Co.;  V.  Y.  Dall- 
man,  editor,  Springfield  Illinois 
State  Register;  Charles  F.  Davis, 
publisher,  Monrovia  (Calif.)  Daily 
News-Post;  Lyle  L.  Erb,  control¬ 
ler,  Copley  Press;  Mrs.  C.  O. 
Goodwin,  assistant  secretary  and 
assistant  treasurer,  Copley  Press; 
William  M.  Hart,  publisher, 
Aurora  (111.)  Beacon-News;  Don¬ 
ald  F.  Hartman,  assistant  treasurer, 


OFFICER  GROUP  at  25lli  annual  conference  of  Copley  Press,  Inc.,  at  Highland  Park,  III.,  recently; 
Seated,  left  to  right,  A.  W.  Shipton,  president;  Janies  S.  Copley,  chairman,  and  publisher,  San  Diego 
(Calif.)  Union  and  Tribune;  Mrs.  C.  O.  Goodwin,  assistant  secretary -treasurer;  and  Milliam  >.  Copley, 
director.  Standing,  I  to  r  Alden  C.  Waite,  president.  Southern  California  As.sociated  Newspapers,  and 
conference  roundtable  chairman;  William  Shea,  associate  publisher  ^  and  general  manager,  San  Diep 
Union-Tribune;  R.  N,  Smith,  secretary-treasurer;  and  Clark  F.  Waite,  chairman.  Southern  Cahfomu 
Associated  Newspapers,  and  presiding  officer  of  conference. 


Copley  Press;  F.  S.  Haynes,  pub¬ 
lisher,  Redondo  (Calif.)  South 
Bay  Daily  Breeze;  Barton  Heiligers, 
publisher,  Alhambra  (Calif.)  Post- 
Advocate. 

Jack  Heintz,  vicepresident,  Cop¬ 
ley  Press,  and  general  manager, 
KCOP,  Los  Angeles;  C.  Raymond 
Long,  publisher,  Elgin  (III.)  Cou¬ 
rier-News;  John  F.  Lux,  publi,sher, 
Joliet  (111.)  Herald-News;  B.  A. 
Martin,  publisher,  San  Pedro 
(Calif.)  News-Pilot:  Will  H.  Mc¬ 
Connell.  counsellor,  Springfield, 
Ill.:  C.  W.  Parcher,  publisher, 
Glendale  (Calif.)  News-Press;  Rob¬ 
ert  W.  Richards,  chief,  Washing¬ 
ton  Bureau.  Copley  Press;  William 
Shea,  associate  publisher  and  gen¬ 
eral  manager,  San  Diego  Union- 
Tribune;  Grover  E.  Shipton,  as¬ 
sistant  to  publisher,  Springfield 
Illinois  State  Journal  and  Register; 
J.  Emil  Smith,  publisher,  Spring- 
field  Illinois  State  Journal  and  Reg¬ 
ister;  R.  N.  Smith,  secretary  and 
treasurer.  Copley  Press;  and  War¬ 
ren  L.  Taylor,  general  manager, 
Burbank  (Calif.)  Daily  Review. 


4  Newsmen  Selected 
For  Congress  Internes 

Washington 

Fellowships  paying  $4,000  for 
nine  months  as  “internes”  on  the 
staffs  of  congressional  committee.s 
have  been  awarded  by  the  Ameri¬ 
can  Political  Science  Association 
to  the  following  newsmen; 

Clifford  D.  Coover.  night  editor 
of  the  Bozeman  (Mont.)  Daily 
Chronicle;  Louis  B.  Fleming,  re¬ 
porter  on  the  Pasadena  (Calif.) 
Star-News;  Richard  T.  Mittauer, 
reporter  for  WDUZ,  Green  Bay, 
Wis.;  William  L.  Rivers,  editorial 
writer  on  the  Baton  Rouge  (La.) 
State-Times. 

Alternates  are  John  F.  Burby, 
Honolulu  Advertiser,  and  Robert 
P.  Dorang.  Buffalo  (N.  Y.)  Even¬ 
ing  News. 


'Monkey  Club'  Seeks 
Rh  Blood  Donors 

Galveston,  Th 
Mrs.  Terry  MacLeod  of  the  Cal- 
vestoii  News  staff  is  promoting  a 
club  plan  for  the  benefit  of  all 
persons  having  Rh  negative  blood 
Membership  in  the  Monkey  Qub. 
so-called  because  the  Rh  factor 
was  discovered  in  a  Rhesm 


monkey,  will  insure  those  belong¬ 
ing  and  others  who  might  need 
their  help,  of  a  supply  of  the  ran 
type  when  it  is  needed. 

Listed  as  charter  members  ol 
the  club  are  members  of  two  Newi- 
Tribune  families.  They  are  Mrs 
H.  A.  Orrell,  wife  of  the  media#- 
ical  superintendent,  and  S.  A.  Dy 
bowski.  staff  writer  Frances  K.  Dy- 
bowski’s  husband. 
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Electric  Heating 


Wool  Manufacturers 
Honor  Whitelaw  Reid 

Whitelaw  Reid,  pre.sident  and 
editor  of  the  New  York  Herald 
Tribune,  will  be  honored  May  6 
at  the  annual  meeting  of  the  Na¬ 
tional  Assoeiation  of  Wool  Manu- 


Don  Shannon  Joins 
L.  A.  Times  Bureau 

Washincto* 
Don  Shannon  has  joined  the 
Washington  Bureau  of  the  IM 
Angeles  Times,  it  is  announced bf 
Robert  T.  Hartmann,  chief  of  bu¬ 
reau.  Mr.  Shannon  formerly  was 
with  Western  Reporters  with  a  spe- 


facturers.  He  will  receive  the  . . 

Longview,  Wash.  Golden  Fleece  award,  presented  cial  assignment  for  the  Salt  ^ 

The  .Anril  20  issue  of  the  Long-  annually  to  persons  of  “achieve-  City  (Utah)  Deseret  News,  nw 

ment  in  various  fields  of  en-  to  that  he  served  with  the  Lonow 

deavor.”  The  awards  also  recog-  bureau  of  the  United  Press.  He  ^ 

nize  good  dress.  a  graduate  of  Stanford  University 
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view  Daily  News  contained  a  six- 
page  section  devoted  to  electric 
heatina. 
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Libraries  Find  Microfilm 
Answer  for  Clipping  Fil< 


New  York  Times  Adopts  70  mm. 

For  Staff  Use;  Yearly  Cost  $4,000 

By  Chester  M.  Lewis 

Chief  Librarian,  New  York  Times 

Most  newspapers  have  micro-  _ 

filmed  chronological  runs  of  their  dicales  the  point  at  which  it  is 
paper;  at  present  there  is  a  growing 
interest  in  ' 
collection. 


lished  a  retention  study  which  in-  less  than  that  of  microfilming  an 
■  ■  ■  ■■  "5  entire  collection.  The  decision  as  to 

_ _ _ ^ _ „  cheaper  to  microfilm  than  to  con-  the  potential  use  of  such  material 

microfilming  the  clipping  tinue  to  maintain  original  material  has  to  be  made  by  the  librarian. 

The  «sual  reasons  for  in  files.  In  some  cases,  low-cost  16-mm  microfilm  is  usually  used 

ng  clippings  are  deteri-  storage  may  be  less  costly  than  for  letter-size  (814  x  11)  material; 

id  reduction  of  space.  microfilming,  except  for  the  prob-  35-mm  microfilm  will  accommodate 

estimates  have  been  giv-  lem  of  deterioration  of  the  stored  material  equivalent  to  a  full  size 
life  of  present  pulp  clip-  material,  if  it  is  kept  for  long  newspaper  page.  In  the  case  of  the 
Newspaper  librarians  periods  of  time.  New  York  Times,  70-mm  micro- 

eir  opinion,  according  to  In  determining  whether  or  not  film  was  selected  because  it  pre- 

and  the  size  of  the  clip-  to  microfilm  clipping  files,  a  deci-  sents  an  area  four  times  as  large 
e  range  runs  from  15  to  sion  has  to  be  reached  on  what  and  as  the  largest  35-mm  frame,  which 
25  years.  Obviously,  a  clipping  that  how  much  to  microfilm.  Initially  enables  us  to  photograph  a  great 
it  little  used  and  filed  unfolded,  small  clipping  collections  may  be  amount  of  material  at  a  lower  re¬ 
will  last  longer  than  a  folded  full-  microfilmed  in  toto,  unless  this  sets  diiction  than  is  possible  with  35-  or 

page  text  that  has  frequent  ref-  a  precedent  of  increased  costs  as  16-mm  microfilm, 

erence  use.  the  collection  grows.  Special  Reader 


Clipping  layoot  of  70  mm.  microfilm. 
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Specially-designed  reader  for  70  mm.  microfilms. 
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Joint  Operation 
21  Years  Old 
In  New  Plant 


Albuquerque,  N.  M. 

Albuquerque  Jourruil  and  Albu¬ 
querque  Tribune  —  first  independ¬ 
ently-owned  newspapers  in  the  na¬ 
tion  to  be  consolidated  for  print¬ 
ing,  advertising  and  circulation 
purposes — celebrated  the  21st  year 
of  such  consolidation  by.  moving 
into  a  new  building  this  week. 

The  original  consolidation  was 
back  in  1933  when  the  Journal 
publisher,  T.  M.  Pepperday,  worked 
out  the  details  with  Thomas  L. 
Sidlow,  then  controller  and  gen¬ 
eral  counsel  for  Scripps-Howard, 
and  with  the  late  Robert  P.  Scripps 
and  W.  W.  Hawkins,  general  busi¬ 
ness  manager.  The  Tribune  is  a 
Scripps-Howard  newspaper. 

First  printing  was  in  the  Journal 
Building.  The  two  papers  later 
moved  to  the  Tribune  Building. 
The  new  structure  is  jointly  owned 
by  the  Journal  and  Tribune.  Shar¬ 
ing  the  building  is  the  state  Bureau 
of  the  Associated  Press. 

The  morning  and  Sunday  Jour¬ 
nal  and  the  evening  Tribune  have 
separate  news  staffs  and  news¬ 
rooms. 

The  three-story  building  was  de¬ 
signed  and  built  by  the  Austin 
Company,  and  has  about  40,000 
square  feet  of  floor  space.  The 
structure  can  be  expanded  upward 
two  floors  and  westward  where  a 
new  60-car  parking  lot  is  now. 

The  building  has  82  feet  frontage 
on  Silver  and  142  feet  along  the 
side.  A  portion  of  the  front  is  fin¬ 
ished  in  fluted  aluminum.  The  rest 
of  the  exterior  is  buff-colored  stuc¬ 
co  and  red  brick  trim. 

Circulation,  classified,  display 
advertising  and  accounting  depart¬ 
ments  occupy  the  first  floor.  The 
front  portion  of  the  second  floor 
contains  the  newsrooms.  New 
Mexico  headquarters  of  AP  is  on 
the  third  floor;  also  dark  rooms 
and  room  for  an  engraving  plant. 
In  the  rear  portion  of  the  second 
floor  is  the  composing  room  which 
Ls  equipped  with  17  typesetting 
machines. 

A  new  Goss  Universal  press  in 
the  basement  has  a  capacity  of  48 
pages.  One  of  the  32-page  presses 
from  the  old  building  is  being 
moved,  giving  the  two  papers  a 
capacity  of  80  pages.  There  is  al¬ 
so  storage  space  for  600  tons  of 
newsprint,  a  six-weeks’  supply. 
The  room  has  evaporative  type  air- 
conditioning.  The  rest  of  the 
building  is  served  by  a  791-ton 
capacity  air-conditioning  system 
and  heating  plant. 

Other  features  of  the  new  build¬ 
ing  include  a  10-ton  freight  eleva¬ 
tor,  an  underground  ink  tank  with 
pipes  directly  to  the  press  foun¬ 
tains,  a  high-speed  bundling  and 
wire-tying  machine  in  the  large 
mailing  room,  and  a  10-trunkline, 
60-iinit  telephone  switchboard. 


Missouri  Gives 


7  Citations 


Press  Gets  Break 
From  New  Premki 


FC 


IN  EDITOR’S  DEN— Beards  are 
fashionable  in  Canada’s  journal¬ 
istic  circles.  Robertson  Davies, 
left,  playwright  and  member  of 
the  Peterborough  Examiner  staff, 
confers  with  Prof.  Arnold  Edin- 
borough,  newly  appointed  editor 
of  the  Kingston  Whig-Standard. 


In  Journalism 


Columbia,  Mo. 

Following  are  the  citations  read 
by  Dean  Earl  F.  English  of  the 
University  of  Missouri  school  of 
journalism  when  he  presented  Mis¬ 
souri  Honor  Awards  for  Distin¬ 
guished  Service  in  Journalism  to 
four  individuals  and  three  publica¬ 
tions  April  30: 

“To  Le  Figaro,  in  recognition  of 
more  than  a  century  and  a  quarter 
of  admirable  journalistic  service  to 
the  people  of  France  and  of  the 
world,  its  high  reputation  over  a 
long  period  for  superlative  writing 
in  its  editorial  articles,  and  of  its 
present  high  rank  among  the 
world’s  distinguished  newspapers.” 


Halpii 

Nova  Scotia’s  new  premier, 
membering  his  frustration  as  a  n. 
porter,  said  he  plans  closer  liuHi 
between  government  leaden  nd 
the  press.  Harold  Connolly  uij 
he  meant  weekly  press  confero- 
ces. 

Mr.  Connolly,  a  newspaper  nm 
for  20  years,  indicated  he  doea'; 
favor  modern  governments  sr- 
rounding  themselves  with  pnWk 
relations  departments. 


Charlotte  Observer 
Makes  Promotions 

Charlotte,  N.  C. 

The  promotion  of  E.  B.  Hunter 
to  the  position  of  executive  editor 
of  the  Charlotte  Observer  was 
announced  by  Mrs.  Curtis  B. 
Johnson,  president. 

■At  the  same  time  she  announced 
the  promotion  of  Randolph  Nor¬ 
ton  to  the  position  of  assistant  ex¬ 
ecutive  editor  and  H.  G.  Trotter 
to  the  position  of  managing  editor. 

Mr.  Hunter  was  promoted  from 
the  position  of  Observer  managing 
editor  which  he  has  held  for  many 
years.  He  came  to  the  newspaper 
as  news  editor  in  1929,  and  had 
previously  held  executive  positions 
with  newspapers  in  Greensboro, 
N.  C.,  and  Knoxville,  Tenn. 

Mr.  Norton  was  promoted  from 
the  position  of  associate  editor. 
He  joined  the  staff  in  1946,  com¬ 
ing  to  Charlotte  from  the  position 
of  managing  editor  of  the  Beck- 
ley  (W.  Va.)  Register.  Mr.  Trot¬ 
ter  was  promoted  from  the  posi¬ 
tion  of  news  editor,  which  he  had 
held  since  1946. 


‘To  the  National  Geographic 
Magazine,  in  recognition  of  its 
matchless  service  over  more  than 
half  a  century  as  a  teacher  of  geog¬ 
raphy  and  related  sciences  to  the 
people  of  America,  its  consistently 
friendly  attitude  toward  the  peo¬ 
ples  of  the  world,  and  its  extraordi¬ 
nary  success  in  integrating  pop¬ 
ular  interest  with  sound  scientific 
fact.” 


“To  the  Cleveland  Press,  in 
recognition  of  its  long  record  of 
outstanding  community  .service  to 
the  city  of  Cleveland;  its  forth¬ 
right  editorial  interest  in  local  af¬ 
fairs,  and  its  continuous  champion¬ 
ship  of  minority  groups  and  the 
common  man.” 


“To  Harry  D.  Guy,  in  recogni¬ 
tion  of  a  distinguished  40-year  ca¬ 
reer  in  newspaper  advertising  on 
the  Dallas  News,  exemplifying  the 
highest  professional  attitudes;  his 
consistent  participation  in  the  af¬ 
fairs  of  his  community,  and  his 
love  for  his  alma  mater,  the  Uni¬ 
versity  of  Missouri.” 


New  Weekly  in  B.  C. 

Vancouver,  B.  C. 

First  new  weekly  newspaper 
started  in  British  Columbia  in  some 
years  is  the  Kitimat  Northern  Sen¬ 
tinel.  The  initial  issue  April  15 
carried  28  tabloid  pages  with 
considerable  advertising  support. 


area;  and  his  personal  contributioi 
to  the  Missouri  Press  Associatkx 
his  own  community,  and  to  tkt 
state.” 


“To  Turner  Catledge,  in  reco|^ 
tion  of  his  achievement  as  a  nem 
paper  reporter,  Washington  com 
spondent,  and  managing  editor  d 
the  New  York  Times;  his  notabk 
organizational  and  administratm 
abilities,  and  a  career  which  marl! 
him  as.  first  of  all,  a  great  t^ 
porter.” 


‘To  Joseph  Costa,  in  recognitiot 
of  his  notable  photographic  caret 
as  a  ma.ster  craftsman  and  discera- 
ing  reporter  of  significant  eventi 
his  leadership  in  professional  <x 
ganizations,  and  his  continuiii 
crusade  in  behalf  of  the  rights  (i 
photo-journalists.” 

(Mr.  Costa,  who  is  chief  photoi- 
rapher  of  King  Features  Syndicate 
Sunday  Mirror  Magazine,  has  bee: 
an  active  press  photographer  fe 
more  than  30  years.) 


“To  W.  C.  Hewitt,  in  recogni¬ 
tion  of  the  enterprise  and  enlight¬ 
ened  philosophy  which  have  guid¬ 
ed  him  in  developing  the  Shelby 
County  Herald  into  a  model  of 
community  service  in  the  field  of 
weekly  journalism;  for  his  many 
years  of  particular  emphasis  on 
agricultural  news  coverage  in  his 


Allemon  to  Retire 
From  Mich.  Press 

East  Lansing,  Mid 

Gene  Alleman,  who  has  bee 
secretary-manager  of  the  Michiffc 
Press  Association  since  1937,  i 
relinquishing  central  office  resp» 
sibilities  on  a  full-time  basis,  Fd 
1,  1955.  He  will  continue  as  imi 
ager-business  consultant  for  t 
more  months  on  a  part-time  bat 
while  office  operations  are  mai: 
tained  by  his  assistant,  Elmer  I 
White,  as  acting  manager. 

Mr.  Alleman  plans  to  devoc 
more  time,  upon  retiring,  to  fc 
Guernsey  dairy  farm  near  Lafay 
ette,  Ind.,  and  will  spend  the  Wii 


ter  months  at  Sarasota,  Fla.  ft 


is  a  past  president  of  Newspape 
Association  Managers,  Inc. 

Mr.  White  joined  the  Michil*^ 
association  staff  in  February 
1953. 
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New  building  of  Albuquerque  Journal  and  Tribune. 

EDITOR 


Guild  Elects  Staiiord 

Robert  C.  Stafford,  military  edi 
tor  and  civil  liberties  reporter  e 
the  Cleveland  (Ohio)  Press,  M 
been  elected  vioepresident-at-lai|< 
of  the  American  Newspaper  Goft 
in  a  special  election.  William  M 
Ware,  Cleveland,  resigned. 
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foreign  and  domestic  affairs  receive  the  cartoon  treatment 


PYROTECHNICS 

Thiele,  Los  Angeles  (Calif.)  Mirror 


FHA  APPROVED! 

IFemer,  Indianapolis  (Ind.)  Star 


FATHER.  DEAR  FATHER 

Smith,  NEA  Serviet 


Reporters  Soft 
In  Quizzing  Ike, 
Riggs  Declares 

Columbia,  Mo. 

Newspaper  editors  are  slowly  re¬ 
covering  from  their  “schoolgirl 
crush”  on  President  Eisenhower, 
a  Washington  correspondent  said 
at  Journalism  Week  exercises  here 
this  week. 

Most  editors  still  support  Mr. 
Eisenhower,  said  Robert  L.  Riggs, 
chief  of  the  Washington  Bureau  of 
the  Louisville  (Ky.)  Courier-Jour¬ 
nal,  but  he  added,  they  are  begin¬ 
ning  to  drop  their  attitude  of  “brot- 
licking  sycophancy”  which  marked 
the  first  year  of  his  Administra- 
iton. 

Most  editors,  he  said,  are  mak¬ 
ing  a  gradual  return  to  a  position 
of  amiable  skepticism. 

The  Washington  press  corps,  he 
said,  is  not  doing  nearly  so  good 
a  job  of  press  conference  interro¬ 
gation  of  Mr.  Eisenhower  as  it  did 
under  the  two  previous  presidents. 

One  reason  for  that,  Mr.  Riggs 
said,  is  that  reporters  often  feet 
when  they  have  a  question  that  per¬ 
haps  the  President  doesn’t  have 
much  information  on  the  particu¬ 
lar  subject.  Hence,  he  said,  the 
questions  frequently  are  preceded 
by  short  fill-ins  on  what  the  sub¬ 
ject  is  about. 

“Our  questions  are  beginning  to 
sound  like  brief  lectures — and  not 
too  brief  at  that,”  Mr,  Riggs  said. 
“They  have  long,  apologetic  intro¬ 
ductory  sentences.  They  convey 
regret  at  bringing  up  an  unpleasant 
subject.  They  review  the  situation 
in  some  detail.  Then,  finally,  they 
come  around  to  requests  for  infor¬ 
mation — quite  in  contrast  to  the 
*l»rt,  blunt,  sharp  questions  we 
used  to  ask  Harry  Truman.” 

Some  of  this  fumbling  at  press 
conferences,  he  said,  may  be  due 
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to  the  consciousness  of  too  many 
reporters  that  their  editors  are  un¬ 
duly  sensitive  about  the  way  they 
treat  a  Republican  President. 

President's  Complaint 
Laid  to  News  Policies 

Government  news  -  handling 
policies,  including  conflicting  state¬ 
ments,  and  not  the  newspapers,  are 
responsible  for  the  conditions 
which  President  Eisenhower  has 
asked  editors  and  publishers  to 
cure,  says  Rep.  Augustine  B.  Kelly, 
Pennsylvania  Democrat. 

The  Congressman  had  reference 
to  the  President’s  recent  ANPA 
speech,  asking  greater  play  on 
stories  that  promote  unity  and 
less  sensation  -  headline  stories. 
Mr.  Kelly  said  newspapers  gen¬ 
erally  carry  both  sides  of  all 
stories  but  under  existing  govern¬ 
ment  practice  editors  find  it  hard 
to  learn  what  the  real  facts  are. 

■ 

Bassett  Publisher 
Of  Milwaukee  Sentinel 

Appointment  of  Robert  C.  Bas¬ 
sett  as  publisher  of  the  Milwaukee 
(Wis.)  Sentinel  was  announced 
April  30  by  J.  D.  Gortatowsky, 
general  manager  of  Hearst  News¬ 
papers. 

Mr.  Bassett,  labor  counsel  for 
the  Hearst  group  since  1946,  fol¬ 
lowing  a  Navy  career  as  lieutenant 
commander,  will  succeed  Frank  L. 
Taylor,  publisher  of  the  Sentinel 
since  1943.  Mr.  Gortatowsky  said 
Mr.  Taylor  had  resigned  to  accept 
other  important  duties  with  the 
Hearst  organization. 

■ 

2  New  Directors 

Ottawa 

R.  W.  Southam,  publisher  of  the 
Ottawa  Citizen,  and  F.  S.  Auger, 
publisher  of  the  Winnipeg  (Man.) 
Tribune,  have  been  elected  to  the 
Board  of  Southam  Company,  Ltd. 
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Talks  Resumed 
In  Wilkes-Barre 
3-Week  Strike 

Wilkes-Barre,  Pa. 

Representatives  of  Wilkes-Barre 
Publishing  Company  and  of  Lo¬ 
cal  120,  American  Newspaper 
Guild,  resumed  contract  talks  this 
week  and  mediators  announced 
that  “some  progress”  had  been 
made  toward  settlement  of  a 
strike  that  has  kept  the  daily 
papers  shut  since  April  8. 

The  spokesmen  for  both  sides 
met  for  more  than  four  hours  on 
Wednesday  and  another  session 
was  scheduled  for  Friday  morning. 
Negotiations  between  the  guild 
and  the  Sunday  Independent  on  a 
separate  contract  were  also  to  be 
opened  Friday. 

The  guild  and  the  company 
which  publishes  the  Times  Leader- 
Evening  News  and  Morning  Rec¬ 
ord  have  been  relying  on  the  Sun¬ 
day  Independent  to  carry  adver¬ 
tisements  giving  their  versions  of 
the  conflict. 

The  guild  established  its  own 
newspaper,  Monday-Friday,  called 
the  Valley  News.  It  began  as  an 
eight-page  tabloid  on  April  22  and 
contained  mostly  local  news  and 
advertising.  With  an  initial  goal 
of  300  inches  of  paid  advertising 
fat  $1.50  per  inch)  in  a  50-50 
space  allotment,  the  paper  had 
reached  280  inches  of  advertisine 
by  the  end  of  the  first  week  of 
publication  and  guild  leaders  said 
they  were  looking  around  for  a 
new  printing  plant  which  could 
handle  a  larger  paper. 

Between  20,000  and  25,000 
copies  of  the  Valley  News  are 
sold  daily,  at  5c  each,  according 
to  guildsmen,  who  conceded  that 
the  main  problem  is  getting  dis¬ 
tribution  throughout  the  area 
where  the  struck  papers  are  strong 


with  home-delivery  systems. 

About  125  members  of  the 
guild  in  editorial  and  business 
offices  are  on  strike  and  workers 
from  the  mechanical  departments 
are  respecting  their  picket  lines. 

The  company  has  been  insist¬ 
ing  upon  a  standard  arbitration 
clause  in  the  new  contract  with 
the  guild  and  the  latter  has  of¬ 
fered  to  go  along  on  a  modified 
form  of  arbitration  case-by-case 
with  one  grievance  per  year  in 
compulsory  arbitration. 

Average  wages  for  a  five-day 
week  under  the  old  contract  were 
$105.46  for  reporters  and  desk 
men  and  $102.85  for  advertising 
salesmen,  in  the  top  brackets,  and 
$38.50  for  messengers,  in  the 
lowest  bracket.  The  company  said 
fringe  benefits  amount  to  $18.60 
a  week.  It  offered  wage  boosts  of 
$1-1.50  in  three  salary  brackets. 

The  guild  asked  for  $6-8  in 
wage  increases  and  a  four-weeks 
vacation  plan  after  15  years. 

Joseph  F.  Collis,  assistant  man¬ 
aging  editor  of  the  Record,  is  ac¬ 
tive  on  the  guild  side  in  his  role 
as  president  of  ANG. 

■ 

S-T  Helps  Bring 
Telecasts  to  Chicago 

Chicago 

The  Chicago  Sun-Times  has 
made  an  arrangement  to  help  de¬ 
fray  a  major  part  of  the  losses 
sustained  by  WBKB  in  sidetrack¬ 
ing  commercial  programs  in  order 
to  bring  the  Army-McCarthy 
hearings  to  Chicago  TV  screens. 

On  Sunday,  WBKB  decided  to 
continue  to  carry  the  live  telecast 
of  the  Washington  hearings  on 
the  agreement  of  Marshall  Field, 
Jr.,  editor  and  publisher  of  the 
Sun-Times,  to  help  defray  the 
cost.  Mr.  Field  said  he  felt  the 
Sun-Times  could  “provide  a  very 
real  public  service  by  making  pos¬ 
sible  a  firsthand  view  of  the  pro¬ 
ceedings.” 
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Guy  Gannett,  Owner 


5  Maine  Papers,  Dies 


Guy  Patterson  Gannett,  72, 
president  and  founder  of  the  Guy 
Gannett  Publishing  Company  in 
Maine,  died  April  24  in  Doctors’ 
Hospital,  New  York,  of  a  heart 
ailment.  Mr.  Gannett  was  taken  to 
the  hospital  two  days  before  when 
he  suffered  an  attack  while  attend¬ 
ing  the  American  Newspaper  Pub¬ 
lishers  Association  convention. 

Mr.  Gannett  owned  five  news¬ 
papers,  two  radio  stations  and  a 
television  .station  in  Maine  and  he 
once  had  been  a  political  power  in 
that  state.  His  father,  the  late  Wil¬ 
liam  H.  Gannett,  publi.shed  Com¬ 
fort  magazine. 

Largest  in  Maine 

The  publisher  laid  the  founda¬ 
tions  for  his  newspaper  group, 
large.st  in  Maine,  by  acquiring  the 
Waterville  Sentinel  and  becoming 
part  owner  of  the  Portland  Herald. 
In  1921,  he  purchased  the  control¬ 
ling  interest  in  the  Portland  Press 
and  the  Portland  Sunday  Press 
from  Senator  Frederick  Hale.  The 
latter  two  papers  were  merged  in¬ 
to  the  Portland  Press  Herald,  the 
city’s  only  daily  morning  news¬ 
paper.  He  continued  to  publish  the 
Sunday  Press  separately  as  She 
week-end  edition  of  the  newspaper. 
In  1929,  he  bought  the  Portland 
Evening  Express  from  William  H. 
and  Fred  N.  Dow. 

It  was  also  in  1929  that  Mr. 
Gannett  became  the  owner  of  the 
Kennebec  Journal  in  Augusta,  his 
home  city.  Senator  lames  G. 
Blaine  had  once  owned  the  lour- 
nal. 

The  total  daily  circulation  of  the 
five  newspapers  of  the  Guy  Gan¬ 
nett  Publishing  Company  was  near 
200,000  last  year.  The  Guy  Gan¬ 
nett  Broadcasting  Services  operate 
Radio  Stations  WGUY  and 
WGUY-FM  in  Bangor,  Me.,  and 
WGAN,  WGAN-FM  and  WGAN- 
TV  in  Portland. 


tics  in  1917  before  spending  six 
months  in  France  at  the  end  of 
World  War  I  as  a  representative 
of  the  American  Red  Cross  with 
the  Sixth  Division.  He  served  in 
the  Maine  Legislature  in  1917  and 
in  the  State  Senate  in  1919.  From 
1920  to  1928  Mr.  Gannett  was  Re¬ 
publican  National  Committeeman 
from  his  state. 

In  addition  to  his  publishing  in¬ 
terests,  Mr.  Gannett  was  one  of 
the  organizers  of  The  Financial 
Institute,  Inc.,  which  controlled  12 
banks,  10  of  which  were  closed 
during  the  depression. 

Mr.  Gannett  had  been  president 
of  the  former  Fidelity  Trust  Com¬ 
pany  of  Portland  and  vicepresident 
of  the  First  National  Granite  Bank 
and  the  Augusta  Trust  Company. 
He  was  a  director  of  the  Union 
Mutual  Life  Insurance  Company  of 
Portland  and  vicepresident  of  the 
Central  Maine  Power  Company. 
Mr.  Gannett  was  director  and 
treasurer  of  the  New  England 
Council  from  1925  to  1932  and  a 
member  of  the  Maine  Turnpike 
.Authority  in  1941. 

Mr.  Gannett  was  an  enthusiast 
of  civil  aviation.  Early  in  1941  he 
was  appointed  a  member  of  a  spe¬ 
cial  committee  of  the  Office  of 
Civil  Defense  to  study  the  enroll¬ 
ment  of  private  planes  and  pilots 
for  emergency  service.  After  Pearl 
Harbor,  Mr.  Gannett  was  named 
Wing  Commander  for  Maine  of 
the  Civilian  Air  Patrol  with  the 
rank  of  lieutenant  colonel.  He  was 
the  first  chairman  of  Maine’s  Aero¬ 
nautics  Commission  and  a  trustee 
of  Bates  College  for  many  years. 

Funeral  services  took  place  at 
the  home  of  his  sister,  Mrs. 
Francis  H.  Farnum,  and  the  body 
was  placed  in  the  family  mauso¬ 
leum  at  Augusta. 


BEAUTY  WRITER— Patty  Cavin, 
fashion  and  beauty  editor  of  the 
former  Tiines-Herald,  has  joined 
the  women's  department  of  the 
Washington  Post  and  Times-Her- 
ald.  Mrs.  Cavin,  a  popular  figure 
in  Washington  the  past  live  years, 
will  write  a  weekly  column, 
“Beauty  Forever.”  She  also  will 
do  society  and  general  w  omen’s  re¬ 
porting.  Her  husband,  F.  Edward 
Cavin,  is  with  a  real  estate  firm 
in  Washington. 


Hagerty  Is  Cited 
For  Press  Relations 

Washington 

James  C.  Hagerty,  White  House 
press  secretary,  has  been  cited  by 
the  American  Association  for  Pub¬ 
lic  Information,  Education  and  Re¬ 
search  “for  conspicuously  effective 
press  relations  concerning  news  of 
government  and  federal  officials 
and  employes.” 

Mr.  Hagerty  received  the  award 
April  26  at  a  gathering  in  the  build¬ 
ing  of  the  Washington  Post  and 
Times-Herald.  Others  honored  in¬ 
cluded  these  newsmen:  Peter  Ed- 
son.  Newspaper  Enterprise  Associ¬ 
ation;  Joseph  Young,  Washington 
Evening  Star;  John  Cramer,  Wash¬ 
ington  Daily  News;  Jerry  Kluttz, 
Washington  Post  and  Times  Herald. 


Operation  of  the  newspapers  and 
radio  stations  was  direct^  from 
Mr.  Gannett’s  offices  in  Portland. 
His  home  was  in  Cape  Elizabeth, 
Me. 

Mr.  Gannett  was  a  Yale  grad¬ 
uate.  His  first  wife,  Mrs.  Anne 
Macomber  Gannett,  was  vicepresi¬ 
dent  and  treasurer  of  the  Guy 
Gannett  Publishing  Company  at 
the  time  of  her  death  in  1951.  She 
was  the  first  Republican  National 
Committeewoman  from  Maine 
and  served  for  many  years  as  presi¬ 
dent  of  the  National  Federation 
of  Music  Clubs. 

In  1952,  Mr.  Gannett  married 
Miss  Pamela  Wells  of  Portland, 
who  survives.  In  addition  to  his 
wife,  he  is  survived  by  a  daughter, 
Mrs.  Jean  Williams,  who  is  exec¬ 
utive  vicepresident  of  the  publish¬ 
ing  firm,  and  a  son,  John  Howard 
Gannett. 

Mr.  Gannett  entered  Maine  poli- 


GUY  P.  GANNETT,  head  of  the  Gannett  newspapers  of  Maine,  was 
pictured  with  his  daughter,  Mrs.  Jean  Williams,  at  the  Parade  magazine 
party  during  the  ANPA  convention. 


Top  Guild  Prize  I 
In  Washington  i 
To  Evert  Clark 

Washincton 

Evert  Clark,  Washington  DaHj 
News,  is  the  winner  of  the  Wash- 
ington  Newspaper  Guild’s  1953 
contest  for  his  feature  on  an  al¬ 
coholic-epileptic,  “Benny  Hasn't 
Suffered  Enough.”  He  was  giv« 
the  $  1 50  Bill  Pryor  Award  and  tin 
$50  first  prize  in  the  human  n- 
terest  class  at  the  Front  Page  Ba! 
April  23. 

Two  other  Daily  News  writtu 
won  first  prizes  with  $50.  Cornelia 
Ball  took  the  top  award  in  the 
public  service  division  for  her  piece 
on  gamma  globulin  hoardin|. 
Anthony  Lewis  was  named  the 
winner  in  the  humorous  features 
category  for  his  series  on  algae 
eaters. 

The  Evening  Star  had  two  win¬ 
ners;  James  E.  Roper,  for  his  cov¬ 
erage  of  the  battery  additive— Di- 
Allen  V.  Astin  controversy,  which 
won  the  general  news  competi¬ 
tion,  and  Earl  H.  Voss,  for  his 
series  from  the  Far  East,  which 
won  the  interpretive  reportinj 
prize. 

2  Citations  for  Star 

The  Star  received  two  special 
commendations,  one  for  its  Sun¬ 
day  Review  of  The  Week,  the 
other  for  its  Jan.  15.  1953  cover¬ 
age  of  the  runaway  train  at  Union 
Station  by  City  Editor  Ed  Tribble 
and  his  staff. 

Shirley  Povlch  of  the  Washing¬ 
ton  Post  and  Times  Herald  tool 
first  place  in  the  sports  class  for 
his  series  on  Negroes  in  baseball 
entitled  “No  More  Shutouts.” 

In  the  photography  competition, 
William  Allen  of  the  Associated 
Press  won  in  the  news  class  with 
his  shot  of  Press  Secretary  James 
Hagerty  consulting  President  Ei¬ 
senhower,  entitled  “Whatcha- 
think?” 

Frank  Cancellare,  of  United 
Press  Photos,  won  the  feature  pho¬ 
tography  award  for  his  picture  of 
a  baby  receiving  its  father’s  battle 
decoration. 

■ 

Springfield  Employes 
Get  Pre-Easter  Bonus 

Springfield,  Mass 

A  novel-type  pay  raise  proved 
a  pre-Easter  bonus  for  all  em¬ 
ployes  of  the  Springfield  newspa¬ 
pers — the  Union,  News  and  Sun¬ 
day  Republican.  The  pay  raise, 
figured  at  about  2%  of  base  pay- 
was  distributed  in  the  form  of  an 
extra  week’s  pay. 

Charles  R.  Meyrick,  president 
of  the  Republican  Publishing  Com¬ 
pany,  said  a  “satisfactory  volume 
of  business”  this  year  was  the  bas» 
for  the  move  which  ended  nego¬ 
tiations  with  a  committee  repre 
senting  various  employe  groups. 
He  also  announced  a  new  policy 
for  overtime  pay. 
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Chi.  Trib  Study  Shows 
Why  Soap  Ads  Miss  Goal 

By  George  A.  Brandenburg 


Chicago 

Soap  and  detergent  manufac¬ 
turers  should  stop  advertising  the 
“suds”  and  start  making  the  house¬ 
wife  feel  better  about  her  job. 

Such  is  the  basic  recommenda¬ 
tion  contained  in  a  new  study  of 
motivations  relating  to  soaps  and 
chemical  detergents  now  ready  for 
presentation  by  the  Chicago  Trib¬ 
une.  The  analysis  is  the  fourth 
developed  by  the  Tribune  from 
studies  made  by  Social  Research, 
Inc.  Earlier  Tribune  motivation 
studies  have  dealt  with  consumer 
attitudes  toward  beer,  cigarettes, 
and  automobiles. 

Deals  with  Feelings 

Details  of  the  new  study  were 
revealed  here  last  week  by  Pierre 
Martineau,  manager  of  Tribune  re¬ 
search  and  presentations.  “This 
study  is  directed  toward  under¬ 
standing  feelings,”  he  explained, 
“toward  describing  the  very  hu¬ 
man  women  who  want  and  use 
cleaning  products.  These  women 
cannot  distinguish  between  these 
products  with  the  precision  or  even 
the  interest  of  the  manufacturer.” 

Soap  and  detergent  advertisers 
must  ask  themselves  how  they  can 
contribute  to  the  positive  emo¬ 
tions,  foster  the  housewife’s  feel¬ 
ings  of  worth  and  self-esteem,  and 
help  the  housewife  bridge  the  “iso¬ 
lation  of  cleaning,”  said  Mr.  Mar¬ 
tineau. 

In  her  cleaning  activities,  the 
housewife  wants  satisfaction  and 
pleasure  at  four  levels,  according 
to  the  study,  namely  (1)  in  the 
product  she  is  using;  (2)  in  the  re¬ 
sults  she  gets;  (3)  in  what  she  is 
doing  as  a  house  cleaner;  (4)  in 
her  relations  with  other  people. 

Miss  the  Target 

Both  advertisers  and  housewives 
tend  to  focus  on  the  first  two — 
especially  the  second — but  overlook 
the  importance  of  the  last  two,  the 
research  indicates. 

“Too  many  ads  are  essentially  a 
picture  of  a  pretty  young  woman 
holding  a  box  of  Cheer,  Fab,  Oxy- 
<lol,  or  whatever,  with  ever  more 
vehement  assertions  of  clean! 
white!  and  bright!”  says  the  study. 

When  women  are  asked  to  iden¬ 
tify  whether  a  product  is  all-pur- 
Po«,  heavy,  medium,  or  light  duty, 
their  evaluations  are  quite  uneven, 
it  is  pointed  out.  ‘The  manufac¬ 
turer  or  advertiser  may  have  exact 
categories  in  mind,  but  housewives 
often  do  not,”  the  study  shows. 

However,  when  their  evaluations 
are  combined  so  that  a  pattern 


emerges,  clearer  definitions  and 
implications  are  observed.” 

What  Women  Believe 
For  example.  Tide  shows  the 
following  pattern: 
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The  housewife  holds  the  vari¬ 
ous  soaps  and  detergents  up  against 
a  more  or  less  organized  and  in¬ 
timately  felt  knowledge  of  what 
house-cleaning  is  like,  what  things 
are  right,  wrong,  silly,  desirable, 
passible,  etc.,  according  io  the 
study.  Heavy-duty,  for  instance, 
carries  the  connotations  of  great 
power  and  cleaning  action,  and  in 
the  housewife’s  eyes  they  mean 
hard  work.  All-purpose  products 
have  the  merit  of  striking  a  bal¬ 
ance,  or  providing  an  ideal  com¬ 
bination  of  power  and  mildness. 

A  previous  Tribune  panel  .sur¬ 


1  Ray  Weber,  general  advertis- 

I  ing  manager.  Swift  &  Company, 
I  Chicago,  is  a  strong  advocate  of 
I  localization  of  advertising. 
I  That’s  one  reason  why  he  is 
I  more  or  less  partial  to  the  use 
I  of  newspapers. 

I  Emphasizing  that  Swift  uses 

I  “every  reputable,  reliable,  re- 
i  suitful  advertising  medium  that 
1  will  do  a  job  for  a  particular 
1  prqblein,”  and  that  “media  se- 
J  lection  is  tailor-made  for  each 
I  product,”  Ray  says  this  about 
3  his  use  of  newspaper  space: 

1  “I  know  all  the  reasons  for 

1  national  media,  but  I  also  know 

2  that  you’ve  got  to  localize  ad- 
I  vertising  to  activate  salesmen, 
i  dealers,  and  customers.  That’s 
i  where  the  advertising  power  of 
I  the  daily  newspaper  comes  into 
j  sharper  focus. 

I  “I  believe  in  newspapers  as 

I  the  fountain  of  free  speech,  and 
I  the  keystone  of  local  adver- 
I  tising.” 

j  Ray  Weber  has  had  18  years 
I  at  Swift,  many  of  them  as 

liiiiiiiiiiiiiiiiiiiiiiiiiiiiiiniiiiiiiiiiiiiiiiii . . . . 


vey  showed  that  three  out  of  four 
women  have  little  or  no  brand  loy¬ 
alty  when  it  comes  to  soaps  and 
detergents.  Likewise,  it  was  in¬ 
dicated  that  coupon  deals  apparent¬ 
ly  don’t  build  brand  loyalty,  but 
rather  cause  a  shifting  from  one 
brand  to  another. 

Suggested  Ad  Themes 

Mr.  Martineau’s  presentation  of¬ 
fers  the  following  suggested  guides 
regarding  particular  advertising 
themes: 

In  relation  to  the  product  itself 
— “Don’t  rely  on  technical  motifs. 
Do  make  the  properties  of  the 
product  intriguing.” 

In  themes  relating  to  what  the 
product  does — “Do  not  belabor  the 
familiar  in  the  same  old  ways. 
Cleanness,  whiteness,  brightness 
are  undistinctive  claims  that  ob¬ 
scure  rather  than  illuminate  prod¬ 
uct  character.  Do  give  positive 
promise,  but  present  it  ingeniously.” 

In  themes  relating  to  personal 
.satisfaction — “Do  not  show  cliche 
women  looking  at  soap  bo.xes  or 
clean  clothes  with  saucer  eyes  and 
open  mouth.  Do  not  deny  the 
reality  of  the  housewife’s  problems. 
Do  indicate  the  products  are  for 
real  women.  .Advertising  that 
shows  awareness  of  a  wider  range 
of  emotions,  that  recognizes  social 
strivings,  competitive  feelings,  par¬ 
ental  pride,  curiosity,  experimen¬ 
tation,  etc.,  will  increase  the  house¬ 
wife’s  belief  that  the  product  is 
designed  for  her.” 

In  themes  relating  to  interper¬ 
sonal  satisfactions — “Do  not  con- 


brand  promotion  manager  for 
such  stalwarts  as  Pard,  Allsweet, 


Ray  Weber 

Swift  &  Company 


Peter  Pan  Peanut  Butter,  Swift’s 
Premium  Ham  and  Bacon,  etc. 

Today,  as  general  ad  mana¬ 
ger,  he  directs  a  staff  of  50 
that  handles  more  than  100 


tribute  to  feelings  of  isolation.  Do 
broaden  the  housewife's  scape. 
Give  her  satisfaction  by  implying 
that  her  household  performance 
has  wider  meaning.  Take  cogniz¬ 
ance  of  the  fact  that  the  housewife 
is  meaningfully  related  to  other 
people — that  she  does  things  for 
them,  things  that  win  reactions  and 
rewards  front  them.” 

■ 

Bank  Turns  Handout 
Into  a  Page  Ad 

Willows.  Calit 

The  Willows  Daily  Journal,  of 
which  Edwin  F.  Davis  is  editor 
publisher,  declined  to  run  a  hand¬ 
out  from  one  of  its  largest  adver¬ 
tisers,  the  First  National  Bank  of 
Willows,  so  the  bank  took  a  page 
ad  to  explain  the  circumstances 
and  tell  its  story. 

The  story  was  a  letter  writter 
by  a  customer  of  the  bank  in  ap¬ 
preciation  of  its  services,  a  letter 
which  appeared  in  a  national 
monthly  banking  magazine. 

■ 

Weeklies'  'Looklines' 

A  new  word  has  been  addeo  t< 
the  lexicon  of  advertising:  “Look- 
lines.” 

“  ‘Looklines’  was  coined  by  us  ” 
explained  Tom  Delaney,  New 
York  sales  manager  of  Greater 
Weeklies  Associates,  Inc.,  “as  a 
one-word  description  of  the  degret 
of  attention  commanded  by  ad 
vertising  in  the  home  town  weekiv 
newspaper. 


budgets  for  the  world's  largest 
meat  packer.  The  company’s 
Film  Division,  Art  Studio  and 
Scenic  Shop  also  report  to  Ray, 
who  works  closely  with  Swift’s 
five  agencies  in  the  U.  S.  plus 
14  other  agencies  serving  Swift 
subsidiaries  in  the  Lf.  S.  and 
Canada. 

Prior  to  joining  Swift,  Ray 
wrote  continuity  for  the  Nation¬ 
al  Broadcasting  Company. 

A  graduate  of  the  University 
of  Illinois,  he  entered  advertis¬ 
ing  through  J.  Walter  Thomp¬ 
son  Co.’s  research  department 
For  many  years  he  wrote  copy 
and  served  as  contact  for  the 
old  MeJunkin  advertising  agen¬ 
cy.  At  one  time  Ray  sold  out¬ 
door  poster  space  and  ran  a 
mail  order  business  on  the  side. 

Somewhere  in  his  busy  life. 
Ray  managed  to  find  20  years 
in  which  to  teach  advertising 
courses  at  Northwestern  Uni¬ 
versity  night  school.  “This,”  he 
adds,  “I  did  as  a  hobbv,” 
— R.  B.  McI. 
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Advertiser  •  Newspaper  pon  CarlsOIl  Named 

\oWSOn  Tells  Need  Sunday  Issue  Eastern  Ad.  Mgi, 

■/#  M  wCCd  1  All  advertising  records  for  a  «  CT 

•  AW  single  issue  of  the  New  yorA:  rimes  DY  ^^*llCayO  0“1 

]\Ar\'W^£%  ^Ir  f#*  /aAIQ  were  broken  on  Sunday,  April  25,  Chicago 

l/f  A  A\  All  A^%4>0  with  625,347  lines  (260  pages)  of  Appointment  of  Kenneth  T. 

advertising.  The  previous  record  Carlson  as  Eastern  advertiani 

Palm  Springs,  Calif,  every  well-rounded  public  rela-  of  614,301  (256  pages)  was  set  on  manager  of  the  C/iicago  Sun-rimo 
Need  for  putting  more  public  lions  program,  Mr.  Crowson  con-  13,  1953,  the  first  Sunday  w  a  s  announced 


Crowson  Tells  Need 
For  More  PR  in  Ads 


260  Pages  of  Ads 
In  Sunday  Issue 

All  advertising  records  for  a 
single  issue  of  the  New  York  Times 
were  broken  on  Sunday,  April  25, 
with  625,347  lines  (260  pages)  of 


relations  into  product  advertising  tinned:  after  the  New  York  photoengrav-  i^uxence 

was  stressed  by  George  M.  Crow-  Built  Around  Ads  grs’  strike.  j  Knott  S-T  ad- 

son,  assistant  to  the  president  in  “Indeed  some  of  the  best  public  The  new  record  issue  carried  1 1  vertising  director, 
charge  of  public  relations  for  11-  relations  programs  are  built  around  sections,  three  of  them  magazine  effective  May  1. ' 
linois  Central  Railroad  and  vice-  advertising.  I  have  already  said  size.  The  three-part  Main  News  Mr.  Carlson 
president,  Public  Relations  Society  that  I  consider  advertising  the  most  section  totaled  126  pages.  A  spe-  succeeds 
of  America,  in  a  talk  here  April  valuable  single  tool  in  the  whole  cial  all-advertising  section  for  B.  ^  q  Allen, 
30  to  the  Southern  California  Ad-  kit  of  public  relations.  We  use  it  Altman  &  Co.  ran  20  pages.  resiened 

vertising  Agencies  Association.  constantly  to  sell  our  companies  organ- 

Speaking  on  the  partnership  of  ^^d  all  private  enterprise.  It  is  _ _  __  -  T  Jf  ization  of  N  e  w 

advertising  and  public  relations,  ^^eavy  armament  in  the  mi^ern  I  OfK  Hampshire  Pro- 

Mr.  Crowson  urged:  “Let’s  build  battle  for  the  minds  of  men.  fiK  A  files,  Portsmouth, 

sales  and  good  will  at  the  same  He  cited  various  current  public  JVlOCllIlGS  £tat©S  N.  H.  Mr.  Carl¬ 
time  with  the  same  tools.  The  relations  advertising  programs,  in-  _  ^  ,  ,  son  joined  the  m< 

friends  we  make  will  increase  our  eluding  the  As.sociation  of  Ameri-  f  OIT  Qi/OIltlllUltY  of  I*’®  Chicago  Ti 

pies,  and  the  pies  we  make  will  can  Railroads,  the  petroleum  in-  t  i  i  a  ■  ha*  worked  in  bol 

increase  our  friends.”  dustrv  and  individual  oil  companies  The  New  York  Journal- Ameri-  ,  o^jv^rtisinB  fk 


New  York  I- A 
Modifies  Rates 
For  Continuity 


succeeds 
A.  D.  Van  Allen, 
who  has  resigned 
to  join  the  organ¬ 
ization  of  N  e  w 
Hampshire  Pro¬ 
files,  Portsmouth, 

N.  H.  Mr.  Carl-  Caition 
son  joined  the  merchandising  staf 
of  the  Chicago  Times  in  1940  and 
has  worked  in  both  retail  and  gei- 


increase  our  friends.”  dustry  and  individual  oil  companies  The  New  York  Journal-Ameri-  advertising  fields. 

Competition  Is  Back  and  his  own  Illinois  Central  pro-  can  this  week  announced  mtwifi-  After  serving  as  a  captain  in  tbt 

“Competition  has  come  back  ”  which  has  been  carried  on  in  cation  of  its  retail  advertising  pQ^ce  during  World  War  E 

he  continued.  “Business  must  also  newspapers  for  more  than  33  years,  rates  to  encourage  greater  use  of  Carlson  became  a  member  oi 

sell  itself  along  with  its  products  volume  of  public  relations  its  advertising  pages  with  increased  Eastern  advertising  staff  of  tie 

It  must  sell  the  soundness  and  advertising  has  increased  enorm-  continuity.  .  -  .  Sun-Times  in  1948  and  was  named 

superiority  of  our  business  svstem  ouusly  since  we  started  using  it,”  rate  for  bulk  use  Eastern  manager  in  1951. 

over  any  other  system  We  in  the  Crowson.  “I  would  like  to  of  both  the  daily  and  Sunday  pa-  announced  flie 

partnership  of  advertising  and  pub-  ^  breakdown  of  expenditures  P|r  has  bwn  changed  from  59c  to  Robert  V.  Merrick  to 

lie  relations  must  internrei  on  public  relations  or  institution-  56 /4c  and  the  linage  requirement  Eastern  advertising  staff.  Mr 

with  the  same  exacting  depth  and  advertising  as  contrasted  with  from  100,000  lines  to  500,000  an-  derrick  for  the  past  16  years  has 
patience  which  you  emplov  in  ad-  product  advertising,  but  I  "uall^y.  .  ..  c  .i  been  associated  with  Scripps-How- 

vertising  autom^iles  a^  ^air-con-  discover  Advertises  in  the  Sunday  pa^r  ^rd  Newspapers  in  their  New  Yoit 

ditioners  and  travel  bv  train”  separation  has  ever  using  10,000  lines  or  more  quar-  headquarters.  Prior  to  that  ht 

Commenting  on  the^ importance  national  scale,  terly  can  earn  discounts  up  to  4c  ^^rked  for  the  New  York  Timn 

of  paid  advertising  as  a  part  of  information  were  avail-  aline.  jhe  Boston  (Mass.)  Herald- 

F  duverusing  as  a  part  of  ^  impressive.”  Intermediate  maximum  discounts 

Turning  to  the  need  for  more  for  advertising  amounting  to  20,-  , 

jWPA  to  Release  ta  Vsu“  52  Ad  Slude^  Tour 

Detter  School  Ad  pect  the  puWic  to  swear  by  a  prod-  day  issues  range  from  5c  to  6V4c  InSlde  Advertising 

The  National  Newspaper  Pro  uct  if  that  public  swears  at  the  pro-  a  line  annually  from  the  minimum  Fifty  two  top  advertising  senion 

motion  Association  is  teaming  up  'fading  colleges  and  m 

with  the  Advertising  Council  next  ■  Through  these  discounts  for  versities  came  to  New  York  US 

week  to  promote  the  Council’s  N.  Y.  Post  RunS  Big  continuity,  advertises  c^  use  week  to  attend  tlte  fo^th  an^ 

Better  Schools  campaign.  Sunday  Journal-Amer-  Inside  Advertising  Week  sponsore 

Tk.,  vivinA  tCISSOVGr  dOCtlOn  Iran  at  Inw<>«t  tni1Iinr>  ratp-s  hv  the  Association  of  Advcrtisifii 


line  annually  from  the  minimum  Fifty  two  top  advertising  senion 
ilk  rates.  from  52  leading  colleges  and  uni- 

Through  these  discounts  for  versities  came  to  New  York  laS 


Better  Schools  campaign. 

The  NNPA  will  release  a  spe¬ 
cial  600-line  advertisement  to  its 


continuity,  advertisers  can  use  week  to  attend  the  fourth  annul 
space  in  the  Sunday  Journal-Amer-  Inside  Advertising  Week  sponso^ 
lean  at  the  lowest  milline  rates  by  the  Association  of  Advertisinf 


A  44-page  Passover  food  sec-  available  in  this  area,  said  Jack  Men  and  Women  to  introduce  *1 


400  member  papers  promotinc  ^  Herbert,  executive  publisher  of  the  students  to  “inside  advertising." 

both  the  campaign  and  the  newsna-  'I  Journal- American.  Leading  companies  and  servw 

per  which  runs  the  ad  newspaper,  was  published  “The  Journal-American,  having  organizations  cooperated  wuti 

Caption  on  the  double-barreled  12,  hy  the  New  York  CS.Y.)  consulted  with  the  leading  store  A AM&W  in  a  comprehensive. and 

advertisement  reads-  “Good  executives,  presents  a  rate  plan  by  busy  program  of  conferences,  lec- 

Schools  Are  Good  News*  Keen  ^  P®’’^  *ures,  and  tours.  All  phases  of  ad- 

Them  Going  Up _ Don’t  T  et  Onr  section  totaled  32  pages,  to  continue  our  current  prosperous  vertising  were  covered — agency. 

Children  Down'”  At  the  brntom  k  national  advertis-  cycle,”  he  added.  media,  consumer  and  industrial 

a  boldfarp  hcadim,.  i  SP3“  individually  in  the  ■  advertisers,  and  service  clubs. 

to  read  the  newspape?  for^wt  *“•  Hate  BoOSt  Coming  rL’“*£ 


fo°^^iiiLrt'io^*'^of*  Many  more  participated  on  Effective  July  1,  the  Toronto  American  Association  of  Newspa- 

newspaoer’e  na.m«»  ndividual  ^  cooperative  basis  with  retail  out-  (Ont.)  Telegram  will  increase  its  Representatives;  the  Wd 

The  ^verfi^^nt  urac  „  rt  '®‘s-  advertising  rates  as  follows:  gen-  street  Journal:  the  Advertisinj 

in  cooperaSril^th  thl  Club  of  New  York;  the  Adverts- 

Bp„.op''4  Bowre?  .'L',  Bottersby  Now  Veep  <’Z  IZ  2t„d*;roM°L’'‘:„d''°* 

agency  on  the  campaign.  The  election  of  Roy  J.  Battersby  ^andard  Oil  Co.,  and  the  Sale 


media,  consumer  and  industrial 
advertisers,  and  service  clubs. 

Among  the  hosts  to  the  students 
were:  the  New  York  Times;  the 


agency  on  the  campaign. 


advertising  rates  as  follows:  gen-  street  Journal;  the  Advertisinj 
eral,  from  55c  to  60c;  financial,  club  of  New  York;  the  Adverts- 
from  70c  to  75c;  and  comic  strip  jng  women  of  New  York;  Esso 
from  65c  to  70c.  Standard  Oil  Co.;  and  the  Sales 

■  Executives  Club  of  New  York. 


The  NNPA  mailing  includes  a  ^  vicepresident  of  Hill  and  ,  txecutives  l^iup  or  i>cw  ion. 

covering  letter  from  Otto  A.  Silha,  Knowlton,  Inc.,  public  relations  Natural  GOS  Edition  fy  i  tt  e*  j  tj 

NNPA  president,  and  business  counsel,  was  announced  by  John  The  Asheville  (N.  C.)  Citizen-  7tn  HoniG  Study  RGCJOy 

manager  of  the  Minneapolis  president.  Mr.  Battersby,  Times  last  week  published  a  Na-  The  seventh  New  York  (N.  Y.) 

(Minn.)  Star  and  Tribune.  director  of  publicity,  joined  Hdl  tural  Gas  Section  containing  19,158  Herald  Tribune  Home  Study  of 

In  urging  newspapers  to  spon-  Knowlton,  Inc.  in  1949.  Be-  lines  of  display  advertising  of  the  readers’  living  and  buying  habits 

sor  the  ad,  Mr.  Silha  calls  it  “one  fo*"®  joining  the  firm  he  was  with  local  gas  utility,  construction  firms,  was  issued  this  week.  It  is  ayail- 

of  the  most  significant  promotion  National  Broadcasting  Com-  appliance  manufacturers  and  deal-  able  free  of  charge  by  writinf: 
ads  NNPA  has  ever  asked  its  P^uy,  the  Associated  Press  and  the  ers.  About  15  columns  of  news  Information  Service,  N.  Y.  HeraW 

member  newspapers  to  run.”  York  (N.  Y.)  Herald  Trib-  and  pictures  were  ased  in  announc-  Tribune,  230  West  41st  Street 

- - line.  ing  the  arrival  of  natural  gas.  New  York  36,  N.  Y. 
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Advertiser  •  Newspaper — CAMPAIGNS 

Yo~Ho-Ho,  Bottle  of  Rum 
P.  R.  Grog  in  Dailies 

Ending  a  first  phase  of  “prestige  •  Ad  schedule  that  covers  500 
displays”  in  national  magazines,  daily  newspapers  and  leading  Sun- 
Rums  of  Puerto  Rico  this  week  day  supplements,  plus  two  radio 
switched  to  intensive  pin-pointed  programs,  is  being  used  by  Scholl 
drives  in  top  liquor-consuming  Manufacturing  Co.  in  behalf  of 
areas,  using  22  newspapers  supple-  Dr.  Scholl’s  Zino-Pads. 
mented  by  transportation  or  out-  •  Kraft  Foods  Company  will 
door  advertising,  as  well  as  point-  use  four  ads  in  American  Weekly 
of-purchase.  beginning  June  6  to  introduce 

The  radically  changed  advertis-  Swanks,  new  five-ounce  container 
ing  and  promotion  campaign  (via  for  cheese  spreads. 

Hewitt,  Ogilvy,  Benson  &  Mather)  •  During  the  termite  swarming 
is  aimed  at  “increasing  the  total  season,  the  Orkin  Exterminating 
rum  market”  by  going  after  all  Co.,  Atlanta,  Ga.,  will  run  its  regu- 
drinkers  of  spirits.  Eventual  aim  is  lar  ad  schedule  in  more  than  400 
to  double  the  sale  of  Puerto  Rican  newspapers.  This  year  the  firm 
rums,  which  are  now  said  to  domi-  will  spend  $50,000  in  newspapers, 
nate  the  field.  More  than  100  schedules  are  car- 

The  switch  from  magazines  was  ried  straight  through  the  year  in 
decided  because  the  Rum  Promo-  key  papers  (via  Bearden,  Thomp- 
tion  office  considered  itself  now  in  son,  &  Frankel).  Largest  portion 
a  position  to  go  after  drinkers  of  of  its  $600,000  budget  is  earmarked 
all  spirits  by  covering  target  areas  for  radio-TV. 

“in  depth,”  and  to  state  its  full  •  Newspapers  scheduled  to  carry 
case  for  Puerto  Rico’s  “new,  dry”  Holland  House  Sales  Co.’s  cam- 
supervised  rums  before  a  public  in  paign  for  Collins  Mix  will  co- 
a  reading  mood.  The  top  markets  operate  with  mailings  to  the  retail 
were  found  to  be  in  13  states  and,  trade  urging  them  to  set  up  a  Hol- 
within  these,  in  cities  of  over  half  land  House  party  foods  display  sec- 
a  million  population,  best  reached  tion.  The  campaign  (via  Erwin, 
through  their  local  newspapers.  Wasey  &  Co.)  broke  April  21  in 
The  22  scheduled  newspapers  key  cities  throughout  the  U.  S. 

Sn  •  An  intensive  advertising  and 

non  of  almost  10  million,  with  in-  promotion  campaign  (via  Product 

m  rt  ^  «  being  inaugurated 

f  by  Roto-Broil  Corporation  of 

America.  More  than  $1,500,000 
be  spent  on  TV  alone.  A 
h  T  budget  of  $500,000  has  been  set 

Krl''nT'f  o‘ber  media.  Wide  use  of  full- 

jW  per  cent  of  the  residential  fami-  color  rotogravure  ads  will  be 

D _ _  j-  •  •  ‘n  major  markets,  with  New 

York  ads  scheduled  to  start  im- 
of  Puerto  Ricos  Economic  De-  mediately, 
velopment  Administration,  will  c  w  i.  .  o 
start  the  campaign  with  $209,511  *  ^  /obnson  &  Son,  Inc.,  in- 

worth  of  advertising  in  a  little  one-step  auto 

over  two  months  from  April  23  to  P®bfb,  Carnu,”  last 

the  end  of  the  fiscal  year  on  June  vvith  1,500-line,  twi^olor  ads 

30.  It  was  explained  this  is  a  tech-  'U  112  newspapers.  This  will  be 
nicality  due  to  the  budget  year;  'obowed  by  one-third  page,  four- 
that  plans  are  to  continue  through  ^us  through  June  in  14  in- 

1954-55.  dependent  and  58  syndicated  Sun- 


What  i$  the  newest  'all'  Contmues 
taste  in  Ikiuor?  ^  Dailies 

—  ^  As  Soles  Climb 


It  ii  nfcfdy  rtiigiiig  the  habili  ct  cvpcncoMd 

by  Monsanto  Chemical  C^pany, 

St.  Louis,  is  using  newspaper  ad- 

_ vertising  heavily  for  a  second  year, 

Eirzs.r.rir:-  Sh:i“'iTi=::r£=  S  with  sales  continuing  to  climb,  ai 

present,  all  full-page  ads  are  ap 
K  pearing  in  more  than  100  news- 

K  papers,  following  the 

S  p^^uct  was  mken  over  by  Mon- 

■•Rums  of  •Rieite'Rico  santo’s  merchandising 

Originally,  the  product  was 
ONE  OF  EIGHT  Rums  of  Puerto  n,anufactured  by  Monsanto,  but 
Rico  adverti^ments  for  different  distributed  through  Deter- 

hrands,  which  appeared  Apnl  23  ^  ,953  Mon- 

m  22  newspapers  covenng  top  and 

markets.  merchandising  of  “all.”  The  prod- 

•  For  first  time  in  its  history,  uct  was  first  distributed  through 
Shulton,  Inc.,  has  scheduled  for  appliance  dealers.  Sales  were  w 
Father’s  Day  gift-giving  a  power-  tained  by  putting  sample  pac 

ful  newspaper  campaign  (via  The  in  new  automatic  was  mg 
Wesley  Associates)  on  Old  Spice  chines  at  the  factory  and  y  gc 
for  Men  with  500-line  ads  in  117  ting  appliance  distributors  arm 
newspapers  in  90  cities.  dealers  to  demwstrate  t  ir 

In  addition,  Shulton  will  push  chines  with  “all.  ..  .  -w 

its  Old  Spice  stick  deodorant  in  As  sales  increased,  distn  u 
multiple  large-space  insertions  in  was  extended  to  include  gr  y 
104  newspapers  in  87  cities.  .stores.  The  product  was  fawrab^ 

Parade  and  This  Week  will  get  known  to  both  appliance  and  gr^ 
insertions  for  Old  Spice  shave  eery  dealers  before  ^^ertising  wm 
cream,  after  shave  lotion  and  shav-  started.  Monsanto  decided  o 
ing  mug.  fulLpage  ads  in  newspapers  and 

•  Philip  Morris  &  Co.  last  week  spot  radio  (via  N^anri,  Loms 
used  display  advertising  in  600  &  Brorby,  Chicago)  so  that  sa 
newspapers  to  promote  its  “Snap-  could  be  checked  in  local  mar  e  .  . 
Open”  pack  (via  Biow  Company).  “Sales  have  increased  steadily, 

•  Gradiaz,  Annis  &  Co.,  Tampa,  Michael  H.  Sloman,  director  of 

Fla.,  makers  of  Gold  Label  cigars  promotion,  told  E&P.  “We  attribute 
by  Ignacio  Haya,  have  launched  a  that  increase  to  (1)  an  increase 
new  advertising  campaign  (via  each  year  in  the  number  of  auto- 
Emil  Mogul  Co.)  in  Sunday  sup-  malic  washing  machines  in  use; 
plements  and  some  daily  sports  (2)  a  good  product;  (3)  an  en- 
pages.  thusiastic  recommendation  by 

•  Insertions  in  black  and  white  wa.shing  machine  manufacturers, 
and  color  in  more  than  400  news-  distributors,  dealers  and  repair 
papers  have  been  scheduled  by  men  because  of  superior  results 
Dr.  Pepper  Company  (via  Ruth-  from  their  machines  when  “all”  is 
rauff  &  Ryan).  Bulk  of  a  $1,000,-  used;  (4)  advertising. 

000  budget  will  be  spent  in  radio.  “In  1953,  we  spent  a  portion 

•  More  than  1,500  newspaper  of  our  advertising  money  in  .sam- 
insertions  will  be  used  by  Con  pling  in  new  machines  and  through 
Edison  over  a  seven-month  period  dealers;  some  in  electronic  adver- 
to  ballyhoo.  “Gas  Heat’s  Best —  tising  and  comparatively  larger 
Costs  Less  Than  You  Think.”  portion  in  newspapers.” 

•  Sports  questions — all  requir-  In  commenting  upon  the  fact 

ing  “8”  for  an  answer — highlight  that  “all”  is  now  using  more  than 
a  special  newspaper  advertising  100  newspapers  with  an  extensive 
campaign  (via  William  H.  Wein-  full-page  schedule,  he  said; 
traub  &  Co.)  launched  for  Gob-  "I  must  make  this  observation, 
son’s  Diamond  8  blended  whiskey  however.  Our  aggregate  newspa- 
by  Melrose  Distillers.  Inc.  Ads,  per  cost  is  high  and  we  are  study¬ 
ranging  from  90  to  150  lines,  will  ing  seriously  the  kind  of  coverage 
appear  three  times  a  week  in  ma-  we  could  get  with  other  media  in 
jor  dailies  covering  Pennsylvania,  the  hope  that  we  can  reduce  our 
Washington  and  Oregon.  advertising  costs.” 

•  One  of  the  largest  and  most  Mr.  Sloman  admitted,  however, 

intensive  campaigns  ever  placed  that  with  very  few  exceptions  “we 
behind  Park  &  Tilford  Reserve  have  shown  increases  in  almost 
whiskey  was  opened  last  week  in  every  market  after  we  started 
metropolitan  New  York,  New  Jer-  newspaper  advertising.”  But,  he 
sey  and  Connecticut.  Full-page  said,  increases  in  some  of  the  ad- 
and  page -dominating  ads  (via  vertising  communities  “were  not  as 
Storm  and  Klein,  Inc.)  are  sched-  much  larger  than  the  increasc.s  we 
uled  for  every  week-day  in  metro-  received  in  non-advertising  com- 
politan  newspapers.  munities  as  we  had  hoped  for.” 


Chicago 

‘all”,  a  laundry  detergent  made 


day  sections.  Radio-TV  will  also 
Other  Campaigns  ^  used. 

•  Newspaper  ads  for  Standard  •  Of  $1,250,000  budgeted  for 
Oil  Co.  (Ind.)  will  appear  in  544  promotion  (via  Grant  Advertising, 
dailies  and  1,217  weeklies  to  in-  Inc.)  of  the  Florists’  Telegraph 
troduce  a  new  line  of  motor  oils  Delivery  Association  for  fiscal 
claimed  to  save  motorists  up  to  two  year  1954-55,  some  $500,000  will 
gallons  of  gasoline  in  a  tankful.  go  into  newspaper  space  in  225 
Ads  (via  McCann-Erickson,  Inc.,  leading  markets  of  the  U.  S.  and 
Chicago)  are  timed  to  hit  motor-  Canada.  National  magazines  and 
ists  when  they  make  their  spring  some  TV  will  be  used. 


oil  changeover. 


•  The  baseball  season  is  offi- 


r  ?  ^yPP'^^nient  its  increased  cially  open.  That  fan  yell  you 
pft  newspaper  advertising,  hear  is  Calvert  Distillers  Corpora- 
^kard  Motor  Car  Co.  has  begun  tion  urging  the  Baltimore  home 
l^sorship  of  a  weekly  live  TV  town  team,  “Let’s  Go  Orioles!” 
wow  for  the  first  time.  Decision  That’s  also  the  headline  on  an  ad 
wenter  TV  was  result  of  recom-  which  Calvert  inserted  last  week 
T^ations  from  local  Packard  in  the  Baltimore  (Md.)  News 
^lers  for  a  national  advertising  Post  and  the  Baltimore  Sun  to 
nort  to  back  ads  in  local  papers  greet  the  Orioles. 
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Advertiser  •  Newspaper — RETAIL  SURVEY 

Drug  Group  *s  Co-op  Plan 
Quits  Experimental  Stage 


Buffalo,  N.  Y. 

A  COOPERATIVE  newspaper  ad¬ 
vertising  program,  sponsored  by 
the  Erie  County  Pharmaceutical 
Association  and  backed  by  manu¬ 
facturers  of  drug  store  products, 
has  passed  from  the  experimental 
stage  into  a  profitable  operation 
and  is  attracting  national  atten¬ 
tion. 

So  reports  William  A.  Melrod, 
head  of  the  William  A.  Melrod 
Advertising  Agency  of  Buffalo, 
who  developed  the  new  promo¬ 
tional  venture  for  retail  druggists 
in  cooperation  with  Ted  Shipman, 
executive  secretary  of  the  Erie 
County  Pharmaceutical  Associa¬ 
tion. 

Full  page  ads  featuring  the 
products  of  about  20  participating 
manufacturers  appear  in  the  Buffalo 
(N.  Y.)  Courier  -  Express  on  the 
Average  of  every  two  weeks.  The 
ads  feature  the  seal  of  the  Erie 
County  Pharmaceutical  Associa¬ 
tion  and  one  of  the  ads  carried  the 
group’s  entire  membership  list. 

Most  recent  development  in  the 
advertising  campaign  is  the  use  of 
institutional  copy  in  each  of  the 
ads.,  This  copy  describes  the  serv¬ 
ices  and  functions  of  the  drug  store 
and  .stresses  the  importance  of  buy¬ 
ing  certain  items  in  the  drug  store, 
ais  opposed  to  supermarkets  and 
other  types  of  retail  outlets. 

“This  advertising  campaign  has 
been  unusually  successful,”  said 
Mr.  Melrod.  “and  we  have  been 
getting  inquiries  from  druggists’ 
associations  in  numerous  cities 
where  plans  for  similar  undertak¬ 
ings  are  being  considered.” 

Mr.  Melrod  said  the  campaign 
ran  in  the  red  in  its  initial  stages 
“but  is  now  in  the  black  and  mak¬ 
ing  money.”  He  pointed  out  that 
many  Erie  County  pharmacists  at 
first  expressed  only  mild  interest 
or  none  at  all  in  the  idea.  But 
now  the  majority  of  druggists  are 
actively  supporting  the  program 
and  tieing-in  at  the  store  level. 

Pharmacists  are  e.specially 
pleased  that  the  periodic  ads  carry 
institutional  copy  stressing  personal 
service  in  drug  stores,  said  Mr. 
Melrod.  This  copy  gets  an  upper 
left  position  in  the  ads  where  it 
quickly  catches  the  reader’s  eye. 

“We  are  adding  new  manufac¬ 
turers  all  the  time,”  said  Mr.  Mel¬ 
rod,  “All  products  are  carefully 
screened.  Both  national  and  local 
firms  are  participating. 

Proofs  of  the  coming  ad  are  run 
off  in  advance  and  mailed  to  mem¬ 
bers  of  the  Erie  County  Associa¬ 
tion  so  they  can  set  up  tie-in  dis¬ 
plays  in  their  stores.  Some  drug¬ 
gists  set  up  special  interior  and 
window  displays  using  the  ads  as  a 


focal  point.  Mr.  Melrod  estimates 
that  90  per  cent  of  the  association 
druggists  tie-in  one  way  or  another 
with  the  promotional  effort. 

“The  campaign  has  been  a  big 
help  to  new  advertisers  wishing  to 
establish  themselves  in  this  mar¬ 
ket,”  said  Mr.  Melrod. 

He  emphasized  that  the  program 
was  carefully  worked  out  a  year  in 
advance  of  its  launching. 

Grocery  Producers  Expect 
To  Boost  Ad  $  This  Year 

Retail  grocery  store  sales  in  the 
first  quarter  of  1954  were  3  per 
cent  higher  than  in  the  same  period 
of  1953  and  the  industry  expects 
business  to  continue  good  for  the 
balance  of  the  year,  it  was  stated 
last  week  in  Boston  by  Paul  S. 
Willis,  president.  Grocery  Manu¬ 
facturers  of  America,  Inc.  The 
grocery  executive  was  guest  speak¬ 
er  at  the  Boston  Ad  Club. 

Among  other  things,  the  speaker 
told  the  ad  men  that  grocery 
manufacturers  expect  to  spend 
more  money  for  advertising  and 
promotion  in  1954. 

Ninety-nine  per  cent  of  GMA 
member-companies  replying  to  a 
recent  questionnaire  said  that  their 
1954  advertising  and  promotion 
budgets  are  either  equal  to  or 
greater  than  their  1953  budgets, 
Mr.  Willis  told  the  group.  “More 
than  half  of  them — 54  per  cent — 
■have  increa.sed  their  budgets  this 
year  by  an  average  of  about  20  per 
cent.”  he  added. 

Pointing  out  that  advertising  has 
played  an  important  role  in  the 
growth  of  the  grocery  industry, 
Mr.  Willis  said  “it  is  significant  to 
note  that  percentage  increases  in 
grocery  sales  and  advertising  ex¬ 
penditures  during  the  past  15  years 
have  run  about  neck  and  neck, 
with  the  sales  increase  showing  a 
slight  edge.  During  this  time,  gro¬ 
cery  manufacturer  sales  increased 
288  per  cent.  Advertising  expendi¬ 
tures  in  major  media  by  these 
manufacturers  increased  by  241 
per  cent.” 

Food  and  grocery  manufacturers 
are  tha  nation’s  leading  advertis¬ 
ers.  according  to  Mr.  Willis.  “In 
looking  at  the  combined  advertis¬ 
ing  expenditures  in  the  four  major 
media — newspapers,  magazines,  ra¬ 
dio  and  TV — we  find  40  of  the 
top  100  national  advertisers  are 
members  of  our  industry.  A  gro¬ 
cery  manufacturer  is  in  the  Num¬ 
ber  1  spot — and  grocery  manufac¬ 
turers  also  occupy  third,  fourth 
and  fifth  places.  In  addition  to 
spending  more  money  for  national 
newspaper  advertising  than  does 
any  other  industry,  we  are  also 
large  users  of  outdoor  advertising.” 


NRDGA  Honors 
N.  Y.  Trib/s  Runner 

Harvey  E.  Runner,  business 
news  columnist  of  the  New  York 
(N.  Y.)  Herald  Tribune,  was  hon¬ 
ored  at  a  meeting  of  the  Board 
of  Directors  of  the  National  Re¬ 
tail  Dry  Goods  Association  in  New 
York  last  week  when  Wade  G. 
McCargo,  president  of  the  Associ¬ 
ation,  presented  him  with  a  scroll 
indicative  of  the  respect  and  af¬ 
fection  in  which  he  is  held  through¬ 
out  the  retail  trade. 

As  a  reporter,  editor  and  colum¬ 
nist,  Mr.  Runner  has  been  closely 
identified  with  retail  distribution 
over  a  period  of  35  years.  He 
joined  Fairchild  Publications  in 
1920  becoming  retail  editor  of 
iVomen's  Wear  Daily,  and  in  1929 
editor  of  Retailing  Daily,  then 
known  as  Retailing.  It  was  during 
this  period  that  he  began  his  an¬ 
nual  coverage  of  NRDGA  conven¬ 
tions  which  has  been  uninterrupt¬ 
ed  to  date. 

Mr.  Runner  left  Fairchild  publi¬ 
cations  in  1932  to  join  the  city 
staff  of  the  Tribune. 

Two  years  later  he  was  appoint¬ 
ed  business  news  editor,  and  in 
1948  he  became  business  news 
columnist. 

Product  Audit  Service 
In  Appliance  Fields 

Appliance  and  other  consumer 
durable  goods  manufacturers  may 
obtain  a  quick  and  clear  picture  of 
their  own  and  their  competitors’ 
retail  sales,  inventories,  and  store 
purchases,  by  means  of  a  new  re¬ 
search  service  announced  by  the 
Audits  and  Surveys  Company,  New 
York  City. 

The  new  service,  called  the 
“National  Appliance  Retail  Sales 
Audit,”  is  directed  by  Solomon 
Dutka  and  Robert  Williams,  for¬ 
merly  with  Elmo  Roper.  Opera¬ 
tional  procedures  of  the  new  .serv¬ 
ice  have  been  undergoing  field 
tests  for  several  months  on  such 
items  as  TV  sets,  radios,  refriger¬ 
ators,  ranges,  wa.shing  machines, 
air  conditioners,  etc. 

The  new  service,  Mr.  Williams 
said,  will  provide  measurements 
and  information  designed  to  be  of 
interest  to  those  who  have  the  re¬ 
sponsibility  for  advertising,  mer¬ 
chandising.  marketing  research, 
distribution,  production,  engineer¬ 
ing  and  design,  and  financial  con¬ 
trol  in  all  appliance  and  other  con¬ 
sumer  durable  goods  manufactur¬ 
ing  companies. 

■ 

100  Retail  Accounts 

Mansfield,  Ohio 

The  Mansfield  News  -  Journal 
published  the  annual  Home,  Gar¬ 
den  and  Farm  edition  in  a  64-page 
tabloid  March  28. 

One  hundred  retail  accounts 
used  43.344  line.s  of  display  adver¬ 
tising. 


First  Step  Taken  f 
To  Organize 
TV  Ad  Bureau 

A  group  of  television  statioe 
owners  and  managers,  meeting  in 
New  York  City  this  week,  took 
the  first  step  to  establish  a  Tele¬ 
vision  Advertising  Bureau  with 
membership  to  include  all  TV 
stations. 

17  Stations 

The  new  organization  was  en¬ 
dorsed  by  all  17  stations  which  had 
representation  at  the  meeting,  and 
additional  votes  of  support  were 
received  by  telephone  and  tele¬ 
gram  from  eight  stations.  Tliis 
group  of  25  stations  was  estab¬ 
lished  as  an  Organizing  Commit¬ 
tee,  headed  by  Richard  A.  Moore. 
KTTVfLoj  Angeles  Times). 

The  Station  Representatives  As¬ 
sociation  arranged  the  meeting  at 
the  request  of  a  group  of  station 
owners  and  managers,  and  present¬ 
ed  to  the  meeting  a  detailed  out¬ 
line  for  unified  action  for  the  sale 
and  promotion  of  national  and  lo¬ 
cal  television  advertising. 

Emphasizing  the  need  for  a  tele¬ 
vision  advertising  bureau.  Norman 
Chandler,  president  of  KTTV  and 
publisher  of  the  Los  .Angeles 
Times,  said,  in  part: 

“The  Bureau  of  Advertising 
(ANPA)  has  been  a  most  impor¬ 
tant  factor  in  the  development  of 
national  and  local  newspaper  ad¬ 
vertising.  You  are  on  the  right 
track  in  organizing  a  similar  bu¬ 
reau  in  the  television  industry.  Let 
me  also  say  that  I  hope  you  will 
do  a  most  constructive  job  in  aid¬ 
ing  the  stations  to  build  national 
television  advertising  by  coopera¬ 
tion  of  the  stations  on  a  lo«l 
level.  I  hope  you  will  emphasize 
that.” 


N.  Y.  Times  Adopts 
NIAA  Sales  Outline 

The  New  York  (N.  Y.)  Timti 
has  become  the  first  U.  S.  news¬ 
paper  to  prepare  a  sales  presenta¬ 
tion  based  on  recommendations  of 
the  National  Industrial  .Advertis¬ 
ers  Association. 

The  40-page  presentation  fol¬ 
lows  the  Pubh.shers’  Sales  Presen¬ 
tation  Outline  suggested  by  tht 
NlAA’s  media  practices  commit¬ 
tee.  This  form  is  widely  used 
by  U.  S.  and  Canadian  business 
and  industrial  magazines. 

Adoption  of  the  NIA.A  format 
by  the  Time.s  was  stimulated  by 
the  great  increase  since  the  war 
in  the  volume  of  industrial  adver¬ 
tising  carried  by  that  newspaper 
In  this  period,  industrial  advertis¬ 
ing  in  the  Times  has  more  than 
doubled. 

“An  .Advertising  Presentati^ 
for  Industrial  Executives”  gives  in 
compact  form  complete  and  accu¬ 
rate  data  on  the  Times  editorial 
history  and  policies,  type  of  reader 
and  circulation. 
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IN.THE  PAMFIEID 


It  is  an  excellent  "Average  of  the 
Nation"  In  business.  Industry  and 
population  characteristics. 


reports,  by  brand  detail, 

available  in  many  commodity  classes  through 

The  Cleveland  Plain  Dealer 


Greater  Cleveland  is  a  typical  Amer¬ 
ican  Metropolitan  Market  that  is  said  to 
“know  more  about  itself  than  any  city  in  the 
Nation”. 

The  food  store  panel  which  Nielson  composed 
and  conducts  for  us  adds  something  to  this.  Their 
bi-monthly  reports  express  total  County  activity 
on  an  excellent  variety  of  commodity  groups.  Not 
just  fractional  highlights,  but  the  full  and  factual 
sort  of  report  you  would  expect  from  Nielsen. 

Consumer  sales  volumes,  and  shares  of  sales,  by 
reported  brands  and  “all  other”;  distribution  (also 
determining  per  cent  of  stores  “out  of  stock”); 
average  sales  per  store  handling;  average  inven¬ 
tory  per  store  handling  (establishing  number  of 
months  supply);  dealer  push  in  terms  of  displays, 
couponing  and  deal  activity,  and  many  other  sales 
influence  details. 

These  are  expressed  not  only  for  the  total 
County,  but  also  by  economic  halves  of  the 
County’s  families,  and  by  corporate  chain  stores 
vs.  independents  ...  to  better  define  areas  of 
sales  opportunity. 


With  Greater  Cleveland’s  characteristics,  plus 
Nielsen  reports,  where  could  you  find  a  better 
test  market? 

But  what  of  those  commodities  not  reported  by 
brand  detail,  and  those  not  included?  They,  too, 
reap  an  almost  equal  value. 

To  have  pin-pointed  for  you  those  areas  and 
those  types  of  stores,  where  you  must  win  dis¬ 
tribution  and  shelf  position  to  expose  your  prod¬ 
uct  to  substantial  sales  opportunities,  is  invaluable 
— as  a  directional  influence  to  your  selling  and  to 
your  advertising  effort,  both  for  testing  and  for 
everyday  sales. 


THESE  REPORTED  BY  BRAND  DETAIL 


CAKE  MIXES 


SYNTHETIC  DETERGENTS 


COFFEE 

Regular  and  Solubla 


SOAP  POWDERS 


DOG  FOODS 

Dry  Type,  Canned  Type 


FROZEN: 

Jutcei  •  Vegetables  •  Fruits  •  Chicken  Pies  •  Beef  Pies 
(Reported  from  retailer  purchases  and  purchase  distribution.) 


REPORTED  BY  ”AU  BRANDS  COMBINED"  ARE 
Butter  •  Tea  •  Cot  Foods 


If  you  plan  a  Test  in  Cleveland 

Tell  us  now,  so  we  may  be  sure  your  brand  is  among 
those  detailed  by  name  at  the  next  available  inven¬ 
tory  date. 


CRESMER  &  WOODWARD,  INC. 

New  York  •  Chicago  *  Detroit  •  San  Francisco  •  Los  Angeles  •  Atlanta 
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Advertiser  •  Newspaper 


BBB  Issues  New  Code 


On  Vending  Firm  Ads 


Chicago 

A  SET  of  minimum  standards 
for  vending  machine  classified  and 
display  advertising  in  newspapers 
was  released  this  week  by  the  Na¬ 
tional  Better  Business  Bureau  in 
cooperation  with  the  National  Au¬ 
tomatic  Merchandising  Associa¬ 
tion. 

The  standards  set  forth  are  view¬ 
ed  as  “minimum  criteria”  by  which 
acceptability  of  advertising  of 
vending  machines  could  be  consid¬ 
ered,  it  was  pointed  out  by  the 
National  BBB. 

“Substantial  strides  in  this  di¬ 
rection  can  be  made  by  denying 
the  .shady  agent  access  to  his  prin¬ 
cipal  avenue  for  contacting  pros¬ 
pective  victims,  i.e.,  the  classified 
and  display  advertising  columns 


in  newspapers,”  said  the  National 
BBB. 

The  Bureau  said  that  observance 
of  the  standards  will  inflict  no 
hardship  on  vending  machine  com¬ 
panies  or  salesmen  whose  reliabil¬ 
ity  can  be  established  and  who  are 
willing  to  tell  their  story  honestly. 

“On  the  contrary,”  says  the 
Bureau,  “it  may  lead  to  greater 
use  of  advertising  by  legitimate 
vending  machine  firms.” 

Many  legitimate  vending  ma¬ 
chine  companies  have  been  block¬ 
ed  in  their  attempt  to  use  newspa¬ 
per  advertising  columns  because  of 
the  bad  e.vperience  some  newspa¬ 
pers  have  had  in  accepting  clas¬ 
sified  ads  from  shady  promoters. 
The  Bureau  offered  the  following 
checklist  to  help  newspapers: 


1 .  Does  the  advertiser’s  copy  indicate  in  any  way 

his  affiliation  with  any  distributing  company 
or  manufacturer?  (  )  YES  (  )  NO 

2.  If  the  answer  to  Question  1  is  “YK,”  has 
the  advertiser  submitted  evidence  in  writing 
from  the  distributing  company  or  manufac¬ 
turer  authorizing  him  to  insert  this  ad? 

(  )  YES  (  )  NO 

3.  If  the  advertisement  refers  to  specific  earn¬ 
ings  from  vending  machines,  is  there  proof 
these  earnings  are  factual? 

(  )  YES  (  )  NO 

4.  Does  the  advertisement  clearly  state  that  it 
is  an  offer  to  sell  vending  machines? 

(  )  YES  (  )  NO 

5.  Does  the  advertisement  offer  a  franchise? 

(  )  YES  (  )  NO 

6.  If  the  advertisement  offers  a  franchise,  does 

the  copy  clearly  state  the  conditions  of  the 
franchise?  (  )  YES  (  )  NO 

7.  If  reference  is  made  to  locations  or  routes, 
has  the  advertiser  submitted  PROOF  that 
the  locations  have  been  secured  on  contract 
or  are  available  for  inspection? 

(  )  YES  (  )  NO 

8.  If  advertised  brand  names  are  used  in  the 

advertising  copy,  has  the  advertiser  PROOF 
that  the  owner  of  the  brand  name  (Hershey, 
Wrigley,  etc.)  has  given  permission  for  use 
of  his  name?  (  )  YES  (  )  NO 

9.  If  the  advertiser  claims  or  implies  sponsor¬ 
ship  of  civic,  charitable,  religious  or  frater¬ 
nal  organization,  has  he  submitted  PROOF 
of  that  sponsorship? 

{  )  YES  (  )  NO 


Either  "yes"  or  "no" 
acceptable 


"No"  is  unacceptable 


"No"  is  unacceptable 


"No"  is  unacceptable 
Either  "yes”  or  “no” 
acceptable 


Ed  Thomas  Opens  Own 
Public  Relations  Firm 

Formation  of  Edward  Thomas 
Associates,  public  relations  coun¬ 
sel,  New  "York  City,  was  an¬ 
nounced  by  Edward  F.  Thomas, 
formerly  vicepresident  and  public 
relations  director  of  Geyer  Adver¬ 
tising,  Inc. 

The  new  firm  will  continue  to 
serve  all  Geyer  public  relations 
clients,  acting  as  the  agency  public 
relations  group  as  in  the  past.  In 
addition,  expanded  facilities  and 
personnel  will  service  non-agency 
public  relations  clients  direct. 


1 


New  Ill.  Central 
Ad  Series  Begins 

Chiodo 

A  new  program  of  newspap# 
advertising  (via  Caples  Co.,  Cfc 
cago)  to  attract  travelers  to  lUi. 
nois  Central  Railroad  trains,  hu 
begun  in  selected  dailies  in  cities 
both  on-line  and  off-line  when 
there  is  a  travel  potential  for  IC. 

The  four-point  program  is  aimed 
at  cultivating  rail  travel  betweei 
Chicago  and  St.  Louis;  Chicago 
and  Florida;  Chicago  and  Ne« 
Orleans;  and  between  the  deep 
South  and  Northern  summer  re. 
sorts.  Ads  will  app>ear  in  65  news, 
papers  in  33  cities,  covering  15 
states. 

In  addition,  Illinois  Central  win 
continue  its  public  relations  news-  i 
paper  ads  appearing  monthly  in  ap-  'j 
proximately  450  daily  and  weekly  1 
newspapers  in  on-line  cities  and 
towns. 


"No”  is  unacceptable 


"No"  is  unacceptable 


"No”  is  unacceptable 


"No"  is  unacceptable 


Western  Utility  Starts 
Sustained  Campaign 

Medford,  Out 

A  long-range  advertising  pro¬ 
gram  for  California  Oregon  Power 
Company,  serving  southern  Oregoo 
and  northern  California,  started 
the  latter  part  of  April.  This  is 
the  first  sustained  advertising  pro¬ 
gram  for  Copco  in  more  than  10 
years. 

The  program  grew  out  of  the 
realization  on  the  part  of  A.  S. 
Cummins,  president  of  the  utility, 
of  the  necessity  of  using  newspaper 
advertising  to  improve  public  rela¬ 
tions  in  the  area  the  company 
serves. 

In  all,  24  daily  and  weekly 
papers  in  the  area  will  carry  the 
campaign  which  is  estimate  at 
about  $50,000  annually. 


Dibert  Transfers 
To  Chicago  JWT 

Chicago 

George  C.  Dibert,  formerly  a 
vicepresident  in  the  New  York  of¬ 
fice  of  J.  Walter  Thompson  Co., 
has  been  transferred  to  the  Chica¬ 
go  JWT  office,  where  he  will  be 
assigned  to  the  Swift  and  Company 
account. 

For  almost  10  years,  Mr.  Di¬ 
bert  served  as  media  director  on 
all  New  York  office  accounts  of 
JWT.  He  was  previously  engaged 
in  media  work  with  Young  and  Ru- 
bicam  advertising  agency  in  N.  Y. 


Fla.  Daily  Sponsors 
House  Style  Show 

A  unique  style  show  was  recently 
sponsored  by  the  Orlando  (Fla.) 
Sentinel-Star  in  cooperation  with 
the  Mid-Florida  Association  of 
Home  Builders,  to  aid  their  Good- 
fellow  charity  fund. 

The  style  show  was  unique  in 
that  it  featured  not  clothes,  but 
seve-n  complete  homes,  built  with 
Florida  living  predominantly  iu 
mind.  A  total  of  20,000  peopk 
attended  the  “Parade  of  Homes," 
a  premier  presentation  for  Central 
Florida. 

The  Sentinel-Star  Sunday  edi¬ 
tion  which  coincided  with  the 
opening  of  the  “Parade  of  Homes" 
featured  a  20-page  section  describ¬ 
ing  the  event. 


Ad  Inquiry  Informal 

Washington 
The  Department  of  Justice  in¬ 
quiry  into  advertising  fees  and 
commissions  which  has  been  in 
progress  since  January  on  the  baw 
of  a  “preliminary  investigation  in¬ 
to  certain  aspects  of  newspaper 
publishing”  has  not  yet  formaliaed, 
inquiry  this  week  established. 
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Parade  circulation  now  more  than 

6,000,000 


The  St.  Petersburg  ..Times 

is  the  45th  fine  newspaper  distributing 


No  other  syndicated  Sunday  magazine  covers  this  key  market 


St.  Petersburg  is  Florida’s  largest  “growth” 
city  and  the  Times  is  one  of  Florida’s  greatest 
newspapers,  with  nine  lively  sections  every 
Sunday  and  77,712  ABC  circulation  {1st 
quarter,  1954).  It  gives  St.  Petersburg  first 
rate  “big  city”  coverage  of  the  news  —  local, 
state  and  national. 


Again  Parade  sets  the  pace 

•  Ten  new  newspapers  in  ten  new  markets 
since  September,  1953  .  .  .  nine  of  them 
“exclusive.” 

•  A  total  of  45  fine  newspapers  in  45  key 
markets  ...  37  of  which  are  covered  by  no 
other  syndicated  Sunday  magazine. 

•  Circulation  now  over  6,000,000  ...  a 
new  all-time  high,  more  than  double  the 
1945  total. 
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Advertiser  •  Newspaper 


Swan  Elected 
Chairman  of 
Ad  Bureau 


As  predicted  by  E&P  last  week, 
Joyce  A.  Swan,  vicepresident  and 
general  manager  of  the  Minne¬ 
apolis  (Minn.)  Star  and  Tribune, 
was  elected  chairman  of  the  board 
of  the  Bureau  of  Advertising, 
ANPA,  at  a  meeting  of  the  board 
following  the  annual  ANPA  con¬ 
vention. 

A  member  of  the  board  since 
1950,  and  vicechairman  for  the 


Tulsa  (Okla.)  World  and  Tribune, 
was  elected  to  succeed  Mr.  Swan 
as  vicechairman  of  the  board. 

Prior  to  the  board  meeting,  the 
membership  of  the  Bureau,  in  an¬ 
nual  meeting,  elected  six  new  di¬ 
rectors  and  reelected  five  incum¬ 
bent  members.  All  were  elected 
for  three-year  terms  (E&P,  April 
24,  page  132b). 

Previously  elected  directors  re¬ 
maining  on  the  board  are;  L.  N. 
Bitner,  Gannett  Newspapers;  Mr. 
Chambers;  Philip  Chandler,  Los 
Angeles  (Calif.)  Times:  Sterling 
E.  Graham,  Cleveland  (Ohio) 
Plain  Dealer:  Clarence  P.  Hanson, 


Tribune:  Richard  W.  Slocum,  ex- 
officio  as  president  of  ANPA;  J. 
Hale  Steinman,  Lancaster  (Pa.) 
New  Era  and  Intelligencer-Journal: 
P.  B.  Stephens,  New  York  (N.  Y.) 
News:  Charles  Thieriot,  San  Fran¬ 
cisco  (Calif.)  Chronicle;  Louis  A. 
Weil,  Jr.,  Grand  Rapids  (Mich.) 
Herald,  and  Walter  W.  White,  Lin¬ 
coln  (Nebr.)  Star. 

The  table  below  is  a  product 
breakdown  of  the  $601,200,000 
racked  up  in  national  newspaper 
linage  last  year  and  announced 
last  week  during  the  ANPA  con¬ 
vention. 


Friendly,  Hoyt,  Greene 
Named  BNF  Directors 


Fred  B.  Trimm 

Fred  B.  Trimm,  81,  a  former 


Three  executives  in  the  new- 
paper  field  will  serve  as  members 
of  the  Board  of  Directors  of  Braai 
Names  Foundation,  Inc.,  it  was  aj. 
nounced  this  week  during  the  an¬ 
nual  BNF  dinner  in  New  York. 

Edwin  S.  Friendly,  vicepresident, 
the  New  York  World-Telegram  i 
Sun,  was  reelected  a  director  to 
serve  a  three-year  term  and  elected 
to  the  Executive  Committee 
Palmer  Hoyt,  publisher,  the  Den¬ 
ver  (Colo. )  Post,  was  reelected  for 
a  one-year  term;  and  William  A 
Greene,  assistant  director  of  the 
Bureau  of  Advertising,  ANPA,  was 
named  a  BNF  director. 


ucceeds  Jr.,  Birmingham  (Ala.)  News  and  advertising  manager  of  the  New  An  audience  of  more  than  1,700 
urer  of  Post  Herald;  Frank  G.  Morrison,  York  Evening  Journal,  who,  since  business  and  civic  leaders  applaud- 

ispatch,  Pittsburgh  (Pa.)  Press;  Gene  1937,  had  been  head  of  the  New  ed  the  118  merchants  who  received 

Robb,  Hearst  Newspapers;  George  York  advertising  business  under  retailing’s  “Oscars,”  the  1953 

of  the  F.  Russell,  Tacoma  (Wash.)  News  his  name,  died  April  26  of  a  heart  Brand  Name  Retailer-of-the-Year 

ailment  at  his  home  in  New  York. 


awards,  sponsored  by  BNF. 

Where  Ad  Bonanza  Came  From  in  '53 

Arranged  by  Media  Records  Classificationt 

1953  1952  SlCtianii 

$  12,510,000  }  9,889,000  -|-  » i 

57,390,000  51,525.000  -f  II 4 

18,099,000  16,919,000  -f  7« 

2,271,000  2,049,000  +  Itl 

37.020,000  32,557,000  +  111 

1,086,000  1,668,000  -  34* 

3,284,000  3,670.000  -Mi 

1,491,000  1,423.000  +  41 

133,131,000  120,825,000  -|-  Ml 

13,243,000  14.545,000  - 

25,219,000  18,734,000  34  4 

13,565,000  10,346,000  +  31.1 

7,456,000  4,899,000  +  51.! 

4,198,000  3,489,000  ».l 

6,984,000  6,357,000  -t-  t.| 

6,652,000  6,690,000  -  «.i 

15,848,000  12,691,000  -1-  241 

1,353,000  1,110,000  +  21.1 

29,798,000  29,634,000  01 

6,794,000  6,225,000  -f  0.1 

27,240,000  24,839,000  -f  9.7 

12,444,600  11,639.000  +  l.l 

26,226,000  20,646,000  -f  27.1 

I, 305,000  565,000  -fUl.O 

867,000  1,003,000  -  13.4 

3,870,000  3,492,000  +  10.1 

266,000  187,000  -(-  42.1 

749,000  888,000  - 15.7 

10,545,000  8,118,000  +  29.0 

1,668,000  1,013,000  -I-  64  7 

6,956,000  5,380,000  -I-  29.1 

II, 708,000  11,681,000  -f  0.2 

8,518,000  5,780,000  -f  47  4 

1,217,000  1,170,000  -t-  4  0 

21,294,000  23,646,000  —  9.0 

18,532,000  22,581,000  -  17.0 

840,000  765.000  -f  9.1 

16,788,000  17,853,000  —  6.0 

9,287,000  9,360,000  —  0.0 

5,908,000  6,881,000  -  14.1 

1,593,000  1,612,000  —  12 

13,747,000  11,256,000  -t-  22.1 

26,975,000  18,782,000  -1-  43.1 

15,779,000  10,770,000  -f  46  i 

10,185,000  7,335,000  -f  38  ! 

1,011,000  677,000  +  49.1 

3,498,000  2,467,000  -4-  41.1 

20,137,000  16,918,000  +  19.0 

2,551,000  2,586,000  -  14 

17,009,000  13,527,000  -f  25.7 

82,000  138,000  —  40 1 

.  495,000  668,000  —  25 1 

, TOTAL  46,328,000  43,049,000  -(-  71 

.  213,000  370,000  —  42  4 

.  10,743,000  8,968,000  -t-  19 1 

.  15,434,000  14,624,000  -4-  55 

.  10,365,000  7,931,000  -f  30  7 

.  9,57.S,000  11,156,000  -  14  2 

TOTAL  27,904,000  24,163,000  -4-  15.5 

.  11,970,000  9,642,000  +  24 1 

.  2,523,000  2,254,000  -4-  »  • 

.  7,082,000  6,246,000  -4-  13  4 

.  2,743,000  2,607,000  +  51 

.  2,277,000  2,072,000  -|-  91 

.  1,309,000  1,342,000  -  2.5 

.  6,553,000  6,789,000  -  3  5 

.TOTAL  129,623,000  97,874,000  +  32  4 

.  1,148,000  834,000  +  37.1 

.  16,545,000  13,107,000  -I-  26  2 

.  846,000  553,000  -1-  53  6 

.  66,606,000  52,699,000  -f  26  4 

.  5,670,000  5,023,000  -4-  IJ  J 

.  9,362,000  6,181,000  -4-  52.J 

.  29,446,000  19,497,000  -4-  *1  • 


.AGKICULTURE  . . , . 

ALCOHOLIC  BEVERAGES  ■. ! ! ! ! ! ! !  1 ! ! !  ” ! !  Itotal 

Beers . 

Wines . 

Liquors . 

AMUSEMENTS .  . 

CONKECTIONS . . 

EDUCATIONAL .  .  . 

GROCERI ES . tOTAL 

Baking  Products . 

Beverages . TOTAL 

Coffee  and  Tea . 

Soft  Drinks . 

Miscellaneous  Beverages . 

Cereals  and  Breakfast  Foods . 

Condiments . 

Dairy  Products . 

Disinfectants  and  Exterminators . 

Laundry  .Soaps  and  Cleansers . 

Mrats,  Fist)  and  Poultry . 

M  isecllaneous  Groceries . 

HOTELS  AND  RESORTS . 

HOU.SING  EQUIPMENT  AND  SUPPLIES. ..  .TOTAL 

Air  ('onditioning . 

.Automatic  Heating . 

Automatic  Refrigeration . 

F'ixtures . 

F'uel . 

F'urniture  and  F'urnisliings . 

Heaters  and  Stoves . 

Miscellaneous  Housing  Equipment  and  Supplies . 

INDUSTRIAL .  7/.... .  . . 

INSURANCE . 

JEWELRY  AND  SILVERWARE . 

MEDICAL . 

MISCELLANEOUS . 

PROFES.SIONAL  AND  SERVICE . 

PUBLICATIONS . TOTAL 

Book  Publishers . 

Magasines . 

Newspapers . 

PUBLIC  UTILITIES . 

RADIO  .AND  TELEVISION . TOTAL 

Radio  and  Television  Sets . 

Stations . 

Miscellaneous  Radio  and  Television . 

.SPORTING  GOODS . 

TOB.ACCO . TOTAL 

Cigars . 

Cigarettes . 

Tobacco . 

Miscellaneous  Tobacco . 

TOILET  REQUISITES . 

Antiseptics . 

Dentifrices . 

Perfumes  and  Cosmetics . 

Toilet  Soaps . . 

Miscellaneous  Toilet  Requisites, 

TRANSPORTATION . 

.Airways . 

Bus  Lines . 

Railroads . 

Steamships . 

Tours . 

Miscellaneous  Transportation. . 

WEARING  APPAREL . 

AUTOMOTIVE . 

Aviation . 

Gasolines  and  Oils . 

Parts  and  Accessories . 

Passenger  Cars  —  New . 

Tires  and  Tubes . 

Trucks  and  Tractors. . . . 

Miscellaneous  Automotive . 


IOWA  PEOPLE 

read 


The  Des  Moines  Sunday  Register 


'more  than  500,000  copies) 

86.8%  Have  It  Delivered  to  Their  Homes 


.  .  .  as  reported  by  the  Advertising  Research  Founda¬ 
tion  in  its  first  statewide  audience  study  of  14  Sunday 
newspapers  circulating  in  Iowa. 


For  complete  facts  on  where  these 
people  live,  what  they  earn,  what  they 
own,  see  "A  Study  of  The  Des  Moines 
Sunday  Register  Audience  in  Iowa.” 
For  details  on  how  to  get  your 
copy,  write  Advertising  Reasearch 
Foundation,  Inc.,  11  West  42nd  Street, 
New  York  36,  New  York. 


The  Des  Moines  Sunday  Register 

...  on  "A"  Schedule  Newspaper  in  an  "A-1"  Market 


Mart  Walker  re¬ 
ceives  award  from 
Rube  Goldberg. 
Happy  lady  is  Mrs. 
W  alker. 


Creator  of  Beetle  Bailey  Honored  with  Billy  DeBeck  Memorial  Award 


King  Features  Syndicate 


235  East  45th  Street,  New  York  17,  N.  Y. 


Each  year,  the  National  Cartoonists’  Society  awards  its  own  Oscar 
in  the  form  of  the  Billy  DeBeck  Memorial  Award.  No  higher  tribute  can 
be  paid  a  working  cartoonist  than  this  vote  of  acclaim  from  his  fellow 
artists. 


This  year’s  winner  is  Mort  Walker,  creator  of  Beetle  Bailey. 

Mort’s  associates  at  King  Features,  including  former  Billy  DeBeck 
Award  winners  Milton  Caniff,  Chic  Young,  Alex  Raymond  and  Roy 
Crane,  join  in  wishing  him  heartiest  congratulations. 


“Outstanding  Cartoonist 
of  the  Year” 

MORT  WALKER 


estate  and  14,000  lines  in  used  cars  YOU  CANT  LOSE! 

during  March  ’54  in  comparison  And  you  will  beat  one  house  in 
with  the  same  month  in  ’53,  keep-  three  months — ^won’t  you? 
ing  in  mind  once  again  that  March  ■ 

’53  was  a  five  Sunday  month.  The  classified  advertiser  idio 

“Mr.  Dazzi  has  been  toying  with  buys  ads,  not  schedules,  is  a  prok- 
the  idea  of  starting  a  new  ‘Do  It  jem  for  many  reasons.  Here’s  whj 
Yourself  column  to  get  the  smaller  He  expects  a  salesman  or  solicitor 
advertiser  into  this  fast  established  to  contact  him  each  week  to  set  up 
field  and  has  his  staff  looking  into  the  following  Sunday’s  ad.  (M«; 
the  possibilities.  The  ‘Do  It  Your-  of  the  time  his  advertising  will  bt 


CLASSmED  CLINIC 


Dazzi  Tells  How  He 
Makes  Up  For  Hw  Losses 

By  Daniel  L  Lionel  »  4, 

CAM,  New  York  Herald  Tribune  -  ^ 


Although  Corporal  Sherman  the  moment.  He  is  not,  however,  ntost  successful  displays  in  recent 
Boxer,  an  account  executive  with  planning  any  “promotional  extra-  years.” 

Equity  Advertising  Agency,  a  New  vaganzas”  beyond  his  normal  spe-  Andy  Dazzi,  fornierly  ANCAM 
York  City  firm  which  specializes  in  cial  promotions  of  which  he  runs  treasurer  and  associated  with  the 
classified  advertising,  is  currently  about  eight  a  year.  Globe  for  the  past  37  years,  15  as 

on  Uncle  Sam’s  payroll  attached  to  Proof  of  the  Globe’s  ability  to  CAM,  has  a  simple  formula  for  a 
the  Public  Information  Office  at  compensate  for  help  wanted  losses  newspaper’s  success  as  a  classifi^ 
Boston  Army  Base,  he  thinks,  with  gains  in  other  classifications  advertising  medium 
often,  of  how  classified  advertising  may  be  gleaned  from  the  linage  classified  advertiser  that  you  can 
is  faring.  Last  week,  just  to  keep  figures.  Here  are  some  of  the  facts  pr^uce  for  him  and  he’s  yours. 
Iiis  hand  in,  he  stopped  by  to  have  brought  forth  in  Sherman  Boxer’s  “3l3ll  schedules — not  ads’ 
a  chat  with  Andrew  J.  Dazzi,  interview:  been  this  writer’s  adjuration  to  his 

CAM,  Boston  (Mass.)  Globe.  “For  January,  February  and  cla.ssified  sales  staff  lo,  these  many 
What  developed  from  the  discus-  March  the  Globe  in  ’53  carried  y^urs.  Now,  Morton  J.  A.  McDon- 
sion  was  a  deal  of  incisive  com-  1,581,662  lines  while  in  the  same  CAM,  Oakland  (Calif.)  Trib- 
ment  on  the  current  classified  ad-  months  for  ’54  the  Globe  showed  couies  up  with  a  nrat  little 

vertising  picture.  a  drop  of  36,832  lines.  That’s  gadget  which  goes  into  the  sales 

Although  the  Globe  is  experi-  only  a  little  more  than  a  2%  de-  uianual  which  simply  shows  the 
encing  substantial  losses  in  help  dine.  virtue  of  advertising  on  a  “budget 

wanted  advertising,  Mr.  Dazzi  feels  “In  help  wanted  during  the  first  basis.”  As  CAM  McDonald  puts  it, 
that  other  classifications  will  al-  three  months  of  ’54  the  Globe  *be  problem  is^^  “How  to  kill  the 
most  make  up  for  these  losses.  He  dropped  178,445  lines  from  their  Outers?”.  Here  »s  the 

has  switched  a  number  of  his  staff  ’53  record  with  about  50%  of  that  which  Mr.  McDonald  says  he 
to  more  productive  categories,  feel-  loss  reflected  in  March.  He  remind-  adapted  from  one  designed  origin- 
ing  that  no  amount  of  sales  pres-  ed  us  that  March  was  a  five  Sun-  by  the  late  Felix  ATOurette  of 
sure  will  sell  help  wanted  advertis-  day  month  in  ’53.  tbe  San  Francisco  (Calif.)  Chron- 

ing  if  the  need  for  additional  per-  “The  Globe  showed  gains  of  ap-  *^utes  and  tcjus 

sonnel  doesn’t  happen  to  exist  at  proximately  17,000  lines  in  real  course,  relate  to  the  Oakland  Trib- 
- _ .  line  and  should,  of  course,  be 

►  changed  to  meet  individual  require- 

I  ments: 

EDITOR  AND  PUBLISHER'S 

NIARKET  GUIDE  SHOWS...  Earning  Profits,  Not  Buying 
Advertising.  A  salesman  who 
doesn’t  be 

W  I  Advertising  is  your  salesman. 

pij  I  M  He  works  only  when  he  runs. 


afresh.  Although  his  advertisbt 
may  have  produced  for  three  pii- 
‘show  the  ticular  ads,  let  it  drop  off  on  the 
fourth  ad  and  he  begins  to  question 
his  copy,  his  approach  and  of 
has  course,  the  medium.  ; 

Too  Much  Time 
The  amount  of  time  spent  with 
such  an  account — and  this  is  typi¬ 
cal  of  far  too  many  accounts,  ovtr 
half  in  our  experience,  is  expensive 
and  unproductive.  If  this  type  of 
advertiser  can  be  persuaded  to  set 
up  a  budget  and  prepare  a  scfaed 
ule,  on  a  monthly  basis,  using  i 
given  amount  of  space  daily  and 
Sunday,  his  results  would  improve 
immeasurably,  chances  are  rale 
would  go  down  as  he  would  earn 
multiple  insertion  rate  benefits  and 
he  would  become  a  more  profitable 
advertiser  to  service.  On  this  basis 
he  would  evaluate  the  medium  not 
on  the  basis  of  an  individual  ad's 
performance  but  he  would  stack 
the  cost  of  a  month’s  advertisini 
against  a  month’s  results.  That’s  a 
more  businesslike  basis  for  deter¬ 
mining  results  and  the  consistent 
advertising  will  undoubtedly  result 
in  a  far  better  result  pattern. 

While  selling  “schedules  not  ads' 
is  obviously  a  highly  desirable  clas- 

No  one  budget  fits  all  firms.  Pa“ern,  it  requires  a 

_  concentrated  educational  program 

Example  for  Realtor.  advertisen 

_  CAM  McDonald  s  contribution  is 

1.  20  words  describe  one  a  useful  tool  for  this  purpose, 
house. 

2.  Each  week  day — $2.20. 

3.  Advertise  7  days  at  the  cost 
of  5,  $11.00  (with  two 
changes  of  copy — you  ad¬ 
vertise  3  properties  in  all). 

4.  Four  weeks,  28  days,  cost 
$44.00,  you  offer  12  pro¬ 
perties. 

5.  Sunday — 2  columns  by  2 
inches,  4  properties,  about 
an  inch  of  description  each, 
cost  $33.60. 

6.  Four  Sundays,  $134.40,  16 
properties. 

7.  $44.00  (see  4)  plus  $134.40, 
total  $178.40. 

8.  Less  collection  discount 
5%,  $8.92. 

9.  Net  $169.48  to  advertise  12 
plus  16,  or  28  properties  a 
month. 

10.  In  three  months,  84  proper¬ 
ties  for  $508.44. 

11.  Sell  just  one  for  $11,000, 
your  commission  $550.00, 
profit  $41.55. 

EDITOR 


N.  E.  Baseball  School 
Program  Is  Revived 

Bostw 

The  New  England  Newspaper 
Baseball  Program,  suspended  last 
year  after  four  successful  seasons, 
will  be  resumed  this  Summer  un¬ 
der  the  co-sponsorship  of  the  Ne» 
England  Association  of  Circulation 
Managers  and  the  Boston  Red  Sox. 

The  announcement  was  made  by 
General  Manager  Joe  Cronin  of 
the  ball  club  after  a  series  of  meet¬ 
ings  with  H.  Webster  Youlden,  di¬ 
rector  of  sports  promotion  for  the 
Providence  (R.  I.)  Journal-Bulletin 
and  liaison  man  for  New  England, 
newspapers.  The  program  is  open 
to  boys  between  16  and  22  years 
of  age. 

Present  plans  call  for  the  Bosox 
to  conduct  camps  in  all  six  Ne* 
England  states  for  three  days.  The 
main  purpose  is  to  instruct  the 
boys  in  all  phases  of  the  game. 
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CALIfORNIA 


lEriEStNTCn  NATIONAIIT  IT  THE 

WEST-HOUIDAY  CO.,  INC. 


IN  REFERENCE  TO 

KEY  MARKETS 

f  EDITOR  AND  PUBLISHER'S 
r  NIARKET  GUIDE  SHOWS... 

Pi 

E60'^ 

BIGGER 

i||i  With  the  annexation  of  Tanners  Creek  District 
iiilli  legally  effective  December  31,  1954 


■iORFO>-*^ 


yifoest^^ 


11 

with  a  Population  of 

268,166 


Also  Virginia's  ^  ■■  Q  ^ 

Largest  Corporate  J  J  Q  Q  ^  V 

Total .  ^  ^  W/ W  W  ^ 


*  Norfolk  ...  268,166* 
Portsmouth  80,039 
South  Norfolk  10,434 


4  JuW  at  3-2  P®^' 

A  njO”  HoV.!  0?  54.653. 

sons  per 

Norfolk  . .  .  80.03’ 

PorHtnoirth  .  \  0,434 

Sou^h  Norfolk  .  •  39  092 

. . 

Corporate  Tota 


The  additional  54,653*  people 
gained  by  this  annexation  are 

ALREADY  HERE! 


and  with  on  ABC  City  Zone  Population  of 

450,657  (also  Virginia's  Largest) 

and  City  Zone  Circulation  of 

*1  ^  Q  *1  ^  C  ABC  Audit  Report 

December  31,  1953 

YOU  GpT  COMPLETE  COVERAGE  IN  THE 
Norfolk  Ledger-Dispatch  and  Norfolk  Virginian-Pilot 

Represented  by  the  John  Budd  Company 
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LOUISVILLE  BELONGS 
ON  ANY 

SUPPLEMENT  SCHEDULE 


DID  YOU  KNOW  ? 

More  than  80  ri  of  the  100  leading: 
national  advertisers  in  1052  used 
newspaper  supplement  advertisinj.'. 
Many  advertisers  usititr  one  or  more 
of  the  three  national  supplements 
iised  the  lyouisvilh’  Courier-Journal 
Magazine  to  complete  their  supple¬ 
ment  sche<lule.  lii  1052.  more  than 
a  100  This  Week  advertisers  plaessl 
a  total  of  280,410  lines  in  the 
Utuisville  Courier-Journal  Maya- 
zine. 

Send  for  your  tree  copy  of  o  new  foctuof 
(fudy  of  newspaper  supplements.  Write 
to;  Promotion  Deportment,  The  Courier* 
Journal,  louitville  2,  Kentucky. 

*  THE  LOUISVILLE 

(ffattritr 'journal 

SUNDAY  MAGAZINE 

Sunday  CourierJournat  Circulation  303*- 
238  •  Member  of  The  Locally-Edited 
Croup  •  Represented  Notionolly  by  The 
8ronham  Company. 


BOOKS  IN  REVIEW 


On  Predicting  Business; 
And  on  Cleaning  It  Up 


DKTERMIXING  THE  BUSINESS 
Ol'TLOOK.  Edited  by  Herbert  V. 
I’rochnow.  New  York:  Harper  and 
^^{rothers^_^45_££j__$6j50^_^_^^^^ 


Business  success  requires  ac¬ 
curate  imagination.  The  man  who 
can  accurately  predict  what  a  lot 
of  people  will  buy — or  read — con¬ 
sistently  one  year,  five  years,  ten 
years  hence,  can  probably  make 
a  million  dollars — either  through 
manufacturing  the  what,  or  adver¬ 
tising  it  in  the  pages  of  his  news¬ 
paper. 

In  this  book  by  20  experts  from 
the  fields  of  business,  government, 
and  finance,  the  point  is  made 
that  “no  foolproof  method  of 
peering  into  the  future  is  ever 
likely  to  be  found”  but  that  many 
more  statistical  series  are  available 
to  measure  business  than  there 
were  a  few  years  ago.  The  vol¬ 
ume  was  edited  by  Herbert  V. 
Piochnow,  vicepresident  of  the 
First  National  Bank  of  Chicago. 

Walter  E.  Hoadley,  Jr.,  econo¬ 
mist  for  the  Armstrong  Cork 
Company,  writes; 

“Prospects  are  bright,  particu¬ 
larly  since  research  is  being  un¬ 
dertaken  on  the  psychology  of 
economic  behavior.  The  number 
of  forecasts  being  made  already 
has  reached  the  point  where  fore¬ 
casters  must  make  allowances  in 
their  calculations  for  the  effect  of 
forecasts  themselves  upon  business 
!  prospects.” 

i  Adolph  G.  .Abramson,  econo- 
i  mist  for  the  SKF  Industries,  Inc., 
Philadelphia,  writes  that  causes  of 
past  movements  and  variations  in 
!  business  make  the  best  start  for 
I  a  study  of  probable  future  move- 
'  ments.  Mr.  Abramson  analyzes 
four  types  of  cycles  that  originate 
I  in  economic  and  market  forces 
!  outside  of  a  particular  industry: 
“Random,  seasonal,  long  -  term 
trend,  and  cyclical.” 

Newsprint  factors  are  discussed 
in  a  chapter  on  “Nondurable 
Goods”  by  Frederic  E.  Richter, 
formerly  economic  adviser.  Re¬ 
negotiation  Board,  Washington, 
D.  C. 

“Newsprint  consumption  is  one 
of  the  less  fluctuating  series,  de¬ 
spite  the  fact  that  much  adver- 
1  tising  tends  to  fluctuate  with,  not 
I  counter  to,  general  business  con- 
!  ditions,”  declares  Mr,  Richter, 
i  Among  the  nondurables,  only 
food  and  apparel  had  greater  num¬ 
bers  of  establishments  than  the 
combined  printing  and  publishing 
industries. 

And  on  agriculture: 

In  the  40  years  between  1910 
and  1950,  the  farm  population  has 
declined  from  32  million,  or  34,7 
per  cent  of  the  total  population,  to 


25  million,  or  16,5  percent  of 
the  total:  In  discussing  the  agri¬ 
cultural  aspect  of  determining  the 
business  outlook,  Lester  S,  Kel¬ 
logg,  director  of  economic  research 
for  Deere  and  Company,  plow 
manufacturers,  lists  four  impor¬ 
tant  conclusions; 

1.  The  size  of  the  farm  market, 
in  terms  of  the  number  of  people, 
is  declining. 

2.  A  smaller  number  of  people 
— workers  —  must  produce  the 
food  and  fiber  for  a  rapidly  grow¬ 
ing  total  population. 

3.  The  farmers’  demands  for 
goods  to  aid  in  production  will  be 
great  in  terms  of  new  productivity 
— guaranteeing  features,  including 
fertilizers,  chemicals  for  weed  and 
pest  control  as  well  as  for  soil 
conditioning,  and  machinery  of  all 
kinds  that  will  save  the  greatest 
amount  of  effort  and  time  with  a 
high  degree  of  safety. 

4.  The  farm  population  will 
continue  to  provide  a  high  per 
capita  demand  for  consumption 
items  for  personal  and  household 
use,  as  well  as  for  consumer  dur¬ 
ables. 

This  volume  describes  how  such 
factors  as  the  following  may  be 
discerningly  interpreted  as  signs  of 
business  prospects:  The  nation’s 
supply  of  money,  bonds,  and 
stocks;  interest  rates,  savings,  the 
gross  national  product,  personal 
and  national  income.  There  are 
chapters  on  the  forecasting  aspects 
of  construction,  transportation,  re¬ 
tail  and  wholesale  trade,  and  in 
shifts  of  population.  The  book 
contains  a  plentitude  of  charts  and 
tables. 

Two  Newsmen  Write 
Of  Ethics  in  a  $-World 

ETHICS  IN  A  BUSINESS  SOCIETY. 

By  M.vrquis  Childs  and  DmiRlass 

1 

It  is  thought-provoking  that  two 
Washington  correspondents  of  ex¬ 
perience  and  distinction  should 
write  a  book  about  “the  indis- 
peasable  need”  for  ethics  in  this 
dollar-dominant  and  clashing  mo¬ 
ment  of  history.  Yet  Marquis 
(  hilds,  long  on  the  staff  of  the 
.S7.  Louis  Post-Dispatch,  whose 
newspaper  column,  “Washington 
Calling,”  is  widely  syndicated,  and 
Douglass  Cater,  Washington  edi¬ 
tor  for  The  Reporter,  have  pro¬ 
fessionally  watched  and  written 
about  this  uncertain  and  uprooted 
age  in  which,  as  Professor  Ralph 
Linton  of  Yale  University  has  put 
it,  “the  symbols  of  prestige  tend 
to  reduce  themselves  to  such 
tokens  as  mink  coats  and  automo¬ 
biles.” 


These  authors  point  out  thati 
the  Middle  Ages,  despite  religkn 
bigotry  and  intolerance,  there  t) 
a  spiritual  certitude.  When  4 
cathedrals  of  Europe  were 
as  symbols  of  decency  and  at 
mate  salvation,  the  artists  tit 
craftsmen  contributed  their  woti 
as  manifests  of  faith  in  the  pout 
of  God  and  in  the  teachings  gf 
religion.  Even  when  the  rising  tKk 
of  trade  from  city  to  city  n 
breaking  down  the  old  barrie 
against  recognizing  any  viiti! 
whatever  in  “buyers  and  sellers  cas 
forth  from  God’s  temple,”  thtn 
remained  even  in  the  late  Middk 
.\ges  a  fundamental  belief  of  pritsj 
and  laity  alike  that  “traffic  k 
money  and  goods  endangered  tlx 
soul.” 

These  practical-minded  newspa  | 
papermen  do  not  advocate  a  rt 
treat  into  the  comforting  enclfr 
sure  of  the  past.  They  neithe 
argue  nor  imply  that  business  tD 
day  need  be  wholly  unholy,  k 
their  scholarly  yet  journalisticallj 
well-written  “Ethics  in  a  Busines! 
Society,”  they  rationally  urge  a 
balance  between  ethical  principle  j 
and  economics,  actually  applied  k  j 
our  daily  life.  It  is  a  valid  jour-  i 
nalistic  aim  of  making  righteous 
ness  readable  and  democracy  at 
tainable. 

In  the  complexities  of  clearmg 
this  vast  continent,  spanning  it 
with  bridges,  railroads,  highways, 
and  airlines,  and  powering  it  witt 
factories,  mines,  oil  wells,  and  i 
free  society — in  so  brief  a  momei: 
as  300  years — we  have  becouK 
preoccupied  with  efficiency  and 
profit.  ^  busy,  so  preoccupied  k 
working  and  fighting,  that  littk 
energy  is  left  for  preserving  half 
tones  in  our  thinking.  Profit  has 
been  either  white  or  black:  and 
loss,  plain  red. 

The  church,  for  too  many,  has 
become  a  luxury  to  be  supported 
like  a  gallery  of  paintings,  whec 
there  is  money  and  time.  These 
hard-bitten  newsmen  believe  it 
should  not  be  so.  They  declare 
that  a  rediscovery  of  righteousness 
is  taking  place.  They  argue  it  can 
strengthen  our  profitable  capital 
ism — and  immeasurably  enrich 
our  lives. 

Theirs  is  a  valid  and  stimulating 
btxsk. 


Striking  Union  Loses 
Employe  Election 

Buffalo,  N.  Y 
Office  and  clerical  employes  of 
Everybody’s  Publishing  Company. 
Inc.,  voted  21  to  9  for  representa¬ 
tion  by  Everybody’s  Office  Aso- 
ciation,  an  independent  union,  i* 
a  National  Labor  Relations  Board 
election.  Loser  in  the  election  was 
Local  212,  Office  Employes 
(AFL),  the  union  under  whose 
banner  the  employes  walked  out 
last  month,  causing  a  two-day 
suspension  of  publication  of 
Everybody’s  Daily,  Polish  and 
English  language  newspaper. 
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This  is  ENTHUSIASM! 


The  American  Weekly  creates  |tj 


Mother  swings  into  action  when  she  reads  The  American  Weekly  . . . 

so  do  father  and  the  youngsters.  In  the  truest  sense.  The  American  Weekly 
is  a  family  magazine— inspiring  the  enthusiasms  of  people  of  all  ages— 
reaching  over  9  million  600  thousand  homes  each  Sunday. 


Americ4inWeekly 


is  interest  raised  to  the  buying  pitch! 
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THE  ASSOCIATED  PRESS 


Modem  in  Maryland; 
NPPA  European  Trip 

By  James  L  Collings 


The  photography  department  All  this  comes  with  air-condi- 
of  the  Hagerstown  (Md.)  Herald-  tioning,  temperature  control,  stain- 
Mail  has  put  a  carnation  in  its  less  steel,  a  harmonious  paint  job, 
lapel,  bought  new  finery  and  is  cork  tile  floors,  fluorescent  light- 
now  ready  to  strut  at  its  Spring-  ing  and  sliding  doors, 
time  best.  Apparently  the  only  thing  miss- 

A  newsman  who  admires  daffo-  ing  is  a  built-in  garden  where  the 
dils  said  it  was  the  biggest  land-  photographers  can  rest  from  the 
scaping  job  the  newspaper  had  awful  strain  of  shooting  pretty 
done  since  budding.  The  Herald-  models. 

Mail  itself,  less  botanically  in¬ 
clined,  went  all  out  in  several  NPPA  Air  Tour 
home-grown  stories  describing  the  The  National  Press  Photogra- 
revamped  photography  layout.  phers  Association  will  sponsor  a 
The  foundation  planting  consists  26-day  fun-study  tour  of  five  Euro- 
mainly  of  Associated  Press  wire-  pean  countrie.s  f 
photo  service  and  a  Fairchild  Scan-  their  families  sta 
a-Graver.  These,  the  paper  says.  The  group,  on 
are  “the  reason  for  the  sudden  from  New  York 
speed-up  in  the  Mail’s  photogra-  Germany,  Switz< 
phic  coverage  of  national  and  France.  Joseph  < 
world  news.”  tographer.  King 

Other  shrubbery  is  noticeable  York  Sunday  ^ 
elsewhere  on  the  .second  floor  ^nd  NPPA  boar 
where  the  department  is  located.  chief  in  comn 
There  are,  for  instance,  four  pro-  seers, 
cessing  rooms,  a  printing  room  He  said  that  “working  press- 
with  two  enlargers,  a  drying  room,  photo  conferences  are  being  sched- 
a  large  central  office  and  a  studio,  uled  with  heads  of  states  and  other 


’Leapfrog,”  by  John  McGinnis,  Vancouver  News-Herald. 

dignitaries  prominent  in  the  news.”  Lartz  do  it?  No  one  could  even 
He  added:  “We  will  compare  the  guess. 

acceptance  and  recognition  afford-  The  answer,  of  course,  came 
Italy  and  ed  press  photography  in  Europe  when  they  saw  the  expense  item. 

:hief  pho-  with  methods  in  the  U.S.”  Only  thing  is,  the  photographer 

ires — New  The  members  will  also  attend  identified  the  object  of  the  squir- 

Magazine,  joint  conference.s  with  organiza-  rel’s  seeming  affection  as  a  jonquil 
man,  will  tions  similar  to  their  own  to  ex-  when  actually  it  was  a  daff<^il. 

the  sight-  change  technical  information  and  Which  may  prove  that  as  smart 
story-telling  techniques.  as  Mr.  Lartz  is,  you  can’t  expect 

There  will  be  excursions  along  him  to  know  everything.  Nuts  to 

the  way  at  historic  and  scenic  anyone  who  says  differently, 
points  for  their  pleasure  and  pic¬ 
ture-taking.  It  is  the  first  such  CPPA  Winner 
jaunt  ever  arranged  by  and  for  John  McGinnis,  chief  photo¬ 
working  cameramen.  grapher,  Vancouver  (B.  C.)  News- 

Herald,  has  won  another  prize  with 
Capital  Mystery  his  “Leapfrog,”  which  shows  ao 

His  cash  voucher  read:  “Special  enraged  Brahma  bull  about  to 
assignment — stuffing  peanuts  into  carve  his  front  hooves  into  the 
Autfralia''and  jonquils  on  Capitol  lawn.  One  bag  back  of  a  fallen  cowboy, 
vtpapar  Nawt,  of  peanuts.  40c.”  The  picture  has  already  been 

outinats  naws-  Thus  did  John  F.  Lartz,  Jr.,  of  picked  by  a  national  magazine  as 
sa  clotaly  ra-  International  News  Photos  ex-  its  picture  of  the  week  and  been 
plain  a  my.stery  created  when  the  named  picture  of  the  month  by  the 
Washington  bureau  of  INP  sent  Canadian  Press.  The  latest  honor 
to  New  York  headquarters  a  came  this  week  when  it  was  judged 
soundphoto  picture  illustrating  the  the  best  picture  from  British  Co¬ 
advent  of  Spring  in  the  land  of  lumbia  in  the  annual  Commercial 
the  cherry  blossoms.  and  Press  Photographers  Associa- 

The  shot  was  of  an  ordinary  tion  contest,  held  in  Toronto, 
gray  squirrel  with  his  nose  stuck  Mr.  McGinnis,  23  years  ohl,  has 
right  up  against  a  flower  as  though  been  a  consistent  prizewinner.  He 
he  were  sniffing  it.  How,  wondered  joined  the  News-Herald  in  Sept, 
the  New  York  editors,  did  Mr.  1953. 


The  Poor  /Man’s 
Philosopher” 


Man-on-the-street  human  interest 
-one  of  the  most  widely  read 
daily  features  of 


1 5  Hamiltoa  St.,  Sydiey  Aattralia 

Aanoal  Subscriptloa  to  U.  S.  SSJO, 
Writa  fmr  aampl*  copy. 


office  boy 


make  Smitty 

America’s  most  popular  office  comic,  read  wherever 
there’s  a  water-cooler,  typewriter,  desk  and  file 
cabinet  — and  with  a  vast  audience  at  home! 

Circulated  in  53  major  newspapers,  Smitty  has 
a  32-year  record  of  success... light,  clean  humor 
that  holds  readers,  and  sales. 

A  valuable  property  for  any  newspaper,  Smitty 
is  a  dependable  attraction,  enjoys  the  good  will 
of  educators  and  clergymen  as  well  as  the  public... 
builds  fans,  following— and  circulation!  For  proofs 
and  prices,  phone  or  write  Mollie  Slott,  Manager... 

Chica|;o  Tribune -New  York  .News  Syndicate 
220  East  42nd  St.,  New  York . .  .  I  rihune  Tower,  Chicago 
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Letter  Writer  Can*t  Sue 
For  Criticism  In  Reply 
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newspaper  that  S 
covers  the  entire  S 
HUDSON  COUNTY  as 
market  of  almost 
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- . .  effectively 
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Represented  Nationnily  by 
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MOBILGAS  •  R.C.A.  VICTOR  •  GORDON  S  GIN  • 
RHEINGOLD  BEER  •  GUINNESS  STOUT  •  ROYAL 
PUDDINGS  •  GULDEN  MUSTARD  •  GULF  OIL 
CORPORATION  •  SCHENLEY  WHISKEY  •  HOTPOINT 

•  HUDSON  •  SCHAEFER  BEER  •  HUNTER  • 
SCHMIDT'S  •  IMPERIAL  •  SEAGRAM'S  •  KAISER  • 
STEGMAIER'S  •  KINSEY  •  STUDEBAKER  •  SUNSHINE 
CRACKERS  •  SUN  OIL  COMPANY  •  SWANS  DOWN 
CAKE  MIX  •  TEXAS  OIL  COMPANY#  THREE  FEATHERS 

•  TIDE  •  WILLYS  •  WILSON  •WONDER  BAKING  CO. 
PRODUCTS  •  WRIGLEY'S  GUM  •  ZENITH  TELEVISION 


A  LDEL  action  based  on  the 
publication  of  a  letter  received  by 
a  newspaper  in  reply  to  one  pre¬ 
viously  published  was  dismissed  re¬ 
cently  by  the  Supreme  Court  of 
New  York  State. 

The  offending  letter*  was  pub¬ 
lished  in  a  Polish-language  news¬ 
paper  of  Everybody’s  Publishing 
Company,  of  Buffalo,  in  a  column, 
“Free  Voices,”  which  carries  the 
views  of  readers. 

‘This  plaintiff  (Hraybyk)  is  a 
controversial  figure  on  Polish  ques¬ 
tions,”  the  court  said.  “He  has 
voluntarily  participated  in  a  heated 
arena  of  Poli.sh  affairs.  He  is  a 
prolific  writer  and  has  been  quite 
outspoken  in  his  criticism  of  those 
who  do  not  share  his  views  on 
Polish  political  matters.  In  turn, 
because  of  this,  he  has  brought 
upon  himself  equally  heated  at¬ 
tacks  by  persons  who  differ  with 
him  politically. 

“I  am  satisfied  that  the  newspa¬ 
per  publishers  so  conduct  the  col¬ 
umn  ‘Free  Voices,’  as  to  give  all  in¬ 
terested  in  Polish  political  matters 
an  equal  opportunity  to  state  their 
views  on  these  highly  controversial 
matters.  I  am  equally  satisfied 
that  in  printing  the  letter  the  news¬ 
paper  did  so  in  gootl  faith  relying 
on  the  voluntary  participation  of 
this  man  in  this  controversial  mat¬ 
ter  and  without  malice  or  intent 
to  injure  or  libel  him.” 

The  court  then  quoted  from  an 
earlier  decision  in  a  libel  action 
involving  similar  circumstances. 

“In  these  times  particularly,  the 
right  of  free  expression  should  be 
given  as  wide  a  scope  as  is  consis¬ 
tent  with  the  fundamental  legal 
rights  of  the  individual.  One  who 
publishes  an  article  invites  criti¬ 
cism  and  the  free  expression  by 
others  of  his  work  and  of  his  opin¬ 
ions  and  he  should  not  be  thin 
skinned  if  the  criticism  so  invited 
is  not  gentle.” 

The  court  stressed  a  feature  that 
distinguishes  newspaper  articles  of 
this  character  from  those  that  will 
sustain  a  damage  action  for  libel. 

“With  respect  to  factual  state¬ 
ments  concerning  this  man  person¬ 
ally.”  the  court  asserted,  “the  court 
can  find  nothing  libelous.  The  de¬ 
fendant  did  not  attempt  to  pursue 
this  man  into  his  private  life.” 

The  complaint  in  a  libel  action 
very  .similar  to  this  was  dismissed 
last  year  by  a  New  York  court  on 
the  ground  that  it  merely  criticized 
the  opinion  of  the  individual,  not 
the  individual  himself. 

The  court  then  said,  ‘The  law 
of  defamation  is  concerned  only 
with  injuries  to  one’s  reputation. 


Written  words,  the  effect  of  which 
is  to  invade  privacy  and  to  bring 
undesired  notoriety,  are  without 
remedy  unless  they  also  affect  rep¬ 
utation.  This  is  the  domain,  not 
of  positive  law  but  of  obedience 
to  the  unenforceable.  From  such 
harms  one  is  protected  only  by 
the  code  of  common  decency." 

In  contrast,  the  Federal  G)un 
in  Pennsylvania  three  years  ago 
sustained  a  libel  complaint  where 
the  newspaper’s  criticism  was  di¬ 
rected  to  the  motives  of  the  author 
in  writing  local  history. 

A  California  court  in  a  recent 
decision  held,  “It  is  a  conunon 
practice  for  newspapers  to  publish 
communications  from  their  readers 
dealing  with  matters  of  news  or 
public  interest.  Expressions  of 
views  which  are  addressed  to  the 
merits  or  demerits  of  the  issue  are 
not  actionable  if  they  appear  as 
opinioas  only  and  not  as  direct 
or  covert  statements  of  fact  whidi 
are  detrimental  to  the  character 
of  the  individuals  upon  whom  they 
may  reflect.” 

■ 

Clemency  Meetings 
Now  Open  in  Florida 

The  Florida  Pardon  Board  re¬ 
cently  voted  to  abandon  a  prac 
of  considering  clemency  appli 
tions  in  closed  session  at  the  sug¬ 
gestion  of  Acting  Governor  Chii- 
ley  E.  Johns.  The  move  grew  <M 
of  a  newsman’s  difficulty  in  ob 
ing  information  about  the  deal- 
ency  application  of  a  condem 
murderer. 

The  new.sman,  Hampton  D 
manjaging  editor  of  the  Ta 
(Fla.)  Daily  Times,  tried  for  th 
days,  according  to  his  article  in  the 
Times  of  April  2,  to  verify  » 
statement  by  Tampa  attorney  C.  I 
Hardee  that  he  had  filed  a  formi 
application  for  commutation  of 
sentence  for  A.  Elwood  North.  Hii 
difficulty  in  checking  this  rou 
matter  led  to  his  appearance  bef 
the  board  where  he  told  its  me*-! 
bers  about  the  situation. 

In  addition  to  abandoning  do 
sessions,  a  move  proposed  by  Mr- 
Johns,  the  board  also  adopted  * 
motion  that  all  its  records  and  in¬ 
quiries  concerning  clemency  for 
prisoners  should  be  made  pub# 
immediately. 

■ 

Church  Supplement 

Lynn,  Ma* 

A  .^6-page  tabloid  supple 
felling  the  story  of  the  downl 
Baptist  Church  ran  in  the  It 
It  is  believed  to  be  the  first  s 
supplement  run  to  honor  the  lOOt 
birthday  of  a  church. 
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The  compatible  color  television  system  approved  Baker  was  chairman  of  the  National  Television  System 

by  the  FCC  last  December— which  will  soon  bring  Committee  which  formulated  the  system  as  it  was 

color  TV  to  your  market  area— represents  an  invest-  finally  approved. 

ment  of  more  than  a  million  man-hours  and  nearly  ten  Mir  r^ni  jl-  it  t  % 

,  ,  ,  ,  .  ...  ^  Nearly  four  years  ago.  Dr.  Baker  and  his  staff  of  color 

million  dollars  by  the  entire  television  industry.  /  u  \  li-  l  j  i  f  i  • 

^  ’  engineers  (above)  established  a  network  of  color  sig- 

G.E.’s  role  in  this  development  is  exemplified  by  Dr.  nals  at  Electronics  Park  for  research  and  equipment 

W.  R.  G.  Baker,  General  Electric  Vice  President  and  development.  Their  main  consideration  throughout 

General  Manager  of  the  Electronics  Division.  Dr.  these  years  has  been  your  future  in  color  TV. 


NOW’S  THE  TIME! 


Plan  your  co  or  TV  future  with 


Hundreds  of  G-E  engineers  cooperated  in  discovering  new  theories ...  new  ways  to 
provide  a  truly  compatible  system.  One  of  the  many  General  Electric  color  labora¬ 
tories— in  constant  operation  during  the  past  four  years— is  shown  above. 

Major  networks  have  already  converted  many  top-flight  programs  to  color.  The  strongest 
call  for  color  has  started— as  was  predicted— to  come  from  local  advertisers.  Your 
needs,  therefore,  may  be  temporarily  limited  to  film  and  slide  facilities.  General  Electric 
is  prepared  to  help  you!  For  details,  see  a  local  G-E  representative,  or  write  today. 


Chror  jcoder  color  equipment  will  soon  be  in 
production  at  General  Electric's  Electronics  Pork. 
FeotUi  ng  o  compact  camera  with  only  one  1.0. 
tube,  '.'ou  will  note  there  is  little  obvious  differ¬ 
ence  between  it  and  a  standard  black  and  white 
television  camera.  Size,  simplicity  of  design, 
weight,  maneuverability,  ruggedness,  economy 
and  flexibility  are  important  operating  points. 


The  unique  designed-in  flexibility  of 
General  Electric's  projection  room 
equipment  for  color  slides  and  film 
allows  you  o  choice  of  the  equipment 
you  want  ,  .  .when  you  wont  it! 

2  X  2  ’  color  slide  sconnei 
with  color  iconner  pickup— the 
bo;.‘‘  equipment  you'll  want 
first  for  color  comnterciols  .  . . 


ijst  odd  the  high  quality  con¬ 
tinuous  motion  film  scanner  to 
the  slide  scanner  to  provicfe 
.:..lor  film  programs... 


GENERAL 

Using  the  Chromacoder  Camera  Channel,  a 
single  picture  signal  (containing  a//  color  in¬ 
telligence  in  sequence)  is  selected  for  trans¬ 
mission.  This  signal  is  then  fed  into  the  Chroma- 
coder  and  translated  to  simultaneous  red,  green 
and  blue  images.  Subsequently,  a  Multiplexer 
forms  a  color  signal  for  transmission  under  the 
compatible  standards  approved  by  the  FCC. 

Only  one  Chromacoder  is  needed  at  each  sta¬ 
tion  to  translate  the  signals  of  all  its  cameras. 


General  Electric  CO  OR 
for  your  station! 


Modify  Existing  G-E  Equipment  To  Broadcast 
Network  Color  Programs  For  Black  and  White  and 
Color  Reception!  General  Electric  is  providing  its 
present  customers,  on  a  no-charge  basis,  all  neces¬ 
sary  internal  transmitter  parts,  thus  permitting  sta¬ 
tions  with  G-E  transmitters  to  broadcast  color. 
Engineering  supervision  for  the  installation  of  this 
equipment  is  on  this  same  no-charge  basis  if  it  is 
done  at  the  same  time  external  color  equipment  is 


installed.  External  parts  (Gamma  Amplifier,  Sta¬ 
bilizing  Amplifier,  Color  Monitor,  and  other  miscel¬ 
laneous  items)  required  for  performance  within 
FCC  color  specifications  are  being  supplied  at  a 
moderate  cost  of  approximately  $7300  to  $8800 
(VHF-UHF).  Optional  test  equipment  is  available 
as  required.  It  is  important  to  note  that  any  of  the 
above  changes  can  be  accomplished  without  loss  of 
air  time. 


Locally  Originate  Color  Slides  and  Film  With  G-E 
Equipment  I  General  Electric  provides  the  ideal  solu¬ 
tion  to  the  demands  of  local  advertisers  for  color 
commercials.  Its  top-quality  film  and  slide  facilities 
are  designed  for  amazingly  versatile  effects.  Slide 


Scanner  equipment  cost  is  in  the  order  of  $32,500; 
additional  for  Film  Scanner  equipment,  approxi¬ 
mately  $36,000.  To  this  must  be  added  the  cost  for 
achieving  best  possible  color  transmission  service 
as  outlined  in  Plan  1. 


Put  Live  Local  Color  Programs  On-The-Air  With 
G-E  Equipment!  This  final  step  of  your  color 
objective  incorporates  a  live  camera  channel, 
Chromacoder  and  allied  equipment.  Calibration 
Monitor  Console,  Monitor  Switching  Unit  and 


Extra!  g.e.  is  making  rapid  progress  with  an 
economy  plan  to  factory-convert  your  existing  G-E 
black  and  white  cameras  for  live  color  program 


miscellaneous  accessories.  With  these  G-E  facilities 
broadcasters  are  assured  of  obtaining  the  ultimate 
in  programming  and  performance  ...  at  what  we 
believe  to  be  tbe  most  economical  cost  figure  you’ll 
see  in  the  industry! 


origination.  This  conversion  will  similarly  apply  to 
non-G-E  cameras  that  are  interchangeable.  Moderate 
conversion  cost  will  result  in  outstanding  savings. 


Plan  your  with  General  Electric— NOW! 

Our  local  G-E  broadcast  representative  has  all  the  facts.  Call  him  today  or  write: 
General  Electric  Company,  Electronics  Park,  Syracuse,  New  York. 
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lOURNALISM  EDUCATION 

News  Job  Calls  for 
Grads  With  Idealism 

By  Dwight  Bentel 


lOURNALISM  schools  have  dem¬ 
onstrated  for  all  but  the  most  de¬ 
termined  doubters  that  they  can  ef¬ 
fectively  teach  news  writing  and 
editing,  and  the  other  fundamen- 
uls.  They  have  pretty  welt  es¬ 
tablished  that  they  provide  for  a 
student’s  expasure  to  the  liberal 
arts. 

Not  so  well  demonstrated,  as 


the 

life 

the 


humor  to  the  reporter  today.” 

“Can  it  be,”  he  asks,  “that  news¬ 
paper  work  has  become  too  re¬ 
spectable?” 

If  the  journalism  schools  have 
contributed  to  a  reduction  in  “vag¬ 
abondage”  among  newspapermen, 
and  to  respectability  of  newspaper 
work,  they  at  least  have  made  some 
contribution  to  professionalism. 

They're  Just  Jealous 

Getting  back  to  Keen  Rafferty’s 
Nieman  Reports  piece,  the  profes¬ 
sor  from  New  Mexico  takes  a 


strong  spiritual  inheritance, 
profound  desire  to  make  his 
count  for  something,  toward 

bettering  of  the  times  in  which  he  swing  at  a  kind  of  thinking  that 
lives,  unless  he  feels  something  j^ks  teachers  of  journalism  no  end, 
like  a  spiritual  call  to  be  a  news-  but  which  they  have  lacked  the 
paperman,  he  might  better  seek  courage  to  analyze  quite  so  frankly 
success  in  some  more  ordinary  as  Mr.  Rafferty  does, 
work.  For  journalism  is  not  an  i,<s  a  surprising  thing  to  a  col¬ 
ordinary  business.  Not  only  does  legg  journalism  teacher,  he  says, 
yet,  is  the  ability  of  the  journalism  it  partake  of  the  dignity  of  the  pro-  ,hat  college  training  for  journalism 
schools  lo  produce  professionals —  fessions  of  the  law,  teaching  and  js  so  little  understood  by  so  many 
graduates  imbued  with  the  senses  medicine,  but  it  contains,  or  should  editors.  “Some  of  the  older  hands, 

some  of  the  spiritual  ele- 


ards;  why  is  it  that  editors  should 
often  take  the  other  tack;  almost 
as  if  they  were  afraid  of  educa¬ 
tion,  of  standards,  and  of  brains 
in  the  newsroom? 

“Part  of  this  attitude  is  due  to 
the  general  contrariness  of  the 
genus  newspaperman.  He  is  afraid 
of  patterns,  although  he  thinks  of 
journalism  schools  in  patterns;  he 
is  justifiably  determined  that  he 
will  not  be  dominated  by  this  or 
that  idea  or  conviction,  so  that  he 
may  maintain  his  fair  approach  to 
the  news. 

“But  his  own  lack  of  education, 
of  sometimes  his  own  suspicion  of 
professional-education  programs  as 
a  whole  lures  him  into  a  camp 
which  ha.stily  condemns.” 

There.  Keen  Rafferty  has  said 
it,  and  I’m  glad. 


of  moral  responsibility  and  social 
obligation  that  are  chief  ingredi¬ 
ents  of  professionalism. 

Yet  undoubtedly  this  is  the  jour¬ 
nalism  school’s  most  important  job. 
Ultimate  test  of  journalism  educa¬ 
tion’s  contribution  will  not  be  how 
many  graduates  have  been  placed, 
or  what  jobs  they  have  succeed¬ 
ed  to. 

Measure  of  success  will  be, 
•‘What  have  they  contributed  to  a 
profession  of  journalism?” 

Newspapermen  frequently  seem 
indifferent  to  this  aspect  of  jour¬ 
nalism  training.  They  judge  ade¬ 
quacy  of  a  school’s  instruction  by 
the  graduate’s  technical  compe¬ 
tency.  They  specify  with  great 
positiveness  the  kind  of  liberal 
education  they  want  him  to  bring 
to  the  job.  They  are  hypersensi¬ 
tive  to  “cockiness”  and  other  irri¬ 
tating  attitudes. 

But  they  appear  uninterested  in 
whether  his  educational  prepa¬ 
ration  has  created  the  attitudes 
of  professionalism  —  the  idealism 
which  recruits  should  be  bringing 
to  the  newspaper  industry  if  it  is 
to  achieve  the  standards  of  per¬ 
formance  thoughtful  publishers  and 
editors  have  set  for  it. 

This  is  a  part  of  journalism  edu¬ 
cation  which  teachers  themselves 
have  been  timid  about  in  their  talks 
with  people  on  the  job.  They  have 
felt  the  need  to  make  a  great  show 
of  practicality.  The  hard-boiled 
editor,  by  appearance  or  manner, 
•eems  to  offer  small  encourage¬ 
ment  to  discussions  of  idealism. 

Yet  in  fact  this  may  be  a  mis¬ 
interpretation.  Recently  a  hard¬ 
bitten  newspaper  editor,  Grove 
Patterson  of  the  Toledo  Blade. 


contain, 
ments  of  the  ministry. 

“A  man  without  ideals  at  the 
head  of  any  newspaper  is  a  poor 
influence  and  may  be  a  definitely 
harmful  member  of  society.  News¬ 
papermen,  like  sophomores,  are 
frequently  cynics.  Tbey  arc  cynics 
because  they  do  not  know.  They 
only  think  they  know.  Reporters 
by  cynicism  and  disillusionment 
only  reflect  their  own  shallowness, 
their  lack  of  real  insight  and  deep 


which  means  those  in  executive 
jobs,  have  all  kinds  of  wild  ideas,” 
he  charges,  and  then  goes  on  to 
identify  them: 

“You  can’t  teach  the  stuff  any¬ 
way.  Newspapermen  are  born,  not 
made.  Journalism  professors  are 
people  who  failed  in  newspaper 
work.”  And  so  on. 

“To  have  fixed  ideas  about  col¬ 
lege  journalism  programs,”  says 
Mr.  Rafferty,  “to  think  of  educa¬ 
tion  as  somehow  a  dangerous 


International  Scope 
In  Denver  Course 


experience  of  life.  I  want  no  part  thing,  is  to  be  foolish,  or  egotistic, 
of  cynical,  over-sophisticated  re-  or  often,  jealous.  Nearly  all  the 
porters  and  editors.  newspapermen  who  are  dubious 

”...  I  say  again,  don’t  even  con-  about  college  journalism  training 
sider  going  into  a  newspaper  career  are  persons  who  didn’t  have  it 
as  you  would  into  a  business  to  themselves,  and  who  draw  a  pic- 
make  money.  Go  into  it  only  if  ture  of  what  it  takes  to  make  an 
you  have  something  to  say — and  editor,  in  which  they  are  the  proud 
must  say — and  want  to  make  a  centerpiece. 

contribution  to  a  better  society.”  “Criticism  from  editors  certainly 
Rafferty  for  Idealism  will  help  improve  journalism 

Keen  Rafferty,  head  of  the  de-  schools,  but  condemnation  will 
partment  of  journalism  at  the  Uni-  Rafferty  writes.  “If  our 

versity  of  New  Mexico,  developed  -schools  of  journalism  have  faults, 
this  same  theme  from  the  teacher’s  editors  should  exert  pressure 
standpoint  in  a  recent  issue  of  Nie-  correct  them.  But  they  should 
man  Reports.  Said  Mr.  Rafferty,  same  tirne  exert  pressure  to 

“College  journalism  must  be  taught  journalism  schools  are  sup- 

realistically,  but  on  an  idealistic  ported.  .  .  . 

basis.  “It  was  the  doctors  and  lawyers 

‘The  journalism  professor,”  he  who  insisted  that  schools  be  set 
said,  “must  ’be  an  idealist,  who  up  to  do  the  training,  and  that  the 


In  a  course  on  International 
Journalism  at  Denver  University, 
lectures  cover  the  international 
development  of  communications 
and  the  press.  Offered  for  the  first 
time  this  year,  the  course  is  taught 
by  Wilson  Bryan  Key,  Jr.,  chair¬ 
man  of  the  department  of  journal¬ 
ism. 

Based  upon  background  infor¬ 
mation  from  UNESCO  surveys, 
the  class  obtains  contemporary  in¬ 
formation  from  the  world  news 
.services.  Comparative  studies  are 
conducted  on  these  agencies  and 
many  foreign  newspapers. 

Open  to  graduate  students,  the 
clas.s  has  attracted  exchange  stu¬ 
dents  from  Norway,  Mexico  and 
the  Philippines. 


Guild  Strike  Ends 


i 


loves  the  newspaper  business  and 
who  hopes  to  see  it  become  better 
through  production  of  honorable 
and  thoughtful  and  sympathetic  i 
young  newsmen  and  women.”  j 
Newspapering  Too  Respectable? 
That  the  journalism  schools  may 
in  fact  be  contributing  substantially 
to  newspaper  professionalism  is  in- 

-  - .  dicated  in  a  kind  of  left-handed 

talked  to  journalism  students  at  the  compliment  bestowed  by  Frank 
University  of  Kansas  on  “News-  Sullivan,  who  writes  books  and  an 
papering  as  It  Seems  to  Me.”  He  occasional  funny  piece  for  the  mag- 
closed  his  speech  with  this  state-  azines. 

Said  Mr.  Sullivan,  in  a  statement 
If  a  young  man  has  not  brought  about  newspapering  printed  in  a 
out  of  college  a  deep  curiosity  to  special  “vocations”  supplement  of 
r  *1^’  made  the  Cornell  Daily  Sun,  “The  schools 

'/it  education,  and  of  journalism  have  changed  every- 

'till  less  is  he  fitted  for  newspa-  thing,  and  probably  for  the  better, 
^nng.  Unless  he  has  acquired  Yet  the  oldtimers  had  a  vagabond 
rom  the  right  sort  of  teaching,  quality  they  don’t  seem  to  teach 
?ood  reading  and  study,  or  some  at  the  schools.  There  isn’t  enough 

editor 


training  be  done  with  high  stand- 


The  Newspaper  Guild  of  New 
York  reached  an  agreement 
March  31  with  Atlantis,  Greek- 
language  daily,  settling  a  seven- 
day  strike.  Members  of  the  At¬ 
lantis  Unit  will  receive  a  $3.30 
per  week  across-the-board  pay  in¬ 
crease  retroactive  to  Jan.  1.  Mem¬ 
bers  of  the  four  craft  unions  of 
the  plant  respected  the  guild 
picket  line  with  the  result  that 
the  paper  could  not  be  published 
during  the  dispute. 
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PROBE  OF  ANPA 

WE  HAVE  stated  before  that  the  investigation 

of  the  American  Newspaper  Publishers 
Association  by  the  anti-trust  division  of  the 
Department  of  Justice  is  nothing  more  than 
a  fishing  expedition  and  a  harassment.  Fol¬ 
lowing  the  report  on  the  case  to  ANPA  last 
week  by  its  counsel,  we  reiterate  the  state¬ 
ment  with  the  added  comment:  there  aren't 
any  fish  to  catch. 

The  present  investigation  was  started  early 
this  year.  It  was  termed  “a  preliminary  in¬ 
vestigation,”  by  Assistant  Attorney  General 
Barnes.  In  February,  Attorney  General  Herb¬ 
ert  Brownell  was  quoted  as  saying  at  a  press 
conference:  “I  understand  that  such  an  in¬ 
vestigation  was  conducted  in  1950-52  and 
was  then  closed  without  action.  The  current 
study  was  initiated  during  the  last  few 
months.” 

What  we  can’t  understand  is  that  if  the 
Department  of  Justice  found  the  fishing  hole 
empty  after  a  two-year  probe,  what  makes 
them  think  there  are  fish  there  now?  Further¬ 
more,  most  of  the  matters  concerning  which 
information  is  sought  by  the  government  were 
litigated  and  disposed  of  in  favor  of  the 
ANPA  in  a  proceeding  of  the  Federal  Trade 
Commission  more  than  two  decades  ago  in¬ 
volving  the  credit  recognition  system. 

Of  course,  both  the  Attorney  General  and 
his  assistant  in  charge  of  the  Anti-Trust  Di¬ 
vision  have  said  the  investigation  does  not 
necessarily  mean  that  legal  action  will  follow. 
And  we  think  ANPA  has  been  wise  to  co¬ 
operate  in  opening  its  records  because  it  does 
not  want  to  have  them  subpoenaed,  neither 
does  it  have  anything  to  hide. 

The  whole  project  seems  to  us  like  a  waste 
of  time. 

APPEARANCE  OF  EVIL 

WHEN  A  group  of  Illinois  newspapermen 

were  revealed  five  years  ago  as  holding 
state  government  jobs,  some  of  them  involv¬ 
ing  little  or  no  service  to  the  public,  Editor 
&  Publisher  asked: 

How  can  you  be  impartial  in  news  treat¬ 
ment  or  fair  in  editorial  comment  when  you 
are  being  paid  by  the  organization  about 
which  you  write? 

We  ask  the  same  question  now  following 
disclosure  of  the  10  Boston  newsmen  who 
were  being  paid  amounts  ranging  from  $100 
to  $2500  by  Rockingham  Park  race  track.  The 
general  manager  of  the  park  said  the  new.s- 
men  were  paid  for  services  ranging  from  “not 
doing  a  damn  thing”  to  assisting  in  the  pub¬ 
licity  department.  The  questions  arising  from 
this  statement  are  obvious. 

If  you  accept  the  premise  that  a  reporter 
can  carry  water  on  both  shoulders — prepare 
promotional  material  for  one  employer  and 
handle  it  without  bias  for  another  employer 
— then  look  at  the  picture  from  the  point  of 
view  of  the  public.  What  does  the  average 
reader  think  when  he  finds  that  a  reporter 
covering  an  event  for  him  is  also  being  paid 
by  the  promoters  of  the  event?  If  you  grant 
that  the  reporter  can  be  fair  in  both  in¬ 
stances  and  there  is  no  evil,  is  there  not  an 
appearance  of  evil? 

The  existence  of  such  “double  compensa¬ 
tion,”  if  it  can  be  called  that,  is  a  threat  to 
the  integrity,  honesty  and  prestige  of  Amer¬ 
ican  newspapers  in  the  eyes  of  the  public. 


Let  no  corrupt  communication  proceed  out 
of  your  mouth,  but  that  which  is  good  to  the 
use  of  edifying,  that  it  may  minister  grace 
unto  the  hearers. — Ephesians,  IV;  29. 


NEW  TECHNIQUES 

INTRODUCTION  to  newspaper  publishers 

of  the  new  Institute  of  Newspaper  Oper¬ 
ations  is  particularly  appropriate  and  timely  at 
this  stage  of  mechanical  development  and 
high  costs,  it  deserves  the  support  of  all  pub¬ 
lishers. 

Predecessor  of  this  organization  has  al¬ 
ready  demonstrated  what  can  be  done  in  de¬ 
veloping  new  training  methods.  Three  news¬ 
paper  organizations  in  the  West  and  South¬ 
west  proved  la.st  year  that  pressmen  can  be 
trained  to  a  high  point  of  efficiency  in  a 
short  time  (E  &  P,  Nov.  14,  page  8).  Three 
complete  strangers  to  a  newspaper  pressroom 
operated  a  color  press  after  22  days  of  inten¬ 
sive  instruction,  in  contra-st  to  the  6-year  ap¬ 
prenticeship  which  the  union  claims  is  needed 
to  produce  a  qualified  pressman. 

Similar  training  programs  can  be  developed 
for  other  newspaper  departments  where  re¬ 
strictive  apprenticeship  rules  have  created  a 
manpower  shortage  and  high  overtime  costs. 

Last  week  at  the  ANPA  convention,  pub¬ 
lishers  were  treated  to  an  unprecedented  dis¬ 
play  of  new  devices  and  reports  on  new  tech¬ 
niques  now  available  or  being  perfected. 
Chairman  of  the  ANP.A  Mechanical  Re.search 
Committee  stated:  “Within  the  next  few  yeans, 
a  number  of  the  products  now  being  devel¬ 
oped  in  the  ANPA  Laboratory,  or  through 
cooperative  research,  will  be  available  to 
newspaper  plants.” 

Application  of  these  new  production  tech¬ 
niques  to  newspaper  operations  will  need 
analysis  as  do  many  of  the  present  methods 
which  have  remained  virtually  unchanged  for 
50  years  in  newspaper  plants. 

The  scope  of  the  new  Institute  has  been  de¬ 
fined  as: 

“For  the  exploration  and  improvement  of 
the  methods  and  techniques  of  newspaper  pro¬ 
duction  (including  but  not  limited  to  the  me¬ 
chanical  departments);  for  the  development 
of  training  methods  for  newspaper  employes: 
for  the  determination  of  standards  in  all 
phases  of  newspaper  operation;  for  the  ap¬ 
praisal  of  new  equipment  and  methods  and 
for  the  analysis  of  the  basis  of  their  incor¬ 
poration  into  newspaper  operation;  for  con¬ 
sultation  and  cooperation  with  various  re¬ 
search  organizations  operating  in  this  field; 
and  for  other  and  kindred  purposes.” 

The  newspaper  business  has  long  needed 
something  like  this  and  the  Institute  of  News¬ 
paper  Operations  should  fill  the  gap  well.  As 
we  said,  it  has  been  tried  and  proven  in  one 
instance. 


E  D 


END  OF  UNITYPO 

THE  REASONS  of  ITU  officers  for  scrapping 
most  of  the  Unitypo  newspaper  operation 
were  dictated  by  intra-union  politics  and  not 
by  any  sound  publishing  policies.  As  we  said 
•April  3  when  the  Springfield,  Mo.,  Unitypo 
paper  was  suspended;  “All  the  important  rea¬ 
sons  for  starting  a  newspaper  were  ignored. 
Only  union  strike  activities  were  considered. 
Most  of  them,  and  perhaps  all  of  them,  wili 
go  the  way  of  the  Springfield  paper  when 
ITU  withdraws  its  financial  support.”  That  is 
what  has  happened. 

However,  neither  newspaper  publishers  nor 
ITU  members  should  interpret  this  as  the 
final  end  of  Unitypo.  The  plants  of  the  five 
suspended  papers  are  to  be  kept  intact  so  tha: 
competing  daily  newspapers  could  be  publish¬ 
ed  “any  time  the  advertisers  of  the  town  will 
sign  contracts  for  sufficient  advertising  to  sup¬ 
port  it,”  their  own  announcements  said. 

This  means  only  one  thing  to  us:  Unitypo 
will  be  kept  under  wraps  until  the  union  elec¬ 
tion  later  this  month.  It  has  been  removed 
temporarily  as  a  political  argument  in  the 
union  fight.  If  the  incumbents  are  reelected 
they  may  interpret  the  victory  as  another 
“mandate”  or  “sanction”  of  their  policies,  as 
they  have  done  after  previous  conventions 
and  elections. 

Unitypo  is  still  there.  It  still  owes  ITU  in 
excess  of  $5,000,000.  The  plants  are  still  there. 
The  Unitypo  newspapers  can  be  restarted  at 
any  time  the  officers  want  to  u-se  them  as  a 
threat  against  other  publishers,  or  any  time 
they  find  more  money  to  finance  them. 

Woodruff  Randolph,  ITU  president,  may 
have  found  a  way  to  side-step  an  important 
political  issue.  But  the  important  question  he 
should  answer  is;  When  and  how  is  Unitypo 
going  to  repay  that  $5,000,000? 
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PRIMER  FOR  PRESS 

IN  HIS  president’s  report  to  the  American 
Newspaper  Publishers  Association  last 
week,  George  Biggers  of  the  Atlanta  Journal 
and  Constitution  reviewed  some  of  the  danger 
.signs  for  newspapers  in  rising  costs  and  com¬ 
petition  and  then  outlined  how  he  thought 
newspapers  could  continue  to  be  the  best  me¬ 
dium  of  all.  It  amounts  to  a  “primer  for  the 
press” — suggestions  so  fundamental  that  most 
of  them  should  be  obvious  to  every  newspaper 
executive,  but  so  basic  they  are  worth  repeat¬ 
ing  here. 

Briefly,  here  are  Mr.  Biggers’  eight  points: 


1.  Better  editing.  More  local  news. 

2.  Keep  the  editorial  page  alive — more  con¬ 
troversial  subjects. 

3.  Better  selling  of  the  medium. 

4.  Better,  earlier  delivery  of  our  product. 

5.  Be  alert  to  mechanical  improvements. 

6.  Cooperation  of  our  employes — newspaper 
workers  must  be  shown  that  they  cannot  pos¬ 
sibly  prosper  when  more  and  more  newspapers 
go  out  of  business. 

7.  Learn  to  print  color. 

8.  Demand  of  the  .syndicates  that  they  de¬ 
velop  new  features  for  newspapers. 

E&P  is  proud  that  Mr.  Biggers  has  sug¬ 
gested,  in  points  one  through  seven,  the  very 
things  we  have  been  advocating  in  our  col¬ 
umns  for  years.  They  cannot  be  repeated 
often  enough.  Point  eight,  it  should  be  noted, 
requires  just  as  much  vision  on  the  editors' 
part  as  it  does  from  the  syndicates. 
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PERSONAL 

mention _ 

Frank  S.  Baker,  publisher,  Ta¬ 
coma  (Wash.)  News  Tribune,  and 
Mrs.  Baker  sailed  aboard  the 
Queen  Elizabeth  this  week  on  a 
two-month  tour  of  France,  Spain 
and  Italy. 

*  *  * 

Thomas  A.  Haggerty,  editor, 
Winsied  (Conn.)  Evening  Citizen. 
ha-s  been  elected  vicepresident  of 
the  Winsted  Chamber  of  Com¬ 
merce. 

♦  ♦  • 

Ben  Reddick,  publisher,  New¬ 
port  Beach  (Calif.)  Newport-Bal- 
hoa  Press  was  named  chairman  of 
the  Orange  County  Safety  Council. 

«  *  * 

Kent  Cooper,  executive  direc¬ 
tor  of  the  Associated  Press,  and 
Mrs.  Cooper  plan  to  sail  May  14 
on  the  Vulcania  for  a  cruise  of  the 

Mediterranean. 

*  *  * 

Howard  Davis,  retired  New 
York  Herald  Tribune  business 
manager,  and  Mrs.  Davis  will 
celebrate  the  50th  anniversary  of 
their  wedding  May  23. 

«  *  ii 

Earl  E.  Hanway,  publisher, 
Casper  (Wyo.)  Tribune  -  Herald 
and  Star,  has  been  named  by  Pres¬ 
ident  Eisenhower  as  one  of  nine 
members  of  an  American  trades 
mission  to  A.sia. 


On  The  Business  Side 

Harry  Konkle,  an  employe  for 
25  years,  has  been  appointed  assis¬ 
tant  retail  advertising  manager  of 
the  Detroit  (Mich.)  News. 

*  *  * 

John  W.  Heck,  Jr.,  formerly  of 
the  Chicago  Daily  News  and  more 
recently  with  Cresmer  &  Wood¬ 
ward.  Inc.,  publishers’  representa¬ 
tives,  has  joined  the  Los  Angeles 
advertising  sales  staff  of  Popular 
Mechanics  magazine. 

*  *  * 

Edwin  C.  Gluntz,  assistant  cir¬ 
culation  manager,  \V  at  erb  ury 
(Conn.)  Republican  and  Amer¬ 

ican.  has  been  elected  president  of 
the  Tuberculosis  League  there. 

*  *  « 

Andrew  L.  Carmical,  manager 
of  public  relations,  Greensboro 

tN.  C.)  News  and  Record,  is  back 
at  his  desk  after  six  weeks  in 
Memorial  Hospital,  Chapel  Hill, 
M.  C.,  where  he  underwent  major 
surgery  for  a  throat  infection. 

♦  *  * 

Charles  R.  Sortor.  a  director 
of  the  New  London  (Conn.)  Eve¬ 
ning  Day,  has  been  elected  assis¬ 
tant  treasurer,  replacing  the  late 
Waldo  F.  Clarke. 

♦  *  ♦ 

Dean  Dixon,  former  Junction 
Ci'ry  (Kan.)  Daily  Union  adman, 
has  become  assistant  general  man¬ 
ager  and  advertising  manager  for 
the  Clay  Center  Dispatch. 


In  the  Editorial  Rooms 

Lloyd  B.  Walton,  one  of  the 
founders  of  t  h  e 
Indianapolis  Press 
Photo  graphers 
Association,  has 
been  appointed 
chief  photogra¬ 
pher  for  the  In¬ 
dianapolis  (Ind.) 

Times.  A  Times 
photographer  for 
10  years,  Mr. 

Walton  was  a  pio¬ 
neer  in  newspa-  Walton 
per  color  photog¬ 
raphy. 

Harold  A.  Ben.iamin  has  joined 
the  staff  of  the  Emporia  (Kan.) 
Gazette,  as  photographer-reporter. 
He  is  a  graduate  of  the  Kansas 
University  School  of  Journalism. 

*  *  * 

A.  M.  Forkner,  political  re¬ 
porter,  is  the  new  chairman  of 
the  Employes  Advisory  Board  of 
the  Cincinnati  (Ohio)  Enquirer. 

«  «  * 

Leroy  Natanson,  staff  corre¬ 
spondent  of  the  Syracuse  (N.  Y.) 
Post  -  Standard  bureau  in  Oneida. 
N.  Y.,  since  1951,  has  been  trans¬ 
ferred  to  Syracuse  and  he  has  been 
succeeded  at  Oneida  by  Charles 
Ryan,  Jr.,  formerly  with  INS  in 
St.  Louis,  Mo. 

*  *  * 

A.  D.  Bl'Rridge,  formerly  of 
Northern  Rhodesia,  has  been  ap¬ 
pointed  editor  of  the  Swift  Cur¬ 
rent  (Sa.sk.)  Standard,  a  twice- 
weekly  newspaper,  succeeding 
Frank  E.  Conlon,  who  is  moving 
to  Winnipeg. 

*  *  * 

Bill  Sorrells  has  become 
church  editor  of  the  Memphis 
(Tenn.)  Commercial  Appeal,  suc¬ 
ceeding  John  Carruth,  who  has 
moved  to  San  Francisco,  Calif. 

*  *  * 

John  Temple  Graves,  colum¬ 
nist,  Birmingham  (Ala.)  Post-Her¬ 
ald.  received  a  1954  Distinguished 
Service  Award  from  the  Southern 
Association  of  Science  and  Indus¬ 
try. 

*  «  * 

Mrs.  W.  M.  Schalhorn  has  be¬ 
come  society  editor  of  the  Red¬ 
mond  (Ore.)  Spokesman. 

*  *  * 

Albert  E.  Ray,  Fort  Erie,  Ont., 
correspondent  for  the  Buffalo  (N. 
Y.)  Evening  News,  has  been  re¬ 
elected  president  of  the  Peace 
Bridge  Area  Press  Association. 

«  *  « 

Sydney  Livingston  of  the  New 
York  Journal  -  American  has  been 
elected  president  of  the  Newspaper 
Reporters  Association  of  New 
York. 

*  *  • 

Sam  Summerlin  has  taken 
charge  of  the  AP  bureau  in  Ha¬ 
vana.  replacing  Ben  Meyer,  who 
has  been  transferred  to  Washing¬ 
ton.  Mr.  Summerlin  was  formerly 


with  the  Tokyo  AP  bureau,  and  he 
covered  the  Panmunjom  talks. 

*  *  • 

John  Friedell.  city  editor, 
Monroe  (Wis. )  Evening  Times, 
has  resigned  to  join  the  staff  of 
the  Racine  (Wis.)  Journal-Times. 

«  *  * 

J.  Earl  Chevalier,  formerly 
with  the  Springfield.  Mass.,  news¬ 
papers,  the  Beckley  (W.  Va.) 
Times  Union  and  the  Bluefield 
(W.  Va.)  Telegraph,  has  joined 
the  Knoxville  (Tenn.)  Journal  as 
assistant  city  editor. 

«  «  * 

C.  Russell  Sumpe.  a-ssistant 
city  editor.  Waterbary  (Conn.) 
American,  received  a  special  award 
from  American  Cancer  Society  for 
leadership  in  the  Waterbury  Can¬ 
cer  Society,  which  he  organized 
1 3  years  ago. 

0  «  o 

Winnie  Clark  is  a  new  reporter 
on  the  Salina  (Kan.)  Journal. 

<«  <»  • 

Jim  Forrest  has  joined  the  edi¬ 
torial  department  of  the  Albuquer¬ 
que  (N.  M.)  Journal,  replacing 
Joyce  Schneider,  resigned. 

«  *  * 

W.  H.  McComb.  now  on  the  rim 
of  the  copy  desk  of  the  Miami 
(Fla.)  Daily  News,  has  written  a 
book  on  economics  called  ‘The 
Businessman  Mast  Save  Himself.” 
(Harper  &  Brothers,  $1.75). 

«  «  « 

Mrs.  M.  Oakley  Stafford. 
theatrical  columnist,  Hartford 
(Conn.)  Courant,  has  been  re¬ 
cuperating  from  illness,  with 
Thomas  D.  Ai.quist  serving  as  re¬ 
lief  writer. 

«  * 

Sr  ANTON  Delaplane.  travel 
writer  of  the  San  Francisco  (Calif.) 
Chronicle  and  McNaught  Syndi¬ 
cate,  took  a  TWA  plane  to  Europe 
this  week. 


Howard  Hilson,  publisher  of 
the  Sellwood-Moreland  Bee.  Port¬ 
land.  Ore.,  has  received  a  citation 
from  the  Veterans  of  Foreign  Wars 
for  community  service  by  his 
weekly  newspaper. 

*  *  * 

Harlan  Edwards,  formerly  con¬ 
nected  with  the  Columbia  (S.  C.) 
State,  the  Concord  ^N.  C.)  Trib¬ 
une  and  the  Raleigh  (N.  C.) 
Times,  has  been  appointed  tele¬ 
graph  editor  of  the  Jacksonville 
(N.  C.)  News.  He  succeeds  Mrs. 
Lucille  Green,  who  with  her  has- 
band  is  moving  to  the  Albemarle 
(N.  C.)  Enterprise. 

*  «  * 

Bryce  Kinnear.  Melbourne, 
Australia,  reporter,  has  joined  the 
staff  of  the  Topeka  (Kan.)  Daily 
Capital  for  three  months.  He  will 
spend  another  month  traveling  in 
the  United  States  before  he  returns 
to  Australia,  where  he  is  a  general 
assignments  reporter  for  the  Mel¬ 
bourne  Herald. 

*  *  * 

Margaret  Alderson.  telegraph 
editor  of  the  Northern  Daily  News, 
Kirkland  Lake,  Ont..  since  1952, 
has  been  appointed  managing  edi¬ 
tor  of  the  newspaper. 

•  ♦  ♦ 

A.  L.  (Dutch)  Shultz,  Topeka 
(Kan.)  State  Journal  political  writ¬ 
er,  is  the  new  president  of  the  To¬ 
peka  Press  Club. 

*  «  * 

Al  Dopking,  correspondent  in 
charge  of  the  St.  Louis  Associated 
Press  bureau,  has  been  elected 
president  of  the  St.  Louis  Chapter 
of  Sigma  Delta  Chi. 

*  *  * 

Fred  McGahey,  former  South 
Texas  sports  writer  for  San  Anto¬ 
nio  (Texas)  Express  and  News,  has 
joined  the  Seguin  (Texas)  Enter¬ 
prise. 
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You^ll  find  the  formula  for  reader-interest 
in  TheToodles  By  The  Baers 

This  wholesome  picture-story  of  family  life  features  hu¬ 
mor,  adventure,  romance,  suspense — has  everything  it 
takes  to  keep  your  readers  coming  back  every  day  for 
more!  Send  for  samples — see  why  this 
daily  strip  and  Sunday  color  page  is  so 
popular  with  all  age  groups;  see  how  it 
can  help  you  build  repeat  readership! 


211  W.  Wocker  Drive. 


CHICAGO  SUN-TIMES 


Horry  B.  Baker,  Gen.  Mgr 
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Personal 

continued  from  page  37 

Martin  S.  Ochs  has  been  ap¬ 
pointed  assistant  managing  editor 
of  the  Chattanooga  (Tenn.)  Times. 
A  graduate  of  Princeton,  he  served 
in  the  Army  overseas  in  World 
War  II  and  joined  the  news  staff 
of  the  Chattanooga  Times,  of 
which  his  father,  Adolph  Shelby 
Ochs,  is  secretary-treasurer,  in 
1947;  later  served  on  the  foreign 
news  staff  of  the  New  York  Times. 
He  returned  to  Chattanooga  Times 
in  April,  1952. 

Dean  St.  Dennis  has  joined  the 
sports  staff  of  the  Walla  Walla 
(Wash.)  Union  -  Bulletin.  Previ¬ 
ously  he  was  on  the  news  staff  of 
the  La  Grande  (Ore.)  Evening 
Observer. 
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Jack  Simon,  formerly  of  the 
sports  staff  of  the  Walla  Walla 
(Wash.)  Union-Bulletin,  is  now  on 
the  news  staff  of  the  Seattle  (Wash.) 
Times. 

o  «  a> 

Owen  H.  Phillips,  former  pub¬ 
lisher  of  the  Live  Oak  County  Her¬ 
ald  and  McMullen  County  News, 
George  West,  Texas,  has  become 
editor-manager  of  the  Pearsall 
(Texas)  Leader,  succeeding  the 
late  Doyal  Satterwhite. 

St  St 

Wailace  Perry,  once  editor  of 
the  El  Paso  (Texas)  Herald  Post 
and  publisher  of  the  Las  Cruces 
(N.  M.)  Sun-News  from  1939  to 
1946,  has  written  a  first  novel, 
“Each  Purple  Curtain”  (Naylor 
Company,  San  Antonio,  Texas). 

A  A  * 

Everest  P.  Derthick,  city  edi¬ 
tor  since  1937  and  a  staffer  since 
1923,  has  been  appointed  executive 
assistant  to  the  editor  of  the  Cleve¬ 
land  (Ohio)  Plain  Dealer. 

«  a>  A 

Miss  Margaret  Lentz  has  re¬ 
signed  from  the  woman’s  depart¬ 
ment  of  the  San  Antonio  (Texas) 
Express  and  News,  to  join  the 
Houston  (Texas)  Post.  Miss  Jeanne 
Barnes,  who  has  edited  the  home 
and  garden  .section,  moved  over  to 
the  woman’s  department. 

♦  ♦ 

Betty  Scheibl,  San  Antonio 
(Texas)  Light  reporter,  is  making 
a  4,000-miie  flight  on  a  Military 
Air  Transport  Service  plane  to  the 
Arctic  Circle,  and  upon  her  return 
will  write  about  ice-locked  Thule 
Air  Force  Base  in  Greenland. 
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Where  They  Are  Now 

Jerry  Kobrin  and  Marshall 
Post,  Jr.  have  resigned  from  the 
Reading  (Pa.)  Eagle  to  form  the 
firm  of  Kobrin  and  Post,  public  re¬ 
lations,  in  Reading.  Mr.  Kobrin 
was  a  columnist  with  the  Eagle 
and  Mr.  Post  formerly  was  with  the 
Marshfield  (Wis.)  News  Herald, 
is  *  * 

William  A.  B.  Davidson,  once 
assistant  textile  editor  of  the  New 
York  Journal  of  Commerce  and 
now  editor  of  Textile  Age,  has  been 
appointed  vicepresident  of  Textile 
Age,  Inc. 

»  ♦  ♦ 

M.  E.  Spicer,  former  Los  An¬ 
geles  newsman,  has  been  appoint¬ 
ed  assistant  director  of  public  re¬ 
lations  for  the  Pacific  Southwest 
District  of  the  United  States  Steel 
Corporation.  Los  Angeles. 

*  ♦  ♦ 

Frank  J.  Goldberg,  former 
sports  editor,  Ashury  Park  (N,  J.) 
Daily  Sun,  and  once  a  reporter  for 
the  Newark  (N.  J.)  Evening  News, 
currently  .is  writing  the  Pinky  Lee 
TV  show  in  Hollywood. 

*  V  # 

Joseph  P.  Tartaro,  formerly 
Far  East  regional  editor  and  assist¬ 
ant  news  editor  of  the  Pacific  Edi¬ 
tion  of  Stars  and  Stripes,  has  join¬ 
ed  Lippman  .Advertising  Associates, 


THE  FOURTH  ESTATE  ...  By  Trent 


Inc.,  Buffalo,  N.  Y.,  as  an  account  of  the  East  Side  Commercial  Club, 
executive.  Portland. 

0  0*  *  *  * 


.Arnold  Fine,  former  assistant 
retail  advertising  manager  of  the 
Washington  (D.  C.)  Daily  News, 
which  he  served  13  years,  has  be¬ 
come  public  relations  director  of 
the  Hecht  Company,  Washington. 
*  #  ^ 

Genevieve  Geller,  until  recent¬ 
ly  a  reporter  for  the  Mamaroneck 
(N.  Y.)  Daily  Times,  has  joined 
Norman  .A.  &horr  &  Co.,  New 
York  public  relations  firm. 

«  *  * 

Ed  H.  Snyder,  one  time  news 
editor  of  papers  at  Allentown,  Pa., 
and  later  on  the  news  staff  of  the 
Portland  Oregonian,  has  formed 
Sales  Publications,  Portland,  Ore., 
a  new  firm  to  specialize  in  editing, 
production  and  consultation  in  the 
house  and  industrial  publications 
field. 

4:  « 

Marc  Bowman,  former  Pacific 
Northwest  new.spaper  and  public 
relations  man  and  one  time  em¬ 
ploye  of  the  Portland  Oregonian, 
has  been  named  executive  secretary 


Harold  Anstensen  has  resigned 
as  circulation  employe  of  the  La 
Grande  (Ore.)  Evening  Observer 
to  return  with  his  family  to  their 
home  in  Norway. 

*  *  * 

Whi  I NE y  Tower,  member  of  the 
Cincinnati  (Ohio)  Enquirer  sports 
staff  for  the  last  six  years,  has  re¬ 
signed  to  join  the  new  sports  ma¬ 
gazine  to  be  published  by  Time, 
Inc. 

*  *  * 

Bill  Brandsness,  formerly  with 
the  Klamath  Falls  (Ore.)  Herald 
and  News  ad  staff  and  more  re¬ 
cently  with  the  Eugene  (Ore.)  Reg¬ 
ister-Guard  as  an  advertising 
salesman,  has  left  to  devote  full 
time  to  studies  at  the  University 
of  Oregon  in  Eugene. 

*  ♦  ♦ 

Herbert  B.  Nichols,  once  na¬ 
tural  science  editor  of  the  Chris¬ 
tian  Science  Monitor,  has  been 
named  manager  of  public  infor¬ 
mation,  General  Electric  Research 
Laboratory,  Schenectady,  N.  Y. 


HEADLINES  FROM 

A  Headliner  .... 

H.  V.  KALTENBORN 

H.  V.  Kaltenborn,  veteran  news  analyst.  Is 
as  widely  known  as  most  of  the  world  and 
flnanclal'  figures  he  writes  about.  His  name 
inspires  the  confidence  of  his  readers,  to  whom  It  Is  a  symbol 
of  honest,  straightforward  and  accurate  coverage  of  world  af¬ 
fairs.  Mr.  Kaltenborn’s  many  years  of  experience  in  all  fields  of 
newsgathering  have  given  him  a  broad  perspective  for  graphically 
projecting  today's  complex  and  often  bewildering  events — both 
at  home  and  abroad.  His  crisp,  tightly  written  copy  gleans  the 
deeper  significance  from  the  confused  political  scene  which  faces 
newspaper  readers  everywhere.  800  words  weekly. 

THE  WORLD'S  LEADING  INDEPENDENT  SYNDICATE 

GENERAL  FEATURES  CORPORATION 
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A  Mile  and  a  Half. ..and  All  Downhill 


Tlie  pliotograpli  shows  the  rugged 
flank  of  a  mountain  in  Chile.  The 
diagonal  streak  is  a  1 ‘/2-mile-long  pen¬ 
stock  carrying  water  from  rhe  moun¬ 
tain  top  down  to  the  valley  to  drive 
the  turbines  of  the  Los  Molles  power 
plant,  supplying  electrical  energy  to  the 
Province  of  Coquimbo. 

Tliis  penstock  posed  a  special  prob¬ 
lem  for  the  engineers.  From  the  point 
on  the  mountain  where  water  enters 
the  penstock  down  to  the  discharge 
end  there  is  a  drop  of  3800  feet.  Tliat 
difference  in  elevation  builds  up  the 
enormous  water  pressure  of  3500  lbs 
per  sq  in.  at  the  penstock’s  lower  end. 

It  takes  strong  pipe  to  withstand 


such  high  pressure.  And  great  strength 
can  mean  great  weight.  But  shipping 
costs,  as  well  as  the  difficulty  of  han¬ 
dling  pipe  as  large  as  30  inches  in 
diameter  on  this  mountain,  made  it 
important  to  keep  the  weight  as  low  as 
possible.  The  designers  solved  the 
problem  by  using  Bethlehem  pipe 
made  of  Mayari  R. 

Mayari  R  is  a  special  Bethlehem  steel 
about  75  per  cent  stronger  than  ordi¬ 
nary  carbon  steel.  Tlie  use  of  Mayari 
R  in  this  penstock  reduced  the  weight 
by  386  tons,  or  about  30  per  cent.  Tlie 


Mayari  R  pipe,  with  its  thinner  walls, 
was  easier  to  handle  and  to  weld,  and 
cost  much  less  to  ship  on  the  long 
journey  from  Bethlehem’s  Steelton, 
Pa.,  plant  to  the  job  location. 

Besides  its  superior  strength,  Mayari 
R  has  excellent  resistance  to  atmos¬ 
pheric  corrosion.  In  addition  to  pen¬ 
stocks,  its  uses  include  bridges  and 
other  stationary  structures,  and  railway 
freight  cars,  trucks  and  trailers,  crane 
booms,  and  other  movable  equipment, 
where  the  advantages  of  lighter  weight 
are  especially  marked. 


BETHLEHEM  STEEL 
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SYNDICATES 


Mystery  Farm  Feature 
Boon  to  Small  Papers 


FASHION  SWITCH  was  effected  at  Parade's  ANPA  party  in  tbt 
Waldorf  last  week.  Some  200  ladies  wore  the  same  hat  (by  Lilli 
Dache)  and  liked  it!  Here,  Mrs.  Pauline  Reaves  Hodges,  Parade's 
distaff  editor,  puts  the  perky  “Petticoat  Hat"  on  Mrs.  Charles  P.  Man- 
ship,  wife  of  the  Baton  Rouge  (La.)  Advocate's  publisher. 


Omaha,  Neb. 

An  it)i;v  conceived  by  two  pho¬ 
tographers  mates  aboard  the  USS 
Langley  in  World  War  II  has 
mushroomed  into  an  enterprise 
serving  500  newspapers  in  the 
central  third  of  the  nation. 

The  service  is  the  Mystery  Farm 
Feature  of  the  Zekan-Robbins 
Company  of  Harlan,  Iowa.  It  pro¬ 
vides  newspapers  with  pictures  of 
farmsteads  in  their  trade  territories 
that  are  run  under  a  set-up  that 
rates  high  in  readership. 

From  a  gleam  in  the  eyes  of 
George  Zekan,  one-time  New  Jer¬ 
sey  portrait  photographer,  and 
Willard  Robbins,  one-time  Iowa 
weekly  newspaper  editor,  the  Mys¬ 
tery  Farm  Feature  in  six  years  has 
expanded  into  the  biggest  thing  of 
Its  kind.  The  firm: 

Has  a  staff  of  12  full-time  and 
four  part-time  employes. 

Operates  in  28  states.  This 
month  saw  it  setting  up  an  office 
at  Alexandria,  Va.,  to  open  up  the 
eastern  third  of  the  United  States. 

Keeps  three  planes  in  the  air. 

Does  gross  sales  that  last  year 
topped  $100,000.  This  year  the 
partners  hope  to  top  the  quarter 
million  dollar  mark. 

The  idea,  as  it  works  out,  is  as 
simple  as  it  is  effective. 

Zekan-Robbins  puts  a  plane  in  a 
newspaper’s  territory  to  take  a 
minimum  of  52  pictures — a  year's 
supply  —  of  surrounding  farms. 
These  are  processed  and  the  news¬ 
paper  is  furnished  with  52  plastic 
cuts  and  52  prints. 

The  newspaper  can  go  one  of 
two  ways  with  the  pictures.  It  can 
use  them  as  a  news  feature.  Or  it 
can  supply  them  to  an  advertiser. 
In  either  case,  the  procedure  is  the 
same.  The  photo  is  run  with  the 
caption,  “Whose  Farm  Is  This?” 
The  cutlines  tell  that  the  farmer 
will  be  given  a  free  photograph  by 
coming  to  the  newspaper.  varia¬ 
tion  offers  theater  tickets  or  other 
premiums  to  the  first  person  cor¬ 
rectly  to  identify  the  farm. 

The  following  week’s  paper 
identifies  the  farm.  The  identifica¬ 
tion  is  made  the  hook  on  which 
to  hang  a  feature  story  about  the 
farmer. 

In  a  readership  survey  of  the 
Laurens  (la.)  Sun  by  Leslie  G. 
Moeller,  director  of  the  school  of 
journalism  at  the  University  of 
Iowa,  Mystery  Farm  picture  ran 
as  an  advertisement  on  Page  2,  yet 
it  topped  the  best  read  story  and 
widely  eyed  picture  on  Page  1. 
Readership  was  more  than  double 
that  of  flanking  Page  2  ads  which 
had  preferred  positions. 

Readex  Reports  of  Minneapolis 
found  the  ads  to  have  four  times 
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as  much  interest  as  the  average  ad 
r'f  comparable  size. 

The  Sentinel  (Okla. )  Leader  won 
first  place  in  advertising  in  the 
Oklahoma  State  Fair  and  Okla¬ 
homa  Press  Association  contests 
with  advertisements  built  around 
the  picture. 

The  St.  James  (Minn.)  Chamber 
of  Commerce  passed  a  resolution 
commending  the  St.  James  Plain- 
dealer  for  its  public  spiritedness  in 
running  the  feature. 

When  the  Ochiltree  County  Her¬ 
ald  at  Perryton,  Tex.,  ran  its  first 
picture  112  persons  called  seeking 
to  identify  the  farm.  “The  phone 
was  busy  until  late  at  night,"  said 
Publisher  Harold  Hudson. 

Advantages 

Commercial  advantages  are  ob¬ 
vious.  Spon.sorship  can  be  sold  to 
a  firm — such  as  a  bank,  insurance 
firm  or  the  like — which  is  not  reg¬ 
ularly  an  advertiser. 

Newspapers  are  given  a  30% 
commission  on  additional  pictures 
they  sell.  Some  papers  recover 
nearly  the  cost  of  the  service  in 
commissions. 

The  farmer  pictured,  if  he  is  not 
a  subscriber,  ordinarily  subscribes, 
although  he  is  under  no  require¬ 
ment  to  do  so.  R.  D.  Pfund  of 
the  Norman  County  Index  at  Ada, 
Minn.,  said  he  added  200  sub¬ 
scribers  in  the  first  15  weeks  of  the 
service. 

Although  the  idea  did  not  origi¬ 
nate  with  the  two  men  and  while 
they  do  have  localized  competition, 
no  other  firm  has  gone  into  it  on 
the  scale  that  Messrs.  Zekan  and 
Robbins  have.  They  have  photo¬ 
graphed  an  estimated  100.000 
farms  and  their  clients  have  num¬ 
bered  1,300  papers  in  all.  The 
Hutchison  (Minn.)  Leader  signed 
up  the  first  year  the  firm  got  to 
rolling,  still  i.s  a  client.  Last  week 
saw  a  five-year  contract  with  a 
La  Junta,  Colo,  paper. 

Grass  Roots  Feature 
a  grass-roots  and  neighborly 
feature,  the  service  finds  its  widest 
acceptance  in  smaller  communities 
where  everyone  know.s — and  is  in¬ 
terested — in  everyone  else.  Largest 
community  to  see  the  feature  is 
Temple.  Tex.  (Pop.  25,467). 

The  company's  plans  now  are 
working  Oklahoma,  Louisiana  and. 
having  just  completed  Georgia  and 
Florida,  in  Albama.  Each  plane 
is  the  nucleus  of  a  three-man  team. 
An  advance  salesman  precedes  the 
plane.  The  pilot  is  accompanied 
by  a  photographer.  Fairchild  4x5 
aerial  cameras,  which  shoot  56  pic¬ 
tures  on  a  20  foot  roll,  are  used. 
Bulk  of  the  pictures  are  sold  under 
contracts  whereby  the  publisher 
pays  on  a  monthly  basi.s  as  he  uses 
the  service. 


AP  Newsfeatures  Issues 
Cook  Book  Supplement 

With  subscriptions  still  arriving 
daily  from  .Associated  Pres.s  mem¬ 
bers  for  “Your  Home.”  the  Spring 
do-it-yourself  and  realty  page  sup¬ 
plement,  AP  Newsfeatures  this 
week  announced  the  second  num¬ 
ber  in  its  1954  program  of  special 
.sections  for  newspapers. 

It  will  be  called  “Your  Newspa¬ 
per’s  Cook  Book”  and  will  be 
mailed  to  AP  members  in  sample 
form  early  in  May  for  use  on  ac¬ 
ceptance  of  orders.  It  consists  of 
16  tabloid  pages. 

“Cook  Book”  is  being  edited  by 
Cecily  Brownstone,  AP’.s  food  edi¬ 
tor.  She  reports  it  bears  down  on 
the  theme  of  better  food  for  less 
money  and  contains  also  an  illus¬ 
trated  report  on  the  latest  in 
kitchen  equipment.  Features  in¬ 
clude  a  seven-day  budget  diet,  fa¬ 
vorite  budget  menus  of  famous 
people,  and  good  food  from 
abroad. 


Series  on  R.  R.  Young 
Is  New  King  Release 

A  NEW  seven-part  series  is  be¬ 
ing  brought  out  by  King  Feaiure‘ 
Syndicate  for  release  at  a  time 
when  the  contest  for  control  of  the 
New  York  Central  Railroad  comes 
to  an  expected  pitched  battle  at  a 
stockholders’  meeting  in  .Alban; 
May  26.  The  series,  written  b; 
Leslie  Gould,  financial  columnis; 
of  the  New  York  Journal- Ameri¬ 
can,  is  called  “The  Story  of  Rober 
R.  Young.” 

To  be  illustrated,  and  with  a  re¬ 
lease  date  of  May  10,  the  biograph¬ 
ical  and  personality  .study  of  the 
railroad  wizard  will  be  divided  in¬ 
to  articles  of  about  1,000  words. 
■ 

News  and  Notes 

Faye  Emerson,  United  Feature 
Syndicate  columnist,  was  namei! 
May  I  as  “Woman  of  Achieve¬ 
ment  in  Theatre.  Television.  Mo¬ 
tion  Pictures  and  Journalism”  b; 
Emerson  College  of  Boston. 


SEEN  AT  ANPA  convention  last  week  in  the  Waldorf:  Left  to  right-* 
Turner  Catledge,  managing  editor  of  New  York  Times;  Ernest  Coaco. 
president.  North  American  Newspaper  .Alliance;  Mrs.  Harold  W.  Rok 
John  N.  Wheeler,  NANA’s  general  manager;  and  Richard  S.  JacksM- 
as.sistant  publisher  of  New  Haven  (Conn.)  Register. 
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NORTH  AMERICAN  HAS  BUILT  MORE  AIRPLANES  THAN  ANY  OTHER  COMPANY  IN  THE  WORLD 


The  Guidance  Mechanism  — 
a  highly  complex  electro¬ 
mechanical  unit  that  operates 
independent  of  ground  con¬ 
trol  while  automatically  guid¬ 
ing  the  missile  to  its  target. 


The  Airframe— the  body  and 
control  surfaces  must  with¬ 
stand  great  stresses  and  vio¬ 
lent  temperature  changes  en¬ 
countered  in  supersonic  flight 
at  miles-high  altitudes. 
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The  Power-Plant  — a  super¬ 
efficient,  liquid  fuel  rocket 
engine  producing  immense 
thrust ...  power  enough  to 
propel  the  missile  at  speeds 
several  times  that  of  sound. 


'eature 
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neers  and  scientists . . .  aided  by  the  most  ad¬ 
vanced  research  facilities . . .  speeds  our  progress 
in  missile  development  for  national  defense. 

Engineers:  North  American  offers  unusual 
opportunities  to  qualified  engineers  seeking  a 
challenging  future.  Please  write:  Engineering 
Personnel  Office,  Los  Angeles  45  or  Downey, 
California,  or  Columbus,  Ohio. 


Only  North  American  Aviation  leads  in  all  three 
phases  of  long-range  guided  missile  develop¬ 
ment.  This  unique  capability  enables  North 
American  to  conceive,  design  and  produce  com¬ 
plete  guided  missiles ...  from  the  “ground  up.” 
North  American’s  guided  missile  program, 
drawing  on  the  experience  of  4800  skilled  engi- 


organization,  facilities  and  experience  keep 


organization,  facilities  and  experience  keep  a 

North  American  Aviation^  Inc.  'W 


years  ahead  in  aircraft . . .  atomic  energy  . . .  electronics  . . .  guided  missiles  . . .  research  and  development. 
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“For  fifty  years  EDITOR  &  PUBLISHER  has 
been  a  ‘must’  for  promoting  the  Ridder 
Newspapers,” 


SAYS 


President,  Northwest  Publications,  Inc. 
St.  Paul,  Minnesota 


Bernard  H.  Ridder *s  newspaper  career  began  fifty  years  ago  with  a 
part-time  job  on  The  Brooklyn  Eagle.  A  year  later  he  was  learning 
the  trade  at  New  York’s  “Staats-Zeitung,”  with  his  Father,  Herman 
Ridder.  Here  he  was  exposed  to  all  facets  of  the  business — from 
plating  presses  on  up  through  managing  the  organization. 

Ever  a  keen  economist  and  astute  businessman,  Bernard  Ridder 
through  the  years  has  been  the  leader  in  expanding  the  Ridder  family 
properties,  which  today  include  twelve  newspapers,  five  radio  stations 
and  two  TV  stations.  Carrying  on  the  family  tradition  are  four  sons, 
Daniel  H.,  Herman  H.,  Joseph  B.,  and  Bernard  H.  Jr.,  all  publishers 
of  outstanding  Ridder  Newspapers. 

These  days  Bernard  Ridder,  at  an  active  71,  is  President  of  two  of  the 
country’s  most  progressive  newspapers.  The  St.  Paul  Dispatch  and 
Pioneer  Press.  These  century-old  newspajiers,  through  Bernard 
Bidder’s  civic-mindedness,  are  dedicated  to  enhancing  the  cultural 
and  economic  welfare  of  the  community.  With  over  90%  coverage 
of  the  rich  St.  Paul  market,  these  newspapers  naturally  turn  to  Editor 
&  Publisher  as  a  valuable  and  effective  means  of  telling  their  story 
to  key  people  in  advertising  and  selling — people  who  are  responsible 
for  placing  millions  of  dollars  in  newspaper  space. 

editor  &  PUBLISHER  for  May  1.  1954  • 

- 


43 


CIRCULATION 


Swipe-Proof  Dispenser 
Also  Has  Trash  Box 


Reporter  Team 
Commended 
For  Fla-  Expose 

By  D.  D.  Boncdede  ' 

Miami 

A  hard-punching  front  pagt 
Observer-Dispatch  headed  a  panel  campaign  by  the  Miami  Dail)  ■ 


James  Blanchheld  of  the  Am¬ 
sterdam  Evening  Record  was 
chairman  of  a  panel  which  dis¬ 
cussed  “Successful  Carrier  Con¬ 
tests  for  Smaller  Newspapers.” 
Other  panel  members  were  Frank 
Shippey  of  the  Oneonta  Star  and 
Patrick  J.  Collins  of  the  Lockport 
Union  Sun  and  Journal. 

Arthur  J.  Vaeth  of  the  Utica 


Built-in  good  citizenship  is  a  the  proper  coin  in  the  plunger,  the 
special  quality  of  a  coin-operated  customer  pushes  it  in,  a  newspa- 

newspaper  vending  machine  which  per  drops  out,  the  waterwheel  turns  di^ussfon^^on  "the  “prwent”  Meth-  ^e'vs  has  resulted  in  the  firing  of 
IS  on  trial  m  Beaumont,  Texas,  one  notch  and  an  automatic  count-  Selling  the  Newspaper  ”  Florida’s  seven-member  Oversois 

The  invention  of  the  city  circula-  er  substracts  one  paper.  A  tiny  Road  and  Toll  Bridge  Commission 

tion  manager  of  the  Beattmonr  En-  glass  window  in  the  face  of  the  the  Rochester  Times  and  its  general  manager  by  Actiii| 

terprise  and  the  Beaumont  Journal,  vendor  indicates  the  number  of  P  w  of  the  Gov.  Charley  E.  Johns, 

the  dispenser  assures  full  retail  pa^rs  left  in  the  machine.  Binehamlon  Prek  Several  lesser  minions  of  the  toll 

price  return.  An  additional  special  feature  is 

The  machine  is  designed  to  re-  that  there  are  two  different  locks 


Binghamton  Press. 

Walter  I.  Evans,  circulation  di-  “empire”  have  also  been  cut  loose 
r  1  1  f  .u  .  •  J  rector  of  the  Syracuse  Post-Stan-  and  a  special  grand  jury  investi- 

move  the  objections  oMocal  gov-  for  the  com  container  and  the  h  e  a  d  e  d  the  arrangements  gation  has  been  launched  into 

<Tnm<»n  c  an  f  /.  mu  in  to  a«,no  committee,  assisted  by  James  M.  alleged  extravagance  and  misman- 

Armstrong,  circulation  manager  of  agement  as  disclosed  by  the  News 


ernments  and  the  public  to  having 
news  racks  on  city  sidewalks.  Look¬ 
ing  much  like  a  package  mailbox 
on  the  outside,  the  instrument’s 
top  half  is  the  news  selling  part, 
while  the  bottom  is  a  trash  recept¬ 
acle. 

The  inventor,  John  Bond,  be¬ 
lieves  cities  will  be  happy  to  have 
a  free  trash  receptacle  on  every 
corner.  Combining  this  public  serv¬ 
ice  with  the  new  vendor,  he  said, 
will  give  the  instrument  a  very 
favorable  reception. 

The  trash  receptacle  has  a  re¬ 
movable,  drawerlike  container, 
which  can  be  pulled  out,  dumped 
in  the  street  cleaner’s  wagon  and 
shoved  back  in  again. 

2  Models  Developed 

The  vending  apparatus  is  in  the 
barrel-shaped  top  half.  Two  mod¬ 
els  are  being  developed,  one  to 


the  Herald-Journal  and  Herald- 
American  and  E.  W.  Hixson,  Post- 
Standard  circulation  manager. 

■ 

ABC  Gives  Newsday 
City  and  Retail  Zones 


in  a  series  of  copyrighted  articte. 
In  a  statement  by  the  actisi 
governor,  following  the  dismissal 
action  which  hit  this  state  like  a 
political  bombshell,  he  said  in 
part: 

_ _ _  “These  investigations  were  made 

Newsday’s  (Long  Island,  N.  Y.)  direction,  after  the  matter 

March  3 1  publisher’s  statement  has  been  spotted  by  the  Miami 
a  new  look.  In  place  of  the  old  News  in  its  news  columns, 

political  division  breakdown,  the  “Great  credit  must  ^  given  to 
Newsday  market  now  has  ABC-  newspaper  and  its  reporters 
designated  City  and  Retail  Trading  the  alert,  and  couragwus  cov- 
Zones.  For  the  best  part  of  14  ^rage  of  this  deplorable  situation, 
years  since  the  newspaper’s  found-  Earlier,  the  state’s  chief  execu- 
ing  there  was  no  city  zone  designa-  live  had  personally  commended 
tion  for  that  part  of  Long  Island  News  reporters  Verne  Williams 
outside  of  New  York  City.  and  Do"  Petit  for  bringing  the 

ABC  has  included  all  of  Nassau  case  out  into  the  open.  The  two 
County,  with  a  1950  population  of  newsmen,  who  handled  the  stor\ 
672,765,  in  the  City  Zone  and  all  almost  exclusively  for  the  News. 


John  Bond  demonstrates  how  his  of  Suffolk  County,  276,129  popu-  have  been  working  as  a  team  oo 


invention  operates.  lation,  in  the  Retail  Trading  Zone,  the  story, 

newspaper  container.  The  newspa-  "Fhis  action  was  taken  by  the  Bu-  It  all  started  in  February  with 

per  section  must  be  opened  'before  reau  after  an  on-the-spot  survey  of  a  speculative  story  by  Mr.  W3- 

the  coin  container  can  be  reached,  the  area  last  Fall.  The  designa-  Hams  in  the  News  Sunday  maga- 

but  the  delivery  person  cannot  tion  became  effective  Oct.  1,  1953  zine  section.  Views  of  The  Ne^ 

touch  the  coin  receptacle  unless  appears  for  the  first  time  on  in  which  the  reporter  ^ised  t 


pages  each,  another  to  hold  news¬ 
papers  of  up  to  300  pages. 

The  machine  can  be  loaded  in 
60  seconds.  It  is  waterproof,  and 
no  one  can  get  a  paper  without  put¬ 
ting  in  the  proper  coin. 

Simply  constructed,  with  only  hVhas  a  special  k^"  foT  it.  ^  the  current  publisher’s  statement.  question  of  what  was  happening 

two  moving  parts,  the  vendor  will  Patent  is  applied  for  on  Mr  speaking  of  the  new  designa-  to  the  money  in  the  million-dollar- 

require  little  maintenance.  One  Bond’s  machine  which  will  weigh  ‘ion,  Ernest  Levy,  Newsday  adver-  a-year  Toll  District  operation 

moving  part  is  the  section  which  about  150  pound.s.  Machines  will  ^'sing  director,  said,  “It  is  gratify-  which  runs  the  famous  ove^ 

holds  the  newspapers.  Shaped  like  be  leased,  not  sold,  and  Mr  Bond  •<>  have  Newsday’s  part  of  Long  bridge  along  the  South  Flonoi 

a  water  wheel,  it  holds  a  folded  expects  the  amount  of  money  saved  'sland  zoned  by  the  ABC  on  a  par  coast  to  Key  West, 

newspaper  between  each  pair  of  from  theft  and  spoilage  prevention  the  other  great  newspaper  Managing  Editor  Hoke  Wekh 

will  pay  .publishers  and  circulation  cities  in  the  nation.  It  gives  recog-  threw  the  full  weight  of  the  pa* 
managers  for  the  cost  of  the  lease,  tihion  to  the  size,  importance  and  per’s  resources  behind  the  stoO 

New  Yorkers  Meet 

Syracuse,  N.  Y. 

Everything  from  carrier  con¬ 
tests  to  dealer  accounting  were  fea¬ 
tured  at  the  three-day  convention 
of  the  New  York  State  Circulation 


blades. 

The  other  moving  part  is  the 
coin  plunger,  the  same  type  as 
used  by  a  pinball  machine.  With 


with 


HONOR  BOxisj 
C  ROUTE  TUBIS 
DISPIAT  RACKS^ 


WHITE  FOR  CATALOG  AND  PRICES 

A  DIVISION  OF 

STEEL  CITY  MANUFACTURING  CO. 
YOUNGSTOWN,  OHIO 


separateness  of  this  major  market.”  and  told  Messrs.  Williams  awi 
■  Petit  to  “start  looking  umkr 

ABC  Names  Wolcott  "  ^ 

U  Tj'D  From  then  on,  for  more  than 

nS  irtl  LJireCtOr  two  months,  the  News  carried 

Chicago  daily  at  least  one,  oftentimes  W. 
J.  N.  Shyrock,  executive  vice-  page  one  stories  on  the  District’s 
Managers’  Association  here  last  president  and  managing  director  operations, 
week.  Alexander  F.  Jones,  execu-  of  the  Audit  Bureau  of  Circula-  Findings  by  an  independent 
tive  editor  of  the  Syracuse  Herald-  tions,  has  announced  the  appoint-  audit  firm  substantiated  the  News’ 
Journal,  spoke  on  “An  Executive  ment,  effective  May  1  of  Alan  T.  original  disclo.sures  almost  to  the 
Editor  Looks  at  Circulation.”  Wolcott  as  director  of  public  re-  letter.  That  the  audit  firm’s  tk- 
Mrs.  E.  S.  Marconnier,  director  lations,  a  new  position  on  the  Bu-  ommendations  have  been  carried 
of  the  New  York  State  Depart-  reau’s  executive  staff.  out  more  than  justifies  the  News' 

ment  of  Labor  discussed  “The  With  the  exception  of  four  campaign,  the  paper’s  editors  feel 
Newspaperboy  Law”  at  one  of  the  years’  service  with  the  U.  S.  Naval  ■ 

sessions.  Reserve,  Mr.  Wolcott  has  been 

Heading  up  a  panel  discussion  connected  with  the  General  Elec- 
on  “Circulation  Ledger  and  Deal-  trie  Company  since  his  graduation 
er  Accounting”  was  C.  C.  Frost  of  from  the  University  of  Nebraska 
the  Niagara  Falls  Gazette,  aided  in  1937.  His  most  recent  connec- 
by  T.  Garwood  Gilbert  of  the  tion  with  G.E.  has  been  as  con-  fort  (Ind.)  Morning  Times,  Man 
Jamestown  Post-Journal  and  Rob-  sultant  —  media  planning,  with  assas  (Va.)  Journal  Messenger, 
ert  J.  Strover  of  the  Ithaca  Journal,  headquarters  in  New  York.  and  St.  Louis  (Mo.)  Argus. 
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New  ABC  Members 

Chicago 

New  members  of  the  Audit  Bu¬ 
reau  of  Circulations  are:  Frank- 
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m  bj  ^ 

I  ]h  j'ML' 


M  Twenty-ton  steel  ingot  about  to  be  passed  through  NationaTs 
giant  45  by  99-  inch  universal  reversing  slabbing  mill 
installed  at  the  Great  Lakes  Steel  division  late  in  1953. 


National  Steel 
Reports  for  1953 


Year  of  expansion  sets  new  records  in  capacity, 
payrolls,  sales;  income  shows  substantial  gain. 


BIGGER  AND  BETTER 


Basic  ingredient  of  our  American  stand¬ 
ard  of  living  is  steel,  and  the  multitude 
of  products  made  from  this  versatile 
material.  Throughout  its  history  the 
steel  industry  has  carried  out  the  policy 
of  consistently  building  to  meet  the 
growing  needs  of  the  country.  In  this 
National  Steel  has  played  an  important 
part.  The  year  1953  saw  the  achieve¬ 
ment  of  6,000,000  ingot  tons  annual 
capacity,  an  increase  of  53.8%  since 
the  first  post-war  year  of  1946.  New 
facilities  during  the  year  included  the 
slabbing  mill  illustrated  above,  new 
Bessemer  converters,  new  batteries  of 
by-product  coke  ovens,  and  a  complete 
new  unit  of  docking  facilities  at  Weirton 
Steel  Company. 

^  SET  SALES  RECORD 

For  1953  sales  were  the  highest  in 
National  Steel’s  history,  despite  a 
general  decline  in  the  demand  for  steel 
during  the  last  quarter.  Total  sales  for 
the  year  amounted  to  $634,178,060, 
compared  with  sales  in  1952  of 
$548,625,817 — an  increase  of 
$85,552,243,  or  15.6%.  In  producing 
this  record  volume  of  business,  an 
average  of  28,975  employees  were  on 
the  payroll,  a  slight  decrease  from  the 
average  of  29,102  in  1952.  Total  pay- 
rolls,  however,  increased  to 
$159,822,220  for  the  year,  versus 
$141,957,529  in  the  year  preceding.  In 
addition  to  wages  and  salaries,  sub¬ 


stantial  payments  were  made  for  such 
employee  benefits  as  retirement  an¬ 
nuities,  group  insurance,  hospitaliza¬ 
tion  and  surgical  care. 


INCOME  AND  TAXES 


For  the  year  1953,  income  before  a  spe¬ 
cial  charge  amounted  to  $50,334,130, 
equal  to  ^.84  per  share,  compared  with 
net  income  of  $37,559,477,  or  $5.10  per 
share  in  1952.  After  the  special  charge 
of  $1,160,050,  which  was  the  net  loss 
after  tax  resulting  from  sale  of  the 
Weirton  Mine,  net  income  was 
$49,174,080,  or  $6.68  per  share.  Divi¬ 
dends  amounting  to  $3.25  per  share 
were  paid  to  stockholders  during  1953. 

The  total  tax  bill  of  National  Steel  also 
increased  markedly,  amounting  to 
$80,060,552  for  1953  as  compared  with 
$51,283,113  in  the  previous  year.  Out 
of  each  dollar  of  sales  12.6  cents  were 


HIOHLIOHTS 

OF  1953 

Income  boforo  tpoclol 

.  $634,179,060 

charge  .  .  .  .  • 

90,334,130* 

Left:  special  charge 

1,160,090 

Net  Income  .... 

49,174,090 

Net  Income  per  shore  . 

6.69 

Total  payrolls  .  .  . 

199,923,330 

Total  dividends  paid  . 

23,962,229 

Total  taxes  .... 

90,060,993 

*Equal  to  $6.94 

per  share 

A  copy  of  our  Annual  Report 
for  1953  will  be  mailed  upon  requett 


paid  in  taxes,  as  against  income  of  7.9 
cents  per  sales  dollar.  Expressed 
another  way,  taxes  were  equal  to  159% 
of  income,  or  $10.87  per  share.  The  pro¬ 
vision  for  Federal  income  taxes  alone 
amounted  to  $69,325,000. 

FOR  THE  FUTURE 

As  mentioned  above,  the  target  goal  of 
6,000,000  ingot  tons  annual  capacity 
was  reached  as  planned  in  1953. 
Property  additions  during  the  year 
amounted  to  $71,253,331.  But  that  is 
not  the  end  of  National  Steel’s  con¬ 
tinuing  expansion  program.  For  1954 
approximately  $50,000,000  will  be  in¬ 
vested  in  further  construction,  in¬ 
cluding  the  rebuilding  of  a  blast  furnace 
at  Great  Lakes  Steel  Corporation  to 
increase  its  pig  iron  capacity  by 
390,000  tons  per  year,  and  giving  a 
total  pig  iron  capacity  for  National 
Steel  of  nearly  5,000,000  tons  annually. 
Development  of  the  Labrador-Quebec 
iron  ore  field,  in  which  National  Steel 
has  a  substantial  interest,  continued 
on  schedule,  with  iron  ore  shipments 
expected  in  1954. 

Under  construction  is  a  new  lake  iron 
ore  carrier  which  will  be  somewhat 
larger  than  the  WEIR,  launched  in 
1952,  and  the  largest  ship  ever  con¬ 
structed  on  the  Great  Lakes. 
Through  such  planning  for  the  future 
National  Steel  continues  to  grow  in 
the  service  of  America,  helping  to  pro¬ 
vide  the  essential  ingredient  of  our 
expanding  economy. 


NATIONAL  STEEL 


CORPORATION 


GRANT  BUILDING  PITTSBURGH,  PA. 

Owning  and  Operating 

Weirton  Steel  Company  •  The  Hanna  Furnace  Corporation  •  Great  Lakes  Steel  Corporation 
National  Steel  Products  Company  •  Hanna  Iron  Ore  Company  •  National  Mines  Corporation 
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Agency  Americanizes 
Or  Anglicizes  News 


By  Ray  Erwin 

Americanized  and  Anglicized 
news — in  dual  distinctive  and  di¬ 
vergent  spellings  and  usages  —  is 
processed  and  edited  side  by  side 
in  the  busy  newsroom  of  the  North 
American  headquarters  of  Reuters, 
the  world  news  agency,  in  New 
York. 

Split  personality  must  be  guard¬ 
ed  against  by  the  words-across-the- 
sea  editors  as  much  as  split  infin¬ 
itives.  Handling  one  piece  of  copy, 
ye  cd  must  be  properly  British  to 
the  core,  turning  out  copy  in  purest 
Queen’s  English.  With  the  very 
next  story,  he’s  gotta  do  a  quick 
chango  presto  into  a  go-getter 
American  who  turns  out  copy  in 
the  current  American  language  or 
slanguage. 

2  Kinds  of  Copy 

News  copy  pouring  out  from  the 
United  States  for  Britain  must  be 
in  accepted  English  usage  and 
form,  ready  for  immediate  publi¬ 
cation  in  British  newspapers. 

News  copy  pouring  in  from 
Britain  and  the  wide  world  must 
be  in  American,  ready  for  immedi¬ 
ate  publication  in  Stateside  news¬ 
papers. 

Here  is  a  glossary  of  only  a  few 
of  the  differences  in  the  mother- 
and-daughter  tongues: 


American 


Anglican 


Color 

Colour 

Harbor 

Harbour 

Truck 

Lorry 

Freight  train 

Goods  train 

Blackjack 

Cosh 

Car  trunk 

Boot 

Car  hood 

Bonnet 

Elevator 

Lift 

A  partment 

Flat 

Subway 

Underground 

Trolley 

Tram 

Movie 

Cinema 

Plane 

Aeroplane 

Interpretive 

Interpretative 

Terrific 

Smashing 

Flash  Is  ‘Snap’ 

The  very  terms  a  newspaperman 
uses  are  different,  too,  in  that  “for¬ 
eign"  language,  English. 

A  flash  i  s  a 
“snap”  and  a  bul¬ 
letin  is  a  “snap- 
full.”  The  man 
in  the  slot  is  a 
“copy  taster”  and 
a  deskman  on  the 
rim  is  a  “sub-edi¬ 
tor.”  An  adver¬ 
tising  manager  is 
an  “advertisement 
manager.” 

These  intrica¬ 
cies  are  simple  to 
D.  Kimpton  Rogers,  North  Ameri¬ 
can  manager  of  Reuters,  because 


Rogers 


he  was  born  in  Britain  and  has 
served  the  agency  24  years — first 
in  London  and  South  America  and 
for  the  last  two  decades  in  New 
York. 

Australian-born  A.  W.  V.  King 
is  editor  of  the  news  services  to 
London  and  to  Australia  and  New 
Zealand.  He  formerly  worked  on 
the  Sydney  (Australia)  Morning 
Herald,  was  its  London  correspon¬ 
dent  1941-44,  and  was  chief  of  the 
London  bureau  of  the  Australian 
Associated  Press  1944-47.  Mr. 
King  became  joint  assistant  editor 
of  Reuters  in  1947  and  came  to 
New  York  in  1949. 

The  North  American  editor  of 
the  bureau,  Charles  B.  Lynch,  a 
Canadian,  has  served  Reuters  as 
war  correspondent  in  France,  re¬ 
porter  at  the  Nuremberg  trial,  Bra¬ 
zilian  manager  and  chief  corre¬ 
spondent  in  Ottawa.  He  says  he 
has  to  stop  moving  now  because 
he  has  five  children. 

AP  Reciprocity 

“We  have  the  AP  domestic  re¬ 
port  in  our  New  York  office  under 
a  reciprocal  agreement  made  30 
or  40  years  ago  for  the  exchange 
of  news  services  without  money 
changing  hands,”  explained  Mr. 
Rogers.  “The  AP  makes  available 
to  us  its  continental  U.  S.  domestic 
report  and  we  may  use  it  anywhere 
outside  North  America. 

“In  return,”  he  continued,  “we 
make  available  to  the  AP  in  Lon¬ 
don  British  domestic  news,  which 
the  AP  is  privileged  to  use  outside 
the  United  Kingdom.” 

(The  interview  paused  pleasant¬ 
ly  for  a  spot  of  tea — English  tea, 
of  course.) 

There  is  an  exchange  agreement, 
too,  with  the  Canadian  Press.  In¬ 
coming  news  from  the  United 
Kingdom  is  distributed  in  Canada 
by  CP.  Reuters  gets  its  Canadian 
news  from  CP  and  also  receives 
special  Ottawa  correspondence. 

Always  Open 

Reuters  has  a  five-man  bureau 
in  Washington  and  a  permanent 
bureau  at  the  United  Nations,  with 
from  three  to  six  men,  depending 
on  the  importance  of  U.N.  de¬ 
liberations.  Stringers  are  main¬ 
tained  in  every  major  city  in  the 
U.  S.,  and  they  are  assigned  for 
fuller  reports  on  any  mention  of 
persons  from  the  United  Kingdom 
or  local  happenings  of  especial  in¬ 
terest  to  people  abroad. 

The  North  American  headquar¬ 
ters  operates  24  hours  a  day,  every 
day  in  the  year  including  holidays. 

The  news  file  to  London  aver¬ 
ages  from  35,000  to  50,000  words 
a  day.  sent  over  radio  teletype  cir 


World  Famoas  Crest 


London,  one  the  news  from  Li*. 
don  and  the  other  news  for  Aus¬ 
tralia  and  New  Zealand.  The  of¬ 
fice  is  shared  with  the  Australiu 
Associated  Press,  which  sends  6i 
words  a  minute  directly  to  client 
newspapers  Down  Under. 

2,000  Correspondents 
Some  of  the  2,000  correspond¬ 
ents  of  the  agency,  which  has  3,000 
newspaper  subscribers  around  tht 
world,  invariably  are  asked  whether 
the  correct  name  is  Reuters  « 
Reuter.  Both  are  correct.  Mor, 
U.  S.  clients  use  (Reuters)  or  (By 
Reuters  News  Agency)  in  dis¬ 
patch  datelines,  while  English 
newspapers  are  prone  to  use  (Ren 


cuits  with  60  words  a  minute 
speed.  There  are  25  teletype  ma¬ 
chines  in  the  news  room. 

London  has  500,000  or  600,000 
words  available  daily.  There  the 
North  American  desk,  staffed  by 
Americans  and  Canadians,  who 
know  what  readers  are  interested 
in  over  here  select  on  an  average 
20,000  words  for  transmission  to 
New  York.  This  tightly  selected 
copy  goes  to  the  45  U.  S.  news¬ 
papers  which  take  the  Reuters 
world  news  service,  to  92  Cana¬ 
dian  newspapers  by  CP,  to  NBC, 
CBS  and  MBS.  (ABC  takes  the 
services  in  London,  not  here.) 

The  incoming  service  is  received 
by  direct  radio  teletype  at  66  words 
a  minute.  Teleprinter  lines  connect 
the  headquarters,  located  in  the 
New  York  Times  Building,  with 
the  bureaus  in  Washington  and  at 
the  United  Nations.  Central  and 
some  South  American  correspon¬ 
dents  send  their  copy  through  New 
York  and  the  Tokyo  and  Moscow 
correspondents  s  o  m  et  i  m  e  s  file 
copy  through  here  for  relay  to 
London. 

“We  sell  only  world  news  in 
North  America  and  endeavor  to 
avoid  duplicating  copy  carried  by 
other  news  services,”  remarked  Mr. 
Rogers.  “This  makes  for  a  clean 
service.  We  scan  the  incoming 
copy  and  try  to  specialize  it  for 
our  client  newspapers.” 

Twenty-five  Americans,  Cana¬ 
dians,  Australians  and  Englishmen 
are  on  the  staff  of  the  New  York 
offices — at  least  half  are  Ameri¬ 
cans. 

Fifteen  work  on  the  financial 
news  service. 

Special  Stories 

Reuters  receives  many  queries 
for  special  stories  to  be  dug  up 
abroad  and  these  assignments  are 
given  keen  attention.  While  the 
E  &  P  reporter  was  talking  to  Mr. 
Rogers,  an  intense  and  amiable 
man  with  a  bland  smile  and  a 
close-cropped  mustache,  he  re¬ 
ceived  a  call  from  a  Washington, 
D.  C.,  newspaper  editor  requesting 
a  Sunday  story  about  a  former 
Maryland  farmer  who  now  belongs 
to  the  Scottish  landed  gentry  and 
dwells  in  an  ancient  manor  house 
on  the  Aould  Sod. 

There  are  three  main  desks  in 
New  York.  One  handles  news  to 


ter).  The  corporate  name  of  tht  ^ 
cooperatively  owned  and  operated 
agency  is  Reuters  Limited.'  h 
1941,  it  was  decreed  that  Reutos 
was  the  preferred  official  name  of 
the  agency, 

Reuters  is  correctly  pronounced 
to  rhyme  with  loiters,  but  some¬ 
times  is  mispronounced  “Rooters.’ 

In  1941,  the  ownership  of  Reu¬ 
ters  was  wholly  taken  over  by  tht 
British  newspapers  (The  Press  As¬ 
sociation  and  the  Newspaper  Pro¬ 
prietors  Association  eadi  own 
50%,  the  latter  representing  the 
London  metropolitan  newspapers 
and  the  former  the  newspapers 
published  outside  of  London)  and 
has  since  operated  as  a  cooperative 
press  association  in  which  the  Aus¬ 
tralian  Associated  Press  and  the 
New  Zealand  Press  Association 
are  partners.  There  are  three  di¬ 
rectors  from  The  Press  Associa¬ 
tion,  three  from  the  Newspaper 
Proprietors  Association  and  one 
jointly  for  the  Australian  AP  and 
the  New  Zealand  Press  Associa¬ 
tion. 

The  Reuters  Pledge 

The  newspaper  owners  of  Reu¬ 
ters  have  pledged  that: 

“Reuters  shall  at  no  time  pas 
into  the  hands  of  any  one  intereA 
group  or  faction. 

“Reuters’  integrity,  independence 
and  freedom  from  bias  shall  at  ail 
times  be  fully  preserved.” 

Reuters  was  founded  103  years 
ago  by  Paul  Julius  Reuter  (bom 
Israel  Beer  Josaphat  in  Casse!. 
Germany,  later  to  become  Baron 
Julius  de  Reuter),  a  fabulous  pio¬ 
neer  who  established  his  “pig^ 
express”  news  service  after  havinj 
worked  with  Charles  Havas,  foun¬ 
der  of  the  Havas  agency.  (EAR 
July  14,  1951,  page  16). 

The  Baron’s  coat-of-arms,  “P«t 
Mare  et  Terram,”  is  still  the  cresi 
of  Reuters,  whose  general  manager 
now  is  Sir  Christopher  Chancellor, 
C.M.G.  The  Editor  of  Reuters  ? 
Walton  A.  Cole. 

When  Baron  Julius  de  Reuter 
died  in  1899  his  name  had  become 
a  household  word  around  the 
world.  (Queen  Victoria  sometimes 
sagely  relied  on  it  in  preference  to 
her  minister’s  reports).  Today  the 
United  Nations  (UNESCO)  tt 
ports  that  55%  of  the  world’s 
population  gets  world  news 
through  Reuters. 
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About  500  years  B.C.,  an  Armenian  merchant,  look¬ 
ing  for  new  markets,  resolved  to  take  a  “capital  risk”. 

He  loaded  a  raft  with  stretched-hide  containers  of  as¬ 
phalt  and  bitumen,  plus  a  half  dozen  asses,  and  floated 
hundreds  of  miles  down  the  Euphrates  to  Babylon. 

His  venture  paid  off.  He  sold  his  wares  at  a  profit,  and 
he  and  his  crew  rode  home  on  the  backs  of  their  animal 
passengers. 

So  was  taken  the  first  step  in  the  water  transportation 
of  petroleum  products. 

‘  Some  2,400  years  after,  the  latest  step  is  taken: 

April  20,  1954,  saw  the  launching  of  the  first  of  four 
Cities  Service  super  tankers  as  queens  of  the  world's  oil 


carriers,  the  latest  additions  to  the  Cities  Service  fleet. 
Their  size  and  appointments  should  make  even  today’s 
tanker  men— much  less  our  Armenian  friend— gape 
with  astonishment. 

They  will  carry  more  oil  in  less  travel  time  than  any 
other  tankers  in  service  today.  Air-conditioned,  with 
individual  staterooms  for  all,  they’ll  have  crew  comforts 
and  conveniences  never  before  seen  on  tankers. 

They  will  be,  in  short,  the  latest  word  in  oil  trans¬ 
portation.  Not  the  “last  word”— for  there  is  no  such 
thing.  (The  Armenian  probably  thought  he  had  it!) 

The  four  new  “luxury  liners”  of  the  Cities  Service 
fleet  are  merely  the  latest  chapter  in  a  long,  long  story 
. . .  And  The  End  Is  Not  Yet. 


CITIES  ®  SERVICE 


Quality  5-D  Products 
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PROMOTION 


Dailies  Must  Win 
Readers,  Readers* 


More 

Time 


comments  in  humorous  vein  on 
practically  anything,  but  always 
ends  up  with  a  little  note  about  the 
ads  in  the  News.  And  he  is  win¬ 
ning  a-s  many  friends  among  read¬ 
ers  as  he  had  won  previously 
among  merchants. 


By  T.  S.  Irvin 


Georgia  Market 

The  Atlanta  (Ga.)  Journal  and 
Constitution  is  out  with  a  hard-hit¬ 
ting  market  promotion  that 
punches  over  most  effectively,  and 
against  national  magazines,  the 
idea  that  "all  business  is  local.” 
The  promotion  consists  of  a  mar- 


Newspapers  must  step  out  more  “NNPA  hopes  to  contribute 
boldly  and  more  aggressively  in  materially  to  changing  this  situ- 

this  next  year  not  only  to  win  ation.  First,  of  course,  by  equip- 

more  readers  but  also  to  win  more  ping  promotion  people  with  ideas, 

of  their  readers’  reading  time.  information  and  enthusiasm.  And 

This  was  the  consensus  among  second,  by  firing  the  enthusiasm  ket  data  book  and  a  slide-rule 
a  number  of  promotion  managers  and  winning  the  cooperation  of  chart,  each  of  which  packs  a  solid 
and  other  newspaper  executives  the  other  members  of  the  new.s-  promotional  punch  on  its  own,  but 
interested  in  promotion  who  gath-  paper  team,  publishers,  advertis-  which  together  carry  a  one-two 
ered  in  New  York  last  week  for  ing  managers,  editors  and  circu-  sock  that  ought  to  bring  results. 

lation  managers.”  “How  to  get  business  from  the 

A  number  of  the  promotion  Georgia  market”  is  the  book’s 
managers  were  in  agreement  with  title.  It  wastes  no  time  in  getting 
ideas  expressed  in  Editor  &  Pub-  down  to  business.  It  tells  first 
LisHER  several  weeks  ago  by  Les-  about  the  people  in  the  market, 
ter  Markel,  Sunday  editor  of  the  how  many  there  are.  TTien,  what 
"Better  promotion  is  what  pro-  New  York  Times.  He  urged  news-  they  earn  and  how  they  spend  it. 
motion  managers  all  over  the  papers  to  concentrate  more  on  Then  it  tells  about  the  Journal  and 

country  are  thinking  about  right  the  news  and  its  explanation  and  the  Constitution,  the  people  who 

now,”  said  Otto  Silha,  Minneapolis  less  on  entertainment  features,  product  it,  and  how  the  papers 

(Minn.)  Star  and  Tribune  busi-  They  felt  that  what  newspapers  cover  Georgia, 

ness  manager  and  National  News-  are  doing  to  cover  the  news  and  Going  right  along  with  this  in¬ 

paper  Promotion  Association  pres-  explain  it  is  not  being  promoted 
ident.  heavily  enough. 

“It’s  what  they’re  going  to  be  “Television  news  coverage,  su¬ 
perficial  as  it  is,  is  creating  inter¬ 
est  that  only  the  newspaper  can 
satisfy,”  one  PM  said.  “Our  pro 


the  ANPA  and  allied  meetings. 

Two  major  factors  to  accom¬ 
plish  these  objectives  were  cited. 
One  is  a  better  product.  The 
other  is  better  promotion  of  that 
product. 


C.  I).  Wagoner 


formation  are  maps  that  show 


'Wag'  Retires, 
Still  Promoting 
C.  P.  Steinmetz 

Schenectady,  N.  Y. 
Clyde  D.  Wagoner,  one  of  the 


talking  about  at  NNPA’s  24th 
annual  convention,  which  will  be 
held  May  9-12  in  the  Andrew 
Jackson  Hotel,  Nashville,  Tenn. 


how  various  leading  national  mag-  country’s  pioneer  industrial  pub- 
azines  cover  Georgia.  You  can  licists,  has  brought  a  colorful  ca- 
imagine  that  by  comparison  they  reer  to  a  close  doing  what  he  loves 
don’t.  The  slide-rule  chart  tells  most — telling  others  about  a  sci- 
this  same  comparative  story.  It  entist  whose  fame  he  has  helped 


motion  ought  to  keep  reminding  works  so  that  as  you  pull  out  the  spread  for  the  last  35  years. 

“The  theme  of  our  convention  people  of  that.  Otherwise,  we’ll  be  chart,  the  circulations  of  leading  “Wag,”  as  he  is  universally 
is  ‘Better  Promotion  for  Bigger  losing  time  to  the  news  weeklies.”  magazines  are  shown  alongside  the  known  in  journalistic  circles,  per- 
Business — and  Better  Newspapers.’  Some  promotion  managers  did  Journal  and  Constitution  circula-  formed  his  last  official  act  for  the 
This  is  also  one  of  NNPA’s  goals  not  agree  with  Mr.  Markel  about  tion  in  Atlanta,  in  Atlanta’s  retail  General  Electric  Company  recent- 
for  the  coming  year.  We  hope  to  entertainment  values  of  news-  trading  zone,  and  in  Georgia.  The  jy  when  he  addressed  two  assem- 
spark  new  ideas  at  Nashville  that  papers.  But  they  did  feel  that  comparisons  make  the  magazines  i,lies  of  Steinmetz  Hieh  School  in 

newspaper  entertainment  ought  to  look  pale  indeed, 
be  promoted  more  heavily,  too. 

“Newspaper  features  have  as 
big  and  as  loyal  audiences  as  do 
television  programs,”  said  one 
PM.  “Readers  know  where  they 
are  just  as  they  know  where  and 


will  help  sell  newspapers  with 
even  greater  enthusiasm  and 
know-how. 

“Newspapers,  as  NNPA  has 
been  saying  for  the  past  several 
years,  are  greatly  undersold,  the 
most  undersold  medium  in  the 


“Human  Side  of 


country.  Despite  the  wonderfully  when  their  favorite  television  pro¬ 
effective  work  of  the  Bureau  of  grams  are.  But  television  pro- 


Chicago  on  the 
,  Steinmetz.” 

In  the  Bag  An  intimate  friend  of  the  late 

King  Features  Syndicate  scores  G-E  mathematical  wizard,  “Wag’s* 
with  a  new  promotion  booklet  it  greatest  ambition  is  to  preserve 
intends  to  send  regularly  to  editors  the  memory  of  the  man  whose  sci- 
and  publishers,  “Ideas.”  Pocket-  entific  exploits  he  reported, 
size  booklet  contains  several  Charles  Proteus  Steinmetz  was 
articles  on  features  that  make  good  only  one  of  the  notables  “Wag" 


Advertising,  and  of  many  individ-  mo.es  ,ts  entertainment  stars ^  ^  jj. 

ual  newspapers  and  regional  ot  a  lot  better  than  news-  exchange  through  a  year  career  with  G-E.  Among 


groups,  they  continue  to  be  under¬ 
sold  as  an  advertising  medium. 
And  despite  their  tremendous 
reading  values,  they  continue  to 
be  undersold  to  readers. 


WANTED 

The  current  home  addresses 
of  those  members  of  Sigma 
Delta  Chi,  Professional  Jour¬ 
nalistic  Fraternity,  who  may 
not  have  kept  In  touch  with 
National  Headquarters  are 
urgently  needed. 

If  you  have  not  received 
communications  from  Na¬ 
tional  Headquarters  since 
January  1,  1954,  the  chances 
are  that  your  current  ad¬ 
dress  Is  unknown.  Important 
Information  about  your 
membership  status  Is  being 
held  for  you.  Don’t  delay, 
notify  us  today.  Sigma  Delta 
Chi  Headquarters,  35  East 
Wacker  Drive,  Chicago  1,  Ill. 


year 

feature  titled  “New  Leads,”  con-  other  G-E  “greats”  he  remembers 
ducted  by  E.  B.  (Tommy)  Thomp-  with  special  affection  are  Owen 
son.  If  you’re  not  on  the  list,  John  d.  Young,  Dr.  Willis  R.  Whitney 
Mason,  KFS,  PM,  will  probably  be  and  Dr.  E.  F.  W.  Alexanderson. 
glad  to  put  you  on.  “Wag”  recalls  that  Steinmetz 

Newark  (N.  J.)  News  has  pub-  fascinated  him  with  his  mathcraat- 
c  lished  a  booklet,  “Toward  Better  ical  and  scientific  wizardry  and  his 

a  new  field,  as  a  front-page  editor-  Newspaper  Reading,”  intended  to  ability  to  explain  the  complex  in 


papers  promote  their  stars 

Colonel  BG  Soys 

A  GIMMICK  that  started  out 
several  years  ago  as  a  promotion 
and  merchandising  gimmick  is 
now  meeting  with  new  success  in 


ial  feature. 

The  gimmick  is  “Colonel  BG.” 
He  came  into  being  several  years 
ago  as  a  symbol  to  promote  the 
Bowling  Green  (Ky.)  Park  City 
News  market.  The  News  used  the 
Colonel  in  its  market  promotion. 
It  also  used  the  Colonel  as  a  mer 


serve  as  an  outline  for  a  newspa-  simple  terms.  It  bothered  him 
per  study  unit  in  high  schools,  that  the  hunched-back,  gnome- 
Booklet  was  done  by  H.  Carl  Sail-  like  genius  was  regarded  by  somt 
er,  instructor  at  Orange  High  as  a  recluse  who  disliked  people. 
School,  Orange.  N.  J.,  and  contains  Actually,  says  “Wag,”  Steinmetz 
an  excellent  foreword  by  Max  was  a  warm  and  engaging  person- 
Herzberg,  book  editor  of  the  glity  who  loved  children  and 


chandisinir  svmhol  all  merchan  educational  value  of  jjghted  in  playing  pranks  with  his 

chandising  symbol,  all  merchan-  newspaper.  electrical  gadgets. 


dising  letters  sent  out  by  the  paper 
being  personal  letters  from  Colo¬ 
nel  BG. 

The  idea  took  so  well  with  the 
trade,  that  the  News  decided  to 
try  it  on  all  their  readers.  So  now 
the  Colonel  appears  on  the  front 
page  every  day  in  a  little  1-column 


Newhouse  Newspapers,  to  pro-  Coincidentally,  “Wag”  and  Stein- 
mote  record  high  circulation  of  the  metz  were  bom  on  the  same  day, 
Long  Island  Daily  Press  and  the  April  9. 

Long  Island  Star  -  Journal  among  “Wag”  had  the  job  of  publkiz- 
basy  New  York  ad  agencies,  this  ing  many  of  the  historic  scientific 
week  delivered  via  messenger  a  “firsts”  of  the  last  35  years. 

_  .  ..v,. .......  one-pound  can  of  coffee  along  with  In  1920,  “Wag”  helped  organ- 

or  2-coIumn  fox  feature  headed  a  letter  containing  the  circulation  ize  General  Electric’s  News  Bn- 
“Colonel  BG  Says.”  The  Colonel  pitch.  reau. 
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“MR.  MURPHY  DIDNT  INTEND 

ANY  HARM” 

— William  White,  “President  of  the  New  York  Central  and  Director  of  First  National  Bank  of  New  York" 

Why  did  a  railroad  supplier  leave  46  railroad  executives 
tax-free  bequests  of  $25,000  to  $100,000  each? 


UNDER  the  will  of  the  late  W,  P,  Murphy,  probated  in 
1943,*  some  46  railroad  executives  were  left  bequests 
totaling  $2,000,000. 

The  beneficiaries  included  F.  E.  Williamson,  then 
president  of  the  New  York  Central  ($100,000),  Martin 
W.  Clement,  then  president  and  now  chairman  of  the 
board  of  the  Pennsylvania  ($100,000),  Ralph  Budd, 
then  president  of  the  Burlington  ($50,000),  W.  M. 
Jeffers,  then  president  of  the  Union  Pacific  ($100,000), 
and  Fred  G.  Gurley,  then  vice  president  and  now 
president  of  the  Santa  Fe  ($50,000).  All  the  bequests 
were  tax-free. 

Murphy  was  President  of  the  Standard  Railway 
Equipment  Manufacturing  Company,  makers  of 
patented  car  roofs  and  ends,  which  railroad  exec¬ 
utives  required  car  manufacturers  to  buy,  and  he 
did  not  overlook  the  many  years  of  loyal  patronage 
by  these  railroad  men  when  bach  in  the  forties  he 
wrote  his  last  Will  and  Testament. 

“You  have  heard  about  Mr.  Murphy’s  will”,  said  Mr. 
William  White,  president  of  the  New  York  Central,  in  a 
speech  on  March  19  after  this  strange  testament  had 
been  disclosed  by  the  undersigned. 

Mr.  White  continued:  “Fortunately,  /  was  not 
remembered  in  Mr.  Murphy's  will,  but  I  am  sure 
Mr.  Murphy  didn't  intend  any  harm  to  those  he 
did  remember  in  his  will,  and  /  am  equally  sure 
that  Mr.  Murphy  thought  that  what  he  was  leaving 
to  those  gentlemen  were  small  amounts  of  money. 
But  I  would  call  attention  to  the  fact  that  at  the 
same  time  Mr.  Murphy  left  $34  million  to  North¬ 
western  University,  which  may  be  considered  a 
fine  public  service.  I  am  not  defending  either  Mr. 
Murphy  or  his  beneficiaries  in  any  way.” 

We  agree  with  Mr.  White  that  leaving  $34  million  to 
Northwestern  University  was  fine  public  service,  but  if 
Murphy’s  profits  were  excessive,  what  kind  of  service 
was  it  to  the  railroad  shareholders? 

While  Mr.  White  does  not  defend,  he  seems  to 
condone. 

These  executives  and  their  companies  are  the  back¬ 
bone  of  the  Association  of  American  Railroads,  whose 
former  president,  John  J.  Pelley,  was  also  remembered 
in  the  Murphy  Will.  The  AAR  is  a  monopoly  organization 
whose  present  president,  William  T.  Faricy,  has  come 
out  publicly  in  support  of  Mr.  White  and  the  New  York 


•Probate  Court  of  Lake  County,  Illinois 


Central  banker-directors  against  the  Alleghany-Young- 
Kirby  nominees  in  the  present  proxy  fight. 

Most  of  the  130  railroads,  even  at  this  late  day,  use 
outmoded  refrigerator  cars  which  drip  brine  and  must 
be  shunted  to  sidings  to  be  loaded  down  with  ice  and 
salt.  They  still  use  the  ancient  waste-packed  journal 
box  on  freight  cars  when  modern  bearings  such  as 
automobiles  enjoy  would  eliminate  the  dangerous  hot 
box  forever. 

The  American  public  should  ask  Mr.  White  and  the 
Association  of  American  Railroads  these  questions: 

/•  the  slowness  of  progress  in  modernizing  rail¬ 
road  equipment  due  to  honest  differences  of  opinion 
among  railroad  men? 

Is  it  due  to  anti-competitive  agreements? 

Or  is  it  due  to  extraordinary  rewards  for  railroad 
eacecutii>e«  such  as  described  above? 

That  such  rewards  can  take  other  forms  than  the 
Murphy  Will  is  illustrated  in  the  case  of  Gustav 
Metzman,  former  president  of  the  New  York  Central, 
who  now  has  a  lifetime  contract  at  $25,000  a  year.  This 
Central  contract  of  Mr.  Metzman,  a  director  of  J.  P. 
Morgan  &  Company,  is  over  and  above  his  full  and 
liberal  pension  of  $26,000  a  year,  to  say  nothing  of  the 
strange  salary  of  $60,000  a  year  he  is  said  to  receive  at 
his  present  age  68  from  the  American  Railway  Car 
Institute,  a  trade  association  of  car  builders  who  sell 
equipment  to  the  railroads,  including  the  Central. 

If  banker- directors  do  not  insist  upon  competi¬ 
tion  in  banking,  how  can  railroad  presidents  be 
expected  to  insist  upon  competition  among  sup¬ 
pliers,  contractors  and  concessionaires  with  whom 
they  constantly  deal. 


The  Alleghany-Young-Kirby 
Ownership  Board 

Owners  of  More  Than  1,000,000  Shares 
of  New  York  Central 

4500  Chrysler  Building,  New  York  17,  N.  Y. 
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Low  Written 
By  Newsman 
Helps  Addicts 

Detroit 

In  Michigan,  thanks  to  a  Detroit 
Free  Press  rewriteman,  Miller  Hol¬ 
lingsworth,  a  dope  addict  is  no 
longer  automatically  a  criminal. 
The  addict  can  be  treated  and  re¬ 
habilitated  at  state  institutions 
without  going  to  jail. 

Michigan  is  the  first  state  in 
the  U.  S.  to  treat  hapless  slaves 
of  the  dope  habit  as  sick  people 
instead  of  social  enemies.  The  law 
which  made  it  possible  was  passed 
unanimously  by  both  houses  of 
the  Michigan  Legislature,  and  the 
man  who  made  it  possible  was 
Mr.  Hollingsworth. 

The  newspaperman  answered  a 
phone  call  one  night  last  Decem¬ 
ber  from  a  woman  who  wanted 
to  talk  about  dope  problems.  She 
was  the  cultured  wife  of  an  indus¬ 
try  executive,  and  she  had  fought 
the  dope  habit  for  30  years. 

She  said  she  and  many  like  her 
were  trapped  by  out-of-date  laws, 
afraid  to  turn  in  for  treatment 
because  an  addict  under  the  law 
was  automatically  listed  as  a  crim¬ 
inal. 

“There  ought  to  be  a  law,” 
said  Miller. 

He  wrote  one.  It  was  intro¬ 
duced  at  Lansing  by  State  Sena¬ 
tor  Harold  M.  Ryan,  Detroit 
Democrat. 

Miller  went  to  Lansing  and 
pleaded  for  the  law.  The  Legis¬ 
lature  replied  to  his  sincerity  with 
unanimous  action. 

■ 

Arson  Hearing  Closed 
By  Justice  oi  Peace 

COOPERSTOWN,  N.  Y. 

A  Justice  of  the  Peace  here 
barred  newsmen  and  spectators 
from  the  hearing  of  Stewart  T. 
Beckley,  Otsego  County  Demo¬ 
cratic  chairman  who  is  charged 
with  second-degree  arson. 

Photographers  were  not  allowed 
to  enter  the  county  courthouse,  by 
order  of  District  Attorney  Richard 
J.  Rookhout,  while  the  hearing  was 
in  progress. 
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Classified  Cooperation 

To  THE  Editor;  The  editorial 
contained  in  Editor  &  Publisher 
for  the  March  27th  issue  on  the 
“Classified  Plan,”  was  timely  and 
of  vital  importance.  I  sincerely 
hope  it  results  in  a  reappraisal  of 
the  area  of  cooperation  between 
the  Bureau  of  Advertising  and 
ANCAM  in  furthering  the  inter¬ 
ests  of  our  publishers  in  the  classi¬ 
fied  field. 

I  whole-heartedly  agree  with 
the  coment  made  by  Dan  Lionel 
in  his  column  to  the  effect  that  the 
project  be  “re-evaluated  and  acti¬ 
vated.” 

The  last  paragraph  of  your  edi- 
orial  to  the  effect  “newspapers  in 
their  unique  classified  advertising 
columns  have  a  monopoly  in  the 
market  place  for  used  and  obso¬ 
lete  merchandise.”  is  particularly 
apropros.  No  other  media  of  al- 
vertising  can  handle  the  number  of 
ads  as  inexpensively  or  effectively. 
Why  not  explain  this  asset? 

1  sincerely  hope  that  not  only 
other  classified  managers  but  also 
their  publishers  and  ad  directors 
find  occasion  to  write  and  express 
their  views  on  this  project,  both  to 
you  and  to  their  representatives  in 
the  Bureau  of  Advertising  and  in 
ANCAM. 

Lester  P.  Jenkins. 

CAM,  Seattle  (Wash.)  Times. 

Use  the  Want  Ads 

To  THE  Editor;  I  can’t  help 
but  answer  a  few  remarks  made 
by  a  speaker  at  the  clinic  spon¬ 
sored  by  the  Advertising  Execu¬ 
tives  Association  of  the  Carolinas 
recently.  The  speaker  attempted 
to  offer  some  advice  to  the  “future 
advertising  managers.”  He  told 
them  “to  stop  answering  the  want 
ads  in  Editor  &  Publisher  and  do 
an  outstanding  job  in  their  assigned 
task”  .  .  .  then,  by  some  mystical 
way,  an  advertising  director  of  a 
metropolitan  paper  will  touch  them 
with  a  magic  wand  and  they  will 
find  themselves  in  the  “big  time.” 

The  position  I  hold  today  is  the 
result  of  an  ad  in  Editor  &  PuB- 

_  LISHER. 

”  My  advice  to  the  “future  adver- 
i  tising  managers”  is  to  follow  the 
ads  in  E&P.  Or,  better  still,  insert 
one  themselves.  There  isn’t  a 
quicker  and  surer  way  of  analyz¬ 
ing  the  job  situation  than  this 
method. 

Albert  E.  Freeman 
Executive  Vicepresident 
and  Business  Manager, 

Parker  Brothers,  Inc. 

Ahoskie,  North  Carolina 

Canons  Restated 

To  THE  Editor;  Last  week  we 
published  in  our  eight  weekly 
papers  on  the  Island  your  editorial 
containing  the  “Canons  of  Journal¬ 
ism.” 

I  The  press  of  the  day  has  in  my 
I  opinion  departed  far  from  the 


Canons,  and  not  to  its  advantage, 
for  it  has  lost  to  a  large  extent  the 
influence  it  once  had.  It  has  been 
thought  and  stated  by  some  that, 
while  the  daily  press  has  gone 
somewhat  off  the  beam  in  that  re¬ 
gard,  albeit  nevertheless  the  coun¬ 
try  press  could  be  relied  upon  to 
represent  grass  roots  sentiment.  1 
must  confess  that  I  do  not  find  the 
latter  to  be  .so  in  general,  but 
rather  that  economic  advantage 
has  its  influence,  with  the  result 
that  change  in  local  political  con¬ 
trols  finds  them  entirely  willing  to 
follow  suit.  I  am  afraid  this  is 
the  day  of  materialism  gone  riot. 

W.  Kingsland  Macy. 

Islip,  N.  Y. 

Child  Weliare  Interpreted 

To  THE  Editor;  Let  me  acknowl¬ 
edge  our  pleasure  in  your  “case 
history”  (Feb.  6)  of  the  Sacramen¬ 
to  Bee.  Much  help  is  still  needed 
in  interpreting  good  social  case 
work  in  child  welfare. 

Our  local  newspaper,  the  La 
Crosse  Trihune,  has  also  done  a 
good  job  of  interpreting  social  wel¬ 
fare  through  its  reporter.  Miss 
Vera  Pynn.  The  Badger  Chapter  of 
the  American  Association  of  So¬ 
cial  Workers  is  making  an  award 
to  the  Tribune  at  a  dinner  May  19 
for  its  community  services. 

Eugene  P.  Schwartz 
Wisconsin  State  Dept, 
of  Public  Welfare, 

La  Crosse,  Wis. 

■ 

Policeman's  Family 
Helped  by  Reporter 

Syracuse,  N.  Y. 

Police  Reporter  Eddie  Griffin 
spends  most  of  his  time  counting 
money. 

The  money — $10,000 — is  going 
to  the  family  of  a  Syracuse  pa¬ 
trolman  fatally  injured. 

Reporter  Griffin  {Herald-Jour¬ 
nal)  is  chairman  of  the  “Patrol¬ 
man  James  M.  Considine  Fund,” 
which  was  started  by  him  and  the 
Syracuse  Press  Club. 

The  fund  idea  had  such  spon¬ 
taneous  support  from  the  public 
that  it  grew  by  more  than  $1,600 
a  day,  even  though  there  was  no 
organized  campaign,  except  faith¬ 
ful,  daily  reporting  by  newsmen  of 
the  progress  of  the  fund. 

Although  the  total  runs  over 
$10,000,  the  money  keeps  coming. 

■ 

'Dean'  Jeffers  Retires 
From  Toronto  Globe 

Toronto 

Wellington  Jeffers,  known  unof¬ 
ficially  as  “dean  of  financial  writ¬ 
ers  in  Canada,”  has  resigned  as  fi¬ 
nancial  editor  of  the  Globe  and 
Mail. 

Harry  G.  Kimber,  publisher, 
announced  the  retirement  to  coin¬ 
cide  at  Mr.  Jeffers’  request,  with 
his  75th  birthday.  He  will,  how¬ 
ever,  continue  the  column  which 
he  has  written  for  many  years. 

He  is  succeeded  by  Ralph  Black- 
more,  assistant  financial  editor. 

EDITOR  & 


Bowaters  Firm  Sells 
Comer  Brook  Daily 

St.  John’s,  NfW. 
The  Corner  Brook  evening  news¬ 
paper  Western  Star,  has  been  pur¬ 
chased  by  two  directors  of  the 
F.vening  Telegram  here. 

J.  M.  Herder  and  H.  C.  Herder 
announced  they  will  take  over  the 
Western  Star  May  1.  They  said 
the  paper,  now  owned  by  Bowat¬ 
ers  Pulp  and  Paper  Company,  will 
retain  the  same  personnel. 

4>  *  * 

I 

Buys  Colorado  Daily 

Rocky  Ford,  Colo. 
Ross  Thompson,  former  city 
editor  of  the  Lamar  (Colo.)  Daih 
News  and  state  editor  of  Pueblo 
Chieftain,  has  purchased  the  Rocky 
Ford  Daily  Gazette  from  Miles  F. 
Porter  HI.  Mr.  Thompson  and 
his  wife  recently  sold  the  Baca 
County  Banner  at  Springfield. 

*  * 

A  three-way  deal  in  which 
Monroe  Sweetland,  Portland,  Ore., 
becomes  publisher  of  the  Mil- 
waukie  (Ore.)  Review;  and  E.  A. 
Donnelly,  who  has  been  publisher 
of  the  Review,  becomes  publisher 
of  the  Prineville  (Ore.)  Central 
Oregonian,  has  been  announced. 
The  deal  was  arranged  when  L.  R. 
Batman,  who  came  to  Prineville 
from  Niles,  Calif.,  two  and  a  half 
years  ago,  contracted  to  sell  the 
Central  Oregonian  to  Mr.  Sweet- 
land.  Mr.  Sweetland  then  used 
that  contract  in  arranging  a  trade 
by  which  he  got  the  Milwaukie 
paper. 

*  ♦  ♦ 

The  Stillwater  Valley  News  of 
Covington,  Ohio,  has  been  sold  by 
Albert  B.  Hilton  and  Victor  E. 
Davidson  to  the  Arens  Corp.. 

owned  by  Tom  J.  McFadden  and 
his  wife,  Margaret  McFadden. 
m  *  * 

Mr.  and  Mrs.  Richard  Hathome, 
publishers  of  the  Jamestown 
(Kan.)  Optimist,  have  purchased 
the  Courtland  (Kan.)  Journal  from 
Roy  Cook,  who  plans  to  continue 
publishing  the  Clifton  News. 

*  m  * 

Eugene  E.  Gibson,  Springfield, 
Colo.,  has  purchased  the  Selden 
(Kan.)  Advocate  from  Lowell  C 
Smith,  who  has  been  owner  and 
editor  for  more  than  two  years. 

*  *  * 

Marvin  Schwersenka,  for  the  last 
six  years  on  the  Waushara  Argus. 
Wautoma,  Wis.,  has  purchased  the 
Mukwonago  (Wis.)  Chief  from 
Robert  Loughlin. 

■  i 

Sunday  Paper  Sold 

Woonsocket,  R.  1 
Announcement  of  the  sale  of  the 
Woonsocket  Sunday  Star  to  a 
group  of  Woonsocket  business  and 
professional  men  has  been  made 
by  Zelmor  Levin,  who  has  served 
as  the  paper’s  editor  since  foundiof 
it  in  1950.  Mr.  Levin  formerly 
was  executive  and  city  editor  ol 
the  Woonsocket  Call.  The  new 
publisher  of  the  Star  is  Roger  A 
Nault. 
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Would  you  try  to  sell  sand  in  the  Sahara? 

Of  course  not.  You’d  sell  sand — or  whatever  your 
product — wherever  there  was  a  natural,  profitable 
market  for  it. 

That’s  why  it  is  so  logical  to  merchandise  a  product 
in  Pennsylvania.  Here  is  one  of  the  most  fertile 
market  areas  in  the  whole  w'orld.  Rich  in  natural 
resources,  big  in  productive  capacity,  powerful  in 
buying  potential,  Penn.sylvania  presents  an  alluring 
prospect  to  anyone  with  something  to  sell. 

Pennsylvania’s  buying  potential  is  located  in  the 
smaller  cities  and  towns  of  this  great  State.  There 
is  where  you’ll  find  the  bulk  of  the  population — 


Pennsylvania 


hard-working,  steady-earning  (payrolls  are  the 
highest  in  history) — ^these  people  live  and  work  in 
the  center  of  one  of  the  richest  markets  in  the  world. 
Selling  these  people  is  really  quite  easy.  You  just 
advertise  your  product  in  the  place  that  gets  the 
most  attention,  day  in  and  day  out — in  their  well- 
read  hometown  newspapers.  Not  only  will  you  reach 
into  the  cities  and  towns,  but  you’ll  reach  into  the 
homes  and  sit  down  with  your  prospects,  because 
reading  the  local  newspaper  from  stem  to  stern  is  a 
daily  habit  of  Pennsylvanians. 

The  best  way  to  get  to  know  Pennsylvania’s  wonder¬ 
ful  hometown  newspapers  is  to  use  them.  Once  you 
do,  you’ll  never  leave  them. 

Has  more  daily  newspapers  .  .  . 
than  any  other  State  .  .  . 

newspaper  advertising  works  best 
in  a  newspaper-minded  market .  .  . 
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NEWS  (E)  •  SUNBURY  DAILY  ITEM  (E)  •  TOWANDA  REVIEW  (M)  •  WARREN  TIMES-MIRROR  (E)  •  WASHINGTON  OBSERVER  REPORTER 
(M&E)  •  WILLIAMSPORT  GAZEnE-BULLETIN  (M)  •  WILLIAMSPORT  SUN  (E)  •  YORK  DISPATCH  |E) 
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By  Charles  A.  Brown,  m 

Librarian,  Minneapolis  Star  and  Tribune 


16 -mm.  Jacket  System 
Uses  Portable  Reader 


Microfilming  of  clipping  files 
as  a  partial  answer  to  the  space 
problem  common  to  nearly  all 
newspaper  libraries  has  been  in¬ 
evitable  since  microfilm  first  came 
on  the  market. 

With  the  advent  of  microfilm, 
there  remained  only  two  problems 
to  be  solved  before  it  could  be 
applied  to  the  filming  of  clipping 
files:  the  development  of  a  usable 
system  —  usable  particularly  from 
the  point  of  view  of  the  reporter 
and  copyreader — and  the  removal 
of  the  obstacle  of  high  cost. 

The  Minneapolis  Star  and  Trib¬ 
une  has  been  investigating  the  mi¬ 
crofilming  of  its  clipping  files  for 
some  years.  It  seemed  to  us  that 
the  usability  problem  had  been 
overcome  when  Filmsort  devised 
acetate  jackets  for  microfilm  strips. 
The  cost  problem  was  not  over¬ 
come,  however,  until  Micro  Photo, 
Inc.  of  Cleveland,  Ohio,  discov¬ 
ered  a  method  of  using  a  flow- 
film  type  of  camera  on  varied-size 
material. 

The  space  taken  up  by  clippings 
in  the  Star  and  Tribune  library  was 
not  great  but  the  file  was  growing 
so  rapidly  that  it  seemed  wise  to 
take  steps  to  hold  the  file  down 
before  it  got  out  of  hand. 

Reducing  Bulky  Envelopes 

The  system  worked  out  between 
the  Star  and  Tribune  and  Micro 
Photo  seems  to  be  satisfactory,  al¬ 
though  it  has  not  yet  met  the  test 
of  use  over  an  extended  period  of 
time.  We  are  microfilming  clippings 
through  the  year  1950  on  subjects 
and  persons  about  each  of  whom 
we  have  accumulated  clippings  to  a 
point  where  the  thickness  of  the 
clipping  envelope  equals  or  exceeds 
one-half  inch. 

The  clippings  are  arranged  in 
chronological  order  under  their  re¬ 
spective  headings  by  the  library 
staff.  They  are  then  shipped  to 
Cleveland  to  the  plant  of  Micro 
Photo.  They  are  photographed  on 
16  millimeter  film.  A  positive  print 
is  made  and  is  inserted  in  Filmsort 
acetate  jackets,  3  Vi  inches  by  6 
inches.  These  jackets  are  clearly 
marked  with  the  subject  heading 
and  beginning  date  of  the  clippings 
included  in  the  jacket.  No  more 
than  one  subject  heading  or  sub¬ 
heading  is  ever  inserted  in  a  single 
jacket. 

3  Portable  Readers 

After  inspection,  the  jackets  are 
returned  to  us,  and  they  are  filed 
appropriately  in  the  regular  clipping 
files. 

We  expect  to  keep  building  our 
microfilm  material  by  filming  later 
clippings  annually  or  biennially. 


whichever  seems  to  be  more  satis¬ 
factory. 

Three  portable  Filmsort  readers 
have  been  purchased,  and  the  news¬ 
room  has  been  wired  so  that  a 
reader  may  be  used  at  the  report¬ 
er’s  own  desk.  The  negative  of  the 
film  is  stored  in  Cleveland  so  that, 
if  a  jacket  on  any  subject  is  lost, 
it  can  immediately  be  replaced. 

The  readers  measure  13"  x  12"  x 
21"  and  are  light  enough  so  that 
they  can  be  carried  in  one  hand.  A 
copy  boy  brings  one  out  to  the  desk 
of  the  reporter  requesting  material 
on  microfilm. 

The  tremendous  advantage  of  this 
system  is  that  it  remains  nearly  as 
flexible  as  the  original  clipping  sys¬ 
tem,  yet  safeguards  the  clippings 
in  two  important  ways:  (a)  by 
avoiding  the  inevitable  deteriora¬ 
tion  of  newsprint  through  age  and 
handling;  (b)  by  avoiding  the  loss 
of  clippings  through  pilferage,  mis¬ 
filing  or  accident.  Since  the  mate¬ 
rial  still  is  available  to  the  newsman 
at  his  desk  we  have  run  into  far 
fewer  objectives  than  might  have 
arisen  had  the  reporter  had  to  come 
to  the  library  to  use  the  material. 

Advantage  Over  Weeding 

The  cost  of  the  installation  of 
such  a  system  compares  favorably 
with  the  cost  of  weeding  the  files. 
It  has  a  marked  advantage  over 
weeding  in  that  the  material  is  re¬ 
tained. 

The  saving  in  space  is  far  greater 
than  can  be  obtained  by  weeding. 
Potentially  this  saving  is  about 
95%.  In  practice  we  expect  ulti¬ 
mately  to  save  about  75%.  The 
saving  will  not  be  realized  imme¬ 
diately  but  as  years  pass  and  un¬ 
filled  jackets  are  filled  we  shall 
approach  that  figure. 


Bernard  Casserly,  Minneapolis  Star  reporter,  uses  the  Filmsort  reader 
at  his  desk  in  the  newsroom. 


The  Star  and  Tribune  system  has 
further  appeal  because  it  is  not 
necessary  to  lay  out  the  material 
for  filming.  Prior  to  the  introduc¬ 
tion  by  Micro  Photo  of  the  use  of 
a  flowfilm  camera  in  filming  ma¬ 
terial  of  this  sort,  it  was  necessary 
to  lay  out  clippings  on  large  rec¬ 
tangular  sheets.  In  terms  of  labor 
cost,  this  was  extremely  expensive. 
This  saving  has  made  the  filming 
of  clippings  a  possibility  for  many 
fewer  objections  than  might  have 


Elaine  Jenson,  Minneapolis  Star  and  Tribune  library  secretary,  holds 
up  an  acetate  jacket  filled  with  microfilm  strips.  The  jacket  contains 
film  of  over  100  clippings.  On  the  desk  in  front  of  Miss  Jenson  are 
101  clippings  of  approximately  the  same  size  as  those  which  were 
microfilmed  and  included  in  the  jacket. 


found  the  cost  of  preparing  the 
material  prohibitive. 

In  each  jacket  it  is  possible  to 
get  from  50  to  90  clippings,  depend¬ 
ing  on  their  size.  This  means  not 
only  savings  in  space  but  also  easy 
use  by  the  reporter  who  has  that 
many  clippings  at  his  fingertips 
without  having  to  fumble  throng 
that  many  clippings. 

The  use  of  microfilm  in  clipping 
files  makes  it  possible  for  the  nem- 
paper  to  “have  its  cake  and  eat  it, 
too,”  since  the  material  can  be 
retained  without  prohibitive  cost  in 
terms  of  space  and  filing  equipment 
■ 

Home  Training  Helped 
Her  to  Edit  Food  Page 

Indian  APOiB 

Although  she  has  never  taken 
a  course  in  home  economics,  Joan 
Shoemaker  was  able  to  produce 
food  pages  that  won  her  a  national 
(Vesta)  award  within  13  months 
after  she  became  food  editor  of 
the  Indianapolis  Times. 

“I  assume  that  every  reader  has 
never  cooked  before  or  never 
cooked  the  dish  I’m  writing  about,* 
Miss  Shoemaker  told  the  Women’s 
Press  Club  of  Indiana.  “So  when 
a  reader  begins  to  prepare  a  meal 
from  my  food  pages  they  start 
from  scratch  and  work  their  way 
right  through  until  it’s  ready  to 
serve.” 

Miss  Shoemaker  said  she  got  a 
good  background  in  cooking  at 
home.  She  didn’t  learn  to  cook 
fancy  or  exotic  dishes,  but  she 
knew  how  to  pick  a  chicken  and 
prepare  it  before  she  was  10  yean 
old. 

“We  were  taught  practical  thii^ 
as  children,”  Miss  Shoemaker  said. 
“And  I  was  preparing  complete 
meals  for  my  family  before  I 
was  12." 
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FOLLOW  THESE  EASY  RULES... 


1 .  Any  photograph  depicting  family  life  in  the  U.S.  is  eligible. 
It  should  show  a  family  group  doing  something  as  a  family  . . . 
in  the  home  or  out-of-doors  . .  .  entire  family  or  part  of  it.  It  is 
not  required  that  beer  be  shown  in  the  photograph — but  since 
two-thirds  of  American  homes  now  serve  beer  or  ale,  these 
beverages  have  become  a  normal  part  of  many  family  scenes. 
When  beer  is  shown,  brand  names  on  bottles  or  cans  should  be 
obscured  ...  or  show  it  in  glasses  or  a  pitcher  to  avoid  the 
commercial  angle. 

2.  Any  U.S.  newspaper  or  magazine  photographer  of  profes¬ 
sional  status  is  eligible.  Professional  status  means  that  a 
substantial  part  of  the  photographer’s  income  is  derived  from 
newspaper  or  magazine  photography. 

3.  Pictures  need  not  have  been  published.  No  limit  on  number 
of  entries.  Publication  rights  will  be  retained  by  the  owner  but 
the  sponsor  reserves  the  right  to  use  pictures  for  news  purposes, 
publicity  or  exhibition  in  connection  with  the  contest  only. 
If  entrant  does  not  own  the  picture,  he  will  arrange  necessary 
permission  for  use  of  the  picture  fur  these  purposes. 

4.  Judging  will  be  by  a  jury  of  impartial,  competent  profes¬ 
sional  photographers  or  editors  with  news  or  magazine  back¬ 
ground.  Decision  of  the  judges  will  be  final.  Duplicate  prizes 
will  be  awarded  in  case  of  a  tie. 

5.  On  the  back  of  each  photo,  give  your  name  and  address, 
brief  story  of  the  picture  and  its  title,  and  ownership  state¬ 
ment.  Keep  in  your  files,  for  {Mssible  future  reference,  names 
and  addresses  of  people  pictured. 

6.  Photos  must  have  been  taken  between  December  1,  1953 
and  December  1,  1954.  Entries  should  be  mailed  to  Family 
Life  Photo  Contest,  Room  1025,  420  Lexington  Avenue,  New 
York  17,  N.  Y.  Entries  should  be  postmarked  not  later  than 
December  7,  1954. 


NOTE:  Contest  closes  December  7,  1 954. 
Keep  this  notice  os  a  reminder. 


Sponsored  by 

United  States  Brewers  Foundation 


Times  Film  System 

continued  from  page  11 

on  a  frame.  The  prints  at  the  Times 
have  been  filed  according  to  an  ac¬ 
cession  number  given  it  when  it 
is  prepared  for  photographing.  A 
card  index  was  used  in  conjunction 
with  the  prints  to  enable  us  to  re¬ 
order  prints  in  the  event  of  damage 
or  loss. 

70-mm.  prints  may  be  filed  in  an 
ordinary  3x5  file,  since  they  are 
approximately  IVs  x  3V5  inches  in 
size.  Existing  equipment  can  be 
used,  if  desired,  without  additional 
cost. 

After  selection,  the  material  to 
be  photographed  is  arranged  chron¬ 
ologically  according  to  subject  or 
biographical  classification  and 
mounted  on  black  mounting  paper 
for  photographing.  The  clippings 
are  attached  to  the  mounting  paper 
with  an  acetate  tape,  since  it  results 
in  less  photographic  distortion. 

Clippings  Discarded 

In  most  cases  clippings  are  dis¬ 
carded  after  photographing.  In 
other  cases  they  are  returned  and 
placed  in  the  files  when  it  is  felt 
that  adequate  space  is  available  for 
them  and  there  is  reference  value  in 
the  immediate  future.  The  folders 
of  such  microfilmed  clippings  re¬ 
turned  to  the  files  have  indications 
that  the  material  is  microfilmed, 
and  it  gives  us  the  prerogative  of 
discarding  that  particular  material 
when  space  in  a  file  drawer  becomes 
exceedingly  crowded. 

Our  initial  attempt  has  been  to 
microfilm  all  clippings  in  dead  stor¬ 
age  on  a  selective  basis,  as  well  as 
biographical  data  pertaining  to  de¬ 
ceased  persons,  and  biographical 
data  pertaining  to  present  and  past 
Times  personnel.  When  this  has 
been  accomplished,  some  subject 
data  will  be  microfilmed.  Using 


such  a  method  of  selection,  it  isj 
feasible  to  have  an  active  file  in 
original  form  of  living  persons  and 
a  microfilm  file  of  deceased  per- 
•sons  for  which  there  is  infrequent 
reference. 

This  procedure  of  converting 
clipping  files  is  technically  practical 
and  possible  but  not  inexpensive. 

The  costs  are: 

1.  The  reader — $2,200. 

2.  Each  70-mm.  negative  — 
13 Vic.  Each  positive  —  approx¬ 
imately  Sc  additional. 

3.  Labor — ^This  factor  will  vary 
according  to  wage  scale  and  locali¬ 
ty.  At  the  New  York  Times  we  use 
a  Group  II  file  clerk,  whose  salary 
varies  from  $48  to  start,  to  $62 
after  two  years. 

4.  Additional  incidental  inexpen-  j 
sive  costs  are  the  acetate  tape,  and ' 
the  mounting  paper.  The  charges 
for  trucking  materials  to  be  photo¬ 
graphed  are  minor  because  the  ma¬ 
terial  is  sent  in  quantity  at  infre¬ 
quent  intervals. 

What  are  the  results?  The  time 
required  to  lay  out  a  chart  of  clip¬ 
pings  is  approximately  30  minutes, 
depending  upon  the  fragility  or 
condition  of  the  clippings.  An  aver¬ 
age  of  approximately  14  lay-outs 
can  be  made  in  one  day,  or  a  total 
of  70  a  week,  or  a  maximum  of 
3,500  annually.  The  annual  costs 
would  be  $647.50  for  the  negative 
and  positive  prints.  Thus  approxi¬ 
mately  98,000  columns  of  clippings 
can  be  placed  on  70-mm.  film  on 
an  annual  basis  at  a  cost  of  aproxi- 
mately  $4,000. 

We  have  provided  for  the  report¬ 
er  or  researcher  a  reading  apparatus 
that  makes  reference  of  material  in 
70-mm  form  readable  without  eye 
strain  and  easy  to  use.  We  have 
also  made  it  feasible  to  order  addi¬ 
tional  prints  for  Times  bureaus  and 
equipped  them  with  a  70-mm  pro¬ 
jector  and  screen,  which  costs  ap¬ 
proximately  $360. 


Announcing- 

3rd  Annual  FAMILY  LIFE 

Photo  Contest  for  Newspaper  and 
Magazine  Photographers 


IN 

PRIZES 


1200 


FIRST  PRIZE  *500 
SECOND  PRIZE  *250 
THIRD  PRIZE  *100 

Seven  Honorable  Mention  Awards  of  $50  Each 


microfilm  inventor  George  L.  McCarthy,  right,  chairman  of 
Kecordak  Corporation,  receives  the  first  annual  award  of  the  National 
Microfilm  Association  from  Eugene  B.  Power  at  Cleveland  convention. 
Mr.  McCarthy  said  a  vest-pocket  microfilmer  is  in  our  future. 


4- A  Meeting  Fluorescent  Ink 

_ continued  from  page  7  Sundoy  SeCtlOn 

isfied  with  what  we  have  now.  .  Dayglo  fluorescent  ink  is  u.sed 
And  honestly,”  Mr.  Brower  con-  the  New  York  Sunday  News 
eluded,  “how  could  you  be?”  Magazine  section  for  May  2.  A 


(Several  agency  men  contacted  senes  of  tests  was  begun  on  Dec. 
by  Editor  &  Publisher  following  1951  in  the  News  Ink  and 
Mr.  Brower’s  talk  felt  he  had  dealt  Paper  Laboratory  under  the  direc- 
all  advertising  research  a  “serious  P'”-  Gerard  Laroeque  in 

unfair  blow.”  they  said  his  re-  collaboration  with  the  In-tag  Di- 
marks  were  too  general  and  that  vision  of  Interchemical  Corpora- 
“he  probably  didn’t  mean  to  im-  I'®*]’  •  . 

ply  that  all  ad  research  came  from  Beacon  Wax  Company  is  the 
‘witch  doctors  and  head  shrink-  advertiser  to  employ  this  new 
gp.,'  )  process  using  neon  red  Day-Glo 

^  n  •  fluorescent  ink  and  black  in  a  full 

Color-TV  Panel  advertisement. 

Apropos  of  last  week’s  warning  .. 

by  outgoing  ANPA  president  According  to  Mr.  Ludgin,  “Even 
George  C  B.ggers  not  to  overlook  been  most  effective 

TV  s  double  threat,  4-A  members  suspected  of  chicane, 

were  told  at  a  color  TV  panel  that  public  who  buvs  the  products 
advertisers  could  make  good  com-  invitation  is 'more  than  apt 

mercial  use  of  color  TV  before  the  ^e  questioning  if  not  scornful 
year  is  out.  _  of  our  means.” 

Sylvester  L.  Weaver,  Jr.,  presi-  ,  ,  ..  .. 

dent.  National  Broadcasting  Co.,  Justice  Investigation 

said  that  for  those  companies  current  Department  of 


GRASS  ROOTS  DISCUSSION  is  enjoyed  between  4-A  sessions  by 
David  Ogiivy  (left),  Hewitt,  Ogiivy,  Benson  &  Mather,  and  A.  ). 

Russell,  Jr.,  of  the  New  Yorker  Magazine.  |i 


Justice  Investigation 
The  current  Department 


which  need  effective  advertising  to  Justice  investigation  of  the  adver- 
survive,  the  time  to  start  is  this  f'S'Ug  industry,  including  the  4-A’s, 
Pall  was  discu-ssed  at  a  closed  session 

“Even  the  few  thousand  color  I’y  George  Link,  Jr.,  4-.'\  general 

sets  now  coming  into  the  market  counsel. 

are  still  enough  to  permit  dealer  Mr.  Link  told  E  &  P  that  as  far 

color  television  demonstration  I'c  s  concerned  he  hasn’t  any 
meetings  and  customer  color  tele-  ^  '''  being  in¬ 

vision  parties,  and  other  obvious  vestigated. 

demonstrations.  Some  companies  have  always  lived  in  a 

will  have  to  come  info  color  tele-  gf>ldfish  bowl  and  have  always 

vision,”  Mr.  Weaver  said,  “be-  made  it  a  practice  to  do  so,”  he 


demonstrations.  Some  companies  nave  always  lived  in  a 

will  have  to  come  info  color  tele-  gf>ldfish  bowl  and  have  always 
vision,”  Mr.  Weaver  said,  “be-  made  jt  a  practice  to  do  so,”  he 
cause  they  are  expected  to  lead  “The  4-A  practices  are  free 

and  others  will  see  in  it  a  way  to  Ifom  anything  we  can  conceive  of 
excite  their  own  overall  organiza-  that  would  violate  the  Sherman 
tion.s,  and  to  give  them  a  chance  Antitrust  Law.  Compietition  among 
at  leadership  which  may  have  slip-  agencies  is  keen.  We  encourage 
ped  out  of  their  hands.  *tich  competition.” 

“Singleness  of  purpose”  in  busi-  J-mk  refused  to  speculate 

ness  was  stressed  bv  Robert  J.  “ttiy  possible  rea.sons  for  the  in- 


ped  out  of  their  hands.  *ucn  competition. 

“Singleness  of  purpose”  in  busi-  J-mk  refused  to  speculate 

ness  was  stressed  by  Robert  J.  any  possible  rea.sons  for  the  in- 
Keith,  vicepresident  of  Pillsbury  vestigation  because,  “I  simply  don’t 
Mills,  who  said  that  while  it  is  no  I^uow. 
longer  possible  to  have  a  single  “ 

man  operate  a  modern  industrial  13  More  Newspapers 
enterprise,  “it  is  possible  to  have  a  Derby 

singleness  of  purpose  on  the  part  * 

of  many  men.  ,  Detroit 

“Business  doesn’t  need  to  be  Thirteen  new  newspapers  ap- 
complicated,  no  matter  how  many  list  of  cosponsors  of 

specialists  are  involved,  if  every-  Soap  Box  Derby  races  this  year 


specialists  are  involved,  if  every-  Derby  races  this  ; 

b^y  is  looking  at  the  same  goal  ibe  Chevrolet  Motor  Div 

and  pursuing  it  in  a  simple  inte-  Winners  of  races  in  the  151  par- 

grated  and  direct  way.  ticipating  cities  will  compete  in 

“Purpose  clearly  defined  and  dis-  n  t.  ' 

seminated  is  the  unifying  and  ? 

.imnlifvinT  «.iiina ’•  vir  $1-^000  in  College  scholarships. 


simplifying  agent  of  selling,”  Mr, 
Keith  asserted.  “Single-minded, 


merchandise  and  trophies. 
The  1954  newcomers  are: 


4-A  CONVENTION  CHORES  didn’t  completely  rule  out  social  ac¬ 
tivities.  Here  four  of  some  400  agency  executives  attending  the  meet¬ 
ing  engage  in  cocktail  conversation.  Left  to  right:  Newly-elected 
chairman  of  the  4-A  William  R.  Baker,  Jr.,  of  Benton  &  Bowies; 
Charles  H.  Brower,  of  RBD&O;  Mrs.  Brower;  and  Len  Carey,  also 
of  BBD&O. 


sharply  purposed  projects  me-an  ,  c  mu- T  c,  n  o  , 

I  ,  c.  -»  tabula  (Ohio)  Star-Beacon;  Baton 
greater  sales  and  more  profits.  ^La.)  State-Thnes  &  Morn- 

Ads  in  Low  Esteem  ifif.  Advocate;  Big  Spring  (Tex.) 

Earle  Ludgin,  president,  Earle  fferald;  Carhondale  {lU.)  Southern 
Ludgin  &  Co.,  retiring  4-A  chair-  Illinoisan;  Elmhurst  (III.)  Press; 
man,  in  an  address  before  the  an-  Connellsville  (Pa.)  Daily  Courier; 
nual  dinner,  said  his  “basic  iin-  Oil  City  (Pa.)  Blizzard;  Enid 
ease”  is  caused  by  the  fact  that  (Okla.)  News  &  Eagle:  Bergen 
“advertising  is  held  in  such  low  Evening  Record,  Hackensack,  N. 
e.steem.”  He  cited  college,  elemen-  J.;  Long  Beach  (Calif.)  Independ- 
tary  school  and  community  elc-  ent  Press  -Telegram;  Petersburg 
mentary  school  and  community  (Va.)  Progress  -  Index;  Panama 
service  projects  as  three  ways  to  City  (Fla.)  News-Herald,  and  Adi- 
“help  advertising  on  its  upward  rondack  Daily  Enterprise,  Saranac 
way.”  Lake,  N.  Y. 


Hl’CKSTER  HATER  Fairfax  M.  Cone,  president,  Foote,  Cone  A 
Belding  (left),  is  congratulated  on  his  talk  by  Henry  G.  Little,  of  Camp- 
bell-Ewald  (center)  and  R,  J.  Keith,  vicepresident,  Pillsbury  MilK 


Woman  Appointed 
As  Managing  Editor 

Kirkland  Lake,  Ont, 
Margaret  Alderson,  telegraph 
editor  of  the  Northern  Daily  News 
since  1952,  has  been  appointed 
managing  editor.  She  is  the  third 
woman  in  Canada  to  hold  that  job. 


Miss  .Mderson  began  her  news¬ 
paper  career  with  the  Galt  (Ont.) 
Evening  Reporter  as  a  proofreader 
in  1946. 

J.  J.  Kirkwood,  managing  editor 
of  the  Northern  Daily  News,  left 
to  work  with  the  public  relations 
branch  of  the  Ontario  Hydro  Com¬ 
mission  in  Toronto. 
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March  Linage 
Goes  Out  Like 
Lamb,  off  6.7% 


Newspaper  Linage — 52  Cities 

(Compiled  by  EDITOR  &  PUBUSHER 


DALLAS,  TEXAS 
1»S4 


March  linage  in  52  cities  meas¬ 
ured  by  Media  Records,  Inc.,  went 
out  like  a  meek  lamb;  was  down 
6.7  per  cent,  or  216,154,536  lines 
as  against  231,720,703  lines  for 
March  of  1953. 

Classified  took  the  deepest 
plunge  by  plummeting  a  whopping 
14.4  per  cent. 

Gains  were  recorded  in  only 
three  out  of  the  seven  major  lin¬ 
age  classifications:  General,  0.8 
per  cent;  Automotive,  4.2  per  cent; 
and  Financial,  2.7  per  cent. 

In  addition  to  Classified,  the  fol¬ 
lowing  losses  were  reported:  Dis¬ 
play,  4.1  per  cent;  Retail,  6.3  per 
cent;  and  Department  Store,  6.7 
per  cent. 

City-by-city  figures  for  March 
follow: 


Total  Advertising 

March . 

February . 

Year  to  date. . . 


Display 

March . 

February . 

Year  to  date. . 


Classified 

March . 

February. . . . 
Year  to  date. 


Retail 

March . 

February . 

Year  to  date. . 


Department  Store 

March . 

February . 

Year  to  date. . . 


AKRON,  OHIO 
1954 

Beacon  Journal-e. . .  1,990,485 

{Beacon  Journal-S. .  828,524 


1953 

2,144,704 

1,026,940 


Grand  Total .  2,819,009  .3,171,644 

§  Includes  PARADE,  53,605  lines. 


General 

March . 

February . . 

Year  to  date. . , 


ALBANY,  N.  Y. 


Knickerbocker-1 

News-e . 

Times  Union-m . 
*Times  Union-S. 


1,295,7.57 

808,908 

417,339 


1,294,370 

791,318 

570,367 


Automotive 

March . 

February. . . . 
Year  to  date. 


Grand  Total .  2.522.004 

*  Includes  AMERICAN 
43,004  lines  and  COMIC 
18,366  lines. 


2,6.56,055 

WEEKLY, 

WEEKLY, 


Financial 

March . 

February. . . . 
Year  to  date. 


Media  Records 

measurements) 

1954 

1953 

%  of 

E&P 

Linage 

Linage 

1953 

Index 

216,154,536 

231,720,703 

93.3 

100.1 

180,731,702 

186,114,916 

97.1 

102.4 

579,818,437 

600,553,963 

96.5 

166,130,515 

173,264,432 

95.9 

99.5 

136,232,846 

136,636,061 

99.7 

101.0 

439,241,424 

442,566,436 

99.2 

50,024,021 

58,456,271 

85.6 

102.4 

44,498,856 

49,478,855 

89.9 

107.2 

140,577,013 

157,987,527 

89.0 

117,611,111 

125,558,578 

93.7 

96.8 

97,962,744 

99,001,188 

99.0 

100.6 

315,563,124 

322,863,714 

97.7 

44,639,064 

47,842,728 

93  3 

96.3 

36,130,658 

37,096,021 

97.4 

97.0 

118,129,998 

121,319,776 

97.4 

34,083,614 

33,812,176 

100.8 

101.6 

26,572,885 

26,537,245 

100.1 

96.1 

83,282,545 

81,782,309 

101.8 

11,336,351 

10,877,009 

104.2 

120.4 

9,240,357 

8,720,194 

106.0 

118.1 

30,768,251 

28,718,379 

107.1 

3,099,439 

3,016,669 

102.7 

118.4 

2,456,860 

2,377,434 

103  3 

116.7 

9,627,504 

9,202,034 

104.6 

News-m . 

tNew»-S . 

Times  Herald-e .  .  . 
♦Times  Herald-S. , 


1,837,762 

630,843 

2,083,026 

612,329 


i*a 

1.9S03M 

„872,W 

2.165,811 

90UM 


Ma 


5,163,960 
AMERICAN 
and  COMIC 


6,890,011 

WEEKLY 

WEEKLY 


Grand  Total 
*  Includes 
43,004  lines 
30,260  lines. 

t  Includes  THIS  WEEK.  68.567  liio. 
DAYTON,  OHIO 

Joumal-m .  1 ,598,029 

News-« .  1,949,074 

News-S .  635,967 


1.537^15 

1.9S7.0M 

761,188 


Grand  ToUl .  4,183,070  4,286,3U 

DENVER,  COLO. 

Rocky  Mt.  News-m .  1,171,292 

{Rocky  Mt.  News-S  280,330 

Post-e .  1,763,294 

Post-S .  616,744 


I.ISSJK 

3635H 

1.806,012 

781,4K 


Grand  ToUl .  3,831,660  4.137,1N 

{Includes  PARADE,  53,605  lines. 

DES  MOINES,  IOWA 

Register-m .  704,155  657,808 

Tribune-e .  841,766  884,128 

tRegister-S .  539,531  718,671 


Grand  ToUl .  2,085,452  2.260301 

t  Includes  THIS  WEEK,  68,567  Uoe. 

DETROIT,  MICH. 

Free  Press-m .  1,197,848 

{Free  Press-S .  375,272 

News-e .  2,246,841 

tNews-S .  1,044,751 

Times-e .  1,224,038 

•Times-S .  411,751 


1,403338 

579.733 

2,471.645 

1.361342 

1.382328 

627.086 


Grand  ToUl .  6,500,501  7,825,884 

•  Includes  AMERICAN  WEEKLY, 
43.004  lines  and  COMIC  WEEKLY, 
18,366  lines. 

t  Includes  THIS  WEEK.  68,.567  liaa 
{Includes  PARADE,  53,605  lines. 
DULUTH,  MINN. 

Herald-e .  811,237 

News-Tribune-m.  . .  516,282 

News-Tribune-S. ...  391 .538 


Coun 

K^oiu 

Time! 


Gn 


Chra 

•Chn 

Post- 

tPosl 

Press 


43,a 

tl 


New 

.Star 

tSta 

Timi 

{Tin 


Clai 

Clai 

Dail 

Dail 


813,181 

518,080 

505,932 


Grand  ToUl .  1,719,057  1,837,773 

EL  PASO,  TEXAS 

Times-m .  1,070,879 

{Times-S .  399,202 

Ilerald-Post-e .  1,171,058 


HS< 

N 

#«( 

s 


1,023,585 

578398 

1,164301 


ALBUQUERQUE,  N.  M. 

Joumal-m .  1,144,873  1,026,215 

{Toumal-S .  .351,901  466,154 

Tribune-e .  1,147,854  1,029,112 


BAYONNE,  N.  J. 

1954 

Times-e .  468,440 

BINGHAMTON,  N.  Y. 


1953 

467,068 


Grand  Total .  2,644,628  2,521,481 

5  Includes  PARADE.  53,605  lines. 


Press-e. 
Press-S. 
Sun-m . 


1,230,073 

212,274 

346,329 


1,124,986 

293,787 

352,779 


ANDERSON,  IND. 


Bulletin-e . 

908,513 

.551,944 

204,942 

852,890 

478,988 

250,132 

Herald-S . 

Grand  Total . 

1,665,399 

1,582,010 

ATLANTA,  GA. 

Constitution-in . 

Jouma!-e . 

•♦Journal  Sr  Con- 
stitution-S . 

1,366,692 

2,078,804 

689,94 

1,336,072 

2,034,095 

950,956 

Grand  Total . 

,  4,135,440 

4„321,123 

Grand  Total .  1,788,676 

BOSTON,  MASS. 

Ainerican-e .  704,215 

Record-m .  759,642 

*Advertiser-S .  297,460 

Globe-e .  1,248,171 

Globe-m .  932,777 

Glolie-S .  953,631 

Herald-m .  1,109,7.38 

tHerald-S .  961,226 

Traveler-e .  1,675,805 

Post-m .  701,653 

{Posts .  395,160 


1,771.552 


668,848 

707,608 

339,617 

1,319,318 

883,022 

1,190,008 

1,179,079 

1,196,925 

1,766,967 

628,124 

354,998 


1954—2,461,187  includes  500,602 
lines  of  part-run  adver¬ 
tising. 

1,520,822  includes  855,898 
lines  of  part-run  adver¬ 
tising. 

326,919  includes  187,721 
lines  of  part-run  adver¬ 
tising. 

1953—2,739.486  includes  775,013 
lines  of  part-run  adver¬ 
tising. 

1,835,910  includes  1,074  948 
lines  of  part-run  adver¬ 
tising. 

481..392  includes  309,141 
lines  of  part-run  adver¬ 
tising. 

AMERICAN  WEEKLY, 
and  COMIC  WEEKLY, 


Grand  Total .  2,641,139  2,766,6M 

{Includes  PARADE.  53,605  lines. 

ERIE  PA. 

Dispatch-Herald-e. .  626,738 

{Dispatch-Herald-S.  369,793 

Times-e .  1,159,940 

Tiraes-S .  264,687 


veil 

I 

cam 

> 

ava 


Tin 

tTi 


Grand  ToUl .  2,421,158  2,64«,«« 

{  Includes  PARADE,  53.605  lines. 
EVANSVILLE,  IND. 

Courier-m .  1,312,.305  1,315,255 

Press-e .  1,321,955  1..343^78 

{Courier  &  Press-S.  481,390  657.»3: 


Sta 

SU 

Tin 


Note:  Constitution 

19.54—1,366,692  includes  19,097 
lines  of  part-run  ad¬ 
vertising. 

1953— 1,336,072  includes  24,852 

lines  of  part-run  ad¬ 
vertising. 

Journal 

1954— 2.078,804  includes  18,058 

lines  of  part-run  ad¬ 
vertising. 

**  Includes  COMICS  WEEKLY,  30,793 
lines. 


Grand  ToUl .  9,739,478  10,234,514 

*  Includes  AMERICAN  WEEKLY. 
43,004  lines  and  COMIC  WEEKLY. 
18,366  lines. 

t  Includes  THIS  WEEK,  68,.567  lines. 
{  Includes  PARADE,  53,605  lines. 
BUFFALO,  N.  Y. 

Courier  E  xpress-ni . .  980,97 6 

♦Courier  Expres.s-S.  902,195 
News-e .  2,405,647 


*  Includes 
43,004  lines 
18,366  lines. 

t  Includes  THIS  WEEK,  68,567  lines. 
{  Includes  PARADE,  53,605  lines. 


C.randToUl .  3,115,650  3.315,470 

{  Includes  PARADE,  53.«05  lines. 
FORT  WAYNE,  IND. 
Joumal-Gazette-m..  1,046,658  929,1» 

{ Joumal-Gazette-S .  487,818  606,721 

News-Sentinel-e _  1,717,917  1.644,306 


Grand  ToUl .  3.252..393  3,180,156 

{  Includes  PARADE.  53,605  lines. 


FORT  WORTH,  TEXAS 


CINCINNATI,  OHIO 
1954 


9.59,918 

1,117J258 

2,372,483 


Enquirer-m . 

*tEnquirer-S . 

Post-e . 

Times-Star-e . 


1,329,803 

1,283,716 

1,301,288 

1,299,573 


1953 

1,383,873 

1,505,160 

1,388,543 

1,357,316 


SUr-Telegram-m . 
Star-Telegram-e. . 
{SUr-Telegrani-S. 
Press-e . 


805,154 

1,608,280 

594,867 

709,028 


779.764 

1,6.37,365 

751,456 

746,906 


Grand  Total .  3.717.329  3.915,585 


{Includes  PARADE.  53,605  lines. 


Grand  ToUl .  4,288,818  4,449,659 


ATLANTIC  CITY,  N.  J. 


Press-m . 
Press-S. . 


627,673 

175,636 


684,748 

193,015 


803,309  877,763 


*  Includes  AMERICAN  WEEKLY. 
43,004  lines. 

CAMDEN,  N.  J. 

Courier-Post-e .  1,081,039  1,072,466 

CHARLOTTE,  N.  C. 

News-e .  1,079,737  1,025,758 

Observer-m .  1,300..306  1,307,427 

tObserver-S .  650,758  777,348 


Grand  ToUl .  5,214,380  5,634,892 

*  Includes  AMERICAN  WEEKLY, 
43,004  lines. 

t  Includes  THIS  WEEK,  68,567  lines. 


Hee-e.  . 
Bee-S. 


FRESNO,  CALIF. 

.  1,225,388 

.  445,312 


1,288,940 

593,142 


CLEVELAND,  OHIO 


Plain  Dealer-m. 
♦tPlain  Dealer-S.  . 
News-e. 


1,736,463 

1,560,896 

717,802 


1,925,287 

1,983,694 

814,680 


Grand  ToUl .  1,670,700 

GARY,  IND. 

Post-Tribune-e .  1,462,962 


1,882,001 

1.452.946 


Press-e .  2,330,419  2,415,172 


*American-S. 

News-Post-e _ _ 

Sun-m . 

Sun-e . 

tSun-S . 


BALTIMORE,  MD. 


541,308 

1,344,196 

1,253,700 

2,113,000 

1,142,702 


653,118 

1,369,884 

1,216,991 

2,078,305 

1,388,063 


Grand  ToUl .  3,030,801  3,110,533 

t  Includes  THIS  WEEK,  68,567  lines. 

CHICAGO,  ILL. 


Grand  ToUl .  6,345,580  7,138,833 

*  Includes  AMERICAN  WEEKLY, 
43,004  lines. 

t  Includes  THIS  WEEK,  68.567  Unes. 


GLENS  FALLS,  N.  Y. 

Post-SUr  (see  Note)  588,043  633^ 

Noth:  Post-SUr  (m)  sold  in  combtoa- 
tion  with  Times  (e).  Linage  of  one  editioc. 
Post-Star  (m)  only,  is 


itar  (m)  only,  is  given. 

GRAND  RAPife,  MICH. 
Press-e .  2,000,686  1.9083W 


Grand  Total .  6,394,906 

*  Includes  AMERICAN 
43,004  lines  and  COMIC 
18,366  lines. 

t  Includes  THIS  WEFK,  68,567  lines 


6,706,361 

WEEKLY, 

weekly. 


Tribune-m . 

Tribune-S . 

tDaily  News-e . 
American-e .... 
♦American-S. . . 
Sun-Times-d . . . 
{Sun-Times-S. . 


2,461,187 

1,520,822 

1,857,912 

927,413 

326,919 

1,054,158 

385,773 


2,739,486 

1,835,910 

1,658,558 

793,909 

481,392 

1,075,519 

447,583 


COLUMBUS,  OHIO 
Dispatcb-e .  1,618,550 


Dispatch -S . 

Citizen-e . 

{Citizen-S . 

Ohio  SUte  Joumal-m 
SUr-w . 


868,304 

687,270 

353,183 

643,477 

58,477 


1,458,242 

1.072,565 

676,781 

416,558 

636,601 

69,290 


HARRISBURG.  PA. 

Patriot-m .  1,256,619  1.270,* 

{Patriot-News-S....  345,357  302,3*5 


Grand  Total .  8,534,184  9,032,357 


Grand  ToUl .  4.229J261  4,330,037 


{  Includes  PARADE,  53,605  lines. 

EDITOR 


Grand  ToUI .  1,601,976  1,032,9*: 

Noth:  News  (e)  carries  same  amount «i 

advertising  as  Patriot  (m). 

{  Includes  PARADE,  53,605  lines 

(Continued  on  page  57) 
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March  Linage  Examiner-m . 

continued  from  page  56 

•  tTi*ne*-S . 

HARTFORD,  CONN.  Daily  News-m . 

1»54  1953  Daily  News-S . 

Coiiiant-m .  736,044  756,080  Herald-Express-e . . . 

ICouiant-S .  629,982  778,104  Mirror-e . 

tInKM .  2,023,008  1,900,972  ^ 


Daily  News-m .  .  . . 

1953  Daily  News-S . 

755,080  Herald-Express-e. . 
778,104  Mirror-e . 


LOS  ANGELES,  CALIF. 

1954  1953 

er-m .  1,523,677  1,599,676 

ner-S .  751,532  1,092,649 

n .  2,525,262  2,650,023 

,S .  1.380305  1,752,771 

lews-m .  782370  595,930 


782^70  595,930  MiiTY>r-m . 

.  180,390  •*Miiror-S.  . . 

1,205,742  1,215,173  /News-m . !! 


NEW  YORK.  N.  Y.  PA! 

1954  1953 

Times-m .  1,664,360  1,739,353  Star-News-e. 

Times-S .  2,091,563  2,410,801  JStar-News-S 

Herald-Tribune-m . .  973,826  985,259 

tHerald-Tribune-S..  890,119  1,081,723  Grand  "oti 

Mirror-m .  820,551  845,786  i  Includes 

•♦Mirror-S .  354,267  469,137  PA 


PASADENA,  CALIF. 

1954 

Star-News-e .  933,848 

{Star-News-S .  388,596 


Grand  "otal .  1,322,444  1  376.787 

{  Includes  PARADE,  53.605  lines. 

PAWTUCKET.  R.  1. 


/News-S .  1,288,902  1,601,285 


1,639.908  1,611,668  Times-e .  1,051,974  1.017.024 


Grand  Total .  3,389,034  3,434.156 

I  Includes  PARADE,  53,605  lines. 

HOUSTON,  TEXAS 

Chrooicle-c .  2,339,995  2,230,814 

•Chionicle-S .  916,304  1,218,398 

Post-m .  1,526,918  1,450,318 

tPost-S .  605,816  817,882 

Pres>-e .  860,491  881,842 


_ : _  Grand  Total .  9,127,647  10,063,609 

434,156  NoTit:1954 — 1,380,305  includes  103,667 

’  lines  of  part-run  adver¬ 

tising. 

1953— 1,752,771  includes  105,248 
218398  **.“.**  part-run  adver- 

‘Includes  AMfilffcAN  WEEKLY, 
Ml ’525  50,008  Unes  and  COMIC  WEEKLY, 

881,842  20.277  lines. 

t  Includes  THIS  WEEK,  67.794  Unes. 

LOUISVILLE,  KY. 

I'**’^*”  Courier  Jounial-m. .  1,315,435  1,293,844 


Journal-American-e  ’951.235  977,700  ^  umtoo  i  301  703 

*Journal-American-S  343  068  450,524  ’  '  4^911  6213^ 

Post-e .  1. 0671992  984,329  I  Journal  Star-S.  ..  .  ”~*"**^ 

^rid  TeW^i^’ Grand  Total .  1.842,633  1,923,043 

J  ^  1  n7o  nao  iftOT  iftl  Noth:  Journal  (e)  and  Star  (m)  sold  in 

Ei^e'.  ;:: romU^tion  LmageofoneediUon^ 

Eagle-S .  240,578  .309,726  j  indudes^PARADE .  53.605  Unes. 

Grand  Total . 14,216,050  15,380,327  oan  yen 

XT _ _  Bulletin-e .  2.155,803  2,260,760 

^lOTB rMii'ior-iri  a4iij  it  **  o  iuia  SA2  4HO 

1954-  820,551  includes  139,308  ,Iq,SrS“  l.lliisl? 

lines  of  part-run  adver-  inquirer-S  .  1,358,443  1.690,220 

_  rising.  412  258  406,207 

10.ICQ _  4d4  /vra  A>eWb-C . . .  » 


Grand  Total .  6,249,524  6,599,254  '  iruiii: 

Noth:  1954-2.^9,995  includes  161353  Courier  JoJ^SiV-m 
lUM  of  part-run  adver-  Courier  Journal-S. . 

1953— 2,230,814  includes  78,664  . 

lines  of  part-run  adver-  Grand  Total .  3,605,643  3,844,653 

•Includes  AmSaN  WEEKI.Y.  Commerciaf'^”’’”'^’’^^''”- 

‘'Ms- THIS  WEEK.  68,567  Unes.  . 

INDIANAPOLIS.  IND.  Appeal-S .  722,360  909,084 

.  1,713,079  1.713,.349  Press-Scimitar-e. . . .  1.125,200  1,149,043 

-'>Ur-m .  1,609,430  1,786,761  -  - 

tStar-S .  784,18:1  1,014,725  Grand  Total .  3,662,271  3,870,702 


738,657  975,436 

1,551,551  1,575,373 


tStar-S . 

Times-e . 

|Times-S . 


1,116,833  1,238,401 
:183,881  510,726 


Grand  Total .  5,607,406  6,263,962 

t  Includes  THIS  W'EEK,  68,567  Unes. 
I  Includes  PARADE.  53,605  Unes. 
JACKSON,  MISS. 

Clarion  Ledger-m...  763,487  737,290 


Clarion  Ledger-S .  . . 

Daily  News-e . 

Daily  News-S . 


Grand  Total .  2,0,57,284  2,224.691 

j£l^£Y  CITY  N  J  Grand  Total .  6,047,660  5,964,001 

&'r'  •  “T9M-1.186.818  includes  187,- 

NVtaE^dT .  968  366  5(B  lines  of  part-run  ad- 

Jersev  lournal—  mo,  >oo  verrising. 

S^eX  .  969..334  AMERICAN  WEEKLY, 

rUi^M  “in''l9M  part-run  ad-  ^  InrludS  THIS  WEEK,  68,567  lines. 

//Me]p:‘rt-run  linage  in  19.53  which  Sentinel  016  Mo’  85.3  399 

nnot  he  segregated.  . 


014,725  Grand  Total .  3,662,271  3,870,702 

238,401  t  Includes  THIS  WEEK.  68,567  lines. 
510.726  MERIDEN,  CONN. 

-  Record  Journal  (see 

263,962  Note) .  645,594  647,389 

7  Unes.  Notb:  Recora  (m)  atul  Journal  (e)  are 
les.  sold  only  in  combination.  Linage  of  one 

edition.  Record  (m)  only,  is  given. 
737,290  MIAMI,  FLA. 

360  276  Herald-m .  2,923,037  2,780,189 

796’ll0  *Herald-S .  1,186,818  1,321,09,3 

331015  ^^ews-e .  1,452,683  1,296,828 

_ '  tNews-S .  485,122  565,891 


//Jersey  Journal- 

North  End-e .  968,366 

//Jersey  Journal — 

South  End-e .  969..334 

•Includes  1.54,683  lines  of  part-run  ad¬ 
vertising  in  19.54. 


cannot  he  s^regated. 

Noth:  Direct  comparisons  for  19.53  not 
arailahle. 

JACKSONVILLE,  FLA. 

Times  Union-m  ...  1  ,.509,765  1  ..542,010 

tTimes  Union-S _  .595.05:1  719,616 


Grand  Total .  2,104,818  2,261,626 

t  Includes  THIS  WEEK,  68,567  lines.  I».36«  ““e 
JOHNSTOWN,  PA. 

Tnbune-Democrat-d  1,119,147  1,146.842 

KANSAS  CITY,  MO.  Jt^^ 

.  *'5*2.504  1.526.392  tTribuni-S 

.  920,20:1  1,071,402 

.  1.440,289  1,441,410  Grand  T< 


Grand  Total .  3,872.996  4,039,204 

KNOXVILLE.  TENN. 

Joumal-m .  524,251  498,240 

•Jounul-S .  274,9.54  280,132 

News-vSentinel-e -  814,915  731.766 

INews-Sentinel-S. . .  .365,841  349.544 


280,132  tStar-e . 

731.766  Gazette-m . 

349,544  Ea  Prevse-e . 

_  La  Patrie-e . 


1,644,306  Grand  Total .  1.979  961  1  859  682  I^  Patrie-S .  2.50,.553 

American  weekly.  -  JIT,!:;; 


43,004  lines.  '  '  *  ’ 

I  Includes  PARADE,  83,605  lines 
LITTLE  ROCK.  ARK. 

Arkansas  Gazette-m  983,163  959.663 


lArkansasGazette-S  362’.404  49o!674  st^m .  .  78l'!  l69 

Grand  Total .  1,345.567  1,450.337  . 

I  Includes  PARADE.  53,605  lines.  Grand  Total 

LONG  BEACH.  CALIF.  NASHvi 

IM^dent-m.....  1,.328.908  1,151,006  . 

Ilodfpcmlent-Press'  Banner  e . 

TVl^m-S .  .544,265  6.56,602  TeSn^S^n-S . 

Press-Telegram-e. . .  1,484,520  1,360,344  . 


951,235 

343,068 

1.067,992 

91,460 


PEORIA.  ILL. 


*.Sentinel-S .  .371,837  461,095 

Journal-e .  2.854..360  2,793,853 

tjournal-s .  1,275,808  1,753,106 

Grand  Total .  5,518,245  5,861,453 

*  Includes  AMERICAN  WEEKLY, 
43,004  Unes  and  COMIC  WEEKLY, 
18,366  Unes. 

t  Includes  THIS  WEEK,  68,567  Unes. 

MINNEAPOLIS,  MINN. 

Tribune-m .  1,219,782  1,238,994 

Star-e .  1,969,420  1,9.38.'254 

873,354  1,064,782 


Grand  Total .  4,062,556  4.'242,030 

t  Includes  THIS  WEEK.  68,567  Unes. 
MODESTO,  CALIF. 

Bee-e .  866,994  831,749 

MONTREAL.  CANADA 


2,363.0'24  2,209..562 

1.316. . 587  1,193,739 

2.. 57.3.7.57  2.315,668 


Grand  Total .  3.3.57,693  3,167,952 

Noth:  Independent  ^ 

1954— l.:!28.908inclu<les92,357  Jouraal  C< 
lines  of  part-run  ad-  Register-e 
verti.sing.  Register-S 

19.53— 1 .1.51  ,(K)6  includes  66,824 

lines  of  part-run  ad-  V? 

vertlsing.  „ 

Press-Telegram  Day-e. ... 

1954— 1.4S4.520includes92,357  1 


Grand  Total .  3,087,283  3,.335,446 

NEW  HAVEN.  CONN. 

Journal  Cotirier-m. .  375..5.38  .365,462 


Grand  Total . 14,216.850  15,380,327 

NoTB:Miiror-m 


Grand  Total .  6.693.592  6,309,378 

{ Includes  Weekend  Picture  Magazine, 
96,654  Unes. 

MUNCIE,  IND. 


Grand  Total .  1.830,.371  1.9‘22.087 

NASHVILLE,  TENN. 

uiner-e .  1,281,2.35  1,318,202 

ennessean-m .  1,268.261  1..300,.507 

ennessean-S .  834,767  716,7.37 


vcrtising.  JTimes- Picayune  & 

1983 — I  ,.360,344  includes  66,824  States-S . 

Unes  of  part-run  ad-  ftem-e . 

vertising.  *Item-S .  . . . 


.  vertising.  *Item-S . 

I  Includes  PARADE,  53,605  Unes.  States-e . 

LONG  ISLAND,  N.  Y. 

Aews^y— Su6olk-e  1.372,856  1,299,819  Grand  Total.. 

->ewsday— Nassau-e  1,785,216  1,695,061  *  Includes  A 

,,  J  _  -  - - - - -  43.004  lines. 

Grand  Total .  .3,158,072  2,994,880  t  Includes  TH 

editor  &  PUBLISHER  for  May  1.  1954 


rising. 

1953—  845.786  includes  141,056 

lines  of  part  run  adver-  Grand  Total .  6.180,543  6.781,979 

Mirmest  ‘Includes  AMERICAN  WEEKLY, 

1954^  3.54,267  includes  88,179  "“*  WEEKLY. 

tisi^g“‘  t  Includes  THIS  WEEK.  68.567  Unes. 

1953—  469.137  includes  1.53  628  PITTSBURGH,  PA.  _ 


lines  of  part-run  adver- 
ti.sinf?. 

1953—  469.137  includes  153.628 


lines  of  part-run  adver-  Post-Gazette-ni 


tising.  Press-e . 

News-m  fPress-S . 

1954—1.6,39.908  includes  836,984  Sun-Telegraph-e. . . . 

lines  of  part-run  adver-  *Sun-Telegraph-S.. . 

1953—  1,61i!S'8  includes  804,360  Grand  Total. . .  •  • 

lines  of  part-run  adver-  *  Includes 

tising.  43.004  lines  and  COMIC  WEEKLY, 

News-S  18,366  Unes. 

1954—  1J188,902  includes  899,776  t  Includes  THIS  WEEK,  68,567  lines. 

lines  of  part-run  adver-  PORTLAND,  ORE. 

tising.  Oregonian-m .  1,455,547  1,438,764 

195.3— 1,601,285  includes  1,1,54.612  •Oregonian-S .  695,6.30  844,068 

lines  of  part-nm  adver-  Journal-e .  1,284,025  1,364,303 


Press-e .  1.626,601 

tPres.s-S .  806,152  1.^0.592 


992.651  972.433 

1,626,501  1.699,084 


983,627  1.049,772 
526,569  684,524 


tising. 

Journal- An*  erican-e 

1954-  951.235  includes  62,084  Grand  Total .  3.879.526  4,290.857 

lines  of  part-run  adver-  ‘Includes  AMERICAN  WEEKLY, 
loM  ■  .J  "«*  COMIC  WEEKLY, 

1953 —  977,700  includes  78,979  2I  433  Unes. 

lines  of  part-run  adver-  +  Includes  THIS  WEEK.  67,794  Unes. 

I  I*  oon, 

Journal-American-S  New  Yorker-e  ...  831,791  792.220 

1954 —  343,068  includes  17,234  Vew  Yorker-S  190,019  239,454 

lines  of  part-run  adver-  .  . . . 

‘ising.  Grand  Total .  1,021,810  1,031,674 

196:1 —  450,524  includes  .30,720  PROVIDENCE,  R.  I. 

lines  of  part-run  adver-  Hulletin-e  .  1,849,631  1,771,160 

tising.  Journal-m  .  684.635  588,404 

eludes  AMERICAN  WEEKLY,  . i..  557,108  671.019 


tJoumal-S .  444,324 


tising. 

196:1—  4M.524  includes  .30,720 
lines  of  part-run  adver¬ 
tising. 

‘  Includes  AMERICAN  WEEKLY, 
4.3,004  lines  and  COMIC  WEEKLY, 
18,366  lines. 

“  Includes  COMIC  WEEKLY.  16,680 
Unes. 


,.3W  lines.  Grand  Total  3  091,374  3,030,583 

“Includes  COMIC  WEEKLY.  16,680  f  Include  THIS  WEEK,  68.567  Unes. 

t  includes  THIS  WEEK.  90,137  lines.  Patriot  I  edgeM^^^’  679.633 

/  Includes  SPLIT-RUN,  328,578  lines  in  ‘  *rfadiNG;  PA. 


(m)  anil  207,324  lines  in  (S). 

NIAGARA  FALLS.  N.  Y. 

Gazette-e .  1,209.260  1,214,751 

NORFOLK.  VA. 


READING,  PA. 

Eagle  (see  Note) ..  .  1,158,092 

Eagle-S .  257.060  325,455 

Grand  Total .  1 .4 1 5,1 52  1 .474.2M 

Note  I  Eagle  (e)  and  Times  (in)  smd  in 


Ledger- Dispatch-e. .  1,.3.34,937  1,246,398  combination.  Linage  of  one  edition.  Eagle 

Virginian-ISIot-m . . .  1,648.890  1,665,798  (e)  only,  is  given. 

}Virginian-I*ilot-S.  .  639,395  819,334  RICHMOND,  VA.  _ 

-  -  News  Leader-e .  1,575,139 

Grand  Total . 3,623,222  3,631,530  Tinies-Dispatch-m . .  1,257,143  1.174.659 

Notb:  Ledger-Dispatch  fTimes-Dispatch-S .  734.717  9,10,379 


1964—1,334,937  includes  26.516 
Unes  of  part-nin  adver¬ 
tising. 

1953—1,246,398  includes  16,465 


lines  of  part-run  adver-  Times. 


tTimes-Dispatch-S .  734,717  WlU.O/y 

Granil  Total .  3,566,999  3,654,091 

t  Includes  THIS  WEEK,  68,567  lines. 

ROANOKE.  VA.  . . 


tising. 

Virginian-Pilot 

1954—1,648,890  includes  20,825 
lines  of  part-run  adver¬ 
tising. 

1953—1^65.798  includes  12,832 


Unes  of  part-run  adver-  Democrat  & 


ITimes-S .  341.620  439,5.33 

World-News-e .  821,844  795,198 

Grand  Total .  1,968,964  2,003,385 

I  Includes  PARADE,  53,605  lines. 

ROCHESTER,  N.  Y. 


1,427,755  1, .386, 135 
402,844  479,391 


1  Total .  2.206,137  2.2.30,988 

NEW  LONDON.  CONN. 

.  712,779  766,465 

NEW  ORLEANS,  LA. 


tising. 

{Includes  PARADE,  53,605  Unes. 

OAKLAND.  CALIF. 

Tribune-e .  1,641,292  1,655,583 

ITribune-S .  644,723  801,906 

Grand  Total .  2,286,015  2,487,489 

i  Includes  PARADE.  64,251  Unes. 

OKLAHOMA  CITY.  OKLA. 

Oklahoman-m .  948,540  915,53.3 

Oklahoman-S .  469,694  700,374 

Times-e .  1,108,850  928,241 


Chronicle-ni .  1,479,653  1,356,846 

les.  tDemocrat  Se 

Chronicle-S .  696,073 

655  583  Times-Union-e .  1,653, .538  1,619,603 

801,906  Grand  Total .  3,859,264  3,530,073 

t  Includes  THIS  WEEK,  68^7  Unes. 
487,489  SACRAMENTO.  CALIF. 

Bee-e .  1,756,261  1,857.4.34 

t.  Union-m .  ,525,407 

915,553  Union-S .  2.30,360  287,889 

9'’8'24l  Grand  Total .  2., 512,0*28  2,652,153 

ST.  LOUIS.  MO.  • 


lines  of  part-run  ad-  Times-l’icayune-m. .  2,006,779  2,060,095 


913,93.3  1. 026.292 
94.3,537  894.160 

358,4.58  .508,7.55 

1,056,483  1.107,429 


Grand  Total .  5,278,990  6,596,731 

‘  Includes  AMERICAN  WEEKLY, 
43,004  lines. 

t  Includes  THIS  WEEK.  68,567  Unes. 


Grand  Total .  2,.527.084  2..544.44K  Globe- Democrat-m  ^ 

Notr;  1,108,860  includes  n9,.589  lines  ‘tGlobe-Democrat-S 
of  part-run  advertising.  Post-Dispatch-e. — 

SPost-Dispatch-S. . . 

OMAHA,  NEB. 

World-Herald  (see  Grand  Total . 

Note) .  1,172,724  1,208,190  ‘Includes  AME 

World-Herald-S _  625,592  811,283  43.004  lines  and 


Grand  Total .  1,798,316  2,019,473 

Noth:  World-Herald  sold  in  combina¬ 
tion  (m)  and  (e).  Linage  of  one  edition,  (e) 
only,  is  given. 


Post-Dispatch-e..,.  1,944,880  2,010,614 
JPost-Dispatch-S. . .  1,0‘2.'),135  1,222,178 

Granil  Total .  4.494,873  ^965.113 

208,190  ‘Includes  AMERICAN  WEEKLY. 
811,283  43.004  lines  and  COMIC  WEEKLY. 

-  22^03  lines. 

019,473  t  Includes  THIS  WEEK.  68,567  lines. 

>mbina-  |  Includes  PARADE,  ,51,291  lines, 

tion.  (e)  (Continued  on  page  58) 


March  Linage 

continued  from  page  57 

ST.  PAUL,  MINN. 

1954  1953 

Pioneer  Press-m _  1,128,016  1,083,204 

♦Pioneer  Press-S _  748,306  911,076 

Dispatch-e .  1,472,862  1,441,110 

Grand  Total .  3,349,184  3,435,390 

•  Includes  AMERICAN  WEEKLY, 
43,004  lines. 

ST.  PETERSBURG,  FLA. 

Times-m .  1,783,708  1,761,604 

Times-S .  560,897  792,607 

Grand  Total .  2,.344,6a6  2,544,171 

SAN  ANTONIO,  TEXAS 

Express-m .  1,281,6.33  1,140,648 

tExpress-S .  586,005  809,760 

News-e .  1,433,.3.59  1,319,868 

LiKht-e .  1,4,34,975  1,486,799 

♦Light-S .  685,878  7.52,209 

Grand  Total .  6,321,850  5,.509,274 

♦  Includes  AMERICAN  WEEKLY, 
43,004  lines  and  COMIC  WEEKLY, 
18,366  lines, 

t  Includes  THIS  WEEK,  68,.567  lines, 
SAN  DIEGO,  CALIF. 

Union-m .  1,. 3.3.3, 8.35  1.319,927 

{Union-S .  602,409  782,866 

Tribune-e .  1,767,409  1,722,935 

Grand  Total .  .3,703,6.53  3,825,728 

{ Includes  PARADE,  .53,6a5  lines. 

SAN  FRANCISCO,  CALIF. 


Chronicle-tn .  868,876  943,138 

tChronicIe-S .  484,083  714,22.3 

Examiner-m .  1,.540,297  1,.541,401 

*Examiner-S .  78.5,.569  1,000,226 

Call-BuIletin-e .  828,216  847,492 

News-e .  892,638  899,862 

Grand  Total .  5,399,679  5,946,342 

Note:  1954 — 484,083  includes  21,342 
lines  of  part-run  adver¬ 
tising. 

1953 — 714,22.3  includes  9.788 
lines  of  part-run  adver¬ 
tising. 

♦  Includes  AMERICAN  WEEKI.Y, 
60,008  lines  and  COMIC  WEEKLY. 
20,277  lines. 

t  Includes  THIS  WEEK.  67,794  lines 
SAN  JOSE,  CALIF. 

Mercury-m .  1,1.5.3,.5.38  1,088,112 

News-e .  1,273,482  1,233,872 

Mercury-News-S.  . .  450,391  575,368 

Grand  Total .  2,877,411  2,897,352 

SCHENECTADY.  N.  Y. 

Gazette-m .  1,1.30,2.32  1,057.254 

Union-Star-e .  975.276  983,963 

Grand  Total .  2.10.5,.508  2,041,217 

SCRANTON,  PA. 

Tribune-m .  600,495  .54.3,080 

§.Scrantonian-S .  356,029  408,288 

Times-e .  1,218,315  1,181,698 

Grand  Total .  2.074,839  2,132,966 

§  Includes  PARADE.  53,605  lines. 
SEATTLE,  WASH. 

Post-Intelligencer-ra  1,136.829  999,004 

*Post-Intelligencer-S  617,225  682,514 

Times-e .  1,644,292  1,621,896 

Ttmes-S .  647,341  723,794 

Grand  Total .  3.845,687  4,027,207 

AMERICAN  WEEKLY, 
60,008  lines  and  COMIC  IWEEKLY, 
20,277  lines. 

SHREVEPORT,  LA. 

Tpumal-e .  888,452  . 

Times-m .  1,071,169  . 

Times-S .  368,328  . 

Grand  Total .  2,327  949 

SIOUX  CITY.  IOWA  . 

Joumal-Tribune-e.  .  779.052  886  978 

Joumal-S .  257.033  418,.346 

Grand  T^al .  I,a36,085  1,305,324 

.  SOUTH  BEND.  IND. 

Tnbune-e .  1,.342,6,34  1.511,660 

Tnbune-S .  565,256  726,326 

Grand  Total .  1.907.790  2,237.986 

SPOKANE,  WASH. 
Spokesman- 

Review-ra .  752,103  760,465 

jopokesman- 

Review-S .  661,686  677,729 

Cbronicle-e .  1.046,908  1,052,340 

Grand  Total .  2.360.697  2,490.524 

t  Includes  THIS  WEEK,  67,794  lines. 
STOCKTON.  CALIF. 

Record-e .  1,419,446  1,389,962 

SYRACUSE,  N.  Y. 

Herald-Journal-e. . .  1,708,640  1,623,668 
*5HeraId-American-S  687,280  720,681 

Post-Standard-m...  1,097,608  1,086,643 
Post-Standard -S _  315,890  399,129 

Grand  Total .  3,709,318  3,830,021 


1954  1953 

♦Includes  AMERICAN  WEEKLY, 
43,004  lines  and  COMIC  WEEKLY, 
33,308  lines. 

(Includes  PARADE,  53.605  lines. 

TACOMA,  WASH. 

News-Tribune-e. . . .  1,212,354  1,300,144 

News-Tribune-S. . . .  445,931  612,458 

Grand  Total .  1,658,286  1,812,602 

TOLEDO,  OHIO 

Times-m .  1,067,774  1,166,214 

Blade-e .  1,696.059  1,764,519 

Blade-S .  777,861  1,055,948 

Grand  Total .  3,.541,694  3.986,681 

TORONTO,  CANADA 
Globe  &  Mail-m....  1,378,896  1,200,663 

ITelegram-e .  2,433.633  2,140.724 

Star-e .  2,802.660  2.668,745 

Star-w .  112,811  115,480 

Grand  Total .  6,727,800  6,125,612 

t  Includes  Week-end  Picture  Magazine, 
96,654  lines. 

TRENTON,  N.  J. 

Evening  Times-e.  . .  1,216,779  1,303,686 

Times  Ad vertiser-S .  259,153  319,647 

Trentonian-m .  684,220  668,795 

Grand  Total .  2,160,162  2.292,128 

TROY,  N.  Y. 

Record  (see  Note) .  .  1,114,059  1,120,136 

Note:  Record  (m)  sold  in  combination 
with  Times-Record  (e).  Linage  of  one 
edition.  Record  (m)  only,  is  given. 

TULSA,  OKLA. 

Tribune-e .  1,.’>38,979  1,453,904 

World-m .  1,497,924  1,374,.362 

World-S .  .529,832  704,574 

Grand  Total .  3,.566,736  3,532,840 

UNION  CITY,  N.  J. 

Hudson  Dispatch-m  804,298  780,108 

UTICA,  N.  Y. 

Observer  Dispatch-e  1,004,466  845,153 

Observer  Dispatch-S  234,070  300,182 

Press-m .  1,057,224  962,665 

Grand  Total .  2,295,760  2,108,000 

WASHINGTON,  D.  C. 
Times-Herald-m  (see 

Note) .  673,542  1,. 340,447 

♦Tiines-Herald-S  (see 

Note) .  211,449  .568..589 

News-e .  919,762  941,232 

Post  &  Tiiiies- 

Herald-m .  1,856,9.50  1.4,30,559 

♦♦(Post  &  Times- 

Herald-S .  764,779  719,755 

Star-e .  2,703,236  2,547,202 

tStar-S .  942,667  1,194,137 


Grand  Total .  8,072,.385  8,741,921 

Note:  The  Times-Herald  suspended 
publicaUon  effective  March  17,  1954,  at 
which  time  it  was  merged  with  the  Post. 

♦  Includes  AMERICAN  WEEKLY, 
19,525  lines  and  COMIC  WEEKLY. 
11,844  lines. 

♦♦  Includes  AMERICAN  WEEKLY, 
23,479  lines  and  COMIC  WEEKLY, 
18  941  lines 

t  Includes'  THIS  WEEK,  68,567  Unes. 
(Includes  PARADE,  63,605  lines. 
WATERBURY,  CONN. 

Republican-m .  864,378  836,705 

Republican-S .  293,926  390,701 

American-e .  1,205,783  1,174,193 

Grand  Total .  2..364,087  2,401,599 

WESTCHESTER  COUNTY 
MACY  GROUP,  N.  Y. 
Mamaroneck 

Times-e .  422,983  376,203 

Mt.  Vernon  Argus-e  604,156  654,884 

New  Rochelle  Stan- 

dard-Star-e .  678,308  679.655 

Ossining  Citizen- 

Register-e .  444,024  398,327 

Peekskill  Star-e _  .361,884  .350,500 

Port  Chester  Item-e  611,493  618,253 

Tarrytown  News-e. .  456,375  443,725 

Yonkers  Herald 

Statesman-e .  693,334  654,449 

White  Plains  Re¬ 
porter  Dispatch-e  867,608  867,234 

Grand  Total .  5,140,165  5,043,230 

WHEELING,  W.  VA. 

Intelligencer-m .  846,124  783,219 

News-Register-e. . . .  843,545  769,923 

(News-Register-S. . .  398,502  409,700 

Grand  Total .  2,088,171  1,962,842 

(Includes  PARADE,  53,605  lines. 

WICHITA,  KAN. 

Beacon-e .  1,123,581  1,168,687 

Beacon-S .  391,649  603,650 

Eagle-m .  1,263,995  1,263,035 

Eagle-e .  1,051,764  1,001,978 

(Eagle-S .  435,900  569,537 

Grand  Total .  4,266,889  4,606,887 

(  Includes  PARADE,  53,605  lines. 
WORCESTER,  MASS. 

Telegram-S .  532  ,.345  64.3,020 

Telegram-m .  914,193  798,228 


1954  1953 

Gazette-e .  1,213,877  1,118,291 

Grand  Total .  2,660,415  2,559,539 

YOUNGSTOWN,  OHIO 
Vindicator 

Telegrara-e .  1,278,103  1,281,838 

(Vindicator 

Telegram-S .  697,813  959,278 

Grand  Total .  1.975,916  2,241,116 

(Includes  PARADE,  53,605  lines. 


FIGURES  SUPPLIED  BY  PUBLISHERS 
ABERDEEN,  S.  D. 

American-News-e...  309,260  303,968 

American-News-S.. .  174,790  254,198 

Grand  Total .  484,050  558,166 

ALTOONA,  PA. 

Mirror-e .  992,299  1,061,186 

APPLETON,  WIS. 

Post-Crescent-e _  1,347,444  1,434,020 

BATTLE  CREEK,  MICH. 
Enquirer  and  News-e  919,744  894,686 

Enquirer  and  News-S  265,212  343,700 

Grand  Total .  1,184,956  1,238,386 

BIRMINGHAM.  ALA. 

News-e .  1,747,686  1,728,038 

News-S .  689,351  1,006,340 

Post  Herald-m .  1,167,461  1,192,062 

Grand  Total .  3,604,498  3,926,440 

BURLINGTON,  VT. 

Free  Press-m .  693,320  677,987 

CANTON,  OHIO 

Repository-e .  1,. 58.5,346  1,646,960 

Repository-S .  606,284  748,090 

Grand  Total .  2,191,630  2,395,050 

CASPER  WYO. 

Tribune-Herald-e. . .  ’  4.33,846  406,042 

Star-m .  242,312  186,788 

Tribune-Herald  & 

Star-S .  89,642  139,160 

Grand  Total .  765,800  731,990 

DAVENPORT,  IOWA 

Times-e .  1,104,124  1.096,.550 

Democrat-S .  .347,4.38  .342,776 

Democrat-m .  708,008  773,682 

Grand  Total .  2,159,570  2,213,008 

DAYTONA  BEACH,  FLA. 

News-e .  626,318  581, .350 

News-Journal-S _  191,156  2.38,868 

Journal-m .  575, .526  560,854 

Grand  Total .  1,393,000  1,.381.072 

GRAND  FORKS,  N.  D. 

Herald-meS .  541,113  599,084 

GREEN  BAY.  WIS. 

Press-Gazette-e _  1,. 307 .362  1,408,624 

HYANNIS,  MASS. 

Cape  Cod  Standard- 

Times-e .  321 .314  W  281 .526 

KENNEWICK-RICHLAND.  WASH. 
Tri-City  Herald-e...  508,571  465.703 

Tri-City  Herald-S.  .  94.472  123,788 

Grand  Total .  603 ,043  J  589,491 

LAFAYETTE,  LA. 

Advertiser-eS .  695,072  717,584 

MADISON,  WIS. 

Capital  Times-e _  473,305  433,160 

Wisconsin  State 

Journal-m .  442,029  424,606 

(Wisconsin  State 

Journal-S .  338,037  421,001 

Grand  Total .  1,253,371  1,278,767 

(  Includes  PARADE,  53,200  lines. 

~  MOLINE-ROCK  ISLAND,  ILL. 

Dispatch-e .  1,841,280  99,3,440 

Argus-e .  918,382  917,510 

Grand  Total .  2,759.662  1,910,950 

MONTGOMERY,  ALA. 

Advertiser-m .  919,590  904,638 

Advertiser-S .  308,588  514,486 

Journal-e .  985,768  912,912 

Grand  Total .  2,213,946  2,332,036 

NEW  BEDFORD,  MASS. 
Standard-Times-e. . .  8^,840  844,074 

(Standard-Times-S .  213,880  237,272 

Grand  Total .  1,096,720  1,081,346 

(  Includes  PARADE,  53,202  lines. 

OIL  CITY.  PA. 

Derrick-m .  544,529  586,468 

Blizzard-e .  528,020  587,229 

Grand  Total .  1,072,549  1,173,697 

PASSAIC-CLIFTON,  N.  J. 

Herald-News-e .  970,111  1,106,231 

POTTSTOWN,  PA. 

Mercury-m .  7^,638  942,298 


1954 

lie 

ROCKFORD.  ILL. 

Star-m . 

914,564 

l.fMlJS 

Register-Republic-e . 

1,483,090 

1.542M 

Star-S . 

523,530 

MSA 

Grand  Total . 

2,921,184 

3.147a 

SALISBURY,  N.  C. 

Post-e . 

530,530 

SOBA 

Post-S . 

182,994 

233A 

Grand  Total . 

713,524 

73*A  ' 

SUPERIOR.  WIS. 

Telegram-e . 

535,766 

32(A  . 

TEXAS  HARTE  HANKS  GROW 

ABILENE 

Reporter-News-m.. . 

694,932 

677, « 

Reporter-News*e.  . . 

721,476 

698,A 

Reporter-News-S. . . 

254,674 

386A  { 

Grand  Total . 

1,671,082 

i.7eoA 

BIG  SPRING 

363,692 

418.A 

Herald-S . 

123,725 

IOTA 

Grand  Total . 

487,417 

616,A 

CORPUS  CHRISTI 

Caller-m . 

1,151,220 

1,177 A 

Times-e . 

1,168,608 

1.18tA 

Caller-Times-S . 

375,830 

483A 

2,695,658 

2,850A 

DENISON 

315,014 

331jm 

Herald-S . 

115.271 

183,<M 

Grand  Total . 

430,285 

517, IN 

MARSHALL 

News  Messenger-e. . 

318,,556 

318,1M 

News  Messenger-S. . 

159,957 

239,411 

Grand  Total . 

478,513 

5S7.A 

PARIS 

Xews-e . 

290,990 

3(BA 

News-S . 

142,415 

175.W 

433,405 

479,711 

SAN  ANGELO 

673,638 

745,048 

693.896 

753,7* 

Standard-Times-S.  . 

248,668 

355240 

Grand  Total . 

1,616,202 

1,854,076 

EDITOR  & 


ADVERTISING  LINAGE  SERVICT 


AUGUSTA,  GA. 

Chronicle-m .  894,268  857,171 

Chronicle-S .  228,036  334,911 

Herald-e .  930,638  867,801 

Grand  Total .  2,052.942  2,060, U’8 

BLUEFIELD,  W.  VA. 
Telegraph-m  (see 

Note) . .  393,638  371, «« 

Telegraph-S .  153,925  232,901 

Grand  Total .  547,563  604,571 

Noth:  Telegraph  (m)  sold  in  combim- 
tion  with  Sunset  News  (e). 

CHARLESTON,  W.  VA. _ 

Gazette-m .  951,655  ?M,S6S 

Gazette-S .  344,094 

Mail-e .  826,293  774,120 

Mail-S .  323.386  320,091 

Grand  Total .  2,445,428  2,527,307 

COLUMBIA,  S.  C. 

State-m .  852.655  7M.701 

State-S .  391,859  526,797 

Record-e .  815,139  805,431 

Grand  Total .  2,059,653  2.125,933 

FOND  DU  LAC,  WIS. 
Commonwealth- 

Reporter-e .  723, .369  746,170 

HAMMOND,  IND. 

Times-e .  1.09,5,173  ^.510 

Times-S .  399,157  4862»1 

Grand  Total .  1,494,330  1,480,791 

HAVERHILL,  MASS. 

Gazette-e .  605,179  532,3*. 

HUNTINGTON,  W.  VA. 

Herald  Dispatch-m  (see  | 

Note)..:. .  925,903  . 

Herald  Advertiser-S  344,935  . 

Grand  Total .  1,270,838 

Noth:  Herald  Dispatch  (m)  sold  ii 
combination  with  Advertiser  (e). 

JAMESTOWN,  N.  Y. 

Post-Journal-e .  909,127  944,58< 

LAWRENCE,  MASS.  _ 
Tribune-e  (see  Note)  854,941 

Noth:  Tribune  (e)  sold  in  combinawa 
with  Eagle  (m). 

LOWELL,  MASS.  „ 

Sun-e .  642,651  6«.^ 

Sun-S .  155,114 

Grand  Total .  797,765  823,073 

(Continued  on  page  59)  j 
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South  Dakota 
Publisher  Dies 

Sioux  Falls,  S.  D. 
Dr.  Herbert  J.  Day,  64,  presi¬ 
dent  of  the  Argus-Leader  Publish¬ 
ing  Company,  which  publishes  the 
Sioux  Falls  Daily  Argus-Leader, 
died  of  a  heart  attack  on  April  9. 

Dr.  Day  became  president  of  the 
company  upon  the  death  of  his 
father  in  1945. 

■ 

Finance  Editor  Dies 

Los  Angeles 
James  Wilbur  Ward,  69,  Los  An¬ 
geles  Examiner  financial  editor, 
died  April  20.  He  began  his  news¬ 
paper  career  in  the  Yukon  terri¬ 
tory  during  the  gold  rush. 

March  Linage 

continued  from  page  58 

,  LYNN,  MASS. 

L*7'-e .  aST.tm  505.193 

leegTam.News.e...  461. 16«  440.004 

Telegram-Xews-S, . .  147.188  174.5.36 

Grand  Tout  1,195,381  1,209.733 

MONROE,  LA. 

Word-m  (see  Vote).  513,9.37  . 

.  181,858  . 

Grand  Total .  695,795  . 

World  (m)  sold  in  combination 
With  News-Star  (e) 

PASADENA,  CALIF. 

}“*P*"<le»it-m .  91.5,682  874,9.57 

iMependent-S .  252,893  3.50,522 

Grand  ToUI .  1.168,575  1.225.479 

-  PATERSON,  N.  J. 

.  827.862  977.301 

.  1,156.610  1,202,350 

Grand  ToUI .  1,984,472  2,179,651 

.  ,  SALEM,  ORE. 

Jwmal-e...  781,918  691,6.36 

tjt^M-SUte-m -  669..307  .5.51.055 

t't^-SUte-S .  127,670  172,410 

-  1.578.895  1,415,101 

R  ■"  WILKES  BARRE,  PA. 

55Cord-m .  787  299  7.54  4.58 


ANPA  OFFICERS,  DIRECTORS:  (left  to  right)  Rear  row— K.  A. 
Engel,  Little  Rock,  Arkansas,  Democrat;  D.  Tennant  Bryan,  Rich¬ 
mond  (Va.)  News  Leader  and  Times  Dispatch;  JS  Gray,  Monroe 
(Mich.)  Evening  News;  James  S.  Copley,  San  Diego  (Calif.)  Union 
and  Tribune;  F'ranklin  D.  Schurz,  .South  Bend  (Ind.)  Tribune;  Charles 
F.  McCahill,  Cleveland  News;  George  Biggers,  Atlanta  (Ga.)  Journal 
&  Constitution;  E.  M.  Antrim,  Chicago  Tribune;  Harry  H.  Cahill,  Seattle 
(Wash.)  Times;  and  Gen.  Julius  Ochs  Adler,  New  York  Times.  (Front 
row) — Walter  J.  Blackburn,  London  (Ont.)  F'ree  Press,  secretary; 
William  Dwight,  Holyoke  (Mass.)  Transcript  and  Telegram,  vicepresi¬ 
dent;  Richard  W.  Slocum,  Philadelphia  (Pa.)  Bulletin,  president;  and 
W'illiam  L.  Fanning.  Westchester  (N.  Y.)  County  Publishers,  treasurer. 


Times-LeadCT^’ 

lodepeodent-S 


787,299  754,458 

1,190,149  l,191,0a3 


Total .  2.343,925  2,.351.395 


R.  J.  Rankin, 
Halifax  Editor, 
New  CP  Head 

Toronto 

R.  J.  Rankin,  managing  editor 
of  the  Halifax  Chronicle-Herald 
and  Mail-Star,  is  the  newly  elected 
president  of  the  Canadian  Press, 
Canada’s  cooperative  news  agency. 

He  was  chosen  at  the  annual 
meeting  here  this  week  to  succeed 
Roy  H.  Thomson,  who  served  two 
years.  The  new  first  vicepresident 
is  D.  B.  Rogers,  Regina  Leader- 
Post,  and  second  vicepresident  is 
Philip  S.  Fisher,  Winnipeg  Trib¬ 
une. 

Newspapers  were  urged  by  Mr. 
Thomson  to  work  hard  at  their 
basic  job — getting  the  news  to  the 
public.  If  they  do  that,  he  said,  they 
needn’t  worry  about  television  or 
any  other  new  form  of  competi¬ 
tion. 

“Television  cannot  do  a  com¬ 
plete  job  of  news  reporting — not 
even  as  complete  as  radio,”  he  said. 
“The  newspaper  remains  the  one 
place  where  you  can  get  news  when 
you  want  it. 

“I  look  to  see  news  coming  back 
into  the  newspaper.  More  spot 
news  and  more  background.  More 
sport  because  of  women  and 


youngsters  watching  TV.  More  art, 
more  theatre,  more  maps  and 
charts.  More  pictures.” 

David  Smith,  Fort  William 
Time.s- Journal,  only  charter  mem¬ 
ber  of  the  Canadian  Press  still  in 
the  active  membership,  was  hon¬ 
ored  by  his  fellow  members. 

Frederick  1.  Ker  of  Hamilton,  a 
former  president  of  CP,  presented 
Mr.  Smith,  on  behalf  of  the  mem¬ 
bership  generally,  with  an  illumi¬ 
nated  scroti  hailing  him  as  “a 
pioneer  supporter  of  the  co-opera¬ 
tive  idea  as  applied  to  news  in 
Canada.”  Text  of  the  scroll  was 
written  by  M.  E.  Nichols  of  Van¬ 
couver,  another  former  president 
and  one  of  CP’s  founders. 

The  scroll  recorded  Mr.  Smith’s 
connection  with  the  old  Western 
Associated  Press  and  note.s  that  “he 
carried  over  into  the  wider  news 
association,  on  its  foundation  in 
1917,  the  conviction  and  patience 
and  energy  that  characterized  the 
labors  of  earlier  years.” 

■ 

Glenn  F.  Felger 

Glenn  F.  Felger,  61,  assistant  to 
William  Hoffman  in  the  New  York 
office  of  the  Audit  Bureau  of  Cir¬ 
culations,  died  April  25  at  the 
Roosevelt  Hospital,  New  York, 
following  a  heart  attack.  Mr.  Fel¬ 
ger  was  an  ABC  auditor  from 
1922  to  1940. 


Johnson  Bill 
Restricts  Press 
In  Broadcasting 

Washington 

Senator  Edwin  C.  Johnson,  Co¬ 
lorado  Democrat  who  is  retiring 
from  Congress  this  year,  has  intro¬ 
duced  a  bill  to  prohibit  multiple 
ownership  or  control  of  radio  or 
television  stations  and  newspapers. 

Senator.  Johnson  is  minority 
leader  of  the  Interstate  and  For¬ 
eign  Commence  Committee.  He 
has  sought  several  times  to  have 
broadcast  stations  barred  from  car¬ 
rying  liquor  or  beer  advertising, 
or  even  depicting  their  use;  and 
he  has  sought  to  have  newspapers 
carrying  beer  or  liquor  advertising 
copy  barred  from  the  mails.  None 
of  these  efforts  has  been  successful. 

Under  his  new  bill  the  Fed¬ 
eral  Communications  Commission 
would  be  required  to  reject  any  TV 
or  radio  license  application  filed 
by  “any  person  who  publishes  or 
has  a  substantial  interest  in  or  ex¬ 
ercises  control  over  a  newspaper 
of  general  circulation  published  in 
a  city  of  100,000  or  more  popula¬ 
tion.*’  Or,  “any  corporation  of 
which  any  of  the  capital  stock  is 
owned  of  record  or  voted  by  a 
person  who  has  a  substantial  in¬ 
terest  in  or  exercises  control  over 
a  newspaper  of  general  circulation 
published  in  a  city  of  100,000. 

For  the  purposes  of  these  provi¬ 
sions,  owning  an  interest  of  10% 
or  more,  or  a  10%  or  more  inter¬ 
est  in  the  capital  stock  of  a  cor¬ 
poration  publishing  a  newspaper 
of  general  circulation  would  be 
considered  to  be  “substantial  in¬ 
terest”  or  “control,”  over  such 
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William  A.  Dresser,  70,  for  33 
years  resort  and  travel  advertising 
manager  of  the  New  York  Sun  and 
before  that  with  the  New  York 
Times,  in  retirement  since  1950, 
April  20. 


the  Wilson  Creek  (Wash.)  Big  town  of  Eden,  N.  Y.,  for  55  years. 
Bend  Chief,  in  Spokane,  Wash.,  *  ♦  * 

April  17.  Miss  Saidee  Abell,  89,  who 

*  ♦  *  once  wrote  on  social  activities  and 

Mrs.  Elmer  Newell,  86,  a  pio-  music  for  the  old  Buffalo  (N.  Y.) 
neer  Buffalo  (N.  Y.)  Evening  News  Enquirer  and  the  Buffalo  Courier- 
suburban  correspondent,  April  16.  Express,  in  San  Gabriel,  Calif., 
Until  her  illness  she  covered  the  April  18. 


Stanley  Lionel  Sefton,  45, 
London  editor  of  Reuters  news 
service  to  South  America,  April  21. 


James  Wilbur  Ward,  financial 
editor  of  the  Los  Angeles  (Calif.) 
Examiner  and  former  managing 
editor  of  the  Los  Angeles  Daily 
News,  April  20. 


Don  Hinga,  51,  roving  editor 
for  the  Houston  (Texas)  Chron¬ 
icle,  which  he  served  since  1926, 
and  once  U.P.  manager  in  Atlanta, 
Ga.,  April  23. 


Charles  M.  Paul,  65,  veteran 
staff  member  of  the  Huntington 
(Ind.)  Herald-Press  and  for  many 
years  correspondent  for  the  Indian¬ 
apolis  (Ind.)  News,  April  21. 


Classified  Section 


LINE  RATES  For  EACH  Consecutive  Insertion: 


SITUATIONS  WANTED — (Payable  With  Order) 

4  times  @  46c  line  each  insertion;  3  @  60c:  2  @  66c:  1  @  e6c 
Add  16c  lor  Box  Service 


ALL  OTHER  CL^VSSIFICATIONS: 

4  times  @  00c  line  each  insertion:  3  @  9&c;  2  @  $1.00:  1 


3  line  minimum;  16c  additional  (or  box  service. 


$1.10. 


Deadline  Wednesday  2  P.  M.  (After  last  mail). 


(X)UNT  30  units  per  line,  no  abbreviations  ( add  1  line  (or  box  informa¬ 
tion).  Boxholders'  identities  held  in  strict  confidence.  Replies  mailed 
daily.  Editor  &  Publisher  reserves  the  right  to  edit  all  copy. 


ANNOUNCEMENTS 


Publications  for  Sale 


CONTROL  in  Ohio  printing  and  ytk 
lishing  business,  grossed  $150,000  ti 
1053.  Large  farm  weekly  nevrspaptr, 
local  weekly,  job  printing.  Excriiai 
basis  for  growth  business.  Owner  bu 
good  reason.  W’rite  to  owner,  B«i 
1822,  Editor  &  Publisher. 


PubHcatioiis  Wanted 


$25,000  TO  $50,000  CASH 
AS  down  payment  on  your  weekly  n 
small  daily.  Must  be  in  CaliforaU. 
Veteran  New  York  ed'tor  wants  t« 
more.  Principals  only.  Box  1610, 
Editor  &  Publisher. 


L.ABGE  Pennsylvania  weekly  wantei 
Am  experienced  weekly  publisher.  Dt- 
sire  purchase  large  weekly  South  Cei. 
tral-Southeastern  Pennsylvania.  Finu- 
cial  proof  supplied.  Replies  held  strict 
confidence.  Box  1834,  Editor  &  Pub*  ) 
lisher.  _  ' 


SMALL  PENNSYLVANIA  daily  want¬ 
ed.  City  10,000  to  40,000.  Prefer 
South  Central-Southeastern  Pennijl- 
vania.  Presently  publish  large  weekly.  ^ 
Will  purchase  majority  control  or  ont-  / 
right.  Financial  proof  supplied.  Coni-  f 
dence  maintained.  Box  1833,  Editor  k 
Publisher. 


Busine.s.s  Opportunities 


New  York  36,  New  York, 


1700  Times  Tower, 
Phone:  RRyant  0-3062. 


A.  A.  Reilly,  70,  former  chief 
editorial  writer,  associate  editor 
and  vicepresident  of  the  Youngs¬ 
town  (Ohio)  Telegram,  which  be¬ 
came  part  of  the  Vindicator,  re¬ 
cently. 


ANNOUNCEMENTS 


Newspaper  Brokers 


For  better  newspaper  properties. 
Good  selection  dailies,  weeklies. 
ODETT  &  ODETT,  Brokers 
P.  O.  Box  527,  San  Fernando.  Calif. 


LEN  PEIGHNER  AGENCY 
A  33  Year  Successful  Brokerage  Rec¬ 
ord.  Courteous,  confidential,  personal- 
RirHAHD  Riirnic  Swojcom  81  service.  Weeklies  and  dailies 

KILHARD  BURNS  bWENSON,  81,  bought  and  sold,  anywhere.  Box  192, 
editor  and  associate  publisher  of  Mount  Pleasant,  Michigan. _ 


ANNOUNCEMENTS 


Publications  for  Sale 


OPPORTUNITY  that’s  rare  these  days. 
Small  Daily  with  fine  job  department 
in  growing  city  and  big  county  at  price 
of  weekly.  $30,000  can  swing  deal  at 
price  that  will  double  in  two  years, 
maybe  one.  Doctor's  orders  give  you 
this  bargain.  Box  1645,  Editor  & 
Publisher. 


I  94th  year  publishing  local  news.  piE 
I  tnres,  ads,  Sanders  3  is  the  Liviai- 
I  ston  County  boy,  Geneseo,  N.  Y. 

!  OPPORTUNITY  to  take  over  manspi- 
ment  and  purchase  half  interest  is 
weekly  newspaper  and  printing  busi¬ 
ness  for  $12,000  with  $7,000  dowu. 
Exclusive  county  seat  in  ffrowinjf  tret 
of  Dakotas.  Gross  $45,000  with  high 
net.  Box  1621,  Editor  !c  Publisher. 


NOTICES 


the  Monmouth 
April  16. 


(Ore.)  Herald, 


•  • 


Mrs.  Lillian  C.  Garis,  81,  once 
a  verse  writer  for  the  Newark  (N. 
J.)  News  and  writer  of  children’s 
stories,  at  Northampton,  Mass., 
April  20. 


WB  handle  only  Subst.antial  Dailies 
and  Weeklies.  Other  Brokers  Do  Not 
Have  Our  Listings.  Queries  Invited. 
J.  R.  GABBERT 

3937  Orange _ Riverside,  California 


CONFIDENTIAL  INFORMATION 
Daily  New'spaper  Properties 
W.  H.  Glover  Co.,  Ventura,  California. 


John  L.  Forston,  41,  formerly 


MID-WEST  Newspaper  Opportunities 
HERMAN  H.  KOCH 
2610  Nebraska  St..  Sioux  City,  Iowa 


with  the  United  Press  and  N.  W.  N.  Y. 

A,,««  A  a*  •  A  Established  1914.  Newspapers  bought 

Ayer  Advertising  Agency,  New  and  sold  without  publicity. 

York,  at  New  Haven,  Conn.,  where 


he  was  executive  director  of  the 
Connecticut  Association  for  Men¬ 
tal  Health,  April  23. 


JOSEPH  ANTHONY  SNYDER 
Western  Newspapers 
3570  Frances  Avp.  Venice,  Calif 


Mrs.  Griff  Alexander,  85,  of 


★  ★  WE  are  interested  in  listing  only 
safe  and  sound  newspaper  and  maga 
zine  properties.  A.  W.  Stypes  &  (jo., 
625  Market  St.,  San  Francisco  5,  Cal 


_ ■„  ,  '  '.  SALES,  Appraisals,  Management  Con- 

L-aiiiorma,  Md.,  a  former  society  guitants.  newspaper  service  co. 

610  Georgia  Bank  Bldg.,  Atlanta,  Ga 


editor  of  the  Philadelphia  (Pa.) 
Inquirer,  April  20. 


Newspaper  Appraisers 


Chester  E.  Velie,  64,  treasurer 
of  the  Troy  (N.  Y.)  Record  Com¬ 
pany  and  business  manager  of  the 
Record  Newspapers,  .April  21.  He  Ocean  Ave. 
began  in  1906  as  a  messenger. 


NEWSPAPER  VALUATIONS 
Tax  and  all  other  purposes 
Experienced  court  witness 
35  years  in  newspaper  work 
A.  S.  VAN  BENTHUYSEN 

Brooklyn.  N.  Y. 


APPRAISALS  ANYWHERE  FOR 
Fire  Insurance,  Taxes,  Mergers,  Re¬ 
placement,  Purchases,  Refinancing, 


Henry  J.  Farrell,  60,  formerly  1  ct""’ 

a  sports  writer  for  the  United  rKIINIOKAhl 

Press  in  New  York,  with  NEA  in  REPRESENTATIVES 

Cleveland,  with  Detroit  and  Chi-  ''’TPjJ°^tpa%r  Pian?VeciaiiIt 
cago  newspapers  and  the  Dayton  - Newspaper  Plant  Speciai.st 

(Ohio)  Daily  News,  in  the  latter  Newspaper  Consultants 

city,  April  9.  NEWSPAPER-TV  sales,  purchases, 


management,  finance,  personnel  prob 
lems.  Publishers  Service,  P.  O.  Box 
Frederick  (Fred)  SchaDE  79  ^132,  Greensboro.  North  Carolina. 

war  correspondent  in  Cuba  for  the  Publications  for  Sale 

Washington  (D.  C.)  Post  during  Ul(i,  strong  $88, 000-gross  Iowa  weelc- 
the  Spanish-American  War  and  in  Ij’-  Priced  below  gross,  terms.  Ready 
lon^n^  o.,  i  ui- 1/  C  one  like  this?  Write  fullyl  Bial 

J7U--O0  editor  and  co-publisher  of  Agency,  640  W.  Willis,  Detroit,  Mich. 


FOR  — Suburban  weeklies  in  Los 
Angeles  area  . . .  With  fine  plant ...  A 
top  money  maker.  Unless  you  can  show 
financial  responsibility  do  not  answer. 
Write  Box  1733,  Editor  &  Publisher. 


ARE  YOU  MOVING? 


Please  allow  two  weeks  for  a  chian 
of  address  and  be  sure  to  give  ns  tin 
OLD  as  well  as  the  NEW  addreu. 
Saves  time! 

Editor  &  Publisher  Circulation  Dept 


SUBURBAN  PUBLISHERS 
ATTENTION 


NEWSPAPER  SERVICES 
Circulation  Promotion 


DO  you  have  $50,000?  You  can  double 
it  each  year  on  one  of  the  highest  in¬ 
come  weeklies  in  lower  Great  Lakes 
area.  Proven  stability.  Gross  over 
$200,000.  Nets  24%.  Owner  has  other 
interests — otherwise  we  wouldn't  be 
able  to  offer  this  "once  in  a  lifetime" 
opportunity.  We'll  prove  this  point,  if 
you  mean  business. 

LIBBY  AGENCY. 

35  E.  Kellogg _ St.  Paul,  Minn. 


Circulation  Development 
Service,  Inc. 


WEEKLY,  Chart  Area  3,  Pine  oppor¬ 
tunity  to  buy  at  low  price,  good  terms, 
paper  without  equipment  but  favorable 
printing  contract.  $4,000  or  less  will 
handle.  Field  unworked.  Write  Broker, 
Box  1735.  Editor  &  Publisher. 


FLOYD  L.  HOCKENHULL,  President, 
founder  and  Publisher  of  CirruUtien 
Management  Magazine  for  over  II 
years.  Staff  of  carefully  trained  end 
experienced  top  circulation  producers. 


CHOICE  COASTAL  WEEKLY 
Owner's  personal  affairs  dictate  sale 
of  pxchisive  California  beach  city 
weekly  in  fast-growing  area.  New  in¬ 
dustry,  agriculture  and  resort  round 
out  economy.  Price  $40,000,  with 
.$12,000  down.  Exclusive  with 

J.  R.  GABBERT,  BROKER 
39.37  Orange  Riverside,  California 


FARM  JOITRNAL,  $250,000  CLASS, 
gross  $300,000.  net  $70,000.  Full  de¬ 
tails  on  proof  of  ability  to  finance 
$75,000  down  payment.  Bailey-Kreh- 
liiel  Newspaper  Service,  Box  88,  Nor¬ 
ton.  Kansas. 


PUBLICATIONS  FOR  SALE 
New  .Jersey  weekly  newspaper  for  sale 
within  Newark-New  York  area.  In¬ 
cludes  complete  printing  plant.  Gross 
business  $37,000  annually.  Price  $33,- 
000.  Growing  opportunity  for  aggres¬ 
sive  promoter.  Write  Box  1813,  Edi- 
tory  &  Publisher. _ 


YOU  WON'T  BELIEVE  IT!  Profit¬ 
able  weekly.  I,ong  established.  Beau¬ 
tiful  section,  New  York,  $20,000  in¬ 
cludes  all  eciuiiiineiit  and  real  estate. 
Broker.  Box  1817,  Editor  A-  Publisher. 


SERVICE  consists  of  preparation  ind 
administration  of  proven  circuUti* 
campaigns  that  produce  sound,  lolid 
circulation  to  meet  Publishers' 


needi. 


WE  FURNISH  our  own  experienend 
and  on-the-spot  field  personnel  to  pro¬ 
duce  City,  Retail  Trading  Zone  sad 
Mail  circulation  and  to  reduce  OM 
Publisher  clients'  circulation  operti- 
ing  expense.  We  have  increased  ne*i- 
paper  clients'  circulation  as  much  M 
100%,  using  only  sound  methodi  Itit 
get  solid  circulation.  We  do  not  W 
high-pressure  methods.  We  speciahii 
in  producing  long  term  circulation. 


Press  Engineers 


SKIDMORE  &  MASON,  INC. 


ERECTING 

MOVING 

dismantling 

551  W.  22nd  St..  New  York  11.  N.  l- 
PHONE  ORegon  5-7760 


\VUIT?4  for  our  free  Bulletin  of  West*  | 
ern  Newspaper  buys.  -Taek  L.  Stoll  & 
Associates.  49.’$8  Melrose 
Anj^eles  29,  California. 


Ave.,  Los 


LORENZ 

Printinff  Machine  Co..  Inc.  _ 
Printing  Pi»  ss  En^rineers,  Machini*«l 
dismantle,  move  and  erect  anywhert. 
36-25-31  St..  Lonjr  Island  City  6,  N. 
STillvvell  6-0098-0099 


EDITOR  &  PUBLISHER  for  May  1.  1954 
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assignments  accepted  only  on  cob- 

mission-percentage  basis  and  we  Itaad 
all  costs. 

WRITE,  telephone  or  wire  Circul^iw  I 
Development  Service,  Inc.,  53  vveB 
Jackson  Blvd.,  Chicago  4.  HI-,  Tele- 
phone  WAbaah  2-55^7.  _ _ 


60 


MASON-MOORE-TRACY.  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web.  Offset,  Flat  Bed  Experts! 

We  will  move,  erect  or  repair  presses 
ANYWHERE 
28  East  ith  Street,  New  York  3,  N.  Y. 
Phone  SPrinjr  7-1740 


DISMANTLED  -  MOVED  •  ERECTED  ' 
Sersice — Maintenance— Repairs 

TRUCKING  AND  RIGGING 
We  Do  Export  Boxinc 

SAM  S.  PUNTOLILLO  CORP. 

SPECIALIZING  in  Duplex 
and  Goss  Elat-bed  Webs 

311  Lincoin  Axe.,  Lyndhurst,  N.  3. 
Phone  Genera  8-3744 

E.  P.  WALLMAN  i  C<X 
Machinists,  Movers,  Erectors,  Repairs, 
Maintenance,  Erections  all  types  of 
presses  Coast  to  Coast 
Tel.  3-4164  »7S  N.  Church  Street 

Rockford  Illinois 

MACHINERY  and  SUPPLIES 
Complete  Plants _ 

COMPLETE  NEWSPAPER  PLANT 

24-4«  page  Hoe,  22)4“  cut-off;  6  mod¬ 
em  linotypes  with  quaddera  and  saws. 
Pull  plate-making  equipment  including 
Pony  sutoplate.  Ludlows,  saws,  and 
complete  press,  composing,  plate  mak¬ 
ing,  mailing  department,  office  equip¬ 
ment.  Turner  Printing  Machinery 
Inc.,  2630  Payne  Ave.,  Cleveland  14, 
Ohio.  Branches:  Chicago-Detroit. 

Composing  Room _ 

LINOTYPES  and  Intertypes.  Models 
6,  8,  14,  26,  Intertypea  B — 0— OSM, 
thoroughly  rebuilt,  also  many  rood 
used  machines  available  attractively 
priced.  Eight  page  Goss  Comet.  North¬ 
ern  Machine  Works,  323  North  Fourth 
St.,  Philadelphia  6,  Pennsylvania. 

FOR  SALE — Two  new  RPE21  Non- 
Typing  Reperforators  for  teletypeset¬ 
ter  operation.  Fully  equipped  for  in¬ 
stallation.  Still  in  factory  ehipped  ear- 
tons.  Sell  for  approximately  $750. 
Make  us  an  offer,  one  or  both.  Daily 
Re^ster-Mail.  Galesburg,  Illinois.  _ 

*BLUE  STREAK  MIXERS 

5  Model  29  Linotypes — 4  Magsxine 
2/72  and  2/90  channel 
Mierotherm  Electric  Pots,  AO 

6  Molds,  Mohr  Saw  and  Accessories. 

BEN  SHULMAN  ASSOCIATES 

600  Fifth  Ave. — BR  9-1132 — N.  T,  3« 

_ _ Newsprint _ 

mend  PAPER  BREAKS  with  Splic- 
'®t”sp*s.  Also  newsprint.  Bunge  Pulp 

★  Paper  Co.,  45  W,  45th  St..  N.  Y.  36 

ONE  ROLL  OR  OARS — Fine  Canadiao, 
^mples.  Fast  delivery.  Low  Prices. 
Algonquin  4-8728  New  York  City. 

Press  Room 

Used  Presses 

★  Since  newspapers  constantly  are 
replacing  presses  with  new  GOSS 
nnits.  we  usually  have  a  list  of 
good  used  presses  available  or  which 
may  be  available  soon,  for  newspa- 
9*fs  of  all  sixes. 

wGOM  engineers  can  adapt  sneh 
,  •Spiynent  to  your  specific  needs. 

★  CORRESPONDENCE  invited. 

THE  GOSS 

PRINTING  PRESS  CO. 

1535  S.  Paulina  St.  Chicago,  Illinois 

1^0  100  H.P.  AO  motor  drives,  com 
^te  with  control  boards.  George  C 
Oxford.  Box  903,  Boise,  Idaho. 


MACHINERY  and  SUPPLIES 


Prc«  Room 


AVAILABLE  THIS  FALL 

Out  of  the 

PHILADELPHIA  BULLETIN 
60  HOE  UNITS  with  20  FOLDERS  [ 
available  as  Sextuples  or  Octuples.  i 
Steel  Cylinders — Roller  Bearings — 
Spray  Fountains — Reels  &  Tensions.  | 
Very  reasonably  priced —  , 

INSPECTION  BY  APPOINTMENT  I 
•  •  • 

8  PAGE  DUPLEX  FLATBED 

•  •  • 

DUPLEX  STANDARD  TUBULARS 

12-20-24  Pages  with  Stereo.  I 

*  *  * 

DUPLEX  UNITUBULARS 

4  UNITS  (16  Pages)  with 
8  color  cylinders 
6  UNITS  (24  Pages)  with 
10  color  cylinders. 

•  •  • 

3  Deck  GOSS  Single  Width — 23-9/16 

4  Deck  GOSS  Single  Width — 23-9/16 
4  Deck  GOSS  Double  Width — 22H 

4  Deck  GOSS  Double  Width— 23-9/16 
4  Deck  GG8S  Double  Width— J21J4 
•  •  • 

1  Unit  GOSS— 12  Pages — 22)4 

1  Unit  DUPLEX — 20  Pages — 22)4 

2  Unit  DUPLEX — 32  Pages — 22)4 

HOE  UNITYPE  PRESSES 

3  Units  Vertical  Type — 215<4 
6  Units  Vertical  Type — 21)4 
6  Units  Balcony  Type — 21)4 

3  Unit  Straight  Pattern — 22)4 

4  Unit  Vertical  Type — 22 H 

4  Unit  Straight  Pattern — 63-9/16 
6  Unit  Straight  Pattern— 23-9/16 
12  Unit  Straight  Pattern — 23-9/16 
•  •  • 

COMPLETE  ENGRAVING  ROOMS 

•  •  • 

BEN  SHULMAN  ASSOCIATES 

600  Fifth  Avenue,  New  York  36,  N.  Y. 
BRyant  9-1132 


GOSS  4-UNIT  PRESS 

Has  color  cylinder,  21)4”  cut-off. 
Reels,  AC  drive,  upper  formers. 


GEORGE  C.  OXFORD 

BOISE,  IDAHO  BOX  903 


48  PAGE  HOE 
WEB  PRESS 

THBEE-16  page  units  arch  type  with 
double  high  speed  folder.  AC  motor. 
22  44”  cutoff.  Available  immediately. 

THOMAS  W.  HALL  CO. 

Stamford,  Conecticut. 

HOE  4  UNIT  PRESS 

4  Reels,  double  folder, 

22)4”  cutoff,  adjusted  for 
61)4”  newsprint 
Cutler  Hammer  controls. 

Two  60  horse-power  motors. 

Press  recently  rebuilt,  in 
excellent  condition. 

Available  immediately. 

Box  1821,  Editor  *  Publisher 


■MACHINERY  and  SUPPLIES  I 


Press  Room 


GOSS 

STRAIGHTLINE  OCTUPLE  PRESS, 
4  deck  double  width,  23-9/16”  cut-off, 

A. C.  drive.  2  folders,  1  equipped  with 
)4  fold.  Equipped  to  run  4  color  both 
sides,  top  deck  reversible  for  extra 
color.  Includes  electrical  and  stereo 
equipment,  electric  paper  hoists  extra 
rollers  and  spare  parts.  In  exception¬ 
ally  good  condition,  can  be  seen  oper¬ 
ating.  Minneapolis  Shopping  Newa, 
Minneapolis  14,  Minnesota. 

_ Stereotype _ 

PL.4TE''sHAVER — Pl^jeTJ-PiatTlnaTe 
by  Monomelt,  7  years  old,  newly  re¬ 
paired  and  in  excellent  operating  con¬ 
dition.  Pull  page  size.  Model  Cl,  220 
volts.  60  cycle,  7  amps,  pins  extra 
blade.  We’re  sorry  we  bought  a  new 
one;  someone  else  can  have  this  one 
for  $700.  (Contact  Ben  Lenchter,  Times 
Journal,  Vineland,  New  Jersey. 

1  RIGHT  and  1  left  hand  Jr.  Auto 
Plate— 22)4”  cut-off. 

Finishing  machine 

Double  truck  casting  box  with  pump 
Double  truck  shaver 
Double  truck  router 
Miscellaneous  spare  parts  and  equip¬ 
ment 

SACRIFICE  PRICE 

FOR  further  information,  price,  etc. 
CONTACT 

B.  W.  WARNOCK,  Business  Manager 

GIBSON  PUBLICATIONS, 
VALLEJO,  CALIFORNIA 

WE  are  twinning  Tubulars  and  have 

2  Goss  Vacuum  Casting  Boxes  and  2 
Tubular  Finishing  Machines.  One  of 
each  for  sale.  .Soldwedel,  SUN,  Yuma, 
Arizona. 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  Y. 

WANTED  CURVED  ROUTER,  good 
mat  rolier,  hand  casting  outfit.  George 
C.  Oxford.  Box  903,  Boise.  Idaho. 

W.\NrTED — Twenty-page  cabinet.  Must 
be  in  good  condition.  Hamilton  pre¬ 
ferred.  Give  price.  Write  details  to 
Ben  Roster,  San  Angelo  Standard- 
Times,  San  Angelo,  Texas. 

WRITERS  SERVICE 
Lfteraiy  Agency 

have  to  be  a  television  writer  to 
write  for  TV.  Outline,  plot,  or  syn¬ 
opsis  will  suffice.  Write  for  terms — 
TGDAYI  Mead  Agency,  4H^4th  Ave¬ 
nue,  New  York  16,  N.  Y. 

_ HELP  WANTED _ 

CirculMtlon 

CIRCULATION  MANAGER  for  group 
of  six  community  weekiies,  22,000  cir¬ 
culation.  Prefer  young,  aggressive  dis¬ 
trict  manager  from  large  daily.  Must 
be  able  to  handle  boys,  know  ABC. 
Unusual  opportunity  for  right  man. 
Herald  Newspapers,  133  W.  Ridge  Rd., 
Gary,  Indiana. 


HELP  WANTED _ 


CimlatloD 


C IROU  LATIO  N  Manager  for  Chicago 
Community  Newspaper;  outstanding 
weekly  in  state.  Prefer  man  under 
40  with  controlled  circulation  experi¬ 
ence.  Supervise  delivery  and  collection 
125  carriers.  State  age,  experience 
and  salary  expected.  Box  1805,  Editor 

Sc  Publisher. _ 

CIRCULATION  MANAGER  lor  9,000 
ABC  New  England  daily.  Need  experi¬ 
enced  aggressive  man  to  continue  our 
rapid  progress.  Salary  $6,000  to 
$7,000.  Write  fully  Box  1837,  Editor 
A  Publisher. 

Classified  Advertisiiig 

CL.VS.SIFIED  manager  small  paper 
with  highly  developed  department.  Per¬ 
manent.  ^11  details  first  letter,  back¬ 
ground.  Box  1703,  Editor  A  Pub- 

lisher. _ _ 

W'E’RE  LOOKING  FOR 

The  BEST  Supervisor  in  the  Busi¬ 
ness!  If  you  have  what  it  takes  to 
direct  and  inspire  others — an  impor¬ 
tant  Eastern  daily  has  a  spot  for  you. 
Good  salary  plus  bonus.  A  Good  pr«>- 
ducer  can  advance  to  manager.  WRITE 
NOW  I  Box  1838,  Editor  A  Publisher. 


HOE  4  Unit  Press 
SCOTT  4  Unit  Press 
HOE  2  Unit  Press 
GOSS  64  Page  Press 

For  additional  information  inquire: 

JOHN  GRIFFITHS  CO.  INC. 

415  Lexington  Ave.  New  York  17 


8  PAGE  Duplex  double  drive,  flat  bed 
newspaper  press,  angle  bar  folder, 
22)4”  cutoff.  15  H.P.,  AO  220  motor. 
Produces  good  paper.  See  running. 
Terms.  Broker,  Box  1400,  Editor  A 
Publisher,  ' 


WANTED 

Circulation  Manager 


For  combined  daily  and 
Sunday  newspapers.  First- 
class  plant  in  good  city. 
Combined  daily  circulation 
40,000.  Apply  by  letter  giv¬ 
ing  full  data  including  three 
references  to  Cecil  B.  High¬ 
land,  President  and  General 
Manager,  Clarksburg  Pub¬ 
lishing  Co.,  Clarksburg,  West 
Virginia. 


Display  Advertli 


advertising 

SALESMAN 

FOB  NEW  JERSEY  Dally. 
Must  be  able  to  make  layouta. 
write  copy  and  sell.  Many 
fringe  benefits  at  no  cost  to 
you.  Salary  and  bonus.  Send 
samples  of  work,  references, 
present  earnings  to 

BOX  1652,  EDITOR  A 
PUBLISHER 


wanted  —  First  Class  Advertising 
man  or  combination  News  and  Adver¬ 
tising  man  for  one  of  North  Carolina’s 
best  semi-weekly  newspapers.  Perma¬ 
nent  position  in  a  good  town  for  the 
right  man.  References  required.  The 
Elkin  Tribune,  Elkin,  North  Carolina. 
ADVERTISING  salesman:  $150  week- 
ly  minimum  for  hard  bitting  advertis¬ 
ing  salesman  of  good  character  able 
to  provide  references,  performance 
record,  etc.  Car  necessary.  Write 
fully.  No  phono  calls.  Times  Publish- 
ing  Company,  Dnquesne.  Pennsylvania. 
ADVERTISING  SALESMAN  —  West- 
ern  Pennsylvania  daily  newspaper  has 
an  opening  in  its  local  di^lay  adver¬ 
tising  department  for  ambitious  ^oung 
man  with  2  to  10  years’  experience. 
Steady  position,  44  hour  week,  good 
working  conditions.  In  your  reply 
please  state  age,  experience,  salary 
expected  and  give  references.  Box 
1802,  Editor  A  Publisher.  _ _ 

ALERT  advertising  salesman  can  find 
good  position  on  10,000  progressive 
daily  by  giving  experience,  two  refer¬ 
ences,  salary  requirements  to  J.  O. 
Amos,  'Sidney,  Ohio,  News, _ 

EXPERIENCED  AD  SALESMAN  for 
Texas  daily.  We  want  a  hustler.  Un¬ 
usual  opportunities  for  an  aggressive, 
sound  man.  Write  giving  all  informa¬ 
tion.  Salary  open.  Box  1804,  Editor 
A  Publisher. _ 

TOP  young  advertising  man  with  at 
least  two  years  selling  experience  for 
small,  fast  growing  afternoon  daily. 
Must  have  good  character  references, 
and  performance  record,  with  ability 
to  layout,  sell,  service.  Salary  plus 
commission,  permanent.  Contact  Henry 
Harris,  Daily  Times  Leader,  West 
Point.  Mississippi. _ 

YOUNG  MAN  who  can  layout  and 
sell.  Only  interested  in  ambitions, 
clean,  capable  man  who  can  earn  ad¬ 
vancement.  Only  paper  good  25,000 
city.  Tell  all — family,  background, 
salary,  references.  Daily  Independent, 
Grand  Island,  Nebraska. _ 

EXCELLENT  OPPORTUNITY  for 
young,  aggressive  advertising  sales¬ 
man.  We  want  the  kind  of  man  who 
is  anxious  and  able  to  move  into  posi¬ 
tion  of  greater  responsibilities.  Knowl¬ 
edge  of  agriculture  desired,  but  not 
absolute  requisite.  Contact  Mr.  Moore, 
Omaha  Daily  Journal-Stockman,  Stock- 
I  yards.  Omaha.  Nebraska. 
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HELP  WANTED 


Display  Advertising 


DISPLiAY  ADVERTISING 
SALESMAN 

PERMANENT  position  open  on  Pacific 
Northwest  largest  daily  (over  200,000 
ABC).  Must  be  experienced,  have 
proven  record  and  better  than  average 
ability  to  produce  layout  and  copy. 
Present  full  details  first  letter.  Salary 
open.  Confidential.  Box  1530,  Editor 
&  Publisher. 


TOPNOTOH  WESTERN  DAILY,  met¬ 
ropolitan  county  area,  needs  thorough¬ 
ly  experienced  display  adman.  Must 
be  reliable,  well-rounded  in  layout  and 
copy.  No  high-pressure,  no  special  edi¬ 
tions,  no  congratulatory  pages.  We  of¬ 
fer:  good  salary;  security:  a  clean, 
modern  city  in  which  to  live  and  rear 
children;  fine  working  conditions;  ex¬ 
cellent  climate  and  unexcelled  recrea¬ 
tional  facilities.  Detail  experience,  per¬ 
sonal  data,  salary  requirements  in  your 
letter.  Box  1730,  Editor  &  Publisher, 


ADVERTISING  MANAGER  —  Space 
Salesman  with  national  advertising 
experience  for  live  Midwest  weekly 
newspaper.  Write  fully.  Box  1811, 
Editor  and  Publisher. 


Editorial 


EXPERIENCED  REPORTER — FAST 
and  accurate  for  work  on  afternt  on 
daily  (24,000  circulation)  in  Ohio  Val¬ 
ley  city.  Good  pay,  other  benefits. 
Opening  available  at  once.  Kentucky 
background  preferred;  not  essential. 
Airmail  full  background,  references, 
family  and  draft  status,  salary  needed 
to  Box  1544.  Editor  &  Publisher. 


CITY  EDITOR  fully  qualified  to  main¬ 
tain  intensive  local  coverage  of  lively 
dairy  farming  center,  handle  impor¬ 
tant  stories  and  beats.  Fine  opportu¬ 
nity  for  energetic  newsman-editor 
seeking  permanent  and  immediate  lo¬ 
cation  with  a  busy  small  city  daily. 
Give  full  particulars  in  first  letter. 
E.  C.  Hamilton,  Monroe  (Wisconsin) 
Evening  Times. 


WANTED:  Reporter-editor  for  central 
Wisconsin  twin  weeklies.  Excellent 
equipment,  congenial  staff.  Knowledge 
photography  helpful  but  not  essen¬ 
tial.  Scanagraver  and  darkroom  opera¬ 
tions  can  be  taught  here.  Agricultural- 
resort  area.  Our  man  leaves  to  fulfill 
reserve  obligation  May  15.  Send  com¬ 
plete  information,  including  competent 
references  and  samples  of  work.  Per¬ 
manent.  Juneau  County  Publishers, 
Mauston,  Wisconsin. 


WOMEN’S  Page  Editor  for  medium 
sized  Ohio  Daily.  State  full  qualifica¬ 
tions.  Box  IfibO,  Editor  &  Publisher. 


ABLE  young  man  as  reporter  on  small 
Southwestern  Michigan  Daily.  General 
assignments  and  rewrite.  Some  desk 
experience  helpful.  Journalism  grad  or 
equivalent  experience  necessary.  Write 
full  information,  including  s.alary  ex¬ 
pected,  to  Niles  Daily  Star,  Niles  Mich. 


AGGRESSIVE  news  department  needs 
man  with  some  experience  to  handle 
wire,  layout,  rural  news,  yet  able  to 
take  turn  at  news  stories  and  features. 
Camera  experience  helpful  but  not 
necessary.  Give  experience,  complete 
history,  salary  needs,  two  references, 
availability.  Marion  Russell,  Sidney, 
Ohio,  News. 


DESKMAN  by  Chart  Area  Si  after¬ 
noon  daily  of  12,000.  Annual  bonus, 
other  benefits.  Send  qualifications,  ref¬ 
erences  and  salary  required  to  Box 
1725,  Editor  &  Publisher. 


EXPERIENCED  reporter  and  wire  edi¬ 
tor  to  fill  newly  created  post  as  Sun¬ 
day  editor.  Job  combines  feature  as¬ 
signments  with  one  day  weekly  on 
wire  desk.  Apply  to  E.  J.  Karrigan, 
American-News,  Aberdeen.  S.  D. 


LARGE  Midwest  daily  looking  for  ex¬ 
perienced  feature  writer  and  skillful, 
imaginative  copyreader  for  aggressive 
women’s  department.  Replies  wiB  be 
kept  confidential.  All  information  in 
first  letter.  Salary  range  $120.  Box 
1701.  Editor  &  Publisher. 


YOUNG  man  J.  Grad,  for  general  re¬ 
porting.  large  weekly  newspaper,  per¬ 
manent,  two  weeks  vacation  with  pay, 
car  necessary.  Please  send  back¬ 
ground,  details,  salary  desired  and 
when  available  in  first  letter.  Inter¬ 
view  necessary  before  hiring.  Write 
The  Patchogue  Advance,  Patchogue, 
Long  Island,  or  telephone  Patchogue 
3-1000  for  appointment.  Ask  for  Cap¬ 
tain  Tuthill  or  Mr.  Moog. 


HELP  WANTED 


Editorial 


CKCSADING  reporter  for  amall  city 
daily  (under  4,000  circulation)  capable 
of  investigating  for  development  of 
community  with  factual  stories  and  un¬ 
inhibited  editorials.  Must  be  able  to 
analyze  local  government  operation  and 
write  articles  that  will  arouse  citizens. 
This  could  be  spot  for  ambitious  re¬ 
porter  to  start  unusual  career  as  pub¬ 
lisher  will  give  plenty  of  freedom.  No 
objection  to  moderate  drinker  but  al¬ 
coholics  need  not  apply.  Immediate 
placement.  Do  not  send  material  to  be 
returned.  Following  must  be  included 
in  first  letter;  Background,  referenc¬ 
es,  age,  salary  required.  Box  1752, 
Editor  &  Publisher. 


MORNING  paper  Midwest  city  400,000 
population  looking  for  top  notch  copy 
reader.  Must  be  fast.  Good  salary; 
paid  holidays;  paid  life  insurance,  hos¬ 
pitalization  and  other  benefits.  In  reply 
furnish  complete  information  about 
yourself  listing  references  etc.  Box 
1737,  Editor  &  Publisher. 


NEWS  DESK  assistant  wanted,  young 
man  or  woman,  college  education,  two 
years  reporting  experience,  desire  to 
work.  Write  State  Editor,  Free  Press, 
Burlington  Vermont,  giving  age,  edu¬ 
cation.  experience,  salary  requirements. 


NEWS  Editor  to  take  complete  charge 
of  news  side  of  medium  sized  picture 
conscious  weekly  in  Western  Pennsyl¬ 
vania.  You  will  direct  small  staff  and 
supervise  correspondents.  You  must 
have  extensive  background  in  news 
writing,  editing,  makeup,  and  picture 
journalism.  Not  a  job  for  beginners 
and  salary  proves  it.  Write  all  in 
letter  to  Box  1704,  Editor  &  Pub¬ 
lisher. 


WANTED  aggressive  city  beat  report¬ 
er;  beginner  if  alive  :  single  :  on  first 
class  small  daily  ;  congenial  staff  : 
good  town.  Send  details  City  Editor, 
Dixon  Evening  Telegraph,  Dixon,  Ill. 


WIRE  editor  with  experience,  compe¬ 
tent  all  phases  for  busy  small  daily 
northern  Illinois.  Pine  opportunity 
for  capable  newsman-editor  seeking 
[lermanent  and  immediate  location. 
Give  full  particulars  first  letter.  R.  M. 
Heck,  Belvidere  (Illinois)  Daily  Re¬ 
publican. 


M.\N.4GING  EDITOR  to  run  staff  of 
15,000  circulation  afternoon  and  Sun¬ 
day  paper  in  Chart  Area  4.  Heavy- 
work  load  with  chance  to  build  and 
advance.  All  replies  in  strictest  confi¬ 
dence.  Box  1763.  Editor  &  Publisher. 


CHIC.-VGO  Trade  publication  Editor 
needs  female  secretary — editorial  as¬ 
sistant.  Interesting  varied  work.  5  day 
week.  25-35  years  of  age.  Responsible 
position  with  grow-ing  concern.  How¬ 
ard  Publishing  Company,  111  West 
Washington  Street,  Chicago,  Illinois. 
L.  Q.  Yowell,  PRanklyn  2-8145. 


EXPERIENCED  sports  editor  can 
handle  telegraph.  Preferably  under  35 
years.  Excellent  working  conditions  in 
new  plant.  Salary  dependent  on  train¬ 
ing  and  experience.  Immediate  open¬ 
ing.  Apply  to  managing  editor,  Ge¬ 
neva  Daily  Times,  Geneva,  New  York. 


MANAGING  EDITOR  To  direct  staff 
on  Texas  daily.  Must  know  how  to  get 
maximum  production,  must  know 
make-up,  must  be  idea  man.  Write 
giving  all  in  first  letter.  Box  1820, 
Editor  &  Publisher. 


ONE  OP  the  Nation’s  leading  weekly 
newspapers  has  opening  for  Managing 
Editor,  Cliart  Area  2.  Please  do  not 
apply  unless  your  qualifications  are 
of  the  highest  and  you  are  thoroughly 
confident  of  your  ability  to  produce, 
can  handle  people,  have  good  news 
judgment,  etc.  Write  Box  1823,  Edi¬ 
tor  &  Publisher. 


REPORTER  able  to  double  in  sports 
and  general.  Starting  wage  $52.50. 
Write  Miss  Ruth  Peeling,  editor.  The 
News-Times  (semi-weekly),  Morehead 
City,  North  Carolina. 


W.ANTED — woman  news  editor,  expe¬ 
rienced,  for  twin  county  weeklies. 
Good  starting  pay  with  advancement 
if  qualified.  Gilbert  Knudson,  Em- 
metsburg  Publishing  Co.,  Emmetsburg, 
Iowa. _ 

WANTED  young  reporter  with  some 
experience  from  Chart  Area  nine.  Give 
background,  salary  required.  (Contact 
editor.  The  News,  Galveston,  Texas. 


HELP  tV ANTED 


Editorial 


REPORTER-editor  for  Northern  West¬ 
chester  (New  York)  weekly.  Include 
experience,  salary  requirements,  refer¬ 
ences.  Box  1800,  Editor  &  Publisher. 


REPORTER  for  sports,  court,  police. 
Should  be  able  to  write  GOP  edito¬ 
rials.  Chance  to  learn  TTS.  Variegat¬ 
ed  experience  on  small  daily.  Should 
be  from  Chart  Area  (16.  Send  samples 
of  work  and  all  details.  Write  Box 
1801,  Editor  &  Publisher. 


REPORTER  wanted — to  take  charge 
of  news  on  twice-a-week  paper.  Good 
and  permanent  position,  in  good  town. 
State  experience,  salary  expected,  etc. 
in  first  letter.  Republican  &  Inde¬ 
pendent.  Humboldt,  Iowa. 


REPORTER  with  passing  knowledge 
of  sports  for  predominantly  general 
news  beat  plus  assist  to  sports  editor. 
Afternoon  17,000  daily.  Ability,  con¬ 
scientiousness  needed  more  than  expe¬ 
rience.  Send  data,  clippings  to  Vin¬ 
cent  Marino,  Daily  Advertiser,  Lafay¬ 
ette,  La. 


ROVING  reporter  camera  man.  ror 
regional  news  and  features.  Write, 
Telegraph-Herald,  Dubuque,  Iowa. 


WANTED;  AT  ONCE — Aggressive  re¬ 
porter  for  general  news  beat.  ’Town 
of  fifteen  thousand.  Daily  Morning 
Paper.  Contact  the  Frankfort  Morn¬ 
ing  Times,  F'rankfort,  Indiana. 


Promotion — Puhlic  Relations 

FAMOUS  one-man  show  management 
seeks  capable  man/ woman  to  book, 
publicize,  show  with  colleges  junior 
leagues,  etc.  $100.  per  week  plus  per¬ 
centage.  Earnings  between  $250-$500. 
Box  1758,  Editor  &  Publisher. 

•MAN  with  newspaper  experience  in 
Minnesota  wanted  for  work  with  trade 
association.  Headquarters:  Minneap¬ 
olis.  Should  have  range  of  contacts 
jiarticularly  in  the  newspaper  field 
and  the  ability  to  talk  to  groups.  Ap¬ 
plications  held  confidential.  Box  1803, 
Editor  &  Publisher. 


PUBLICITY  girl  wanted.  Must  have 
news|)uper  experience  and  furnish  ref¬ 
erences.  Social  and  general  news. 
Good  salary  for  right  party.  Give  all 
details  by  letter.  C.  E.  Engelbrecht, 
P.  O.  Box  156,  Sparta,  New  Jersey. 


Mechanical 

LINOTYPE-INTERTYPE  MACHINIST 
Immediately.  14  machines.  Day  situa¬ 
tion,  37%  hour  week.  13  week  sick 
benefit,  insurance,  vacation  etc.  Scale 
$2,067  per  hour.  Union.  Wire  or 
phone  Leo  Carle,  Erie  Dispatch,  Erie, 
Pennsylvania. 


WANTED:  Manager-Printer.  Commer¬ 
cial  printing  firm  30  years  old.  Must 
be  experienced.  Twenty-five  percent 
commission  net  profits  for  right  man. 
J.  C.  Phillips,  Borger  News-Herald, 
Borger,  Texas. 


E^GRAVE^— or  combinaticin^hotoc. 

rapher-photoengraver.  Good  Mlin  I 
future.  The  Spectator,  Joliet,  Illiaoii!  I 

instruction""  > 

_ Classified  Advertising  ~ 

HIGHEST  SALARIES  .  .  .  Bina, 
Jobs  in  Classified  go  to  who’ve  (oi 
the  goods.  Years  of  experience  trt 
not  necessarily  proof  that  you  KNOT.  ^ 

THE  20-WEEK  Howard  Parish  Coiuw 
in  Classified  can  up  your  earning 
change  your  whole  future! 

ENTIRE  correspondence  program  n-  m 
pervised  by  Classified  specialists.  Writ.  I 
ten  exams  positively  required.  Yti  * 
either  make  the  grade  satisfactorilj 
and  are  CERTIFIED — or.  you  PLCSI 
and  get  dropped  from  School’s  roii. 

SCORES  of  top  newspapers  now  repre  E 
senteJ  by  staff-members  in  training,  K 

FULL  20-Week  Course  $44.  Regiitn- 
tion  fee  $6.  Pay  balance  $2  weekly  H 
weeks.  Enroll  immediately — or  requm 
full  data  return  mail.  ■ 

HOWARD  PARISH  | 

School  of  Classified  Advertising  i 
2900  N.W.  79th  St.,  Miami  47,  Floridi  • 


SITUATIONS  WANTED 
Administrative _ 

EXPERIENCED  daily  newspaper  Ad¬ 
vertising  Director,  Business  Msnajtr 
and  Publisher  seeking  connection  ii 
South.  Here  vacationing  three  weeii. 
Write  or  Phone  6-3491  Appartmet: 
;39  Neptune  Resort  Motel,  15995  Col¬ 
lins  Avenue,  Miami  Beach,  Florida. 

Circulation 

CIRCLLATION  MANAGER  or  Supo: 
visor,  now  employed  as  Manager  n 
small  evening  Daily.  Thoroughly  expo- 
rienced  in  ABC  procedure.  Mail  pro¬ 
motion,  and  Little  Merchant  plan. 
Have  had  12  years  both  metropolita: 
and  small  daily  experience.  30  yean 
old,  2  children,  sober  and  industrioiu. 
Salary  secondary  to  opportunity.  Boi 

1722,  Editor  &  Publisher, _ 

CIRCULATION  Manager — 14  yean' 
experience  all  phases.  Proven  record, 
strong  organizer,  excellent  references 
Available  60  to  00  days.  Prefer  Mid¬ 
west,  consider  any  progressive  paptr, 
or  city.  Married,  three  children.  Boi 
1812.  Editor  &  Publisher. _ 

CIRCULATION  manager  with  exUa- 
sive  experience  in  highly  competitin 
fields  desires  cihange.  AvslUble  oa 
thirty  days  notice  to  present  employn. 
Excellent  record  and  references.  WriW 
-  Box  1627,  Editor  &  Publisher. 


EDITOR  &  PUBUSHER  S  CHART  AREA 


LOCATION  without  IDENTIFICATION 


EDITOR  &  P  U  B  L  I  S  H  E  R  for  May  1.  195< 


SITUATIONS  WANTED 


CIRCULATION  MANAGER — Intereat- 
cd  in  new  metropolitan  afflliation. 
Canie  of  change  recent  acqnisition  of 
Wuhington  Timea-Herald  by  Waihing- 
ton  Post.  Experience  includes  20  years 
with  Times-Herald,  preceded  by  con¬ 
nections  with  other  Eastern  and  Mid- 
Western  newspapers.  Street  Sales  and 
Home  Delivery  experience.  Nationally 
accepted  references  on  request.  Chart 
Area  no  concern.  War  time  official  du¬ 
ties  required  extensive  travel.  Avail¬ 
able  for  personal  interview.  Box  1606, 
Editor  &  Publisher. 

Classified  Advertising 

■  CLASSIFIED  MANAGER 
PAST  RECORDS  show  consistent 
gains.  Now  Manager  on  Metropolitan 
Daily,  seeks  better  opportunity.  Likes 
challenge,  therefore  can  handle  any 
sise  operation.  Go  anywhere.  Write  in 
confidence  to  Box  1609,  Editor  &  Pnb- 
liaher. _ 

_ Correspondents _ 

N'EWSM.AN  and  recent  law  grad  resid¬ 
ing  Geneva  available  for  general  cover¬ 
age  Geneva  Asia  Conference.  Experience 
International  relations.  Fluent  French, 
German,  English,  Italian.  Contact: 
C.  H.  Brugger,  11  rue  de  Candolle, 
Geneva,  Switzerland. 

EXPERIENCED  foreign  correspond¬ 
ent,  33,  single,  ready  tackle  any  assign¬ 
ment,  anywhere,  for  any  publication 
willing  print  facts.  Salary  secondary 
importance.  Established  by-line.  Ex¬ 
ceptional  U.S.,  Canadian  references. 
Would  consider  free  lance  propositions, 
.tvsilable  for  interview.  Box  1728, 
Editor  &  Publisher. 

_ Display  Advertising _ 

TOP  tiight  advertising  manager,  35, 
now  heading  4-man  staff  on  9,000 
daily,  seeks  ad  manager’s  position  on 
10,000-20,000  daily  or  top  staff  spot  on 
large  paper.  8  years  present  position. 
Expert  layontist.  Thorough  knowledge 
merchandise,  sales  and  supervision. 
Excellent  character,  finest  references. 
A  real  producer.  Write  Box  1519, 
Editor  &  Publisher. 

SPECIALIST  special  editions  I  Avail¬ 
able  May  1.  Unexceptionable  refer- 
ences.  Box  1624,  Editor  &  Publisher. 

GUARANTEED  RESULTS  for 
GUARANTEED  OPPORTUNITY 
Ad  manager  now  in  10  to  20,000 
circulation,  28,  War  II  vet,  family,  6 
years’  experience,  Missouri  grad.  Now 
employed  without  chance  for  advance¬ 
ment.  35%  increase  last  year.  I’m 
looking  for  a  publisher  who  can  rec¬ 
ognize  and  reward  production.  Write 
Box  174.5,  Editor  &  Publisher. 

SUCCESSFUL 
Advertising  Executive 
oGB  37,  desires  to  make  a  change. 

TOULD  be  available  June  15th.  Ex¬ 
cellent  background.  Expert  on  layouts 
and  copyl  (Award  for  layout  excel¬ 
lence) 

PLUS — Thorough  knowledge  of  Mer- 
cnandising  and  sellings*  If  you  are  in- 
producer,  write  Box 
I<^,  Editor  &  Publisher. 


y®?”’  experience  in 
Display  and  Classified,  ^ood  copy 
and  layouts,  desires  position 
on  progressive  daily,  Midwest  or  West. 
"Pe  33,  married,  excellent  sales  rec- 
Ofd.  Box  1810,  Editor  &  Publisher. 


THIS  IS  TOUR  CHANCE 

*  selling  advertising  manager 
Who  has  proven  his  ability  to  produce. 
Jiow  retail  manager  on  18,000  ABC 
doing  promotion  work.  26, 
itmiiy.  Knows  sales,  layout,  merchan- 
aising  and  supervision.  Seeks  manag- 
ership  on  10-40,000  daily.  Will  con- 
maer  good  staff  spot  on  large  daily  or 
with  agency.  A  real  salesman  who 
plus  opportunity.  Write 
Box  1815,  Editor  &  Publisher, 

-  Editorial 

ntruRTER,  28,  Married,  5  years’  ex- 
Camera,  been  bureau 
beats,  sport*,  J-Grad,  paper 
4‘cd.  Box  1749,  Editor  *  Publmher. 


SITUATIONS  WANTED 


AMUSEMENTS  EDITOR 
KNOWS  show  butine**  backward*  and 
forward*.  Can  build  intereat  in  enter¬ 
tainment  page.  Excellent  reference*. 
Clips  upon  reqneat.  Box  1525,  Editor 
A  Publisher. 

SEASONED  REPORTER 
TWO  year*  city  best  experience  on 
two  good  New  England  medium-aiied 
dailies  pins  editing  8,000  circulation 
Navy  weekly.  Some  time  on  desk  end 
wire  copy.  Extenaive  photo  experience. 
Some  free-lance  meHxine  work.  Col¬ 
lege.  24.  Have  car,  Rollei,  family,  no 
debta.  Looking  for  a  job  with  a  fntare 
on  a  good  paper — anywhere.  Box  1408, 

Editor  A  Publisher. _ 

EXPERIENCED,  reliable  reporter — 5 
years  on  dailies  in  New  York,  Ohio. 
Seek  post  with  future  in  Chert  Aresa 

1,  2.  J-grsd.  28.  Married.  Box  1536, 

Editor  A  Publisher. _ 

REPORTER — 3  years  with  large  daily, 
also  editor  of  weekly,  1}4  yesra  in 
public  relations,  desires  return  to 
daily,  resume  on  request,  married, 
age  30,  will  relocate.  Box  1501,  Edi- 
tor  A  Publisher. _ 

SEEK  Chart  Ares  6  June  1.  27, 
Yet,  J-grad,  single.  3!^  years’  experi¬ 
ence,  last  2  eporti  writer.  Alao  college 
publicity.  Box  1504,  Editor  A  Pub- 
lisher. _ 

SPORTS  editor,  middle  30’s,  aeeki 
permanent  position  on  20,000  or  more 
circulation  paper  in  Chart  Area  6  or 

2.  Consider  staff  on  news  desk-sports 
combine.  $90  minimnm.  Available 
after  June  1.  Best  reference*.  Box 
1503,  Editor  A  Pnblisher. 

VERSATILE  wire,  desk,  reporter, 
makenp-man,  9  years  present  daily 
100,000  circulation,  seeks  opportunity 
on  medinm  or  large  daily  West  or 
Midwest.  Age  47,  married.  Inquiries 
answered  fnlly.  Box  1518,  Editor  A 
Publisher. _ 

WASHINGTON  REPORTER 
HOMELESS  since  Times-Herald  died, 

I  seek  berth  on  lively,  competitive 
daily.  Wide  experience  on  Western 
dailies  topped  by  18  months  in  na¬ 
tion’s  capital.  Only  30,  can  do  any¬ 
thing  from  leg  work  to  editing.  _  No 
preferences.  Bids  sought  from  dailies 
and  weeklies.  Box  1547,  Editor  A 
Publisher.  _ 

EDITOR-FEATURE  WRITER  wants 
permanent  Eastern  news  or  msgaxine 
spot.  Hardworking,  imaginative,  reli¬ 
able.  B.J.,  B.A.,  veteran.  Box  1635, 
Editor  A  Pobliaher, 

EXPERIENCED  reporter-deakman  seek 
position  in  Chart  Area  10  or  12.  Ex¬ 
cellent  references.  Box  1605,  Editor 

A  Publisher.  _ 

LIVEWIRE  reporter  needs  post  with 
future  on  honest,  scrappy  daily  any¬ 
where.  4  year*  experience.  Vet,  26, 
degree,  married.  Can  interview  May 
1-14  in  Chart  Areas  1-2.  Box  1634, 
Editor  A  Publiaher, 

U.S.  INFORMATION  Service  Branch 
chief;  recently  returned,  2  year*  Ko¬ 
rea.  Determined  find  opportunity  write, 
learn  editorial  work  on  magazine, 
small  newspaper.  Will  accept  reader’s 
job  or  exchange  commercial,  stenogra¬ 
phic  experience  for  minimnm  wage, 
future,  chance  to  learn.  Single.  Chart 
Area  1,  2  or  3.  Box  1607,  Editor  A 
Publisher. 


CAN  YOU  use  more  new*  from  the 
Nation’s  Capital?  Would  like  to 
represent  wide-awake,  progressive 
daily.  Experienced.  Have  office.  Box 
1717,  Editor  A  Publisher^ _ 


CITY  EDITOR,  35,  seasoned  by  9  ag¬ 
gressive  zestful  years,  delights  in  get¬ 
ting  news,  repeated  award  winuier, 
seeks  pnblisher  who  realizes  coverage 
is  going  throngh  transformation,  wants 
to  vitaliie  hi*  paper.  I  want  career 
rewarding  position  to  satisfy  driving 
ambition,  keep  staff  roiling,  serve 
readers  to  the  hilt.  Box  1727,  Editor 
A  Publisher. 


IP  YOU’RE  looking  for  sports  editor 
who’s  firm  believer  in  local  angle, 
makeup  prixe  winner,  12  years’  expe¬ 
rience,  top  column  writer,  31,  tingle, 
J-frad,  best  references,  whose  paper 
died,  contact  Box  1748,  Editor  A  Pnb- 
lisher. 


SITUATIONS  WANTED 


Editorial 


SKILLED  WRITER-Editor  seeks  posi¬ 
tion  with  pnblisher  or  consumer  maga¬ 
zine.  Also  available  free  lance  criticism 
(experienced  books,  drama,  movies). 
Box  1719,  Editor  A  Publisher. 


SUMMER  work,  desk  or  reporting  (or 
editing,  typing  manuscripts),  wanted 
by  woman,  30,  M.A.,  Phi  Beta  Kappa, 
four  years’  newspaper  work.  Also 
teaching,  office  experience.  Box  1706, 
Editor  A  Publiaher. 


SWEET  SET-UP!  DARN  RIGHT.  All 
modern  daily,  swell  staff,  stimulating 
beat.  AND  the  beat  DARN  managing 
editor  a  guy  could  want  to  work  for. 
But  after  2'A  years  this  restless  re¬ 
porter  seeking  switch  to  AM  over 
75,000  circulation.  Available  6  weeks 
after  notified  of  hiring.  Vet,  degree, 
references  aplenty.  Box  1754,  Editor 

A  Publisher. _ 

A  NEWS  desk/reporting  position  de¬ 
sired  by  young  experienced  woman. 
Capable,  dependable,  can  go  any- 
where.  Box  1818,  Editor  &  Publisher. 
COL()R.\.DO  EDITOR,  25  years’  expe¬ 
rience,  mature  news  judgment,  good 
personality,  sober.  Adept  at  handling 
staff,  public  relations.  Salary,  hours 
secondary  to  responsibility.  Prefer  in- 
ter-moiintain  region.  Box  1814,  Edi- 
tor  A  Publisher. _ 

EXPERIENCE,  energy  and  know- 
howl  That’s  the  combination  that  gets 
things  done.  .And  that’s  what  this  re¬ 
porter  offers  to  anv  paper  in  the  50- 
100.000  class  ANYWHERE.  Doing 
court,  city  hall  and  feature  reporting 
for  a  Midwest  p.m.  daily  now,  but 
wants  to  get  his  teeth  into  solid  met- 
tropolitan  work.  Vet,  23,  single,  BS 
degree.  Box  1827,  Editor  A  Publisher. 
EXPERIENCED  E  D I T  O  R-Reporter. 
Seven  years  in  top  slot  small  daily. 
Sober,  industrious,  will  travel.  Age  33. 
Seek  permanent  location  Chart  Areas 
2.  4.  12.  Box  1808,  Editor  A  Pub¬ 
lisher. 

EXPERIENCED  reporter  and  de.sk- 
man  wants  employment  at  once.  Pre¬ 
fer  Midwest  but  will  go  anywhere. 
H.  E.  Coffey,  San  Marcos.  Texas. 


GENERAL  reporter,  28,  single,  good 
newspaper  background  desires  open¬ 
ing  Chart  Area  2.  Familiar  court,  li¬ 
brary,  Board  of  Education  and  feature 
assignments.  Box  1831,  Editor  A 
Pnblisher. 


HARD-DIGGING  reporter;  able  edi¬ 
tor:  well-qualified  desk  man.  Young, 
experienced,  married.  Now  city  editor, 
seeking  right  spot,  not  dollar,  in 
South.  Box  1825,  Editor  A  Publisher. 


HONEST,  all-around  reporter/desk- 
man.  Independent.  Pro-McCarthy. 
Now.  Box  1809.  Editor  A  Publisher. 


IT’S  GREAT  TO  BE  HOME 
RECENTLY  returned  wire  service  bu¬ 
reau  chief  weary  covering  wars  (Ko- 
rea-Indo  China)  seeking  spot  on  daily. 
Accurate  reporter,  editor,  feature, 
writer,  columnist  and  administrator' 
who  takes  news  business  seriously. 
Well-known  byliner  offering  top  ref¬ 
erences,  BSJ,  MA  Government.  29,  vet¬ 
eran,  car.  single  and  sober.  Back  to 
wire  service  .  .  .  and  wars  if  newspa¬ 
per  job  unobtainable.  Rcloeate  any¬ 
where.  Box  1839,  Editor  A  Publisher. 


KORE.AN  vet,  27,  single.  B.A.  wants 
start  on  small  paper.  Prefers  Chart 
Area  2.  Box  1807,  Editor  A  Pub¬ 
lisher. 


RECENT  BJ  Grad  seeks  initial  job 
anywhere.  U.S.A. — Vet,  single.  Box 
1826,  Editor  A  Publisher. 


REPORTER  now  employed,  2)4  years’ 
experience,  mostly  newspapers,  some 
radio-TV,  journalism  degree,  graduate 
work,  veteran,  28.  Box  1819,  Editor 
A  Publisher. _ 

REPORTER,  with  2V5  years  beat,  gen¬ 
eral  assignment,  feature  experience 
wants  spot  on  medium-large  Eastern 
daily.  Married,  25,  vet,  J-grad,  em¬ 
ployed  Chart  Area  2.  Box  1835,  Edi- 
,  tor  A  Publisher. 


SITUATIONS  WANTED 


Editorial 


NEW'S  EDITOR  seeks  change,  sports, 
swing,  legislature.  Married,  35,  fami¬ 
ly,  nine  years,  six  on  same  paper. 
Chart  .Area  10  or  12.  Box  1829,  Edi¬ 
tor  A  Publisher. 


NEWSPAPERMAN,  six  years  news, 
editorial,  feature  writing.  Two  tours 
military  fulfilled.  Technical  electronic 
training,  photography.  Prefer  area 
near  mountains,  water,  and  with 
chance  to  buy  in  publication.  College 
degrees.  Will  answer  all  queries.  Box 
1836,  Editor  A  Publisher. 


STYLE-conscious  copyreader,  swing 
man.  Vet,  28,  six  years’  experience. 
Seeks  spot  on  large  daily.  Box  1806, 
Editor  A  Publisher. 


31-YEAR-OLD,  married,  draft-free 
journalism  honors  graduate,  trade 
ni.agazine,  weekly,  wire  service  and 
radio  experience,  seeks  weekly  or 
daily  editorial  position  with  present 
and  future,  Chart  Areas  10,  11,  12. 
Know  back  shop,  photography.  Will 
welcome  opportunity  to  work  on  Sun¬ 
day  magazine  or  other  feature  assign¬ 
ments,  or  combination  newspaper-radio 
news  work  for  paper  with  radio  affilia¬ 
tion.  Varied  experience,  versatile.  Box 
1830,  Editor  A  Publisher. 


TWO  Seniors,  journalism  majors,  seek 
summer  employment,  June-September. 
Steno,  Typing,  reporting  experience. 
Box  1824.  Editor  A  Publisher. 


!•■ 

WEST,  NORTHAVEST  —  City  editor 
30.000  daily,  well  experienced  largo 
papers,  38,  family,  wants  to  relocate. 
City  desk.  Copy  desk.  Reporting. 
Available  June  1.  Box  1828,  Editor 
A  Publisher. 


PhotoKniptay  _ 


PHOTOGRAPHER,  25,  single.  5  years 
experience  with  National  Magazines 
(news  and  features)  desires  position. 
Will  go  anywhere.  Box  1720,  Editor 
A  Publisher.  _ 


“PICTURE  EDITORS’’ 

MY  Experience  include*  —  Spor^  — 
Spot  News  —  Features  —  Pix  Pag* 
and  General.  —  Fairchild  operator  — 
Formerly  with  2  top  dailies  and  news 
service.  —  Young  vet  —  own  car  and 
equipment  —Will  relocate  permanent¬ 
ly.  Box  1604,  Editor  A  Publisher 


Promotion — Public  Relattons 


WRITER,  photographer,  editor,  aged 
33,  seeks  post  with  industrial,  trans¬ 
portation  company  or  newspaper  in 
East  or  Midwest.  11  years’  experience 
airline  and  industry  publicity.  Family 
man,  stable,  now  employed,  start  at 
conservative  salary  where  opportunity 
and  higher  future  earning*  indicated. 
Write  Box  1619,  Editor  A  Publisher. 


PROMOTION  CUT  I 
MEDlUM-sizo  Midwestern  newspaper 
cut  expenses — and  promotion.  Leaves 
promotion  manager  without  jobi  Would 
like  position  with  newspaper  or  in 
public  relations.  Background  of  mag¬ 
azine,  newspaper  reporting;  five  years 
promotion.  Prefers  Midwest  or  South, 
but  will  go  anywhere.  Family  man,  age 
32.  "rop  references.  Box  1744,  Editor 
A  Publisher. 


PRO.\10TION,  public  relations,  pub¬ 
licity  executive.  Background:  business- 
industry,  government,  labor,  editing, 
promotional  copy.  Speaker.  Person¬ 
able — 30's.  Salary  or  fee.  Box  1742, 
Editor  A  Publisher. 


REPORTER  in  sixth  year  dailies  seeks 
job  as  publicity  writer.  Box  1753, 
Editor  A  Publisher. 


GO-AHEAD  young  man  wants  public 
relations-promotion  job  Chart  Area  2. 
Contacts  with  metropolitan  newspa¬ 
pers,  organizations,  etc.  Single.  Box 
1832,  Editor  A  Publisher. 


Mechanical 


COST  CONSCIOUS 
MECHANICAL  Superintendent  and 
production  manager  with  24  years’  ex¬ 
perience  in  all  phases  of  newspaper 
printing,  such  positions  in  Chart 
Areas  3,  5,  9,  10.  Best  references. 
Box  1816,  Editor  A  Publisher. 


editor  S,  publisher  for  May  1.  1954  . 
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Shop  Talk  at  Thirty 


fairy  tales  of  all  sorts.  A  number 
of  authors  have  pointed  out  the 
amount  of  terror  and  violence  con¬ 
tained  in  the  tales  of  Hans  Chris- 


By  Robert  U.  Brown 


tian  Anderson,  Grimm,  or  even 
Walt  Disney.  There  is  a  differ- 


CoMic  BOOKS  periodically  are 
targets  for  criticism  and  attempts 
at  censorship  because  of  their  al¬ 
leged  effect  on  juvenile  delin¬ 
quency.  It  seems  to  run  in  cycles 
of  two  or  three  and  we  are  in  the 
middle  of  one  now. 

Whether  or  not  you  agree  that 
comic  books — the  crime  and  hor¬ 
ror  variety  —  have  a  harmful  or 
harmless  effect  on  youth,  the  un¬ 
fortunate  aspect  is  that  some  of 
the  controversy  always  rubs  off  on 
newspaper  comics  which  have  no 
relationship  whatever  to  the  book- 
type.  No  matter  how  specific  the 
critics  may  be  in  referring  to 
“comic  books,”  comics  in  general 
may  suffer. 

Several  newspapers  in  recent 
weeks  have  published  “exposes”  of 
the  horror  and  crime  comic  books 
available  on  their  local  newsstands. 
Last  week  a  Senate  subcommittee, 
set  up  to  study  the  extent  and 
causes  and  remedies  for  increasing 
juvenile  delinquency,  spent  two 
days  on  the  subject  of  comic  books 
at  hearings  in  New  York  City. 

So  far,  the  conclusions  are  diffi¬ 
cult  to  find. 

*  *  * 

The  Association  of  Comics  Mag¬ 
azine  Publishers  defended  the 
comic  books  as  did  William 
Gaines,  president  of  Entertaining 
Comics  Group  which  is  supposed 
to  print  2,000,000  books  a  month. 
His  books  range  from  “Picture 
Stories  from  the  Bible,”  “Picture 
Stories  from  World  History,”  “Pic¬ 
ture  Stories  from  Science,”  to  the 
crime  and  horror  variety. 

The  National  Cartoonists  So¬ 
ciety  appeared,  opposed  any  cen¬ 
sorship  legislation,  and  offered  its 
services  to  the  committee. 

The  director  of  mental  health 
services  for  the  N.  Y.  Domestic 
Relations  Court  testified  that  most 
of  the  2,000  juvenile  delinquents 
coming  into  the  court’s  clinics  each 
year  read  such  books.  Director  of 
the  subcommittee  reported  that 
various  studies  had  agreed  that 


less.  Another  one  examined  the 
published  research  on  the  subject, 
as  did  the  director  of  the  sub¬ 
committee  supposedly,  and  came 
up  with  an  entirely  different  an¬ 
swer. 

In  a  five-page  letter  to  the  sub¬ 
committee  containing  a  bibliogra¬ 
phy  of  34  citations  (two  of  which 
were  writings  by  Dr.  Wertham), 
Dr.  Carl  H.  Rush,  Jr.,  wrote:  “It 
is  my  opinion  that  there  are  many 
factors  which  influence  juvenile 
delinquency  and  when  compared 
with  these  other  factors,  the  read¬ 
ing  of  comic  books  seems  quite 
insignificant.” 

Dr.  Rush,  a  social  psychologist, 
recently  left  Ohio  State  University 
to  join  the  staff  of  the  American 
Psychological  Association  in  Wash¬ 
ington.  He  noted  that  the  opinions 
expressed  were  his  own  and  not 
the  consensus  of  the  12,000  mem¬ 
bers  of  the  association.  He  ad¬ 
mitted  his  “initial  reaction  was  one 
of  surprise  and  disgust,”  after  read¬ 
ing  the  books  submitted  to  him, 
but  he  went  on  to  say: 

*  *  * 

“There  appears  to  be  a  strange 
sort  of  fascination  about  such 
materials;  violence  or  threat  of 
violence  seems  to  pique  the  curios¬ 
ity  of  humans.  Furthermore,  it  is 
conceivable  that  this  is  a  very  gen¬ 
eral  type  of  phenomenon  that  is 
observed  in  many  different  situa¬ 
tions.  People  attending  wild  west 
rodeos,  racing  events,  dare  devil 
shows,  carnival  exhibitions  of 
freaks,  and  other  such  spectacles 
may  be  looking  for  a  shock  experi¬ 
ence  from  which  they  derive  a  par¬ 
ticular  kind  of  transitory  satisfac¬ 
tion.  It  is  almost  as  if  the  hu¬ 
man  organism  has  a  need  for  peri¬ 
odic  vitalization  through  the  vi¬ 
carious  experience  of  a  potentially 
traumatic,  and  indeed,  tragic  event. 
But  it  is  also  possible  that  in  all 
these  things  there  are  no  lasting 
effects,  no  learning  of  any  conse¬ 
quence;  these  are  merely  self-in- 


ence,  however,  in  that  these  fairy 
stories  are  clearly  fables  and  not 
reality,  while  the  stories  in  the 
comic  books  are  often  placed  in 
contemporary  settings  with  real 
people.  As  one  author  put  it,  the 
comic  books  differ  in  presenting 
their  story  in  a  very  familiar 
world.” 

*  *  * 

This  is  the  first  time  we  have 
seen  newspapers  classed  as  an  “es¬ 
cape  mechanism”  along  with  liquor, 
popular  fiction,  movies  and  fairy 
tales.  That  will  give  newspaper 
editors  a  new  concept  of  their  pur¬ 
pose  in  life. 

Nevertheless,  Dr,  Rush’s  argu¬ 
ment  about  the  old-time  fairy  talcs 
is  one  that  publishers  of  comic 
books  have  been  using  for  a  long 
time.  This  will  give  them  some 
new  ammunition. 

But  the  main  point  of  Dr.  Rush’s 
opinion  is  that  “although  comic 
b^ks  have  been  the  subject  of 
many  published  articles  in  popular 
journals  there  has  been  no  incisive 
research  on  the  topic.  The  few  in¬ 
vestigations  that  have  been  made, 
he  said,  have  been  limited  in  scope 
and  concerned  only  with  segmental 
aspects  of  the  problem. 

Research  is  “sorely  needed,”  he 
stated — ^“if  we  are  to  understand 
the  impact  of  the  horror  comics 
upon  the  behavior  of  normal  and 
emotionally  disturbed  children,  we 
must  initiate  a  broad  program  of 
research  and  provide  means  for  its 
support.” 

It  sounds  like  a  good  idea  to  us. 
As  of  now,  you  pays  your  money 
and  takes  your  choice  depending 
on  what  “authority”  you  happen 
to  read  on  the  subject.  We  don’t 
know  who  will  initiate  such  re¬ 
search  unless  it  is  the  comic  book 
publishers  themselves  who  are  al¬ 
ways  the  targets  when  the  contro¬ 
versy  is  renewed. 

It  will  continue  to  be  with  us 
until  someone  tries  to  find  some 
definite  answers. 


E&P  CALENDAR 

May  2-3 — Iowa  Short  C^ooiie 
on  Newspaper  Circulation,  Uii- 
versity  of  Iowa  School  of  Jour, 
nalism,  Iowa  City. 

.May  5 — Mid  Atlantic  Cire*. 
lation  Managers’  Associatioa, 
spring  meeting,  WashingUa 
Duke  Hotel,  Durham,  N.  C. 

May  7-8  —  Illinois  Daily 
Newspaper  Markets,  Inc.,  an¬ 
nual  meeting,  St.  Nicholas  Ho-  T 
tel,  Springfield. 

May  7-8  —  Upper  Midwea 
News  Executives  Conference, 
School  of  Journalism,  Univer¬ 
sity  of  Minnesota,  Minneapolk 

May  10-12 — National  New 
paper  Promotion  Associatiog, 
annual  convention,  Nashvilk, 
Tenn. 

May  11-13  —  International 
Press  Institute,  third  general 
assembly,  Palais  Pallavivini, 
Vienna,  Austria. 

May  13-14— Annual  Editorial 
Seminar,  University  of  Wash¬ 
ington,  Seattle. 

May  14 — Illinois  AP  Fre6 
dom  of  Information  Clinic,  Ab 
raham  Lincoln  Hotel,  Sprint- 
field,  Ill.  ! 

May  16-20 — Special  Libraria  ? 
Association,  annual  convention,  ^ 
Netherland  Plaza  Hotel,  Cincin¬ 
nati,  O. 

May  20-22 — Pacific  North¬ 
west  Advertising  Executhei 
Association,  meeting,  Portlaait 
Ore. 

May  20-22  —  Greater  Wed- 
lies  Associates,  national  con¬ 
vention,  Hotel  Statler,  New 
York, 

May  21-22 —  Inland  Manag¬ 
ing  Editors  Clinic,  Northwesters 
University,  Orrington  Hotel, 
Evanston,  Ill. 

May  24_25  —  Inland  Daily 
Press  Association,  Spring  meet¬ 
ing,  Congress  Hotel,  Chicago. 

May  27-29  —  Pacific  North¬ 
west  International  Circulation 
Managers  Association,  meeting, 
Calgary,  Alberta,  Canada. 

May  28-30  —  Florida  Press 
Association,  Spring  meeting, 
Ellinor  Village,  Ormond  Beach, 
north  of  Daytona  Beach,  Fla. 


such  books  would  not  cause  well- 
adjusted  children  to  commit  crimes 
but  they  might  have  a  harmful  ef¬ 
fect  on  disturbed  children  who  ap¬ 
pear  to  be  “the  most  avid  readers.” 

And  then  a  psychologist.  Dr. 
Frederic  Wertham,  said  his  studies 
of  several  thousand  children  since 
1945  had  shown  it  was  primarily 
the  normal  child  who  was  harmed 
by  crime  and  horror  comics  and  the 
most  morbid  children  are  least  af¬ 
fected  because  they  are  wrapped 
up  in  their  own  fantasies. 

This  will  give  you  an  idea  of 
the  range  of  disagreement  on  the 
subject. 

*  *  * 

The  psychologists  don’t  even 
agree  on  whether  crime  and  horror 
comic  books  are  harmful  or  harm- 


dulgences  which  excite  for  the  mo¬ 
ment  and  then  are  gone. 

‘The  fantasy  life  of  an  individual 
is  probably  facilitated  by  exposure 
to  materials  such  as  horror  comics. 
They  provide  a  mechanism  by 
means  of  which  the  person  can  es¬ 
cape  from  the  pressures  of  reality 
which  impinge  upon  him.  But  in 
this  sense  the  comic  books  are  in 
the  same  class  with  liquor,  popular 
fiction,  movies,  fairy  tales,  news¬ 
papers,  and  other  mass  media.  All 
of  these  things  are  used  as  escape 
mechanisms  and  it  is  only  in  the 
extreme  that  such  practices  are  po¬ 
tentially  dangerous.  As  for  the 
gruesomeness  and  horror,  we  can¬ 
not  condemn  the  comics  in  this 
respect  without  questioning  the 
contents  of  children’s  stories  and 
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7’he  LoJiiiiiJlcrs  uiiimk  a  broiler  cooker,  nieir  z^rd  electric  appliance  (not  counting  lights). 

WS  llilPPEII[D  TO  TOE  II.  S.  EilLT  III  THE  “ElECTHIC  AGE”? 

They  use  3  times  as  much  electricity — and  pay  less  per  kilowatt-hour  for  it 


Since  the  Lyle  Lohniillcrs  of  Milwaukee  were  married 
in  1939,  family  living  has  undergone  a  great  change  — 
in  everything  from  housework  to  entertainment. 

The  Lohmillers,  a  typical  U.S.  family,  have  moved 
into  the  “electric  age.”  A  measure  of  their  change  — 
they  are  using  3  times  as  much  electricity  today. 

One  reason  is  that  electricity  does  more  jobs  for 


MORE  ElECTRICin- 
LOWER  PRICL  Bulbs 
show  how  supply  of 
electrirlty  has  hwn 
trip|p<l.  Coins  show 
how  the  avenwe 
prior  per  kilowatt  hour 
has  ilnipped  for 
U.  S.  faniilirs. 


them.  And  the  price  is  lower  —  the  average  family  pays 
less  per  kilowatt-hour  than  in  1939.  Another  reason  — 
there’s  more  of  it.  T  he  electric  light  and  power  com¬ 
panies  provide  .‘i  times  as  niuth  electricity.  They  arc 
building  new  piowcr  plants  and  dams  and  lines  all  over 
the  country'  (SIO  billion  worth)  to  keep  well  ahead  of 
growing  needs. 

W’hat’s  coming?  Still  more  elcctricity-at-work  for  the 
l,ohmillcrs,  and  for  everybody.  Klcctric  companies  will 
add  half  again  as  much  by  1%0! 

In  spite  of  this  abundance,  some  |K’oplc  still  propose 
that  the  federal  government  build  electric  projects  all 
over  the  nation— at  the  taxpayers’  ex]x.'nsc,  of  course— 
even  if  it  means  waste  and  the  threat  of  sfK'ialism. 

You  can  help  avoid  such  waste  and  extravagance  by  encour- 
aging  Congress  to  resist  the  pressure  for  unnecessary  govern¬ 
ment  power  projects.  The  country's  electric  needs  can  be  met 
by  America’s  Ei.kcthu:  Lic.iit  \m»  rnwKR  <'.omp4niks*. 

*Xamet  on  reqnent  from  thin  magazine 


"YOU  ARE  THERE"- CBS  television -witness  history’s  great  events 
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You  can  cover  this  rich,  growing  Southwest  market 
through  the  combination  Journal-Tribune! 
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